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TRAVEL 


SECTION 


Daily  Newt  Travel  Editor  Lucia  Lewis  receives  Marl  Twain  award. 
Left  to  right:  John  A.  Creedy,  director  of  public  relations  for  Pan- 
Anterican  World  Airways,  Prof.  Mai  Wells  of  Michigan  State  Univer¬ 
sity  and  Lucia  Lewis. 


“nruT” 


Lucia  Lewis,  Chicago  Daily  News  travel  editor,  has  won  another  Mark  Twain  award 
— her  third  in  two  years — tor  writing  and  editing  the  "best  travel  section"  in  a 
group  of  26  newspapers.  Twenty-five  of  the  competing  newspapers  were  Sunday 
newspapers;  The  Daily  News  Travel  Pages  are  published  Saturday. 

The  award — presented  at  the  1957  meeting  of  the  Midwest  Travel  Writers  Asso¬ 
ciation  in  Chicago — is  co-sponsored  by  Pan  American  World  Airways  and  Michigan 
State  University  school  of  journalism. 

In  1956,  the  first  year  the  Mark  Twain  awards  were  given,  Lucia  Lewis  won  the 
Grand  Award  for  over-all  excellence  and  first  place  in  the  category  for  "Series  of 
best  travel  articles." 

The  Saturday  Daily  News  features  travel  pages  each  week.  It  is  Chicago's  weekend 
newspaper  .  .  .  publishing  Sunday  features  on  Saturday  .  .  .  read  over  the  whole 
two-day  weekend.  Yet  advertising  rates  are  the  same  as  daily  rates.  Good  reason 
why  in  1956  the  Daily  News  showed  the  biggest  linage  gain  of  any  Chicago  news¬ 
paper  in  total  travel  advertising. 

CHICAGO  DAILY  NEWS 

DAILY  NEWS  PLAZA  .  .  .  JOHN  S.  KNIGHT.  EDITOR  &  PUBLISHER 


THE  SCOTT 

128  Page  3  to  2  Folder 

For  more  than  a  quarter  of  a  century  the  SCOTT  3  to  2  Of  major  importance  is  the  new  automatic  clutch — built 

ratio  Folder  has  excelled  all  others.  To  this  finest  of  Folders  into  and  part  of  the  main  drive  shaft,  this  clutch  functions 

many  sound  engineering  features  have  been  added,  e.g.:  automatically — precluding  human  failures — disengaging  the 

Forged  alloy  steel  gears — main  gears  are  immersed  and  motor  drive  from  the  folding  and  cutting  mechanism,  bring- 

run  in  oil — all  main  bearings  are  automatically  lubricated  ing  the  press  to  a  Red  Button  Stop.  Should  an  overload 

by  power  driven  pumps  feeding  the  correct  amount  of  oil  as  occur — folding  operations  are  halted  instantaneously  while 

the  operating  speed  of  the  Folder  demands.  The  action  of  the  nipping  rolls  continue  to  turn  briefly  until  all  units  come 

oil  feeds  is  illuminated  and  visible — the  folding  cylinders  to  a  dead  stop — all  sheets  remaining  in  the  press, 

are  of  one  piece  alloy  steel. 

The  latest  of  SCOTT  Folders  has  no  equal, 

WALTER  SCOTT  &  CO.,  INC. 


PLAINFIELD.  NEW  JERSEY 


UNITED  FEATURES 


220  EAST  42ND  STREET 
NEW  YORK  17.  N.  Y. 


Me  i  Mugful,  up-to-the-minute  editoriul  cur  toons 

ovoiluble  to  you! 


POWERFUL,  INCISjVE 
PORTRAYALS  OF  “NEWS 
BEHIND  THE  NEWS”  BY 


ALEXANDER 


Every  one  is  a  split-second  view  of  national 
and  international  affairs  that  is  clear-cut, 
accurate,  forceful! 


Here's  a  typical  cartoon 


F.  O.  ALEXANDER 


Editorial  tarUHinist  for  the 
Philadelphia  livening  and  Sunday 
Bulletin  sinee  1941, 


NOW  CAN  BE  ON 
YOUR  STAFF! 


Here  are  some  of  his  recent  awards: 


Freedoms  l  uundation  Honor  Awards 
for  1950,  51,  ’52,  '56 
The  Christophers  Award  for  1955 
Conference  of  Christians  and 
Jews  Award  for  1956 
Freedoms  Foundation  Cash  Award 
for  1949 

National  Safety  Council  for  1948 
National  Headliners’  for  1945 
Preeiloms  Founilation  Distinguished 
Service  for  1952,  ’53,  '54 
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HTNS 


Spotlights 

CUTLER 


Star  reporters  the  world  over  make 
the  New  York  Herald  Tribune  News 
Service  the  perfect  second  service 
for  more  and  more  papers— a 
30%  increase  in  clients  in  1956! 


★  B.  J.  CUTLER,  Moscow  Bureau  chief, 

reports  every  angle  of  Soviet  life— from  Russian 
shock  ot  nude  art  to  Khrushchev's  politicol  polemics. 

The  world-wide  staff  of  HTNS  includes  these 
experts  on  the  foreign  scene: 


★  Barrett  McGurn,  Rome 

★  Joseph  Newman,  South  America 
if  Don  Cook,  London 

★  Frank  Kelley,  Paris 

if  Gaston  Coblentz,  Bonn 

if  William  J.  Humphreys,  roving  Europe 

★  A.  T.  Steele,  roving  the  world 

PLUS  the  stoH  of  The  London  Observer,  including; 
Soviet  Satellites:  ^  Edward  Cronkshow 
Berlin:  ^  Sebastian  Haftner 

India:  Jonathan  Swoyne 

Southeast  Asia:  ★  Rawle  Knox 

if  Dennis  Bloodworth 
'  if  Michael  Gordon 

if  Robert  Franklin 


(ALSO  crack  correspondents  in  the 
Middle  East,  Africa,  Scandinavia  .  .  . 
Frequent  special  series  by  HTNS  and 
Observer  staff  writers!) 


(-HTW^^  wire  or  mail 

THE  SUPPLEMENTARY  NEWS  SERVICE 


New  York  Herald  Tribune,  New  York  36,  N.  Y. 

PEnnsylvonio  6-4000 


EDITOR  &  PUBLISHER  CALENDAR 

April  7-9 — Interstate  Circulation  Managers  Association,  40th  Spring 
meeting,  Lord  Baltimore  Hotel,  Baltimore,  Md. 

April  7-11 — Notional  Association  of  Radio  and  Tolavision  Broadcasters 
Association,  annual  convention,  Conrad  Hilton  Hotel,  Chicago.  h 

April  11-13 — Photo-Journalism  short  course,  William  Allen  White  School 
of  Journalism,  Lawrence,  Kan. 

April  12 — Iowa  Associated  Press  Radio  and  Television  News  Association, 
election  of  officers,  Savery  Hotel,  Des  Moines. 

April  12 — United  Press  Editors  of  Iowa,  meeting,  Des  Moines,  Iowa. 

April  13-14 — The  Associated  Press  Society  of  Ohio,  meeting.  Fort  Hayes 
Hotel,  Columbus,  Ohio. 

April  13-14 — Missouri  Associated  Press  Wire  Editors  Association,  Spring 
meeting,  Sedalia. 

April  13-14— Oklahoma  Press  Association  Spring  News  Clinic,  Blltmore 
Hotel,  Oklahoma  City,  Okla. 

April  13-14 — Florida  Society  of  Editors  annual  meeting,  Tallahassee.  du 
April  14 — New  Mexico  Associated  Press  Managing  Editors  Spring  meet¬ 
ing,  Albuquerque. 

April  14-i^— Northern  States  Circulation  Managers'  Association,  Spring 
meeting,  Nicollet  Hotel,  Minneapolis,  Minn. 

April  15-16 — Iowa  AP  Telegraph  Editors  Association,  annual  meeting. 

Press  &  Radio  Club,  Des  Moines. 

April  17-20 — National  Federation  of  Press  Women,  annual  convention, 

San  Antonio,  Tex. 

April  20 — Oregon  Newspaper  Publishers  Association  Admanagers 
Spring  meeting.  Heathman  hotel,  Portland. 

April  20-21 — American  Council  on  Education  for  Journalism,  Waldorf- 
Astoria  Hotel,  New  York  City. 

April  22 — The  Associated  Press,  annuel  meeting.  New  York  City. 

April  22-25 — American  Newspaper  Publishers  Association,  71st  annual 
convention.  Waldorf-Astoria  Hotel.  New  York. 

April  25-27 — Nebraska  Press  Associetion,  State  convention,  Lincoln 
Hotel,  Lincoln,  Nebr. 

April  25-27 — Press  Photography,  Southern  short  course.  University  of 
North  Carolina,  Chapel  Hill,  N.  C. 

April  25-27 — American  Associetion  of  Advertising  Agencies,  annual 
meeting,  Greenbrier,  White  Sulphur  Springs,  W.  Ve. 

April  26-27 — South  Texas  Press  Association,  30th  annual  convention 
Gunter  Hotel.  San  Antonio.  Tex. 

April  27 — Indiana  Republican  Editorial  Association,  annual  Spring  meet 
ing  Severin  Hotel  Indianapolis. 

April  27 — United  Press  Illinois  Newspaper  Editors  Association,  lunch 
and  seminar.  Hotel  Sheraton,  Chicago,  III. 

April  27-28 — Alabama  Associated  Press  state  meeting,  Reich  Hotel, 
Gedsden,  Ala.  k 

April  27-28 — The  Associated  Press  of  North  Dakota,  Spring  meeting. 

Minot. 

April  28-May  4 — Journalism  Week,  School  of  Journalism,  University  of 
Missouri,  Columbia. 

April  28-30 — Ohio  Circulation  Managers  Association,  Spring  meeting, 

Van  Cleve  Hotel.  Dayton.  Ohio. 

April  29 — Canadian  Press,  Spring  meeting.  Executive  Committee. 
Toronto. 

April  29-May  1st — New  York  State  Circulation  Managers  Association, 

Spring  meeting.  Mark  Twain  Hotel,  Elmira.  N.  Y. 

April  29-May  10 — American  Press  Institute,  special  City  Editors  Semi¬ 
nar,  Columbia  University,  New  York. 

April  30 — Canadian  Press,  Spring  meeting  of  Board.  Royal  York  Hotel, 
Toronto. 

May  I — Canadian  Press,  annual  meeting.  Royal  York  Hotel.  Toronto. 

May  I — Marquette  University  Third  Advertising  Conference,  Brooks 
Memorial  House,  Milwaukee.  Wis. 

May  2-4— Institute  of  Newspaper  Controllers  and  Finance  Officers, 
western  regional  conference,  Olympic  Hotel,  Seattle,  Wash. 

May  3-4 — Upper  Midwest  News  Executives  Conference.  School  of 
Journalism,  University  of  Minnesota,  Minneapolis. 

May  4 — Ohio  United  Press  Editors,  lunch  and  Spring  meeting,  Fort 
Hayes  Hotel,  Columbus,  Ohio. 

May  4-5 — Alabama-MississIppI  Associated  Press  Association,  meeting. 

Buena  Vista  Hotel,  Biloxi,  Miss. 

May  5— The  Associated  Press  of  Georgia,  annual  meeting.  Bon  Air 
Hotel,  Augusta. 

May  5-6—1  owa  Short  Course  on  Newspaper  Circulation,  School  of  ® 

Journalism,  Iowa  City,  Iowa. 

May  5-9  — Carribbean  Area  Press  Seminar,  International  House,  New 
Orleans,  La. 

May  6— Overseas  Press  Club  of  America.  18th  annual  Awards  dinner. 
Waldorf-Astoria  Hotel,  New  York  City. 
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patented  and  Registered  and  Contents  Copyrighted  1957  by  the  Editor  &  Pub-  a 

lisher  Co.,  Inc.  Annual  subscription  $6.50  in  United  States  and  possessions, 
and  in  Canada.  All  other  countries  $10.00. 
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No.  75  in  a  series  of  friendly  talks... 


“Tremendous  Interest,” 
Says  Parade 
of  Movie  News 


Parade,  the  Sunday  picture  magazine  that  is  a  feature  of  more  than  55 
newspapers,  is  an  example  of  what  we  have  been  talking  about  recently  when 
we’ve  printed  pieces  in  this  space  about  the  great  reader  interest  in  movie  news. 

Says  a  letter  from  one  of  Parade's  people : 

"^Parade's  editors  are  continually  aware  of  the  tremendous  interest  of  its 
more  than  15  million  readers  in  the  movie  industry  and  its  personalities.  Editor 
Jess  Gorkin  is  in  daily  telephone  contact  with  West  Coast  Correspondent  Lloyd 
Shearer.  Shearer  turns  out  stimulating,  informative,  exclusive  movie  features 
and  travels  more  than  50,000  miles  a  year  to  keep  abreast  of  the  work  and 
activities  of  movie  personalities. 

“During  the  year  more  than  10  percent  of  Parade's  editorial  content  was 
devoted  to  movie  coverage,  and  a  great  many  of  its  covers  are  exclusive  shots 
of  screen  personalities. 

“As  proof  of  the  correctness  of  our  editors’  judgment  is  the  fact  that  the 
readership  of  Parade's  movie  features  averaged  about  70  percent  noted,  accord¬ 
ing  to  continuing  Daniel  Starch  surveys.” 

Yes,  movie  news  commands  a  reader  interest  that  eve  17  newspaper  should 
try  to  satisfy. 


The  Council  of  Motion  Picture  Organizations,  Inc. 
1501  Broadway,  New  York  36,  N.  Y. 


bigger  than 
5  Western  States 
put  together  .  .  . 

the  Booth  Michigan  market! 


l  antastic?  No,  a  fact!  The  ci^ht  outstate  Michigan 
markets  delivered  by  Booth  Michigan  newspapers  are 
greater  in  net  income  by  almost  billion  dollars  than 
Idaho,  Montana,  Utah,  Wyoming  and  Nevada  com¬ 
bined.  In  retail  sales,  the  difFercncc  is  almost  400 
million  dollars. 

The  neatness  of  the  package  may  surprise  you,  too. 
Eight  markets — and  eight  newspapers  which  cover 
them. 

Each  Booth  newspaper  in  its  market  is  a  dominant 
merchandising  force.  It  can  and  does  influence  the 
buying  decisions  of  a  great  majority  of  its  area’s  fami¬ 
lies.  Your  advertising  works  effectively  and  economic¬ 
ally  in  this  tremendously  rich  market  when  you  place 
it  in  Booth  newspapers. 

The  Booth  representative  will  bring  complete  in¬ 
formation  when  you  call  him  in. 


NATIONAL  REPRESENTATIVES:  A.  H.  Kuch.  260  Madison  An.,  New  York  16.  MUrray 
Hill  5-2476;  Sheldon  B.  Newman,  435  N.  Michigan  Ave.,  Chicago  11,  Superior  7-4680; 
Brice  McQuillin,  785  Market  St.,  San  Francisco  3.  SUtter  1-3401;  William  Shurtliff.  1612 
Ford  Bldg.,  Detroit  26,  WOodward  1-0972. 


?  P  .  ^  f  ^  ^ 

au  (^rwin  6  l^olumn 


:  ★  ★  ★  ★  ★  ★ 

D  OES  ANY  American  or  Canadian  newspaperman  look  like 
I  Gregory  Peck?  If  he  does  he  might  win  a  free  w’eek-end  in  New 
I  York  with  tickets  to  such  plays  as  “My  Fair  Lady”  by  sending 
I  his  photo  to  Dan  Terrell,  MGM.  1540  Broadway,  New’  York,  to 
!  be  judged  by  Inez  Robb,  Bob  Considine  and  Ed  Sullivan.  The 
stunt  is  in  connection  with  the  new'  MGM  film,  “Designing 
Woman,”  in  which  Peck  plays  a  sports  writer  .  .  .  Tliose  lines 
“Journalism’s  a  shrew  and  scold — I  like  her”  and  so  on  copied  ^ 

'  here  March  23  should  have  been  allrihuted  to  Franklin  P. 

'  Adams’  “The  Conning  Tower”  column  in  the  last  issue  of  the 
‘  New  York  W arid  Feb.  27,  1931,  as  many  readers  reminded. 
Sorry.  Incidentally,  Mr.  Adams  is  ill  in  a  nursing  home  .  ,  . 

Miss  Mona  Parker,  Lincoln  (Nebr.)  Star,  has  brought  out  a 
first  book,  “Gismo,”  a  collection  of  her  stories  of  the  last  10 
j  years  .  .  .  Whom  can  you  trust?  The  Sault  Ste.  Marie  (Mich.) 

1  Evening  News  headlines:  33  KILLED  BY  THE  ASSOCIATED 
!  PRESS. 

j  — Simply  and  surcinclly  headed  “Oops!”  is  this  news  story 

I  in  the  Spokane  (Wash.)  Spokesinan-Rerietv.  copied  in  its  entirety: 

^  “TillsonburK,  Ont. — Reporter  Ralph  Errington  set  off  to  cover  a 
I  fire  and  gunned  his  car  12  miles  in  the  direction  of  a  column  of 
I  smoke  before  he.”  .  .  .  Henry  Minott,  UP,  Boston,  adds  to  his 
list  of  commonly  misspelled  words:  Appall,  dependent,  likelihoml, 
bettor,  endorse,  myocardial  infarction,  personnel,  eoeonut,  harass, 
suburb,  consensus,  likable,  impostor. 

I  — The  American  Psychiatric  Association  puhiisheci  “A  Psychiatric 
j  Glossary,”  a  booklet  providing  newsmen  with  the  meaning  of  words  most 
frequently  used  in  psychiatry  (distributed  by  Mental  Health  Materials 
Center,  1790  Broadway,  New  York  19)  .  .  .  Eugene  W.  Castle,  once  a 
San  Francisco  reporter  and  founder  of  Castle  Films,  is  author  of  “The 
Giveaway — The  Realities  of  F’oreign  Aid,”  which  Henry  Regnery  Co., 
Chicago,  will  publish  April  15  .  .  .  William  Stewart,  34,  who  as  editor 
of  the  Cody  (Wyo.)  Enterprise  instigated  a  statewide  crackdown  on 
gambling  last  Summer,  is  planning  seven  years  of  study  at  the  University  h 
of  Montana  and  a  seminary  in  order  to  enter  the  Presbyterian  ministry 
.  .  .  Charlie  Noland,  UP,  Tampa,  had  a  jar  of  cold  cream  on  his  expense 
account — had  to  buy  it  to  remove  makeup  after  covering  the  Gasparilla 
Festival  in  the  role  of  a  buccaneer  on  a  pirate  ship  .  ,  .  A  filler  says 
James  Gordon  Bennett  introduced  polo  to  the  U.S.  in  1876  .  .  .  And 
Horace  Greeley  for  10  years  employed  Karl  Marx  as  a  European  cor¬ 
respondent,  it’s  revealed  in  an  article  in  the  .April  American  Heritage, 
that  great  magazine  of  history. 

Bully  Bull 

The  rim  is  trim  and  right  and  ready: 

The  linotypists,  strong  and  steady; 

I'he  readers  of  the  proof  are  pert. 

And  also  very  much  alert. 

But  when  the  run  is  done,  there’s  gripe-o 
.At  such  a  jouncing,  bouncing  lyp». 

-Jacob  C.  .Solovay 

ISEA  Cfuiventiou  Bpunions 

“Remember  me — you  gave  me  my  first  job  starting  me 
off  in  the  newspaper  business?”  asked  affable,  lively  Charles  S, 
Keel,  editor  and  publisher.  Atlantic  City  (N.  J.)  Reporter  and  the 
Hainmonton  (N.  J.)  ISetcs.  It  was  the  first  time  I  had  had  the 
pleasure  of  seeing  this  old  friend  since  I  employed  him  18  years 
ago  as  nightlife  columnist  for  the  Miami  Beach  (Fla.)  Tropic* 
(now  the  Miami  Beach  Sun).  Charlie,  an  ardent  yachtsman,  is 
still  writing  his  graphic-gay  “Dusk  to  Dawn”  column,  which  he  ^ 
began  back  in  our  Florida  salad  days  together  .  .  .  Another  old  * 
friend.  Miss  Beatrice  Cobb,  whose  Morganton  (N.  C.)  Nete*-Herald 
became  a  daily  last  October,  said  she  found  job  printing  does  not 
fit  in  with  a  daily  newspaper  schedule  and  she  is  forming  a 
separate  eompany  and  plant  to  handle  that  end  of  the  business 
.  .  .  Ed  M.  Anderson,  publisher  of  the  Brevard  (N.  C.)  Transyl¬ 
vania  Times  and  other  Carolina  newspapers,  said  his  daughter, 
Billie,  who  had  to  have  her  right  leg  amputated  after  an  auto 
accident  Christmas,  rapidly  is  recovering  and  is  in  fine  spirits  .  .  . 
Enjoyed  a  reunion,  too,  with  Mrs.  Ben  Sronce,  now  of  New  York,  ^ 
widow  of  a  close  friend  who  was  the  widely  quoted  editor  of  the 
Statesville  (N.  C.)  Daily  for  many  years  .  .  .  Chatted  about  our  ^ 
Netv  York  Sun  days  with  Carl  Helm,  now  a  public  relations 
counsel  for  tbe  National  Association  of  Manufacturers. 
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Diversified  income  is  one  of  the  strong  factors  making  HARRISBURG  the  BIG 
and  STABLE  THIRD  market  of  PENNSYLVANIA.  Place  your  schedule  in  this 
rich  and  productive  buying  mecca. 


Cover  This  690  Million  Dollar  Morket  In 
Central  Pennsylvonio  At  One  Low  Cost  With 


Patrtnt-®lj[r  burning  Nrma 
JPatnot-Nrma 


DAILY  122,466  SUNDAY  —  128,881 

Represented  Nationally  by  Moloney,  Regan  and  Schmitt 


editorial 

Iron  Curtain  USA 

^^IIE  U.S.  governnient,  once  dedicated  to  penetrating  or  tearing 

down  Iron  Curtains  wherever  they  exist  around  the  world,  has 
now  resorted  to  erwting  its  own  brand  of  curtain  around  the  Amer¬ 
ican  people. 

The  State  Department’s  adamant  position  on  prohibiting  news¬ 
men  from  going  to  Red  China,  as  expressed  before  the  Senate  For¬ 
eign  Relations  Committee  this  week,  and  its  refusal  to  renew  William 
\Vorthv’s  passport  constitute  a  direct  warning  to  the  press  of  this 
countr\  that  correspondents  henceforth  will  be  restricted  in  their 
movements  and  coverage  of  international  news  to  conform  with  the 
government’s  foreign  policy  at  anv  given  time. 

It  is  also  a  warning  to  the  American  people  that  the  world  news 
they  receive  via  the  press  will  be  only  from  areas  on  the  “approved” 
list  of  the  State  Department.  News  in  “unapproved”  areas  cannot  be 
reported  for  Americans  by  Americans. 

Not  onlv  has  our  government  thus  assumed  the  role  of  censor 
for  the  American  people  but  it  has  made  newsmen  an  instrument  of 
foreign  pohcy  by  regulating  their  news  covering  activities. 

News  correspondents  no  longer  can  claim  the  world  as  their 
“beat.”  Their  passports  might  be  revoked  if  thev  displease  the  State 
Department  by  visiting  an  “unapproved”  c*ountrv.  Or,  the  passport 
wall  not  be  renewed  if  the  State  Department  merelv  thinks,  suspects, 
or  imagines  that  a  correspondent  will  visit  an  out-of-bounds  area.  All 
the  department  told  Worthy  was  “there  is  reason  to  believe  that  vou 
will  not  abide  by  geographical  limitations  of  general  applicabilit)’ 
winch  may  be  placed  on  the  passport.” 

What  “reason”  and  w  hat  “geographical  limitations?”  Worthv  has 
already  been  to  Red  China.  Is  there  reason  to  believe  he  is  going 
back,  although  he  hasn’t  said  so?  Or  are  there  other  areas  now',  or 
soon  to  be,  under  the  same  restriction? 

This  is  the  worst  kind  of  regulation. 

When  Red  China  lowered  its  owm  Iron  Cnirtain  in  1949  and  for¬ 
bade  entry  of  non-Communist  new'smen,  the  U.S.  government  said 
the  effect  of  this  order  is  to  blot  out  completciv  objective  reporting 
of  developments  in  the  Communist-oc-cupied  territory'  of  C'hina.” 

Our  own  government  is  now  doing  exactly  the  same  thing.  If 
the  press  and  the  American  jxiople  pi*rmit  the  State  Department  to 
persist  in  this  position  with  respect  to  Red  Cdiina,  we  mav  expect 
similar  restrictions  applied  to  other  countries  whenever  foreign  noliev 
dictates. 

Richard  W.  Slocum 

'  I  'HE  death  of  Richard  W.  Slocum,  executive  vicepresident  of  the 
-*■  Philodelphia  Bulletin,  is  a  tragedy  for  tl»e  entire  newspaper  pro¬ 
fession  as  much  as  it  is  to  his  family,  business  associates  and  friends. 

Dick  Slocum  was  one  of  newspaperdom’s  great  and  inspired 
leaders.  A  lawyer  by  profession,  he  had  distinguished  himself  in  that 
field  before  entering  newspaper  W'ork  almost  20  years  ago.  In  that 
short  space  of  time  he  earned  the  confidence  and  respect  of  all  neyvs- 
papermen  and  yvas  called  upon  to  serve  in  the  tyvo  most  important 
industry  positions— as  chairman  of  the  board  of  the  Bureau  of  .\dy'er- 
tising.  and  later  for  two  years  as  president  of  ANPA. 

lie  gave  unstintingly  and  unselfishly  of  himself  to  serve  the 
adopted  profession  he  came  to  love.  A  year  ago,  a  recent  serious 
operation  did  not  deter  him  from  performing  the  grueling  task  of 
presiding  over  one  of  the  ANPA’s  most  important  conventions.  He 
thought  more  of  his  responsibilities  and  the  yvork  to  be  done  than 
he  did  his  oyvn  health. 

Neyvspapers  have  lost  a  great  spokesman  and  a  great  leader. 


Hut  I  hfire  prayed  for  thee,  that  thy 
faith  fail  not  .  .  . 

—Luke.  WII;  :t2. 
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The  table  was  beautifully  decorated 
with  a  tired  cake  and  jrolden  candles. 
Florala  (Ala.)  A'cw.v. 
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When  you  want  a  vegetable  that’s  a 
little  different  from  the  usual  run,  try 
beat  greens. — Buffalo  (N.Y.)  Couriir- 
Erprens. 

e 

The  bride’s  mother  wore  a  navy  was 
his  brother’s  best  man.  —  Auiarillo 
(Texas)  Daily  A’eies. 


Persons  invited  to  the  luncheon  will 
be  friends  and  wives  of  the  GM  research 
consultant.  —  Dayton  (Ohio)  Journal 
Hprald. 

• 

The  bride  wore  a  night  gown  of  or- 
ganzine  taffeta  with  sequinned  lace 
— Lynn  (Mass.)  Teh’gram-Seu'x. 


Mrs.  Blank  was  in  an  empire  model 
of  champagne  brocade  embroidered  ir 
topaz  stones  with  coffee  colored  satir 
girls  ending  a  sash.  —  Topeka  (Kas.) 
Capital. 
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Throw  Out  the  Label  ‘Teen-Ager’ 


It  would  be  difficult  to  find  an  American 
newspaper  which  is  not  sensitive  to  the  so- 
called  “teen-age"  audience.  Most  are  making 
an  effort  to  reach  and  sell  and  hold  it.  But 
the  results  vary— all  the  way  from  note¬ 
worthy  success  to  utter  failure. 

Sadly  enough,  the  stories  of  failure  show' 
as  much  determined  effort  as  does  the  best 
success  story.  Too  often  it  has  been  a  case 
of  trv-and-miss  and  try-again— all  adding  up 
to  just  so  much  floundering.  The  trouble  has 
been,  and  still  is,  that  most  trial-and-error 
ex|r<*riments  are  attempted  without  a  real¬ 
istic  understanding  of  today’s  “teen-age” 
group,  and  how  and  why  it  should  be  sold. 

Consider,  for  example,  the  following 
iroints.  And,  if  some  should  appear  obvious, 
perhaps  others  will  lx-  more  thought-provok- 
ing. 

1.  .As  a  starter,  tlirow  out  the  label, 
“teen-ager.”  It  is  almost  a  dirty  name  to 
older  memfx'rs  of  this  age  group  and,  when 
applied  bx'  an  adult,  it’s  little  short  of  an 
insult. 

2.  Furthermore,  the  teen  period  of  a 
Youth’s  life  eovers  s«‘ven  long  and  formative 
vears,  and  anvone  from  a  euh  Scout  to  a 
voung  mother  comes  within  that  span. 
“Teen-ager”  is  an  overly  simplified  label 
which  ignores  all  divergency  of  interests. 

■I.  Newspaper  “teen-age”  columns  or  sec¬ 
tions.  in  attempting  to  appeal  to  all  teen¬ 
agers  cannot  appeal  to  any  single  age  group. 

4.  A  natural  question  to  follow  is,  “Just 
what  sjx?cific  age  group  should  r(‘present 
the  newspaper’s  focal  point?”  And  the 
simple  answer  is  those  senior  teen-agers 
who  are  now  forming  their  permanent 
newspaper  reading  habits. 

.5.  Next  to  consider  is  the  fact  that  the 
senior  teen-ager  is  still  impressionable,  still 
moves  in  easy-to-reach  groups,  and— if 
wis<‘lv  approached— can  be  sold  with  eco- 
nomv  of  effort  and  cost. 

fi.  Mv  own  eoast-to-coast  contact  with 
senior  “teen-agers”  reveals  very  little  dif¬ 
ference  in  their  thinking  in  spite  of  varia¬ 
tions  of  dress,  pastimes  and  fads. 

7.  The  onlv  real  authority  on  senior 
“teen-agers,”  are  the  “teen-agers”  them- 
si'lves.  Adult  opinion  on  senior  “teen-age” 
problems  is  both  uninteresting  and  \iniin- 
portant  to  the  senior  “teen-ager”.  Me  thinks 
Ix'  knows— and  most  often  does  know- 
more  about  himself  than  the  best  grown-up 
expert. 

8.  For  editors,  the  best  safeguard  against 
“writing  down”  to  the  senior  teen-agers  is 
to  consider  them  adults— at  least,  junior 
adidts. 

9.  ,A  technique  that  has  been  successful 
for  some  newspajK-rs  has  been  to  have  its 
“teen-age”  sections  entirely  written  by  the 
teen-agers  themselves.  Actually,  the  adult 
reader  is  more  interested  in  authentic  teen¬ 
age  reporting  than  in  a  professional  cover¬ 
age  of  some  teen-age  activity. 

10.  A  baffling  tnith  is  that  the  thinking 
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of  senior  teen-agers  is  well  Wyond  that  of 
even  15  or  16  year-olds.  Even  parents 
seldom  notice  the  change  as  it  takes  plact . 

11.  The  above  does  not  mean  that  the 
junior  adult  is  living  beyond  his  age,  that 
he  is  precocious  in  his  attitude,  or  is  over- 
l(X)king  the  dangers  of  a  little  learning.  In 
the  first  place,  he  is  too  filled  with  curi¬ 
osity  and  maturing  wonder.  Secondiv,  he  is 
actually  on  the  threshold  of  achdt  respon¬ 
sibility  and  he  knows  it.  (Only  some  20'fc 
of  American  high  school  students  go  to 
college  and  the  average  marriage  age  today 
is  about  19  years,  10  months.) 

12.  While  it  might  be  said  that  all 
senior  teen-age  promotions  are  of  some 
value,  there  is  the  danger— as  in  anv  news¬ 
paper  promotion— of  spending  money  and 
(efforts  on  “.stunts”  which  create  plentv  of 
excitement  but,  in  the  final  pavoff,  have 
done  nothing  to  sell  the  newspapi-r's  edi¬ 
torial  content  or  stimulate  lasting  reader- 
ship. 

13.  By  way  of  underscoring  the  abov» 
point,  one  of  the  country’s  best-known  pro¬ 
motion  managiTS  told  me  that  his  news¬ 
paper’s  almost  limitless  promotions  had 
given  it  more  prestige  and  good-will  than 
any  other  metropolitan  daily  within  hun¬ 
dreds  of  miles— blit  there  was  little  to  show 
for  it  in  the  way  of  circulation  health  or 
advertising  revenue. 

14.  It’s  worth  emphasizing  that  the 
senior  teen-ager’s  very  eagerness  to  be  an 
adult  makes  him— or  could  make  him— the 
most  avid  ncwspapi'r  reader  in  the  famih- 
circle. 

The  senior  teen-ager  is  like  a  ciistonnr 
who  comes  knocking.  If  he  gets  what  he 
wants  it  won’t  take  expensive  door-bell 
ringing  to  keep  him  on  the  li.st. 

Jksse  C.  Reem  fy 

Youth  Counsellor, 

This  Week  Magazine, 

New  York  17,  N.Y. 

MIITT  AND  MARY 

'Tis  true  that  manv  of  the  comics  tixlax 
are  no  longer  funny  because  thev  are  not 
intendi'd  to  lx*  hut.  those  of  a  humorous 
nature  these  days  certainly  surpass  in 
humor  and  drawing  those  of  the  old  davs 
when  all  comics  with  a  “WII.AM,”  “BING.” 
"B.ANG”  and  ‘“I’OW”  were  intended  to 
Ix'  funny!  E\en  th»-  old  time  comic  arti.sts 
will  attest  to  that. 

I  pri'fiT  fiv»-  column  strips.  Ilowevi-r. 
I  have  nothing  against  four  column  strips 
if  they  are  not  jammed  into  a  page  in  such 
a  manner  that  you’re  reading  the  text  of 
“Mary  Worth”  ami  watching  the  antics  of 
“Mutt  and  Jeff”  all  at  the  same  time. 

If  comics  i-ontinue  to  shrink  I’m  going 
to  have  to  reduce  Mutt  down  to  the  size 
of  Jeff,  and  who  is  going  to  like  that? 

.A  I,  SxflTH 

(“Mutt  and  Jeff”) 
nemarest,  N.  J. 
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are  listed  in  chronological  order. 

What  is  more,  each  news  reference  in  The  Index  is 
keyed  to  show  when  (and  on  what  page)  the  story 
appeared  in  The  New  York  Times.  The  dates  serve 
another  purpose;  they  enable  you  to  locate  stories  that 
appeared  in  your  own  newsp.-iper,  and  in  other  publi¬ 
cations  you  keep  on  tile. 

The  cost?  Only  $15  for  a  full  year’s  subscription  to  the 
twice-a-month  edition.  And  for  $25  more  ($70  in  all) 
you  get  the  big  Annual  V’olume,  too.  A  new  edition  — 
All  over  the  nation,  busy  newspaper  men  and  women  to  be  published  this  Spring  —  will  be  the  only  complete 

^nd  The  New  York  Times  Index  indispensable.  It’s  source  book  of  facts  about  the  events  of  195G. 

their  key  to  what  has  been  said  and  done  in  every 
sphere  of  activity.  It  gives  them  a  day  by  day  record 
of  events  in  government,  politics,  business,  finance, 
science,  international  relations,  education,  religion  — 
almost  every  field  under  the  sun. 

And  it’s  all  .so  conveniently  organized !  The  news  refer¬ 
ences  are  arranged  alphabetically  according  to  subject, 

persons  and  organizations.  Under  each  heading,  events  229  West  43rd  Street,  New  York  36,  New  York 


When  you  are  seeking  background  information  on  some 
person  or  event  in  the  news,  you  usually  want  it  riyli  t 
airay.  There’s  no  time  for  a  slow’-motion  search  through 
library  files. 


But  there’s  time  for  a  quick  look  at  The  New  York 
Times  Index  —  and  the  rest  is  easy.  For  The  Index 
guides  you  straight  to  the  facts  that  are  buried  in 
vour  news  files.  Or  it  gives  you  —  in  a  fast-reading 
news  summary  —  all  the  facts  you  need  to  round  out 
your  story. 


If  you  are  not  getting  The  New  York  Times  Index  now, 
why  not  give  your  staff  a  break  by  having  your  sub¬ 
scription  started  without  delay?  It  would  be  hard  to 
imagine  a  better  investment. 
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State  Dept.  Holding  Firm 
On  Its  China  Passport  Policy 


Vi  oiihy  Case  Is  Made  a  Challenge; 
His  Personal  Record  SiTulinized 

Washingiox 

The  State  Department  made  it  elear  this  week  there 
will  he  no  retreat  immediately  from  its  policy  of  refusing 
passjiorts  to  newspapermen  or  other  citizens  to  travel  in 
eoiuitries  marked  “out  of  bounds”  for  reasons  of  diplomacy. 

Secretary  of  State  Dulles  sent - ^  , — -  ,  -  *  ,  “ 

his  security  and  consular  affairs  paper  Guild  that  the  First 
chief,  Robert  F.  Cartwright,  be-  Amendment  should  be  a  bar 
fore  the  Senate  Constitutional  against  mfringement  of  press 
Rights  Committee  on  April  4  freedom  by  executive  regulation 
with  a  statement  that  showed  Ja®t  as  it  forbids  Cong res.s  to 
the  Department  accepts  the  legislate  any  interference  with 
William  Worthy  ca.se  as  a  press. 

challenge  of  its  prerogatives  to  *  OfHeial  scrutiny  of  Mr. 
issue  or  deny  travel  permits.  Worthy’s  personal  record,  jiar- 
Only  a  few  days  earlier,  the  ticularly  his  military  service. 
Department  rejected  the  appli-  Under  questioning,  Mr.  Cart- 
cation  by  the  Afro-American  wright  said  the  rewards  of  a 
Newspapers’  Nieman  Fellow  for  Federal  District  Court  in  Penn- 
a  renewal  of  his  passport.  It  sylvania  containeil  a  notation 
expired  a  month  ago,  shortly  that  in  1944  “a  William 
after  Mr.  Worthy  had  gone  into  Worthy”  was  found  guilty  of 
Red  China  in  defiance  of  official  violating  the  Selective  Service 
policy  which  closes  that  coun-  Act  by  his  failure  to  report  to 
try  to  American  nationals.  a  camp  for  conscientious  ob- 
Xo  Liberalization  Hinted 


Flanked  by  three  State  De¬ 


jail  and  reported  to  the  camp, 
partment  lawyers,  Mr.  Cart-  Comnoittee  counsel  was  in- 
wright  refused  to  yield  to 
senatorial  questions  while  he 

read  a  prepared  statement.  .  ,  ^  .  .u  .  m  ..u 

There  was  no  hint  in  the  text  brought  out  that  \D.  Worthy 
of  any  move  toward  lib«>raliza-  when  he 


records. 

Senator 


Roman  H  r  u  s  k  a 


testified  before  the  committee 
on  .March  29  that  he  was  3.5 
years  ohl  and  was  classified 
4-F  for  a  duodenal  ulcer  condi¬ 
tion. 

After  Senator  O’Mahoney  had 


W 


tion  of  policy. 

This  ran  counter  to  intima¬ 
tions  in  pronouncements  by 
President  Eisenhower  and  Sec¬ 
retary  Dulles  that  they  were 
studying  the  question.  Latelv  ,  •  e 

there  was  speculation  that  State  ^  "®"®"  questions  as 

might  seek  a  way  out,  as  far  anything 

Hs  the  press  is  concerned,  by  background  - 

allowing  representatives  from  accusations  or  investi- 

the  news  associations  to  go  to  Rations— that  might  prompt  the 
Peiping  if  the  Chinese  accepted  State  Department  to  withhold  a 
them  on  fulltime  basis.  passport,  the  Negro  reporter 

answered  there  was  not,  and 
Interest  in  Mar  Record  suggested! 

This  week’s  examination  of  “If  you  want  to  ask  me  the 
State  Department  passport  $64,000  question.  I’ll  be  glad  to 
policy  by  the  Senate  group  put  answer  it.”  There  were  no  fur- 
the  spotlight  on  these  facets:  ther  inquiries  of  that  character. 

•  Senator  Joseph  C.  O’Ma-  Committee  Counsel  Charles 
honey’s  interest  in  the  point  Slayman  wanted  to  know  if  any 
raised  by  the  American  News-  pressures  had  been  applied,  in 

editors:  publisher  for  April  6,  1957 


addition  to  those  described  in 
the  meeting  with  Mr.  Worthy’s 
editor;  “specifically,  on  Colum¬ 
bia  Broadcasting  System,  to  dis¬ 
continue  your  broadcasts.”  The 
witness  said  he  learned  from 
reports  that  traveled  along  the 
grapevine  that  pressures  were 
attempted  hut  that  CBS  re¬ 
sisted.  “Who  is  the  grapevine?” 
.Senator  O’Mahoney  asked.  Mr. 
Worthy  mentioned  the  name  of 
“Mr.  Murphy,  .\ssistant  Secre¬ 
tary  of  State.”  (Robert  .Murphy 
is  Deputy  Assistant  Undersec¬ 
retary  of  State  for  Political  .Af¬ 
fairs.)  CBS  filed  a  formal 
denial  of  “pressures.” 

Mr.  Worthy’s  assurance  that 
he  wrote  nothing  contrary  to 
American  policy  out  of  China 
and  confined  himself  to  “facts, 
not  opinions,”  prompted  Senator 
O’Mahoney,  a  former  city  editor, 
to  grin  and  remark:  “That 
makes  you  a  very  unusual  re¬ 
porter.” 

The  Only  Bonus 

Counsel  Slayman  inquired 
whether  there  was  validity,  in 
the  new'sman’s  opinion,  to  the 
comments  in  some  editorials 
and  by  a  State  Department  offi¬ 
cial  that  China  sought  to  bring 
in  reporters  who  might  become 
vehicles  for  Red  propaganda 
dl.stribution.  .Mr.  Worthy  dis¬ 
missed  this  as  “misinformation 
at  best;  impertinence  at  worst.” 
He  attributed  the  quote  to 
James  R.  Reston  of  the  New 
York  Timen.  That  charge  is  not 
leveled  at  United  States  report¬ 
ers  in  Russia  and  in  satellite 
countries,  he  reminded. 

•Mr.  Slayman  prefaced  with 
assurance  that  no  secondary 
meaning  is  intended,  then  asked: 
“Did  the  communists  roll  out 
the  red  rug  for  you?”  Mr. 
Worthy  answered:  “The  only 
‘bonus’  we  got  was  a  few  inter¬ 
views.” 

The  newsman  accused  Walter 
Robertson,  Assistant  Secretary 
of  State  for  Far  Eastern  Af¬ 
fairs,  with  trying  to  prevail  on 
the  editor  of  the  Afro-Ameri¬ 
can,  C.  W.  Mackay,  to  recall  him 
from  China  and  he  reported: 


“During  and  after  the  confer¬ 
ence  (at  the  State  Department) 
-Mr,  Mackay  made  it  plain  that 
he  regarded  the  pressure  upon 
him  as  intolerable  governmental 
interference  in  the  affairs  of  the 
press.  The  answer  to  Mr.  Rob¬ 
ertson’s  request  was  no.” 

Mr.  Worthy  said  foreign  re¬ 
porting  is  his  livelihood  and  that 
delay  in  issuing  a  renewal  of  his 
passport  is  tantamount  to  deny¬ 
ing  him  the  right  to  earn  it. 

Official  Reason  for  Rejection 
The  State  Department  went 
beyond  its  earlier  stated  rea¬ 
sons  when  it  “tentatively”  re¬ 
jected  Mr.  Worthy’s  renewal 
application  to  say  that  it  be¬ 
lieves  the  newsman  would  not 
respect  geographical  limitations 
if  any  were  made  conditions  of 
a  new  permit. 

This  elicited  a  declaration  by 
the  .American  Civil  Liberties 
Union  that  it  would  provide 
legal  counsel  to  test  the  Depart¬ 
ment’s  right  to  curb  the  travel 
of  American  reporters. 

Mr.  Cartwright  on  Thursday 
rejected  the  idea  of  special 
treatment  for  newspapermen  on 
the  basis  that  there  is  none 
allowed  in  departmental  regu¬ 
lations.  Some  exceptions  have 
been  made,  he  admitted,  such  as 
permitting  newsmen  to  travel 
in  the  Mid-East. 

He  could  not  say  how  many 
newsmen  had  been  denied  pass¬ 
ports  for  China. 

Senator  O’Mahoney  here  in¬ 
terposed  his  doubt  that  the 
Executive  is  allowed  to  do  what 
Congress  cannot  do.  He  pur¬ 
sued  this  argument  as  expouml- 
ed  at  the  earlier  session  by 
Joseph  F.  Collis,  guild  president, 
who  advanced  it  on  the  ground 
that  the  State  Department  was 
violating  the  spirit  of  the  First 
.Amendment. 

Committee  Chairman  Wat¬ 
kins  of  Utah  expresseil  a  belief 
that  the  First  .Amendment  ap¬ 
plied  to  what  newspapermen 
write  and  not  to  where  they 
travel.  He  observed  that  Senate 
committees  bar  reporters  from 
executive  .sessions,  though  he 
favors  letting  them  in. 

When  Mr.  Cartwright  wa.'-- 
asked  if  he  thought  the  entry  of 
U.S.  new.smen  to  ("hina  might 
improve  international  relations- 
he  responded  diplomatically: 
“I  have  heard  argument  made- 
to  that  effect.” 
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Ike  Rejects  APME’s 
Plea  to  Rescind  10501 


Te  demand  of  the  Associated  Mr.  Eyerly’s  letter  closed  on 
Press  Managing  Editoi’s  Asso-  this  note; 

ciation  that  President  Eisen-  “it  had  been  the  hope  of 
hower  rescind  E.xecutive  Order  many  of  us,  when  the  resolution 
10501  or  limit  its  use  has  run  was  passed  at  the  Philadelphia 
into  a  stonewall  of  M  hite  House  convention,  that  the  Executive 
resistance.  Department  would  accept  the 

This  situation  became  known  considered  and  temperate  views 
this  week  when  Frank  Eyerly,  held  by  the  editors. 

.\PME  president,  reported  on 
an  exchange  of  correspondence 
with  Gerald  D.  Morgan,  special 
counsel  to  the  President. 

The  editors’  resolution  con¬ 
demning  the  classification  order 
as  restrictive  of  the  flow  of 
governmental  information  was 
sent  to  the  White  House  last 
N’ov.  29.  Mr.  Morgan  acknowl¬ 
edged  receipt  in  a  letter  Jan. 

22  to  V.  M.  Newton  Jr.,  past 
president  of  APME. 

‘Cannot  Comply’ 

Mr.  Morgan  advised  that  the 
President  “has  considered  your 
telegram”  and  is  “of  the  opinion 
that  the  Order  represents  the 
minimum  protection  necessary 
to  the  defense  interests  of  the 
nation.” 


ETERNAL  LIGHT  award  of  the  Jewish  Theological  Seminary  of 
America  was  presented  March  31  to  Ogden  R.  Reid,  president  and 
editor  of  the  New  York  Herald  Tribune.  Dr.  Louis  Finkelstein,  left, 
chancellor,  gives  symbol  to  Mr.  Reid.  Looking  on  are  Clare  Booth 
Luce,  former  ambassador  to  Italy,  and  Louis  Stein.  Mrs.  Luce  rated 
the  Herald  Tribune  among  the  great  newspapers  of  the  world  and 
gave  particular  praise  to  the  European  Edition  for  keeping  Americans 
abroad  in  contact  with  the  American  view  in  current  events. 


Harold  S.  Bureau  since  February,  1946,  lll^OClVV 

■  the  Bu-  when  he  was  appointed  assist- 

,  ANPA,  ant  director.  Previously  he  had  Washingto.n 

week  by  been  a  vicepresident  and  direc-  The  Supreme  Court  this 

chairman  tor  of  Compton  Advertising,  week,  in  a  laundry  workers 

Inc.  He  became  director  of  the  case,  upheld  the  right  of  em- 

Bureau  in  1948,  after  the  resig-  ployers  to  lock  out  employes 
nation  of  Alfred  B.  Stanford.  where  a  union  employs  the  ^ 

“whipsaw”  technique  to  force  a 
settlement. 

If  a  union  strikes  against  one 
PV  I  VI  party  to  a  group  contract  at  a 

1  Jk  other  employers  are 

V  entitled  to  close  their  doors,  the 

K  court  held,  sustaining  an  origi- 

‘  finding  by  the  National 

Labor  Relations  Board. 
jKM  Ah  “The  board,”  wrote  Associate 
iVaSAHI  Justice  William  J.  Brennan  Jr. 

in  the  majority  opinion,  “cor- 
Moore  rectly  balanced  the  conflicting 

Mr.  Moore  has  been  a  member  in  deciding  that  a  tern- 

of  the  Bureau  staff  since  1948,  ont  to  presei-ve  the 

starting  as  a  member  of  the  multi-employer  bargaining  basis 
Eastern  sales  staff.  Thereafter,  from  the  disintegration  by  the 
,  .  .  ,  ,  union  s  strike  action  was  law- 


information  would  have  no  pro-  The  resignation,  effective 
tection  whatever.  Accordingly,  April  1,  was  accepted  late  last 
the  President  cannot  comply  week  by  the  Executive  Commit- 
with  your  demand,”  Mr.  M.  rgan  tee  of  the  Board,  Mr.  Jones  said, 
wrote.  Robert  L.  Moore,  director  of 

Mr.  Newton  responded  with  sales  and  marketing,  will  serve 
a  detailed  criticism  of  the  as  acting  director  until  a  suc- 
Order,  which,  he  noted,  the  cessor  to  Mr.  Barnes  is  appoint- 
President  issued  Nov.  6,  1953  ed  by  the  Board. 

“to  give  the  press  and  the  peo-  Beached  by  Editor  &  PuB- 
ple  some  relief  from  the  blanket  lisiier  at  his  Bucks  County, 
censorship  efforts  of  President  p^.,  farm,  Mr.  Barnes  declined 
Truman  s  Executive  Order  comment  other  than  to  say  he 
10290.  enjoying  a  week's  vacation 

Under  date  of  March  12,  Mr.  and  that  he  plans  to  enter  the 
Morgan  wrote  to  Mr.  Eyerly  consulting  business, 
that  the  President  could  not  Ijj  ^  statement  to  be  issued 
comply  with  the  request  to  re-  next  week  in  the  General  Report 
scind  the  order.  He  gave  assur-  qjj  Bureau,  Mr.  Jones,  who 
ance  that  the  Executive  Branch,  jg  president  of  the  Newspaper 
in  applying  the  policies  set  forth  Publishing  Corp.,  Tulsa,  Okla., 
in  10501,  ‘  seeks  diligently  to  in-  explain  Mr.  Barnes’  resig- 
sure  that  the  public  is  informed  ^3  follows: 

of  the  operations  of  the  Gov- 

ernment  to  the  maximum  degree  ‘  The  Executive  Committee 
possible  consistent  with  national  ^as  asked  me  to  assure  the 
securitv  interests.”  membership  this  action  (accept- 

‘  ance  of  Barnes’  resignation) 

Ask  Clarifying  Directive  was  taken  after  thorough  study 
Mr.  Eyerly  replied  March  28  and  investigation  and  for  rea- 


18  Pressmen  Hired 


Foster  Would  Deny  Jobs 
'  To  Sneering  Skeptics 


Bv  (ieorfie  A.  Brainlt'nlmrji 

Colorado  Springs,  Colo. 


Newspapers  can  never  succeed  by  hiring  young  men 
and  women  who  do  not  really  believe  in  them,  Jack  Foster, 
editor  of  the  Rocky  Mmintain  News,  said  at  the  ninth 
annual  conference  of  the  Newspaper  Personnel  Relations 


W  Association  here  April  1-3. 

Mr.  Foster  addressed  about 
75  persons  who  were  virtually 
marooned  in  the  Broadmoor 
Hotel  by  a  blizzard  that  dumped 
over  a  foot  of  snow  into  the 
valley  below  Pike’s  Peak. 

“We  cannot  go  forward  by 
admitting  to  our  ranks  those 
who  are  skeptical  of  the  basic 
principles  of  newspaper  publish¬ 
ing,  as  established  by  years  of 
struggle,  effort,  soul  searching 
and  prayer,”  declared  Mr.  Fo¬ 
ster,  keynoting  the  conference 
theme  of  “Manpower — A  Major 
Problem  and  Challenge  to  the 
Newspaper  Industry.” 

.Sneering  Superciliousness 
“I  have  seen  more  than  one 
city  room  disrupted  by  the 
sneering  superciliousnes.s  of 
some  reporter  who  would  not 
accept  the  responsibility  that  a 
community  places  on  a  new.s- 

k  paper,”  the  Scripps-Howard  edi¬ 
tor  said.  “This  same  can  be 
equally  true  among  those  who 
distribute  our  newspapers,  who 
sell  our  advertising,  who  keep 
our  books,  who  set  our  type  and 
print  our  papers. 

“Unless  they  believe  that,  in 
pursuing  their  various  jobs — 
great  or  small,  close  to  the 
words  or  distant — they  are  per¬ 
forming  a  service  of  unique  im¬ 
portance  to  their  city,  they  are 
not  the  effective  employes  that 
they  should  be.  They  are  work¬ 
ers,  not  newspapermen. 

“Some  critics  blame  labor 
unions  for  the  fact  that  anti¬ 
newspaper  attitudes  have  de¬ 
veloped  in  some  newspaper  of¬ 
fice,”  he  continued.  “This  I  do 
not  accept.  Rather  I  blame  the 
top  executives  and  employes 
down  the  line.” 

^  Editor’s  Personnel  Role 

Speaking  from  his  more  than 
•30  years  of  experience,  Mr.  Fo¬ 
ster  said.  The  successful  editor 
>s  the  one  who  makes  himself 
n  part  of  his  whole  operation. 
“He  dare  not,  as  he  gets  older 
and  less  nimble,  bar  himself  be- 
nind  a  closed  door,”  he  asserted. 
He  must  never  turn  over  com¬ 
pletely  to  his  sub-executives  the 
^  job  of  operation.  He,  too,  must 
l^cep  his  fingers  on  what  his 
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staff  is  doing  ...  It  is  the  only 
way  I  know  of  for  an  executive 
to  sense  the  shift  in  temper  of 
his  staff.” 

Dr.  Russell  Moberly,  director 
of  Management  Institute,  Mar¬ 
quette  University,  discus.sed  ele¬ 
ments  that  make  a  good  climate 
as  far  as  emidoye  relations  are 
concerned.  He  emphasized  that 
even  with  proper  climate,  a 
good  production  team  needs 
good  coaches.  “Too  many  com¬ 
panies,”  he  said,  “have  man¬ 
agers  who  are  insecure,  jealous 
and  are  poor  team  members.” 

Future  Job  Openings 

Don  Goodall,  Yakima  (Wash.) 
Moiniinn  Herald,  described  a 
job  order  form  that  requires  de¬ 
partment  heads  to  put  in  writ¬ 
ing  the  job  specifications. 

Ralph  Thornton,  Minneapolis 
(Minn.)  Star  and  Tribune,  re¬ 
minded  personnel  managers  of 
the  future  “empty  chairs  to  be 
filled  —  production  engineer, 
electronics  expert  for  mail  room, 
creative  printers  for  photo¬ 
composition,  offset  pressmen, 
and  photo  chemists. 

James  Stickley,  assistant  pub¬ 
lisher,  Providence  (R.I.)  Jour¬ 
nal  and  Bulletin,  .said  he  was 
.skeptical  of  any  plan  that  pro¬ 
jected  employe  needs  as  far 
ahead  as  1980,  asserting  that 
new  developments  may  well 
change  the  picture. 

Russell  Waide,  London  (Ont.) 
Free  Press,  said  one  of  the  most 
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effective  ways  of  getting  the 
right  kind  of  people  is  to  en¬ 
courage  the  staff  to  recommend 
l)eople  for  employment. 

Fred  Hopkins,  Detroit  (Mich.) 
Xews,  related  how  that  paper 
has  broken  down  the  “new.s- 
print  curtain”  to  show  people 
the  many  job  opportunities  in 
the  newspaper  business. 

“The  fictional  aura  of  glamor 
that  has  surrounded  the  news¬ 
paper  business  for  generations 
has  given  the  lay  public  the  im- 
l)ression  that  to  enter  the  news¬ 
paper  profession  one  must  have 
or  must  develop  a  talent  as  a 
writer,”  he  said.  “Actually,  only 
1.5  percent  of  the  total  number 
of  people  necessary  to  an  effi¬ 
cient  metropolitan  daily  news¬ 
paper  operation  belong  strictly 
to  the  editorial  fiaternity.” 

Robert  D.  Gray,  director.  In¬ 
dustrial  Relations  Section,  Cali¬ 
fornia  Institute  of  Technology, 
offered  an  eight-point  program 
for  management: 

(1)  Give  encouragement;  (2i 
Give  credit  when  credit  is  due; 
(.3)  Give  praise — go  out  of  your 
way  to  acknowledge  work  of 
employes;  (4)  .Accept  sugges¬ 
tions;  (5)  Be  fair;  (6)  Periodic 
appraisals  of  performance;  (7» 
-Assistance  in  development  of 
the  individual  through  coaching 
on  the  job;  (8)  Listen — .  “Most 
employes  are  looking  for  the  op¬ 
portunity  to  talk  things  over 
with  the  boss — this  means  the 
boss  must  listen.” 

.A  seminar  on  “landing”  new.s- 
paper  employes  skirted  the  ques¬ 
tion  of  meeting  the  current 
market  price  for  new  personnel. 
Generally  it  was  agreed  that 
newspapers  have  lagged  behind 
other  industries  in  salaries  of¬ 
fered  college  graduates,  fringe 
benefits,  and  physical  plant  fa¬ 
cilities. 

Newspapers  are  apparently 
harder  pressed  in  finding  ad¬ 
vertising  salesmen  than  in  get¬ 
ting  editorial  beginners,  judging 
from  floor  discussion.  Clerical 
help  is  also  hard  to  get  in 
metropolitan  cities. 

Bauman  Elected 

Duncan  Bauman,  St.  Lo7iis 
(Mo.)  Globe  -  Democrat,  suc¬ 
ceeded  Charles  W.  Weaver,  Guy 
Gannett  Publishing  Co.,  Port¬ 
land,  Me.,  as  president  of  the 
association,  but  he  never  got  to 
the  conference.  First  he  was 
delayed  in  St.  Louis  by  Labor 
Negotiations,  then  the  blizzard 
blocked  his  airplane  flight  here. 

Mr.  Stickley  was  elected  vice- 
president  and  William  Forres¬ 
ter,  Pittsburgh  (Pa.)  Press, 
secretary-treasurer. 

John  Richards,  Louisville 
(Ky.)  Courier  -  Journal  and 
Times,  was  slated  to  become  ex¬ 
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ecutive  secretary  by  action  of 
the  board. 

Members  voted  to  increase 
annual  dues  to  $2.')  with  addi¬ 
tional  memberships  on  new>- 
papers  at  .$.5  per  year.  The  10th 
annual  conference  will  take 
place  in  Detroit  in  10.58. 

• 

Slielhy  Slur  Names 
Kxeeiilive  Eililor 

Shei.by,  N.  C. 

David  Gillespie,  Sunday  edi¬ 
tor  of  the  High  Point  (N.C.) 
Knterprise  the  past  year,  has 
been  named  executive  editor  of 
the  Slielhg  Dailg  Star,  succeed¬ 
ing  Rill  Green,  resigned. 

Mr.  Green  has  accepted  an 
assignment  in  the  Far  East 
with  the  U.S.  Information 
Service. 

Mr.  Gillespie  served  as  man¬ 
aging  editor  of  the  Gastonia 
(N.C.)  Gazette  from  1948  to 
1951  and  as  editor  of  the  Gaston 
Citizen  from  1951  to  1956. 

Holt  McPherson,  editor  of 
the  High  Point  Enterprise,  an¬ 
nounced  that  Robert  L.  Marks, 
assistant  Sunday  editor,  has 
been  named  to  succeed  Mr. 
Gillespie. 

• 

Kent  ami  Old  Gold 
Ad  Outlay  Rediieed 

Stockholders  of  P.  Lorillard 
Company  (Old  Gold  and  Kent 
cigarettes)  heard  from  the 
president,  Lewis  Gruber,  this 
week  that  the  firm  spent  $14.- 
800,000  on  advertising  in  1956. 
This  was  $1,100,000  less  than 
in  1955. 

Mr.  Gruber  defended  the  ex¬ 
penditure  for  advertising,  in 
reply  to  a  stockholder’s  question 
that  implied  that  such  money 
should  be  applied  to  dividends. 
Mr.  Gruber  said  the  purpose  of 
advertising  is  to  increase  sales 
to  help  maintain  a  dividend  rate 
commensurate  with  sound  busi¬ 
ness  principles. 
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Reporters  Keep  TV 
From  Celebritv  Chats 


By  Kdward  Brcnderjiast 

Reporter,  Los  Anjteles  Herald-Kxpress 


Trujillo  B  ars 
Dubo  is  for 
lAPA  Report 


Los  Angeles,  moving  about 
in  the  shadow  of  Hollywood, 
has  long  been  a  haven  for  press 
agents  and  press  conferences. 

A  newspaper  reporter  who 
gets  such  assignments  (as  I 
do)  may  interview  20  or  more 
celebrities  a  week.  Once  in  a 
while — say  at  one  out  of  10— 
TV  and/or  radio  fellows  appear 
with  cameras  and  tape  ma¬ 
chines. 

The  radio  newsmen  invaria¬ 
bly  are  listeners,  while  news¬ 
papermen  try  to  wheedle  out 
our  victims’  innermost  secrets — 
whether  the  subjects  be  .An¬ 
thony  Eden,  Premier  Reynaud, 
General  Gruenther,  Secretary 
Wilson  or  Commander  White- 
head. 

Occasionally  minor  conflicts 
have  answer  when  the  subject’s 
time  was  limited,  but  we  have 
worked  things  out  without  bad 
feelings. 

Most  of  us  are  close  friends 
-and  I’ve  often  chased  down  a 
hall  and  retrieved  a  subject  for 
them.  Or  they  have  helped  us 
when  they  could. 

Admiral  on  Guard 

But  on  Monday,  March  18,  a 
CBS-Holl\"wood  crew — camera¬ 
man  and  sound  engineer,  plus 
a  radio  announcer  with  a  re¬ 
corder — insisted  on  taping  and 
filming  our  press  conference 
with  Admiral  .Arleigh  Burke. 
Other  tv-radio  crews  were  there, 
but  preferred  waiting. 

The  CBS  spokesman  argued 
that  “The  White  House  con¬ 
ference  set  the  precedent.’’ 

We  objected  politely,  at  first 
then  pointedly,  and  with  such 
clarity  that  I  was  “invited  out¬ 
side”  by  the  cameraman. 

I  forgot  about  that  in  the 
excitement — and  it  was  just  as 
well  at  my  age.  A.  L.  Frederick, 
miner  reporter,  then  took 
up  the  protest. 

The  radiomen  from  the  other 
stations  who  sat  in,  as  the  chief 
of  Naval  Operations  arrived, 
nodded  support  to  me  as  I  told 
our  guest  the  issue.  After  apolo¬ 
gizing  to  him  for  it — although 
it  was  not  of  our  doing — about 
eight  newspapermen  from  Los 
Angeles  and  San  Diego  sat  in; 
at)out  six  radiomen. 

“We  can’t  relinquish  our 
position;  it’s  a  matter  of  princi¬ 
ple,”  I  told  the  Admiral.  “If 


we  give  in,  the  newspapermen 
and  the  press  conference  here¬ 
after  will  be  dead  ducks. 

“We’re  glad  to  have  the  fel¬ 
lows  sit  in  with  us.  But  record 
and  film  our  questions  and  your 
answers  to  them — that  we  can’t 
allow. 

“When  you  talk  into  that 
mike,  what  you  say  is  irrevoca¬ 
ble.” 

I  explained  that  aside  from 
our  view,  this  was  a  necessary 
protection  for  the  one  being 
interviewed.  With  us,  he  could 
revise,  explain  and  be  protected 
from  error  and  normal  slips. 
Once  recorded,  this  fair  chance 
was  gone. 

Admiial  Burke  didn’t  seem 
to  be  disturbed  about  it  and 
talked  away  from  the  mikes 
that  had  been  placed  before 
him. 

The  other  TV  crews  were 
angry  at  the  03S  group — and 
told  us  then  and  later  to  hold 
firm  to  our  position. 

“It’s  right,  and  practical,  too” 
they  said. 

The  next  day  I  had  two  other 
conferences,  so  my  colleague, 
“Fred”  appeared  for  an  inter¬ 
view  with  General  Maderas, 
.Army  missile  expert.  The  re¬ 
porters  were  invited  at  10:45 
a.m.;  the  radio  and  television 
men  an  hour  later. 

Won’t  Carry  Spears 

But  at  10;.30  a.m.,  “Fred” 
told  me,  the  same  CBS  crew 
was  shooting  Gen.  Maderas 
when  the  newspapermen  ap¬ 
peared.  If  it  was  intended  to 
annoy  the  newspapei  men.  it  did. 

It  likewise  upset  the  obliging 
military  press  officers.  .And  it 
angered  the  other  six  channel 
TV  crew  and  radio  men  when 
they  appeared  at  the  appointed 
hour-  an  hour  later. 

For  15  years.  Fi'ederick,  and 
until  recently.  Tim  Turner  of 
the  Times,  and  myself  were  a 
team  on  mo.st  press  conferences 
here.  “Fred”  is  a  former 
Seattle,  Qeveland,  San  Fran¬ 
cisco  and  Los  .Angeles  reporter. 
I  have  spent  25  of  my  38  news¬ 
paper  years  vvdth  the  Hearst 
newspapers. 

Turner,  who  retired  from  the 
Times  after  a  long  and  distin¬ 
guished  career,  has  been  suc¬ 
ceeded  by  Frank  Waldman,  once 
in  TV  himself. 


President  Trujillo  barred 
Jules  Dubois,  Chicago  Tribtine 
correspondent,  from  the  Domini¬ 
can  Republic  this  week. 

Earlier,  Otilio  Ulate,  a  former 
president  of  Costa  Rica,  with-^ 
drew  his  newspajrer,  El  Diark 
(le  Costa  Rica,  horn  member- 
IN  SACRAMENTO  Bee  photog-  jj,  ^he  Inter  .American 

rapher  Leo  Neibaur  made  this  .Association, 

trick  shot  on  an  April  Fool  s  Day  Both  actions  stemmed  from 
assignment  while  .  .  .  report  by  Mr.  Dubois  as 

chairman  of  lAPA’s  freedom 
of  the  press  committee  which 
cited  Bolivia,  Colombia,  the 
Dominican  Republic,  Paraguay 
and  Venezuela  for  denying 
pre.<s  freedom. 

Mr.  Dubois  made  his  report 
to  the  semi-annual  meeting  of 
the  I A  PA  Board  of  Directors 
in  San  Jose,  Costa  Rica. 

A  decree  issued  by  President 
’I'rujillo  said  Mr.  Dubois  “has 
become  a  continental  agitator 
whose  activities  constitute  a 
menace  against  the  security  of 
IN  PITTSBURGH  Post-Gaiette  free  institutions  of  the  Ameri- 
photographer  Charles  C.  Stueb-  can  peoples  and  against  good 
gen  had  just  about  the  same  neighborliness  and  hemispheric 
idea.  Pure  coincidence,  no  foolin!  unity.”  ^ 

-  Mr.  Ulate  said  he  was  with- 

We  four,  at  least,  believe  newspaper  from 

dcally  alike.  , 

We  are  not  a  radio  or  TV  %  a"  •  ""tie 

,  ,  ...  ,  .  about  press  freedom  in  the 

>duction  team.  Our  duty  is  ui-  u 

Dominican  Republic.  He  main- 
the  news,  our  craft  and  our  .  .  .  .u  *  *  1.,.= 

tamed  that  country  has  press 
kvspapers.  »  j 

,  freedom. 


IN  PITTSBURGH  Post-Gaiette 
photographer  Charles  C.  Stueb- 
gen  had  just  about  the  same 
idea.  Pure  coincidence,  no  foolin! 

We  four,  at  least,  believ'e 
basically  alike. 

We  are  not  a  radio  or  TV 
production  team.  Our  duty  is 
to  the  news,  our  craft  and  our 
newspapers. 

We  are  sorry  the  Washington 
men  surrendered  to  the  mass 
recording  and  filming.  But  we 
know  a  President’s  press  con¬ 
ference  is  different — it  has  none 
of  the  free  play  and  sharp, 
sometimes  naughty,  often  nasty- 
type  questions  that  develop  in 
a  normal  press  conference. 

There  have  been  no  further 
incidents  here.  Our  friends  on 
TV  and  radio  keep  quiet  when 
they  work;  they  are  considerate 
of  us. 

The  military,  told  by  our  edi¬ 
tors  that  we  will  walk  out  if 
recording  and  filming  is  at¬ 
tempted,  hav'e  called  off  all 
press  conferences  “until  some 
settlement  is  reached.” 

We  intend  to  continue  our 
way,  earning  our  bread  and 
cakes  at  the  news  level — not 
the  glamour  level. 

We’re  not  a  “production  pro¬ 
gram”  to  be  sold  to  a  sponsor 
or  given  to  the  public  as  some¬ 
thing  produced  by  radio  or  TV. 
We’re  still  in  the  newspaper 
business  until  further  notice. 


After  the  board  had  given  a 
vote  of  confidence  to  Mr.  Dubois, 
the  Costa  Rican  publisher  de¬ 
clared  it  was  in  effect  a  vote  of 
censure  of  him. 

New  directors  elected  were 
Hal  Hendrix,  Kansas  CUn 
(Mo.)  Star;  Sergio  Carbo. 
Havana  (Cuba)  Prensa  Libie; 
and  Rodolfo  Junco  de  la  Vega, 
Monterrey  (Mexico)  El  Norte. 

The  Freedom  of  the  Press 
Committee  adopted  a  declara¬ 
tion  that  in  seeking  press  free¬ 
dom  it  does  not  jiropose  to  med¬ 
dle  in  the  internal  politics  of 
any  nation. 


:o  continue  our  Prensa  oil  T\ 
our  bread  and  The  story  of  La  Prensa's  op- 
news  level — not  pression  by  Juan  Peron  and 
vel.  its  restoration  as  a  free  news- 

“production  pro-  paper  in  Argentina  will  be 
)ld  to  a  sponsor  dramatized  April  Ifi  on  the 
public  as  some-  Armstrong  Circle  Theatre 
by  radio  or  TV.  (NBC-TV).  Dr.  Alberto  Gainza 
the  newspaper  Paz  will  appear  at  the  end  of 
further  notice.  the  show  in  a  filmed  segment 
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Ted  Williams  Fanned 


In  Friendly 

New  Orleans 

The  furor  over  Ted  Williams’ 
comments  about  the  Marines. 
Taft,  Truman,  the  Government, 
et  al,  resulted  from  an  ironic 
twist. 

Crozet  Duplantier,  executive 
sports  editor  of  the  New  Or¬ 
leans  States,  harassed  for  days 
by  phone  calls,  interviews,  tjues- 
tions  and  general  turmoil  that 
kept  him  from  his  work,  said  it 
all  began  after  Sunday’s  exhibi¬ 
tion  game  between  the  Red  Sox 
and  the  Pelicans. 

He  drove  out  to  Pelican  Sta¬ 
dium  to  see  the  game  and  after¬ 
wards  drove  a  wartime  friend, 
Hy  Hurwitz,  a  Boston  newsman, 
to  the  airport.  They  decided  to 
look  up  Williams,  who  was 
waiting  on  a  delayed  plane. 

Met  in  Restaurant 

They  found  him  in  the  restau¬ 
rant. 

“1  had  it  in  mind”  Mr.  Du¬ 
plantier  said,  “to  ask  him  about 
the  Marines.  I  thought  I  might 
pick  up  an  item  about  his  serv¬ 
ice,  the  sacrifices  he  had  to 
make,  particularly  during  the 
Korean  war. 

“I  was  in  the  Marines  and  the 
same  thing  happened  to  me.  It 
was  all  going  to  be  very  com¬ 
plimentary.” 

Duplantier  asked  Ted,  “do  you 
harbor  any  resentment  about 
being  called  back?”  Williams 
let  fly. 

The  story  in  the  next  day’s 
States  speaks  for  itself. 

“The  mighty  Ted  Williams 
was  on  his  best  behavior  in 
Pelican  Stadium  yesterday,  but 
he  turned  in  one  of  his  worst 
displays  of  temperament  in  an 
interview  afterwards  in  which 
he  revealed  for  the  first  time 
that  he  had  tried  to  use  political 
pressure  to  keep  from  being  re¬ 
called  to  service  during  the 
Korean  War. 

“In  the  session,  Williams  re¬ 
vealed  that  he  is  far  from  being 
the  proud  serviceman  that  leg¬ 
end  has  made  him,  denounced 
the  late  Sen.  Robert  Taft,  for- 


Interview 

The  reporter  gave  Ted’s  re¬ 
marks  in  detail  and  concluded: 
“Ted  swung  his  sport  coat  over 
his  shoulder  and  strode  from  the 
airport  lounge  into  the  rain.” 

Ted  Williams,  in  Sarasota,  af¬ 
firmed  he  told  Duplantier  he 
had  no  use  for  the  Marine 
Corps  but  he  denied  some  of  the 
other  quotes  in  Duplantier’s 
story.  In  a  mimeographed  state¬ 
ment  distributed  by  the  Red 
Sox  publicity  staff,  he  apolo¬ 
gized  “to  anyone  who  might 
have  been  offended  by  remarks 
alleged  to  me  by  a  drinking  re¬ 
porter.” 

Duplantier  in  his  next  col¬ 
umn  wrote: 

“It’s  always  tough  to  learn 
that  one  of  your  idols  is  only 
clay,  but  it’s  much  more  discon¬ 
certing  to  see  one  expose  him¬ 
self,  revealing  that  the  precious 
metal  of  which  you  believed 
him  made  was  only  plaster  of 
paris,  with  a  heavy  coating  of 
gold  paint.” 

Mr.  Duplantier  is  a  17-year 
veteran  with  the  States  in  as¬ 
signments  ranging  from  report¬ 
er  to  editorial  writer.  During 
World  War  II  he  served  two 
assignments  in  the  Pacific  with 
the  Marines  as  a  combat  corre¬ 
spondent.  He  was  recalled  to 
active  duty  in  1951  during  the 
Korean  conflict. 


Gilbert  P.  Farrar,  71. 
Famed  Format  Desijjner 
Newport  Beach,  Calif. 

Gilbert  P.  Farrar,  71,  noted 
typographic  consultant,  died 
here  April  4  in  Hogue  Memorial 
Hospital.  His  home  and  work¬ 
shop  were  at  I^aguna  Beach. 

Since  he  was  a  boy  Mr.  Farrar 
was  interested  in  type  design 
and  type  uses.  He  began  his 
career  as  a  printer  with  the 
International  Correspondence 
Schools  at  Scranton,  Pa.  Later 
he  went  into  advertising  agency- 
work. 

In  1936  he  began  a  whole  new 
career  that  made  him  world 


THREE  GENERATIONS  of  the  family  of  J.  Neely  (Bill)  Martin,  right, 
pose  in  the  newsroom  of  the  Decatur  (III.)  Herald  &  Review  on  the 
occasion  of  the  veteran  reporter's  retirement.  Mrs.  Olive  Ruth  Martin 
Hewett.  center,  is  a  school  reporter;  her  daughter.  Judy,  is  a  part- 
time  proofreader.  Bill  Martin  was  in  newspaper  work  42  years.  He 
got  his  start  in  his  father's  newspaper  shop  in  Sullivan.  III. 


Starzel  Starts  UP  Inaugurates 

Service  in  Africa  So.  Africa  Service 


News  by  the  Associated  Press 
became  available  to  newspapers 
and  radio  stations  in  South  Af¬ 
rica  on  April  1  under  an  agree¬ 
ment  between  AP  and  the  South 
■African  Press  Association. 

AP  has  established  a  bureau 
in  Johannesburg  to  collect  news 
independently  and  also  have 
available  to  it  all  the  news  col¬ 
lected  by  the  South  African 
Press  Association.  This  organi¬ 
zation  includes  leading  new.<- 
papers  in  the  southern  part  of 
Africa. 

The  new  AP  bureau  is  in 
charge  of  Lynn  Heinzerling.  A 
native  of  Ohio,  Mr.  Heinzerling 
has  been  a  correspondent  in  .AP 
foreign  service  since  193S.  T.ately 
he  was  chief  of  bureau  in  Switz¬ 
erland. 

Frank  J.  Starzel,  .AP  general 
manager  flew  from  New  York 
to  Johanne.sburg  at  the  invita¬ 
tion  of  Robert  Nesbitt  Home, 
general  manager  of  South  Af¬ 
rican  Press  .Association,  to  in¬ 
augurate  the  agreement  for  ex¬ 
change  of  news. 

• 

228  Pajies  on  Oil 


Expansion  of  United  Press 
coverage  in  South  .Africa  and 
service  to  new  media  was  in¬ 
augurated  this  week  by  George 
H.  Pipal,  general  European 
business  manager  for  UP. 

On  March  31,  UP’s  15-year 
association  with  the  South 
African  Press  Association  ter¬ 
minated  and  the  American 
agency  inaugurated  direct  serv¬ 
ice  to  South  African  publi¬ 
cations  the  following  day. 

Simultaneously,  UP  will  pro¬ 
vide  the  first  news  broadcast 
ever  carried  on  the  Springbok 
network  of  14  transmitters 
which  cover  the  Union,  South 
West  .Africa  and  the  Rhodesias. 
The  program,  a  lo-minute 
newscast  at  7  p.m.  six  nights 
per  week,  will  be  sponsored  by 
the  South  African  branch  of 
an  American  firm,  C  h  e  s  e  - 
brough-Pond’s. 

.A  Johannesburg  office  will 
be  opened  in  Belray  House, 
headquarters  of  the  South 
African  Broadcasting  Corpora¬ 
tion’s  news  department,  and 
present  UP  coverage  of  the 
Union  by  11  resident  reporters 
will  be  augmented. 


mer  President  Harry  Truman 
and  the  whole  United  States 
Government,  and  spat  on  the 
floor  at  the  mention  of  these 
names. 

“Williams  was  cool  and  chat¬ 
ty  in  the  airport  restaurant  un¬ 
til  the  subject  of  his  military 
sei-vice  came  up.  Then  he 
exploded.” 


famous  as  a  designer  of  news¬ 
paper  pages.  He  restyled  the 
Los  Angeles  Times  and  won 
for  it  an  .Ayer  Trophy.  It  is 
estimated  that  he  has  re-de¬ 
signed  the  formats  of  200  news¬ 
papers  in  recent  years.  He  has 
also  conducted  typographic 
clinics  for  the  Mergenthaler 
Linotype  Company. 


Midland,  Tex. 

The  Midlanel  Reporter-Tele¬ 
gram  published  its  10th  annual 
Oil  and  Business  Review  on 
March  17.  The  Reporter-Tele¬ 
gram,  which  normally  has  a 
press  run  of  17,200,  printed 
21,050  copies  of  the  228-page 
special  edition. 


Free  Salk  Shots 

Houston,  Tex. 

To  help  combat  polio  before 
the  summer  “danger”  period, 
the  Houston  Chronicle  has  of¬ 
fered  all  employes  under  4‘> 
years  of  age  the  3-shot  Salk 
vaccine  series,  at  company  ex¬ 
pense. 
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Tragedies  Recalled, 

Ike  Cuts  Down  on  Speed 


Gettysburg,  the  fast  clip 
which  Mr.  Eisenhower  moves  on 
the  highway  became  a  public 
matter  this  week. 

As  oldtimers  in  the  reporting 
business  recalled  fatal  incidents 


ing  a  parked  car  he  lost  control 
and  the  car  hurtled  into  a  ditch. 
The  driver  and  Ben  F.  Allen, 
Cleveland  Plain  Dealer  staffer, 
were  killed  instantly. 

Robert  T.  Small,  Philadelphia 
Public  Ledger;  Stanley  M.  Rey- 
Washington  to  mph  and  had  for  some  miles  nolds,  Baltimore  Sun,  and  Rob- 
A  conscientious  country  traf-  when  we  were  flagged  to  the  Sullivan,  Portland  News, 

fic  cop  may  have  done  a  great  outside  lane.  The  police  pulled  suffered  serious  injuries, 
service  to  the  newsmen  who  front  of  us  and  kept  us  at  Fatal  Junket 

have  to  trail  the  speed-loving  55  mph  The  Presidential  and 

President  Secret  Service  cars  pulled  way  years  later,  in 

nbead  of  us  and  disanneared  in  1^23,  another  group  of 

Because  a  Montgoinery  Coun-  newsmen  figured  in  an  accident 

ty  (Md.)  policeman  thumbed  a  .  .  but  they  were  not  then  follow- 

press  car  to  the  curb  for  doing  ^  ing  the  President.  They  were  on 

70  miles  an  hour  en  route  to  ^  ti,  *  r  a  siehtseeinc  trin  arraneed  bv 

f«=.  .lin  at  he  entourage  at  the  county  line  Denver  PreL  Su^  w^ 

the  press  cars  were  stepped  up  i^envei  ness  v/iuu  wnue 

to  90  and  100  to  catch  up  with  Mr.  Harding  visited  old  friends 

the  President  ^he  Army  General  Hospital. 

’  _  ,  While  riding  through  Bear 

Just  Being  Realistic  Creek  Canyon,  the  car  driven  by 

Why  do  reporters  drive  at  Thomas  F.  Dawson,  an  ex-news- 

with  other  Presidents’  caval-  guch  speeds  with  the  President?  paperman,  went  over  a  100-foot 

cades,  there  was  at  least  one  Merriman  Smith  asked.  embankment.  Sumner  Curtis, 

indication  that  Mr.  Eisenhower  **jf  Chief  Executive  of  55,  a  Washington  correspondent 

may  have  become  safety-con-  j-he  United  States  is  going  that  then  working  for  the  Republi- 

scious.  On  the  return  from  his  fj^g^  **  he  answered,  “the  press  can  National  Committee,  was 

Gettysburg  farm  he  took  to  had  better  keep  him  in  sight  killed;  Mr.  Dawson  died  the 

secondary  roads  and  held  down  j^5^  jn  g^se  a  farm  truck  cuts  next  day;  and  Donald  Craig, 

to  the  authorized  speed  limits.  gut  of  a  side  road  suddenly  and  A’ew;  York  Herald,  suffered 

Then,  he  disclosed  at  his  caused  the  nation’s  most  cele-  severe  injuries. 

news  conference  Wednesday,  he  brated  traffic  accident.  Ghoulish,  The  car  was  doing  only  about 

issued  orders  to  the  Secret  Serv-  no.  Realistic,  yes.  Nerve-wrack-  15  mph  behind  two  motorcycle 

ice  to  be  “particularly  careful  ing,  very  definitely  yes.”  cops  while  rounding  Looking 

never  to  exceed  the  speed  limit  Press  Secretary  James  C.  Glass  Curve  and  defective  steer- 

at  any  place.”  Hagerty,  who  was  not  on  the  ing  gear  was  blamed  for  the 

Mr.' Eisenhower  e.xplained  to  trip,  said,  a  local  police  officer  mishap.  Newsmen  in  following 

the  reporters  that  he  was  usual-  called  the  White  House,  unso-  cai^s  saw  the  fa  al  plunge. 

Iv  unaware  of  the  rate  of  sneed  Hcited,  to  say  that  police  who  President  Wilson  was  re- 

^  V  ,  ^4.  f  stonned  the  press  car  had  ob-  portedly  so  affected  by  the  death 

since  he  used  the  rear  seat  of  ‘>roppeu  me  press  vai  jiau  ou  t-  j  j  t>  ** 

his  limousine  for  conferences  served  no  violation  by  Ikes  of  Mi.  Allen  and  Mi.  Patterson 

“NonTof  vou  fellows  ”  he  add  chauffeur.  Newsmen  denied  a  in  the  1919  accident  that  he 

j  <,v,  ^  11  j  ’  ft  White  House  explanation  that  ordered  a  45  mph  limit  on  Presi- 

ed,  “have  ever  called  my  atten-  ”“*'■«  nuusc  cApianaviun  v 

tion  to  the  fact  that  I  have  been  they  had  been  stopped  by  a  dential  caravans, 
causing  you  any  inconvenience  traffic  light  and  were  speeding 

'%'he'  Resident’s  limousine  MaVtonS  Giveil 
R6niind6d  of  Saf€ty  Talk  covered  the  78V^-niile  ruiif  part  OW  VO  I 

In  more  than  one  news  story  of  it  through  Washington  and  *  u  i#  u  *1. 

about  the  90  and  100  mph  clip  much  of  it  along  a  55-mph  turn- 

the  press  cars  had  to  go  to  keep  pike,  in  one  hour  and  45  minutes  United  States  as 

up  with  the  Presidential  cara-  —averaging  45  mph.  The  return  refugees  from  Hungary,  on 
van,  Mr.  Eisenhower  was  re-  trip  covered  85  miles  at  a  37  .and  his 

minded  of  what  he  told  his  Spe-  mph  average 
cial  Committee 
Safety  in  J  anuary : 


y4nne  Wheaton 
Named  to  Help  > 
Jim  Hagerty 


Washington 


President  Eisenhower  has 
selected  Anne  Williams  Whea¬ 
ton  to  be  James  C.  Hagerty’s 
associate  in  the  White  House 
press  secretariat.  She  replaces 
Murray  Snyder  who  is  now  As¬ 
sistant  Secretary  of  Defense 
for  Public  Information. 

Mrs.  Wheaton  was  promoted 
from  the  post  of  pulilicity  di¬ 
rector  in  the  Women’s  Division 
of  the  Republican  National 
Committee.  Her  pay  goes  from 
$7,800  to  $18,000  a  year  and 
she  will  have  a  title  that  is 
new,  “associate  press  secre¬ 
tary.” 

The  new  secretary  was  born 
in  Utica,  N.  Y.  Her  father  was 
a  state  official  and  she  attended 
Albany  schools  and  Simmons 
College,  Boston. 

.\nne  Williams  entered  news¬ 
paper  work  in  1920  on  the  Al¬ 
bany  Knickerbocker  Press  as 
an  assistant  in  the  women’s  de¬ 
partment.  She  soon  became  one 
of  the  paper’s  star  political  re¬ 
porters.  She  was  a  member  of 
the  Capitol  corps  more  than  a 
decade  before  her  new  boss, 
Jim  Hagerty,  appeared  on  the 
scene  for  the  New  York  Times. 


.Mamie's  .Aide  in  1952 


wife,  Ilona  Nyilas,  received  spe- 
on  Traffic  Rep“orterrthought  of  Presi-  cial  George  Polk  Awards  given 
The  re-  dent  Truman’s  zippy  driving  in  Long  Island  University. 


sponsibility  for  behaving  sen-  a  convertible.  On  occasions  he 
sibly  in  traffic  is  shared  by  all  spurred  the  trooper  escort  to 
of  us.” 

As  told  by  Merriman  Smith, 


UP,  senior  White  House  corres¬ 
pondent,  police  ignored  the  Presi 


“I  am  very  happy  to  be  a 
member  of  the  Associated  Press 
family  here,”  said  Mr.  Marton, 
accepting  the  plaque  from  Dr. 
T.  E.  Kruglak,  head  of  LIU’s 


move  faster 

Tragedy  with  Wilson 

Tragedy  overtook  a  press  car  Department  of  Journalism,  at  a 

^  trailing  President  Wilson  near  luncheon  in  the  Hotel  Roosevelt, 
dents  limousine  tearing  along  Ti.Li  j/->  oiuxTvi 

®  Portland,  Ore,  in  Semptember,  New  York. 

Mr.  Marton  was  AP  corres- 


at  60  miles  an  hour  in  a  25-mph  „  ,  . 

zone  but  yelled  at  the  reporters’  Following  a  luncheon  as 


car  driver  to  slow  down  when 

the  President  and  press  went  wife  was  the  United  Press 


they  were  doing  70  in  a  5i)-mph 
zone. 


along  scenic  Columbia  Highway  coiTespondent  there.  They  were 
««-  .  r  11  •  1.  .  at  a  rather  fast  pace  for  those  voted  special  recognition  for 

We  1^  following  the  Presi-  jays  .  .  .  50  mph.  their  coverage  of  events  in  Hun- 

dent.  This  is  the  White  Hou.'^e  James  R.  Patterson,  a  real  gary  before  and  during  the 

press,  the  newsmen  shouted  estate  man,  was  driving  one  revolution.  W’ith  their  two  chil- 

car  filled  with  reporters.  Sev-  dren  they  have  come  to  this 

Patricia  Wiggins,  UP,  who  eral  times  the  car  stalled  and  country  to  live, 

was  riding  in  the  forward  press  it  fell  behind  the  leaders.  Mr.  Presentation  of  other  Polk 
car  with  Douglas  Cornell,  AP,  Patterson  applied  bursts  of  Awards,  previously,  announced, 
said:  “Our  speedometer  showed  speed  to  catch  up  and  in  pass-  was  made  at  the  luncheon. 


Miss  Williams  came  to 
Washington  in  1926.  She  mar¬ 
ried  Warren  Wheaton,  a  well- 
known  correspondent  and  pub¬ 
lic  relations  practitioner.  They 
were  divorced  several  years 
ago. 

On  the  GOP  publicity  staff 
since  1939  Mrs.  W'heaton  has 
won  many  friends  in  the  Capi¬ 
tol  and  has  survived  numerous 
changes  in  the  top  command. 

She  is  the  second  woman  to 
join  the  White  House  secre¬ 
tariat.  Beth  Short,  widow  of 
Press  Secretary  Joseph  C. 
Short,  was  appointment  secre¬ 
tary  in  the  closing  months  of 
the  Truman  administration. 

President  Eisenhower  an¬ 
nounced  the  appointment  of 
Mrs.  Wheaton  to  a  gathering  of 
cheering  women  at  the  Fifth 
annual  Republican  women’s 
convention  here.  Mrs.  Wheaton 
was  advised  of  the  selection 
one  hour  earlier.  She  said  it 
came  as  a  “complete  surprise.” 

During  the  1952  campaign 
she  was  personal  press  repre¬ 
sentative  for  Mrs.  Eisenhower, 
who  was  present  to  applaud 
the  President’s  announcement. 
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PEN-POINTING  THE  NEWS 


ALSO  DREDGED  UP 

Jensen,  Chicago  Dally  News 


COPTER  WOULD  BE  BETTER 

Talburt,  New  York  World-Telegram  and  Sun 


THE  LAST  MILE 

Morris,  Associated  Press 


intent  to  murder  against  T7  1  *  i  »  TA  i  age”  when  an  editorial  stand 

Brantley,  who  in  turn  charged  iLQllOr  S  J_JlllY  ^as  likely  to  “reap  a  prompt 
Hosford  with  threats  to  take  a  ^  and  distressing  harvest  of  can- 

life.  T’ri  PT'llCQrlpk  subscriptions.” 

A  third  indictment  returned  ^  ^  U&OUC  “It  doesn’t  require  any  great 

bv  the  same  grand  jury  against  \  •  ,  O  * 

H  K.  Ray  charged  him  wi^  AgaiHSt  Sill  ^TraTcor^t^^^^^^^^^^^ 

falsely  swearing  an  aff  daMt  ^ice »  he  admUted,  “but  cir- 

which  was  published  by  the  Lowell  M  Limpus,  of  the  cumstances  alter  cases  and  en- 

Sew  York  News  editorial  staff,  ^j^onment  may  easily  affect  the 
said  last  week  the  modern  news-  t^^^e  of  our  public  duty.” 

paper  must  justify  its  claim  to  Limpus  cited  segregation 

freedom  of  the  press  by  leading  example  of  a  topic  made 

w  "T’l  T'l'  dangerous  for  editors  by  local 

Madiso.s,  Wis.  political  and  governmental,  first,  ^^^ef  and  tradition. 

of  Wisconsin  last  and  all  the  time.  However,  an  even  greater  ob- 

lism  has  made  Mr.  Limpus’  discussion  of  g^id,  is  the 

vspapers,  high  ‘  The  Role  of  the  Newspaper  in  -honest  and  sincere  differences 

rested  groups  Meeting  the  Social  Responsibili-  opinion  among  great  masses 

films  for  tele-  ties  of  Communications  Media”  readers  as  to  what  actually 

s.  The  films  was  the  second  in  the  curient  (.gnstitutes  the  sin  against  which 

history,  pres-  Patterson  Lecture  Seiies^  spon-  jg  ^^he  editor’s)  duty  to  cru- 

j — . .  practices,  a  sored  by  the  Communication  g^de.”  In  this  area  he  mentioned 

of  the  student-published  Arts  Department  at  Fordham  j^^th  control, 

rsity  newspaper,  and  University.  • 

r  possibilities  in  journal-  Mr.  Limpus  emphasized  the 

need  for  “sufficient  moral  cour-  Youth  Delinquency 

Fi»ht  Recognized 

Stanley  Ross,  editor  chief 

iBBBBBWHIklfMl i» I  of  EI  Olario  de  Nweva  York, 

has  been  granted  an  award 

UIhP  '  elected  to  honorary  membership 

the  National  Society 

R'.  O*  E  y  Prevention  Juvenile 

j  ^H||b  I  quency,  El  Diario  has 

JesMuI  I  established  a  branch  of  the  So- 
'  ciety  in  its  office,  and  sponsors 

sports  division  of  the  or- 

I  ^ ^  ganization. 

■  plj  El  Diario  maintains  two  full- 

I  WI  employes  in  a  “Family- 

Guide  Post”  to  help  Spanish¬ 
speaking  residents  of  New  York 
orient  themselves  and  inspire 
youngsters  into  constructive 
channels  of  activity. 


2  Indicted 
On  Criminal 
Libel  Counts 


Conroe,  Tex. 

series  of  front-page  edi¬ 
torials  attacking  a  Montgomery 
County  commissioner  resulted 
last  week  in  indictments  for  Career  Film 
criminal  libel  against  two  execu¬ 
tives  of  the  Conroe  Courier. 

The  indictments  charge  that 
“malicious  written  statements” 
affected  the  commissioner’s  rep¬ 
utation. 

Rigby  Owen,  publisher,  and 
Ed  Watson,  editor,  each  were 
freed  under  $300  bond  after  in¬ 
dictment  on  three  counts. 

The  editorial  attacks  were  di¬ 
rected  against  County  Commis¬ 
sioner  T.  J.  Peel  involving 
alleged  mismanagement  of 
funds  in  his  precinct. 

The  grand  jury  cleared  Com¬ 
missioner  Peel  of  mishandling 
funds.  County  Atty. 


county 

George  Morris  said  the  jury’s 
investigation  failed  to  disclose 
any  evidence  to  back  the  news¬ 
men’s  charges. 

The  Courier  lashed  back  at 
the  grand  jury  in  an  editorial, 
asking  how  and  why  the  jury 
was  chosen.  The  newspaper  de¬ 
clared  its  executives  are  ready 
to  go  to  trial. 

The  foreman  of  the  grand 
jury,  Billy  Brantley,  and  a  wit¬ 
ness,  C.  W.  Hosford,  filed 
charges  against  each  other. 

Hosford  charged  assault  w-ith 
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FRONT-SEAT  DRIVER — Mims  Thomason,  right.  United  Press  vicepresi¬ 
dent  and  general  business  manager,  chats  with  Capt.  Rafaele  Crucioli 
aboard  an  Italian  Airlines  plane  en  route  to  Europe.  Mr.  Thomason 
is  on  a  tour  of  bureaus. 


Richard  Slocum  Dies 
At  55;  Cancer  Victim 


Philadelphia 
Richard  W.  Slocum,  executive 
vicepresident  of  the  Philadel¬ 
phia  Bulletin,  died  March  31  in 
University  Hospital.  Physicians 
said  he  had  a  malipnant  cancer 
— reticulum  cell  sarcoma. 

Mr.  Slocum,  who  served  as 
president  of  the  American 
Newspaper  Publishers  .Associ¬ 
ation  in  1954  and  19.55,  would 
have  been  56  years  of  age  April 
10. 

A  lawyer  by  profession,  he 
joined  the  Bulletin  19  years  ago, 
bringing  to  that  job  the  same 
drive  and  energy  that  he  had 
demonstrated  in  the  legal  field. 

He  once  said  in  an  interview 
with  Editor  &  Publisher  that 
he  knew  little  about  the  news¬ 
paper  business  when  he  first 
joined  the  Bulletin  except  its 
legal  and  labor  aspects.  But  he 
learned  fast  and  was  able  to 
show  over  the  years  a  long  list 
of  accomplishments. 

Directed  Expansion 
He  was  one  of  the  prime  plan¬ 
ners  behind  the  Bulletin’s  de¬ 
cision  to  move  from  Juniper 
and  Filbert  Streets  to  its  ultra¬ 
modern  plant  at  Thirtieth  and 
Market  Streets.  It  is  one  of  the 
largest  newspaper  buildings  in 
the  world. 

Very  few  details  in  the  plan¬ 
ning  and  construction  of  the 
plant  escaped  Mr.  Slocum’s  at¬ 
tention.  In  a  sense  it  is  a  mon¬ 
ument  to  his  foresight.  He  de¬ 
voted  much  time  and  energy  to 
it  and  Mr.  Slocum’s  associates 
will  tell  you  that  it  was  his 
pride  and  joy;  so  much  so  that 
he  often  personally  conducted 
friends  from  out-of-town  on  a 
tour  of  the  building. 

Although  everyone  in  the  busi¬ 
ness  knew  him  as  a  prodigious 
worker,  a  man  who  never 
watched  the  clock  except  for 
edition  deadlines,  Mr.  Slocum 
enjoyed  showing  off  his  “execu¬ 
tive”  suite  which  he  had  spe¬ 
cially  designed.  In  the  outer 
room  was  a  typical  clean-desk 
atmosphere  with  plush  carpet¬ 
ing,  but  behind  the  draperied 
partition  was  his  real  work 
shop.  Invariably  his  desk  there 
was  piled  high  wdth  papers, 
books,  cost  sheets,  and  other 
things  demanding  a  publisher’s 
attention. 


1955. 


stricken  ill  in  December, 

He  collapsed  in  his  office. 

Then,  he  underwent  an  opera¬ 
tion  for  the  removal  of  a  peptic 
ulcer.  While  recuperating  he 
kept  in  close  touch  with  his 
office  and  .ANP.A. 

In  many  respects,  he  amazed 
his  associates  and  friends  w’hen 
he  made  a  heroic  comeback  from 
that  illness.  It  had  taken  its 
toll,  how’ever.  He  lost  a  great 
deal  of  weight  and  he  never 
quite  looked  the  same  again. 

Back  on  the  job  early  in  1956, 
he  was  sufficiently  recovered  to 
preside  in  .April  at  the  annual 
meeting  of  .ANP.A.  He  went 
through  a  gruelling  schedule  at 
the  convention,  which  was  beset 
with  the  legal  problems  of  a 
consent  decree  in  the  govern¬ 
ment’s  anti-trust  case  affecting 
the  publishing  and  advertising 
business. 

Many  of  Mr.  Slocum’s  friends 
noticed  how  thin  and  drawn  he 
looked.  Later,  he  put  some 
pounds  back  on  and  seemed  to 
have  regained  some  of  his  vigor. 


the  speaker  at  the  Bureau’s  an¬ 
nual  dinner  April  25. 

Richard  L.  Jones  Jr.,  presi¬ 
dent  of  Tulsa  Newspapers  and 
chairman  of  the  board  of  the 
Bureau  of  Advertising,  said: 

“Newspaper  advertising  men 
throughout  the  country  will 
miss  the  unselfish  devotion,  wise 
counsel  and  boundless  energy 
Dick  Slocum  contributed  to  the 
advancement  of  their  industry 
over  a  long  period  of  years.  As 
chairman  of  the  committee 
which  reorganized  and  expanded 
the  activities  of  the  Bureau  of 
Advertising,  and  later  as  chair¬ 
man  of  the  Board  of  Directors, 
Mr.  Slocum  was  a  great  force 
in  making  the  Bureau  the  in¬ 
fluential  and  indispensable  or¬ 
ganization  it  is  today.” 


Labor  Negotiator 


Home  from  Arizona 
the  last  vear  he 


In  tne  last  year  ne  was  as 
busy  as  ever.  He  recently  va¬ 
cationed  in  Arizona,  but  he 
came  home  suffering  from  pneu¬ 
monia  and  entered  the  hospital 
on  March  4. 

Newspaperdom  was  ’  shocked 
by  news  of  his  death.  William 
Dwight,  publisher  of  the  Holy¬ 
oke  (Mass.)  Transcript  Tele¬ 
gram  who  succeeded  him  as 
president  of  ANP.A,  said: 

“The  American  people,  the 
.American  newspapers  have  lost 
one  of  their  great  spokesmen  in 
the  death  of  Richard  W.  Slocum. 

“He  was  dedicated  to  the 
cause  of  freedom  of  the  press. 
His  concept  of  this  placed  the 
newspapers  in  the  role  of  trustee 
of  the  precious  right  of  the 
American  people  to  know,  a 
right  that  is  fundamental  to  a 
free  society.  His  leadership  in¬ 
spired  us  to  press  forward  in 
this  ciaisade.” 


Fascinated  by  W’ork 


Richard  W.  Slocum 
him  “Dick.”  He  knew  most  of 
them  by  first  names. 


Before  becoming  a  newspa¬ 
per  executive,  Mr.  Slocum,  in  a 
city  famous  for  lawyers,  was 
an  outstanding  labor  negotiator. 
.At  34,  he  was  called  in  as  coun¬ 
sel  in  labor  matters  by  some  of 
the  larger  industrial  firms  in 
Philadelphia.  Camden  and  New 
York. 

His  first  connection  with  the 
Bulletin  was  in  1937  when  he 
was  called  in  by  Robert  McLean, 
president  and  publisher,  as 
counsel  in  a  Bulletin  labor  .sit¬ 
uation. 

In  a  short  while,  Mr.  Slocum 
was  asked  to  join  the  Bulletin 
as  an  executive.  He  had  been 
practicing  law  since  his  gradua¬ 
tion  from  Harvard  in  1925. 

He  came  to  the  Bulletin  on 
Jan.  1,  1938.  I^ater  he  was  ap¬ 
pointed  general  manager,  the 
first  to  hold  the  title  in  the 
Bulletin’s  history.  He  was  named 
executive  vicepresident  in  1954. 


Big  Man  Before  Illness 
Mr.  Slocum’s  capacity  for  hard 
work  matched  his  physical  frame. 
He  was  a  big  man;  six  feet  two, 
and  225  pounds  before  he  was 


Sparked  Bureau 

Mr.  Slocum’s  activities  with 
the  AN  PA  were  many.  He  was 
especially  interested  from  the 
beginning  of  his  newspaper  ca¬ 
reer  in  the  Bureau  of  Advertis¬ 
ing.  He  became  a  member  of 
the  bureau’s  board  in  1941;  vice 
chairman  in  1945;  and  chairman 
two  years  later. 

Before  going  to  Arizona  he 
accepted  an  invitation  to  he 


Once  converted  to  newspaper 
work,  he  found  it  exciting,  much 
to  his  liking.  His  new  job  had 
an  intense  fascination  for  him. 
He  started  to  make  friends 
easily,  was  never  afraid  to  ask 
questions  about  aspects  of  the 
business  he  did  not  understand. 

He  stressed  sound  business 
practices  for  the  newspaper  in¬ 
dustry  and  constantly  expressed 
concern  over  the  newsprint  prob¬ 
lem.  He  also  felt  that  the  in¬ 
dustry  should  change  its  tech¬ 
niques  to  keep  pace  with  the 
atomic  age. 

Oldtimers  in  the  business  espe¬ 
cially  liked  his  approach. 

His  capacity  for  friendship 
prompted  one  Bulletin  executive 
to  say  at  his  death  that  there 
should  be  a  society  of  “the 
friends  of  Dick  Slocum.”  Many 
Bulletin  people,  from  cub  re¬ 
porters  to  top  executives  called 


Body  Cremated 

Mr.  Slocum  lived  in  Bryn 
.Mawr.  Pa.  He  was  an  active 
member  of  the  Bryn  Mawr  Pres¬ 
byterian  Church.  .A  memorial 
service  took  place  there  Wednes¬ 
day.  The  body  was  cremated. 

He  was  born  in  Reading,  Pa., 
on  April  10,  1901,  the  son  of 
Peter  Warren  and  Margaret 
Swinglehurst  Slocum.  His  father 
was  a  Philadelphian  who  moved 
to  Reading  in  1898  and  was 
identified  with  the  hosiery  man¬ 
ufacturing  industry  for  35  years. 

Ml’.  Slocum  attended  public 
schools  in  Reading  and  gradu¬ 
ated  from  Swarthmore  College 
before  going  to  Harvard. 

On  July  7,  1932,  Mr.  Slocum 
married  Catherine  Ludeii,  whose 
father  was  founder  of  the  world- 
famous  cough  drop  business. 

Mr.  and  Mrs.  Slocum  had  eight 
children.  Judith,  now  Mrs.  Ste¬ 
phen  Barnes  O’Donnell;  Richard 
W.  Jr.,  William,  Sancha,  Katha¬ 
rine,  Susan,  Jennifer  and  Cwy- 
neth.  He  is  survived  also  by  two 
grandchildren. 


S822,5<M)  for  Radio: 
1919  Price  S75.000 


EDITOR  &  PURI  IS  HER  (or  April  6. 


Omaha,  Nebr 

Radio  Station  KOWH,  which 
the  Omaha  World-Herald  sold 
for  $75,000  in  1949,  brought 
$822,500  as  a  total  considera¬ 
tion  in  a  new  transaction  this 
week. 

Todd  Storz  sold  the  pro|>erty  ^ 
to  William  F.  Buckley  Jr..  New 
York,  editor  and  publisher  of 
the  National  R<'riew,  a  weekly 
periodical.  Mrs.  Buckley  is  a 
native  of  Omaha  and  A1  Brent 
Bozelle,  also  of  Omaha,  is  chair¬ 
man  of  the  board  of  National 
Weekly  Inc. 

The  sale  wa.s  arranged  by 
Ray  Hamilton  of  Hamilton. 
Stubblefield,  Twining  &  .Associ- 
ate.s. 


16 


Advertiser  •  Newspaper 


Section  Edited 

By  Robert  B.  McIntyre 


t  of 


cum 

hose 

>rld- 


PR  and  Advertising  — 
Divided  or  United? 

By  Dan  J.  Forrestal,  Manager  Public  Relations,  Mon¬ 
santo  Chemical  Co.,  and  President,  Public  Relations  Society  of 
America. 


Public  relations,  in  my  opin¬ 
ion,  is  not  simply  the  “hand¬ 
maiden  of  marketing,”  as  I 
heard  it  described  recently  by 
a  respected  associate  in  a  com¬ 
petitive  company;  public  rela¬ 
tions  is,  on  the  other  hand,  an 
adjunct  to  marketing,  to  share- 
owner  relations,  to  community 
relations,  to  employe  relations 
and,  not  lastly,  to  manage¬ 
ment’s  voice  and  eyes  and  ears. 

It  is,  furthermore,  a  specialty 
needing  the  skills  of  specialists ; 
and  even  more  basically,  it  is  a 
philosophy  to  be  preached  and 
practiced  from  stem  to  stem  of 
the  corporate  structure. 

In  contrast,  I  submit,  adver¬ 
tising  does  not  necessarily  have 
to  embrace  a  philosophy  to  be 
preached  and  practiced  in  every 
nook  and  cranny  of  the  corpo¬ 
rate  structure. 

The  distinction  I  make  is  that 
public  relatione  does. 

Another  Difference 

Coming  to  the  functions  of 
the  specialist  in  advertising  and 
the  specialist  in  public  relations 
— and  forgetting  philosophy,  for 
the  moment — one  encounters  an¬ 
other  difference. 

In  most  corporations,  press 
relations  falls  to  the  public  re¬ 
lations  man;  two-way  contacts 
with  the  financial  community 
fall  to  the  public  relations  man ; 
communications  with  employes 
and  communities  frequently  fall  needs, 
to  the  public  relations  man;  and 
product  publicity — that  sales- 
producing  tool  dealing  with 
editorial  branches  of  the  press, 
radio  and  TV  dedicated  to  the 
corporate  marketing  effort — is 
handled  by  public  relations  de¬ 
partments  in  most  of  our  major 
corporations. 

Let’s  consider  press  relations, 
for  a  moment. 

Most  public  relations  men  I 
know  have  a  “church  and  state” 
attitude  in  their  regard  for  the 
separation  of  the  business  and 
editorial  offices  of  our  best 
newspapers  and  magazines. 

They  believe,  as  do  I,  that 
news  should  be  distributed  and 
treated  only  as  news;  that  it 
should  stand  or  fall  on  its 
newsworthiness;  that  an  adver¬ 
tising  contract  should  not  get 


Following  article  is  partial 
text  of  talk  delivered  recentlii 
at  the  48th  Spring  Meeting  of 
the  Association  of  Natonal  Ad¬ 
vertisers,  Hot  Springs,  Va. 


an  un-newsworthy  story  where 
it  does  not  belong;  and  that  the 
absence  of  an  advertising  con¬ 
tract  should  not  keep  a  news¬ 
worthy  story  from  being  where 
it  should  be. 

Most  public  relations  and  ad¬ 
vertising  men  respect  the  free¬ 
dom  of  the  press  and  know  in 
their  hearts  that  one  of  the 
biggest  differences  between 
America  and  Russia  is  in  the 
area  of  our  freedoms,  including 
the  freedom  of  our  press. 

Oh  but  yes,  you  might  say, 
there  are  PR  men  who  would 
cut  a  comer  to  plug  a  story 
and  harpoon  an  editor  and  try 
to  grab  a  bit  of  “free”  and  un¬ 
deserved  space.  Yes,  there  are 
— but  fewer  all  the  time. 

And  oh  yes,  you  might  say, 
there  are  ad-men  who  might  try 
to  throttle  a  publisher  into  sub¬ 
mission  and  force  him  to  open 
his  news  columns  for  the  sake 
of  an  ad.  Yes,  there  are — but 
fewer  all  the  time. 

And  oh  yes,  you  might  add, 
there  are  newsmen  who  abuse 
the  privileges  of  the  freedom 
of  the  press,  who  manipulate, 
who  slant  the  news  to  fit  their 
Yes,  there  are — but 
fewer  all  the  time. 

But  in  each  of  these  in¬ 
stances,  I  invite  you  not  to 
judge  the  whole  by  the  few; 
and  I  urge  you  to  realize  that 
the  ethics  of  the  press  and  of 
the  advertising  profession  and 
of  the  public  relations  profes¬ 
sion  are  firm  and  high  and  un¬ 
shaken,  in  spite  of  the  behavior 
of  an  occasional  culprit  who 
uses  shifty  expedients  to  seek 
a  short-term  advantage. 

Must  Cooperate 

To  maintain  an  ethical  code 
worthy  of  respect,  advertising 
and  public  relations  must  be 
cooperators  and  must  be  under¬ 
standing  of  the  motives  and 
morals  which  inspire  each  oth¬ 
er’s  specialty. 

But  in  product  publicity — a 
function  of  press  relations  and, 


therefore,  a  function  of  public 
relations — does  not  the  public 
relations  department  compete 
with  advertising  for  a  share  of 
the  same  corporate  budget? 
Should  an  additional  $50,000, 
which  management  is  willing  to 
add  to  the  promotion  of  a  new 
product  or  project,  go  to  new 
advertising?  To  a  new  docu¬ 
mentary  motion  picture  to  be 
made  by  public  relations?  To  a 
sales  film  to  be  made  by  adver¬ 
tising  or  sales  promotions?  To 
a  program  of  press  product 
nublicity?  Or  should  the  $50,000 
be  divided,  and  how?  And 
should  not  both  advertising  and 
public  relations  be  competitively 
on  their  toes,  each  striving  to 
come  up  with  “the  best”  plans 
for  management?  Would  leth¬ 
argy  not  set  in  if  such  competi¬ 
tion  did  not  exist? 

Quite  frequently,  do  not  ad¬ 
vertising  and  public  relations 
departments  compete  for  man¬ 
agement’s  attention?  For  addi¬ 
tional  corporate  understanding? 
For  manpower?  For  status? 
For  larger  budgets? 

•Vive  la  Difference’ 

The  competitive  nature,  and 
difference  between  these  crafts 
— and  vive  la  difference — have 
been  brought  to  my  attention 
on  several  occasions  in  corpora¬ 
tions  where  advertising  and 
public  relations  were  linked. 

Keeping  in  mind  that  a  good 
PR  man  is  proud  of  his  spe¬ 
cialty  and  proud  of  his  career 
and  determined  to  become  more 
efficient  in  it, — he  is  not  com¬ 
plimented,  believe  me,  when 
someone  tells  him  “PR  and  ad¬ 
vertising  are,  after  all.  the 
same ;  just  communications — 
just  pure,  simple  communica¬ 
tions.”  To  which  I  have  always 
said  “Nonsense;  what  a  way  to 
tell  a  man  he  is  not  a  specialist 
after  all;  he  is  not  a  profes¬ 
sional;  he  is  just  a  handy  man, 
a  Jack-of-all-trades,  a  word- 
merchant.” 

Similarly,  a  good  advertising 
man  is  proud  of  his  specialty 
and  proud  of  his  career  and 
determined  to  become  more  ef¬ 
ficient  in  it, — and  he  is  not 
complimented,  in  my  view,  when 
someone  tells  him  “Advertising 
and  PR  are,  after  all,  the  same; 
just  communications — ju.st  pure 
simple  communications.”  To 
which  I  have  always  said  “Non¬ 
sense;  what  a  way  to  tell  a 
man  he  is  not  a  specialist  after 
all;  he  is  not  a  professional; 
he  is  just  a  handy  man,  a 
Jack  -  of  -  all  -  trades,  a  word- 
merchant.” 


Forrestal 

I  say  these  things  with  pro¬ 
found  respect  for  the  profes¬ 
sion  of  advertising,  and  with 
profound  respect  for  the  pro¬ 
fession  of  public  relations.  And 
although  the  versatile,  young, 
persuasive  corporate  employe 
may  be  good  at  either  advertis¬ 
ing  or  PR;  and  although  some 
able  PR  man  may  very  well  be 
an  able  ad-man  and  vice  versa, 

I  still  maintain  that  each  spe¬ 
cialist  in  each  specialty  is  more 
of  a  craftsman,  in  fact  and  in 
his  own  heart,  if  he  is  proud 
of  the  last  he  sticks  to. 

A  lawyer  might  make  a  good 
salesman,  but  please  call  him 
a  lawyer;  a  salesman  might 
make  a  good  something-else,  but 
please  call  him  a  salesman.  To 
tell  a  specialist  he  is  everybody 
is  the  way  to  convince  him  he 
is  nobody. 

Yes — advertising  and  public 
relations  do  have  their  OMm 
distinguishing  characteristics 
and  their  different  areas  of 
competition  in  a  corporation. 

I  am  quite  aware  of  the 
many  fields  where  advertising 
can  do  an  immensely  better  job 
than  public  relations. 

And  I  am  equally  aware  of 
the  many  fields  where  public 
relations  can  do  an  immensely 
better  job  than  advertising. 

And,  let  me  repeat,  in  at¬ 
tempting  to  identify  the  differ¬ 
ences  between  the  two,  I  am 
not  suggesting  unfriendly  com¬ 
petition.  I  am  simply  pointing 
out  that  public  relations  and 
advertising,  while  perhaps  the 
closest  of  blood-brothers  in  busi¬ 
ness,  are  both  children  of  busi¬ 
ness  in  need  of  their  own 
identities. 

And  now,  let  me  place  em¬ 
phasis  on  the  need  for  four 
mutually  important  goals:  (1) 
A  greater  understanding  be- 

(Continwed  on  page  22) 
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CASE  STUDY 


ADA  Praises  Newsp 
Role  in  Dairy  Event 


aper 


turing  dairy  products,  recipes, 
food  pictures  (in  both  mat  and 
glossy  form)  and  considerable 
text  material. 

(3)  Helpful  to  smaller  papers 
will  be  many  special  dairy  food 
news  features;  special  cartoons; 
and  a  wide  selection  of  filler 
shorts  for  use  in  publishing 
special  sections. 

Has  Ike’s  Blessing 
June  Dairy  Month  is  a  promo- 
cooper- 


June’s  Best 
Buys  are  . 
Dairy  Foods! 


By  George  A.  Brandenburg 

Chicago  In  19.55,  ADA  bought  1,000 
“June  Is  Dairy  Month,”  now  bne  ads  in  160  newspapers.  The 
in  its  21st  year,  has  become  the  impact  of  these  major  market  June  Dai^  Month  is  i 
dairy  industry’s  major  nation-  ®ds  led  to  ADA’s  decision  to  that  has  the  ^11 

wide  promotion,  both  from  a  repeat  the  performance  in  19.56  atio"  of  the  U.S.  Department 
public  relations  standpoint  and  in  about  the  same  number  of  of  Agr^ulture’s  Food  Merchan- 
as  a  marketing  event  in  which  dailies,  but  increasing  the  space  dismg  Division.  President  Eisen- 
newspapers  continue  to  be  the  i"  many  cases  to  full  pages.  bower  will  add  his  official 
principal  medium.  Related  Foods  Tie-in  to  the  month-long  mar- 

The  1957  “June  Dairy  Month”  -pug  1955.56  ADA  newsnaner  event.  An  added  feature 

program  as  conceived  bv  1965  5b  AUA  newspaper  yga,.  jg  that  the  American 

program,  as  conceiyea  oy  ads  were  of  the  “atmosphere  Hairv  industry  is  celebratino-  its 
American  Dairy  Association  in  type  ”  with  no  specific  dairy  0-0*^  ceieorating  its 

cooperation  with  13  co-sponsor-  Suets  featured^  19^ 

ing  organizations,  promises  to  rqP  color  and  black-and-white  oSer^anct^  J-D-M  s  nationwide 
of  thl\^eLf  SeT  mT^tlr  f^my  products  j^onth”  has 

riltirtuhSeheTpotnlwl  a^nd  1™“  mtie  a  Z'-  apon- 

,.di„  and  tated?»«d,^a.;pai^,  ^hich,  in  Va*  VafrtTr; 

itself,  is  an  innovation  for  the  the  intitial  promotion  in  1937, 
Month  proinotion.  gained  in  stature  and  public 

_ j _ _  _ _  /-I  11  appeal.  Three  years  ago,  ADA 

largely  around  newspapers,”  Campbell  Soup  is  fymg  in  with  became  the  promotional  head- 
Frank  R.  Neu,  ADA  public  re-  Month,  featuring  quarters  for  the  event.  Up  until 

lations  director,  told  E&P.  “It  Soup  Shales  made  with  milk,  ^955^  June  Dairy  Month  was 
is  the  dairy  industry’s  most  ef-  •  1  about  primarily  a  public  relations  ef- 


papers,  magazines, 
television. 


Newspapers  Key  Medium 
“This  year’s  program  is  built 


fort  without  any  real  merchan¬ 
dising  follow-through.  June 
happens  to  be  the  peak  month 
of  milk  production. 

ADA  the  Spearhead 
Commenting  on  the  increas- 


fective  public  relations  effort  display  tempting  home 

on  a  nationwide  basis.”  ,  >ce  cream  sundaes; 

An  added  feature  of  the  1957  ^  General 

June  Dairy  Month  advertising  Foods  Jello  will  promote  a 
campaign  will  be  the  use  of  made  with  milk;  Bis- 

full-page,  full  color  ads  in  27  advertise  a  cottage 

dailv  new'snanpri!  locatpd  in  18  cheese  strawberry  pie;  Wheaties 
major  markets  across  the  coun-  presented  as  a  dish  for  ing  impoi-tance  of  stimulating 

milk  and  ice  cream;  National  dairy  products  sales  through 
Biscuit  Co.,  will  suggest  Ritz  the  J-D-M  promotional  program, 
crackers  and  cheese;  and  Neu  said: 

Quaker  Oats  will  feature  Aunt 
Jemima  waffles  ala-mode. 

Each  of  these  national  food 
firms  will  promote  their  respec- 


try.  These  ROP  color  ads  will 
appear  in  special  sections  or  in 
the  paper’s  regular  food  sec¬ 
tions  during  June. 

In  addition,  ADA  will  run 


“ADA  was  in  the  best  posi¬ 
tion  to  make  the  program  a  real 
sales  success  at  the  retail  level. 
ADA  provides  the  advertising 


black-and-white  full  page  ads 
in  30  newspapers,  plus  1,000  nrms  will  promote  tneir  respec- 
and  1,500  b-and-w  ads  in  over  five  related  items  in  their  owm 

50  other  newsnaners  national  advertising  during  the  Month.  Newspapers  have  been 

P  P®  •  month-long  “Festival  of  Better  backbone  of  the  promotion 

Has  Grass  Roots  Tieup  Living.”  since  1955.  The  amount  of  news- 

All  of  this  ADA  advertising  Mr.  Neu’s  new  “prize  pack-  paper  space,  both  advertising 
is  at  the  national  level  (via  age,”  which  is  designed  to  help  news,  has  e.xpanded  each 

Campbell-Mithun  Co.,  Chicago),  newspapers  make  the  most  of  Wc  credit  a  large  part  of 

but  there  will  be  additional  lin-  June  Dairy  Month  at  the  local  sales  success  to  the  cooper¬ 

age  at  the  local  level  as  news-  level,  bears  the  all-inclusive  ation  given  us  by  newspapers  in 
papers,  large  and  small,  put  to  title,  “Information  and  Promo-  alerting  distributor  and  retail 
work  the  ADA  promotional  kit  tion  News  for  Newspapers.”  outlets  to  the  promotional  value 
which  is  being  mailed  this  This  bulky  promotional  kit  is  entire  program.” 

month  to  every  daily  and  on  its  w'ay  to  daily  and  weekly  ADA  also  provides  consider- 
weekly  newspaper  in  the  U.S.  papers  across  the  nation.  basic  point-of-purchase 

Up  until  three  years  ago,  ,  Mnint.  n»ln«  ?!®®®.!  be  used  by 

“June  Dairy  Month”  was  ^  ^  T  distributors  and  retailers  in 

largely  a  grass  roots  promotion,  contains  three  major  bringing  the  dairy  foods  festival 

with  ADA  fiimi<jbincr  >5mrcri.ctwl  tailor-made  aids  to  help  build  theme  to  the  direct  attention  of 

news  and  advertising  materials  editorial  features:  store  customers, 

and  relying  on  local  media  to  (1)  Advertising  mats  and  Praises  Newspaper  Role 
carry  the  ball.  The  success  of  layouts  of  various  sizes  to  be  Martin  J.  Framberger,  re- 
these  many  local  dairy  product  used  in  selling  ads  to  local  re-  cently-appointed  general  man- 
promotion  events,  backed  in  toilers,  both  in  the  food  busi-  ager  of  ADA,  is  equally  enthu- 
most  cases  by  local  newspaper  ness  and  allied  fields,  such  as  gjastic  about  the  part  newspa- 
advertising  from  dairy  retail  restaurants.  pers  and  other  major  media 

outlets,  led  ADA  to  make  wider  (2)  A  wide  selection  of  food  play  in  making  June  Dairy 

use  of  newspapers.  page  editorial  materials,  fea-  Month  an  all-out  industry  ef- 


FULL-PASE  NEWSPAPER  ad 
which  will  appear  in  dailies  both 
as  a  full-color  ROP  ad  and  also 
as  a  black  and  white  ad  as  part 
of  American  Dairy  Association's 
nationwide  sales  promotion  for 
June  Dairy  Month. 

fort  to  acquaint  the  public  with 
the  nutritional  value  of  dairy 
products  and  to  increase  sales 
volume. 

“In  many  markets,”  said  Mr. 
Framberger,  “newspapers  have 
played  the  leading  role  in  bring¬ 
ing  together  the  merchandising 
forces  that  make  the  June 
Dairy  Month  campaign  a  sales 
success. 

“From  our  point  of  view,  the 
relationship  between  newspa¬ 
pers  and  the  growth  of  June 
Dairy  Month  is  very  direct  and 
important  to  us.  We  are  pleased 
that  it  has  been  possible  for  us 
to  increase  our  newspaper  ad¬ 
vertising  for  June  Dairy  Month 
each  year  since  the  association 
became  headquarters  for  the 
all-industry  promotion  in  1955.” 

In  addition  to  heavy  sched¬ 
ules  of  1,000  and  1,500-line 
black  and  white  ads  already  set 
for  hundreds  of  newspapers, 
June  Dairy  Month  ads  will  be 
released  to  newspapers  by  a 
large  number  of  state  units  of 
ADA.  The  month-long  promo¬ 
tion  will  also  be  featured  on 
.\DA’s  A‘BC-TV  network  pro¬ 
gram,  “Disneyland,”  and  in 
ADA’s  national  magazine  ad¬ 
vertising  schedule. 

Another  ADA  tie-in  is  that 
of  providing  the  Milwaukee 
Journal  ROP  Color  Service  with 
a  full-page  color  ad  which  can 
be  used  by  newspapers  for  local 
retail  sponsorship. 

Brockway  Re-Elected 

Louis  N.  Brockway,  executive 
vicepresident.  Young  &  Rubi- 
cam,  Inc.,  has  been  re-elected 
to  a  second  one-year  term  as 
chairman  of  the  board  of  the 
Advertising  Council.  All  other 
present  officers  wore  also  re¬ 
elected. 
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In  Philadelphia^  buying  begins  at  home 


The  Bulletin  goes  home ...  delivers  more  copies  to  more  families 
every  seven  days  in  Greater  Philadelphia  than  any  other  newspaper 


Annual  food  bill  in  the  14-county  Greater  Philadel¬ 
phia  market  runs  to  $1,830,820,000.  You  get  your 
products  on  this  huge  shopping  list  when  you  use  the 
advertising  columns  of  Philadelphia’s  home  newspaper 
—The  Evening  and  Sunday  Bulletin.  And  now  you 
can  whet  appetites  with  the  added  impact  and  greater 
realism  of  R.O.P.  spot  and  full  COLOR  both  evening 
and  Sunday— seuen  days  a  week! 


The  Bulletin  exerts  a  powerful  influence  on  the 
buying  habits  of  its  readers.  Philadelphians  like  the 
Bulletin.  They  buy  it,  read  it,  trust  it  and  respond  to 
the  advertising  in  it.  The  Bulletin  is  Philadelphia’s 
home  newspaper. 

4dverfiiin9  Offices:  riiiladclphia.  .10th  .and  Market  Streets  •  New  York. 
3t2  Madison  Avenue  •  Chicago,  520  N.  Michigan  Avenue 
Aepresenfofivet:  Sawyer  Ferguson  Walker  Company  in  Detroit  •  Atlanta 
Los  Angeles  •  San  Francisco  •  Seattle 


In  Philadelphia  nearly  everybody  reads  The  Bulletin 


editors:  publisher  for  April  6,  1957 


NEVt  SPAPEH  UEPKESENTATIV  ES 


Newspapers  Need  to  Keep 
Youth  in  Mind— O'Meara 


PLANNING  FOR  '57 — New  officers  of  fhe  Aflanfa  Chapter,  American 
Association  of  Newspaper  Representatives,  talk  over  plans  for  the 
year  following  their  election  last  week.  Shown  are:  Don  Waddington 
(seated),  the  Branham  Co.,  president;  Standing  (left  to  right),  Forbes 
McKay,  Reynolds-Fitzgerald  Co.,  treasurer;  Bill  Reese,  The  Katz 
Agency,  vicepresident;  and  Jim  Crawford,  Ward-Griffith  Co.,  secretary. 


Mark  WORCESTER  a 
MAJOR  DRUG  MARKET 
with  I$23ijM)37D00rin  Drug  Sales 

Worcester  County  fomilies  buy  their  drugs,  drug 
sundries  and  cosmetics  in  four  types  of  outlets. 


Achievement  program,  promo-  The  St.  Louis  office  territory 

tion  of  youth  rallies,  and  others,  ^iji  consist  of  Missouri,  Kansas, 
“Probably,”  said  Mr.  O’-  Nebraska,  and  Iowa  (except 
Meara,  “still  other  activities  the  Missisippi  River  cities  which 
and  services  and  features  may  are  already  covered  by  Chi- 
emerge  as  the  experts  of  your  cago).  Colorado,  presently  part 
business  put  their  heads  to-  of  the  Kansas  City  office  terri- 
gether  over  the  problem.”  tory,  will  be  covered  by  Dallas 

24%  to  Newspapers  office”^""'"^ 

Noting  that  24%  of  J.  Walter 

Thompson’s  billings  currently  H  in  man  Joins  C&W 
go  into  newspapers  and  the  Chicago 

agency  is  the  “largest  single 

customer  the  newspapers  have.”  Appointment  of  Glidden  . 
Mr.  O’Meara  added:  Hmman,  formerly  of  the  Chi- 

“If  it  weren’t  for  the  news-  Sun-Timea  ad  steff  to  the 

papers,  many  of  the  best  adver- 

Using  ideas  we’ve  ever  had  *  Woodward,  Inc.,  newspaper 
couldn’t  be  communicated  in  the  representatives,  was  announced 
.  a  t.-  ^  here  this  week.  Prior  to  his  five 

most  effective  way.  g_,j. 

vertising  sales  staff.  Mr.  Hin- 
color  ROP  tremendously  stimu-  previously  with  Stand- 

lating  as  well  as  effective.  Its  ^ 

opening  up  great  new  oppor-  gjjjtorial  supervisor  in  the  news- 
tunities  for  us. 


$995,082 

in  Variety  Stores 


$4,579,293^ 
in  Food  Stores 


$18,899,000^ 

in  DRUG  STORES 


A  3V^  million  dollar 
(20% )  increase  over 
the  previous  year. 


If  you  judge  the  Worcester  Drug  Market  by  Drug 
Store  figures  alone,  or  by  the  local  wholesale  drug 
picture,  you  miss  sales  of  more  than  $6,142,000. 

Local  level  knowledge  of  this  $624,927,000  retail 
market  is  a  must  for  top-level  decisions. 

'Based  on  report  from  Federal  Reserve  Bank  and  1954  Census  of  Business 
IBased  on  Survey  by  Progressive  Grocer  tSales  Management  Survey  of 
Buying  Power  —  May  1956  "Publisher’s  Statement,  Sept.  30,  1956. 

Worcester  Telegrom-Gozette  Circulation:  Doily  159,666^^;  Sunday  106,296^^ 

The  Worcester 

IHl  TELEGRAM  and  GAZETTE 

*  *1^1  WORCESTER.  MASSACHUSETTS 

B  I  Howard  M.  Booth,  Publisher 

-  **i^*Il  MOLONEY,  REGAN  t  SCHMITT,  lee. 

Nofiono/  Represenfofives 


Of  RAO  10  -rmrm*  ano 


^  .Ml  you  COMPI  •>> 

Behind  the  Ti 


It'll  Only  Take 
A  Minute— 


T  t'NLY 


THt  CHtca9<t  Doily  Nows 
R«o4ers  Soy: 

^mt  Ontf  Take  a^MifitUe-^is 
last  wonderfut  amt  ihouUt  be 
rerun  on  the  front  page^ 

"Just  a  few  words  to  soy  how 
much  t  eni&fed  Ruth  Mittett^s 
artkh^y 


"The  article  by  Ruth  MiUett  is 
Otte  of  the  best  articles  ever  to 
appear  in  any  newspaper." 


MM  IKTt  IV 


fliMnrr  lo 


“Features  .  .  .  are  the  main  commodity 
with  which  we  fight  a  dull  day.  ” 


Here's  How  The 


CHICAGO  DAILY  NEWS 


Uses 


On  It's  Women's  Pages 


soys  TOM  COLLINS 

feature  editor  The  Chicago  Daily  News 


NEA  Service,  Inc.  1200  West  Third  Street  Cleveland  13,  O. 
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Ruth  MiUett  s  column,  a  regular  feature 
of  the  NEA  Full  Service,  is  used  by 
this  great  newspaper  and  415  others 
in  the  United  States, 
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iSoeak  of  Hats 
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IN  LOS  ANGELES, 

MORE  THAN  $260  MILLION  IS 
SPENT  ON  AUTOMOBILES... 


"  'When  The 


mirror 


_RE'«S 


comes  home 


Los  Angeles  leads  the  nation  in  the  sale 
and  use  of  automobiles.  Indeed,  there  are 
more  automobiles  registered  in  Los  Angeles 
County  than  in  any  one  of  41  of  the  48 
states.  And,  the  307,858  families  who  read  the 
Los  Angeles  Mirror*News  account  for  $260 
million  a  year  in  automotive  purchases. 

These  Mirror>News  reader«families  look  to 
this  family-edited  afternoon  newspaper  for 
authentic  information  .  .  .  for  daily  reading 
enjoyment  .  .  .  for  guidance  in  spending  their 
billion-and-a-half  dollars  annual  income. 

Of  this  sum,  these  Mirror-News  readers  spend 
over  447  million  in  food  stores,  81  million  in 
apparel  stores  ...  46  million  in  drug  stores. 


(Estimates  of  average  fomily  expenditures  in 
the  Los  Angeles  Metropoliton  Area  (1955)  odjusted 
on  the  Home  Audit  findings  on  family  income 
ond  family  size  for  Mirror-Nev^s  fomllies.) 


MIRROR-HEWS 


Virgil  Pinkley,  Editor  and  Publisher 


REPRESENTED  NATIONALLY  BY  O  MARA  ft  ORMSBEE  INC 
NEW  YORK  CHICAGO  DETROIT  SAN  FRANCISCO 


PR  and  Adv. 

(Continued  from  page  17) 


tween  PR  and  advertising;  (2) 
A  mutual  respect  for  the 
other’s  problems  and  achieve¬ 
ments;  (.3)  Harmonious,  co¬ 
operative  planning  and  pro¬ 
gramming — for  the  best  results ; 
and  (4)  Improved  methods  of 
evaluation,  including  something 
better  than  waving  a  wet  finger 
in  the  wind  to  determine  what 
needs  evaluating  and  what 
doesn’t. 

And  right  here,  I’d  like  to 
sneak  in  a  comment  with  re¬ 
spect  to  the  amount  of  evalua¬ 
tion.  I  suppose  no  one  is  for 
zero  evaluation  and  likewise  no 
ad-man  wants  his  department 
to  spend  1(  0  percent  of  its  time 
in  evaluation. 

Yet,  I  do  want  to  mention 
that  a  good  friend  of  mine  in 
advertising  told  me  recently  he 
has  been  spending  about  7.j 
percent  of  his  time  evaluating, 
explaining  to  management, 
doing  internal  presentations, 
and  so  forth;  and  he  has  had 
only  25  percent  of  his  time  left 
for  planning  and  producing  ad¬ 
vertising.  Meanwhile,  he  com¬ 
plained,  competition  was  out 
selling  while  he  was  in  evalu¬ 
ating.  Perhaps  we  not  only  need 
help  in  evaluating,  but  maybe 
we  also  need  help  in  finding 
someone  who  will  evaluate  how 
much  should  be  evaluated. 

If  you  will  permit  me  a  fleet¬ 
ing  reference  to  Monsanto,  I 
should  like  to  underscore  our 
management’s  constant  concern 
for  reputation;  and  to  under¬ 
score,  also,  the  roles  played  by- 
public  relations  and  advertis¬ 
ing,  sometimes  competitively  yet 
always  cooperatively,  in  bring¬ 
ing  our  messages  to  the  market 
place. 

I’d  like  to  prove  my  competi¬ 
tive  intentions  by  saying  PR 
i  men  and  ad-men  of  Monsanto 
have  been  working  together  to 
establish  Monsanto  plastics  as 
the  new  American  keynotes  for 
home  decor,  for  furnishings  and 
furniture,  and  for  structural 
use.  Our  Monsanto  “House  of 
the  Future,”  to  open  at  Disney¬ 
land  on  June  11,  is  a  typical 
project  where  PR  and  advertis¬ 
ing  are  meshing  gears  for  a 
new  uphill  run. 

Each  November,  when  Mon¬ 
santo’s  directors  or  marketing 
huddle  together  in  St.  Louis  to 
discuss  plans  for  the  following 
year,  both  public  relations  and 
advertising  personnel  are  on 
hand,  with  eyes  and  ears  and 
mouths  open  to  plot  and  plan 
and  cooperate. 

As  a  public  relations  man,  I 


am  more  sympathetic  with  ad¬ 
men  than  you’d  suspect — for 
I  am  weary  of  that  absurd  old 
story  about  how  anyow  can 
write  a  better  ad,  do  a  better  ■ 
PR  job,  run  a  better  hotel  or  | 
mix  a  better  martini.  I  realize 
we  are  blood-brothers  tied  to¬ 
gether  by  a  mutual  sympathy 
and  by  a  realization  that  50,- 
000,000  Americans,  at  least, 
believe  they  are  potential  ex¬ 
perts  in  our  fields. 

The  fact  that  there  are  so 
many  grandstand  quarterbacks 
and  do-it-yourselfers  in  PR  and  kl 
advertising  shows  we  must  be 
running  a  pretty  interesting 
football  game.  And  I  plead  that 
we  continue  to  keep  competing 
but,  al)ove  all,  keep  cooperating. 

• 

Joe  Hynes  Honored 
As  Top  Ad  Salesman 

Chicago 

Joseph  W.  Hynes  was  recent¬ 
ly  honored  as  the  1956  Distin¬ 
guished  Salesman  of  the  Year 
of  the  Chicago 
Daily  News  Ad¬ 
vertising  staff. 

He  was 
awarded  an  en¬ 
graved  trophy 
and  an  award 
certificate  at  a 
Sales  Executive 
Club  bamiuet. 

mm*  MM  a  Daily  News 

Hynes  veteran  of  35  ^ 

years,  Mr. 
Hynes  was  chosen  by  his  as¬ 
sociates  and  advertising  execu¬ 
tives  of  the  newspaper  on  the 
basis  of  .sales  accomplishments, 
degree  of  conscientiousness  in 
representing  the  Daily  News, 
and  general  spirit  of  cooper¬ 
ativeness. 

• 

Washington  Post  Offers 
Multiple  Page  Diseounts 

The  Washington  (D.C.)  Post 
and  Times  Herald  has  joined 
the  ranks  of  newspaper  offer¬ 
ing  multiple  page  discounts 
available  to  general  advertisers. 

Color  frequency  discounts  ap¬ 
ply  to  full-color  page  units  as 
follows:  13  pages  in  one  year, 

3%;  26  pages,  6%;  and  52 
pages,  10%.  Black  and  white 
discounts  are:  13  full  pages  ^ 
within  a  year,  2%;  26  full  j| 
pages,  3% ;  and  52  pages,  5%. 

• 

Coca-Cola  Coop  Growing 

Considerable  growth  in  the 
newspaper  cooperative  adver¬ 
tising  by  Coco-Cola  bottlers  is 
reported  by  McCann-Erickson, 
Inc.,  advertising  agency  han¬ 
dling  the  account.  Of  the  1,100  1 

local  bottlers  more  than  800  are  V 
now  participating. 
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♦  The  TRIB  reaches  a  higher  concentration  of  high-income 
families  than  any  other  New  York  newspaper. . 
the  high-income  families  who  buy  twice  as  much  of  most 
advertised  merchandise  per  family  as  the  low-income  group. 

Get  the  top  of  the  New  York  market . . .  get  mure  sales  results 
per  dollar  of  adcerlising  . . .  get  in  the  TRIB! 

More  and  more  people  are  reading  the  TRIB! 


NEW  YORK 

Hcralb  ^Tribune 

230  West  4l3t  Street,  New  York  36,  N.  Y 
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AD  AGENCIES 


Moeller  To  Press  Plea 
For  4-A  Representation 


in  the  American  Association  of  Mr.  Moeller  plans  to  try  to  have 

Advertising  Agencies  to  the  as-  the  4-A  constitution  amended  to 
sociation’s  national  convention  create  a  senate-like  governing 
at  White  Sulphur  Springs,  April  body  in  which  every  area  of  the 
25-27.  country  would  be  represented  re- 

And  Mr.  Moeller  believes  he  gardless  of  amounts  of  billings 
is  going  to  have  lots  of  support  or  numbers  of  voting  agencies, 
from  other  western  advertising  The  West,  he  said,  now  pro¬ 
men  who  feel  they  are  being  vides  20%  of  the  4-A  member- 
treated  like  country  cousins  by  ship  but  has  no  representation 
the  national  association.  ....  — 

Since  he  began  his  campaign 
a  month  ago  (E&P,  March  2, 
page  17)  with  an  “open”  tele¬ 
gram  to  Frederic  R.  Gamble, 

4-A  president,  he  has  1 
from  men  who  represent  more  membership.  We  are  just  mem- 
than  one-third  of  the  4-A  mem-  bers  by  permission,  like  the 
bership  west  of  the  Mis.sissinpi, 
he  told  a  press  conference  last  from  Coca-Cola.” 
week.  Mr.  Moeller  said  he  thinks 

“About  85%  of  the  letters  and  he’s  going  to  have  quite  a  bit  of 


of  any  kind  among  officers  and  ol  J.  Emmett  Judge's  talk  to  the  N  ew  York  State  Advertising  Man- 

board  members  W'ho  establish  agers'  Bureau  recently  at  Syracuse.  Mr.  Judge,  at  left,  is  merchan- 

4-A  policy.  dising  and  product  planning  manager  for  the  Edsel  Division,  Ford 

“Today  western  members  of  Motor  Co.  In  group  with  him  are;  Charles  R.  Comstock,  bureau  presl- 

4-A  aren’t  really  members  of  dent;  N.  K.  Vandenee,  C.  F.  Sylvester;  and  (standing)  J.  F.  Connors. 

heard  anything^in  the  usual^  sense  of  the  4-A  meeting,  but,  he  said,  and  others  by  the  Department 
1  „v,.„  WT^  «  determined  to  make  a  try.  of  Justice. 

(A  spokesman  for  the  4-A  in  “The  first  word  of  the  consent 
holder^  of  Jjottling  franchises  New  York  told  E&P  that  Mr.  decree  members  here  ever  re- 

Moeller  will  not  be  on  the  meet-  ceived  was  after  the  decree  had 
ing  schedule  since  it  was  made  been  signed.  We  never  even 
up  some  weeks  ago.  He  added,  heard  the  possibility  of  such  a 
phone  calls  I’ve  received  from  trouble  getting  himself  heard  at  however,  that  Mr.  Moeller,  “like  surrender  talked  about. 

'  ~  any  other  4-A  member”,  is  free  “Even  now  all  I  know  is  that 

to  raise  the  issue  at  the  execu-  'they’  agreed.  I  don’t  even  know 
tive  session.)  who  ‘they’  are.” 

Cites  Examples  Mr.  Moeller  describes  himself 

Y  \  j  irui.i.as  “just  a  member  who  doesn’t 

u 'h  a  a-  like  the  way  things  are  being 

rt  run,”  and  says  he  believes  his 

Xv'*-  torship,”  Mr.  Moeller  cited  the  ’  ,  ,  .a _ _ 

,  establishment  of  a  4-A  office  in  ®  * 

X  Francisco.  f organization,  the  goal 

“The  first  most  of  us  heard  koc 

it  was  at  the  regional  ‘  f 

%  *  convention  in  Coronado  after  the  .  f romcr 

^  office  had  been  established.  And  field 

1  oven  the  western  office  is  in  the  ’r  «  •  Z 

*T  charge  of  an  easterner  ”  he  said  Nationalization  in  the  long  rur 

A  ^  tv.  1  ’  V,  .1  will  do  eastern  members  as  mucV 

J9M  As  another  example  he  cited  ,  .  _ „ 

the  signing  of  the  consent  decree  f^ood  as  wes  m  me 

^  monopoly  charges  pj^  Philosophy  Told 

'4  brought  against  the  association  if/cjf  ajc  • 


THE  SERVICE  that  HELPS  IN  THE 
USE  OF  NEWSPAPER  ADVERTISING 


Newspaper  repre¬ 
sentatives  favor  ACB 
Checking  Proof  Serv¬ 
ice  and  recognize  its 
value. 
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Legislators  and  Editorials 


The  Buffalo  Evening  News  has  received  flattering — though 
■^ome  might  not  call  it  that — attention  during  the  closing  days 
of  the  recent  Albany  Legislative  Session.  This  came  about 
because  The  News  shocked  the  members  by  telling  them  that 
the  Stale  Constitution  forbids  increasing  their  pay  or  allow¬ 
ances  during  the  terms  for  which  they  were  elected. 

Thus  News  editorials  simply  were  responsible  for  killing 
proposals  for  increases  in  pay  and  other  monetary  benefits  for 
certain  members  by  reason  of  extra  duties  the  latter  perform. 

Disappointment,  if  not  chagrin,  led  to  perfervid  oratory 


critical  of  “the  press”  in  general  and  The  News  in  particular. 
One  member  threatened  to  introduce  a  bill  to  require  that  all 
editorials  carry  by-lines.  That  might  lead  to  another  constitu¬ 
tional  question.  ...  ' 

But  our  purpose  at  the  moment  is  to  republish  an  important 
editorial  from  the  March  30,  1957  issue  of  the  Buffalo  Evening 
News.  This  explains  for  the  benefit  of  these  unhappy  legisla¬ 
tors — and  possibly  others — the  “how  and  why”  of  an  Editorial 
Page  in  a  newspaper  which  regards  freedom  of  the  press  as 
a  sacred  responsibility  to  speak  on  behalf  of  the  public. 


Why  Editorials? 


During  his  tirade  against  the  press  for  its  part  in  depriving 
him  of  an  unconstitutional  pay  raise.  State  Sienator  Moritt  of 
Brooklyn  raised  a  question  that  a  number  of  our  readers  may 
have  wondered  about. 

“The  heroes  who  write  these  editorials,”  he  thundered,  “are 
anonymous.”  Whereupon  he  set  us  all  to  quaking  in  our 
boots  by  threatening  to  sponsor  a  bill  requiring  all  newspaper 
e<litorials  to  carry  the  name  of  the  writer. 

W'e  want  to  thank  him  for  this,  because  it  gives  us  an  ex¬ 
cuse — or  at  least  we’re  going  to  use  it  as  an  excuse — to  indulge 
in  a  bit  of  shop  talk  on  why  we  print  editorials,  and  why  we 
offer  them  as  the  opinion  of  The  News  instead  of  as  the  per¬ 
sonalized  opinion  of  any  one  individual. 

To  begin  with.  Senator  Moritt  can  quit  worrying  about  our 
editorials  being  anonymous.  They  speak  for  The  News,  and 
its  editor  (whose  name  appears  in  the  masthead  at  the  head  of 
this  column  everyday)  is  prepared  to  take  full  responsibility 
for  every  word  in  them. 

He  doesn’t  pretend  to  write  them  all,  and  he  doesn’t  even 
pretend  that  they  are  an  exact  transcript  of  his  i)ersonal  opin¬ 
ions.  In  fact,  some  of  them  don’t  get  printed  until  after 
there  has  been  a  fair-sized  argument  between  the  editor  and 
one  or  another  of  the  editorial  writers. 

That  is  one  of  the  main  points  about  our  editorials:  in  most 
cases,  they  are  not  exclusively  the  work  of  one  individual. 
They  are  written  by  a  staff  of  five  full-time  writers  working 
in  close  consultation  with  one  another  and  with  the  editor. 
Together,  they  discuss  the  major  developments  in  the  news, 
and  what  The  News  should  say  about  them.  One  may  have 
an  idea,  another  may  embellish  it,  a  third  may  want  to  tone 
it  down,  another  to  sharpen  it  up. 

The  objective  is  to  make  the  editorials  the  informed  and 
considered  opinion  of  The  News,  not  merely  the  casual  opin¬ 
ions  of  an  individual.  In  sizing  up  the  day's  events,  the  edi¬ 
torial  writers  offer  their  own  independent  views,  based  on 
research  as  careful  and  complete  as  time  permits.  While  the 
final  responsibility  rests  with  the  editor — and  while  many  an 


individual  editorial  is  the  work  of  a  single  person  who  has 
devoted  specialized  study  to  the  topic — the  truth  is  that  the 
“editorial  we”  of  The  News  is  a  “group  we.” 

Thus,  it  would  be  literally  impossible  to  attach  a  single 
name  to  every  editorial,  and  it  would  also  be  misleading  to 
do  so. 

In  fact,  it  would  be  misleading  in  one  sense  to  attach  the 
individual  writer’s  name  to  any  editorial.  For  none  of  us  is 
attempting,  in  these  columns,  to  voice  a  purely  personal  opin¬ 
ion.  On  the  contrary,  each  topic  is  approached,  not  from  the 
viewpoint  of  “this  is  what  I  think,”  but  rather  from  the  view¬ 
point  of  “this  is  what  I  think  The  News  should  say.” 

Just  that  one  little  addition  means  that  each  person  con¬ 
cerned  with  these  editorial  columns  is  adding  to  his  owm  pre¬ 
conceptions  a  thought  about  the  whole  tradition  and  character 
and  conscience  of  this  newspaper.  .And  the  purpose  of  it  all 
can  be  readily  summarized. 

What  the  editorials  seek  to  accomplish  is  to  give  to  The 
News  a  consistent,  recognizable  viewpoint — a  voice  on  the 
issues  of  our  times,  so  our  readers  may  know  where  we  stand 
and  agree  or  disagree  as  they  will.  We  do  not  imagine  that 
our  deathless  prose  is  “swaying  public  opinion”  to  do  our 
bidding  on  every  issue,  or  that  anything  printed  in  these  col¬ 
umns  is  a  command  to  anybody  to  do  anything.  We  do  believe, 
however,  that  a  newspaper  has  an  obligation  to  its  readers  to 
make  a  serious,  conscientious  effort  each  day  to  add  up  the 
news,  to  put  it  in  perspective,  to  point  out  glaring  wrongs 
and  problems  and  perils,  to  commend  those  developments  it 
believes  to  be  in  the  public  interest  and  to  condemn  those 
it  believes  to  be  against  that  interest. 

All  this  we  propose  to  continue  doing.  And  if  any  unhappy 
legislator  doesn’t  like  it,  we  are  glad  to  let  him  know  that 
his  quarrel  is  not  with  any  individual  but  with  The  News. 
-And  we  will  be  even  happier  to  remind  him  that  the  same 
constitution  which  forbids  the  Legislature  to  raise  its  own 
members’  pay  in  midterm  likewise  forbids  the  Legislature  to 
abridge  the  freedom  of  the  press.  He  should  simmer  down 
and  read  the  constitution  sometime. 


Buffalo  Evening  News 

For  More  Than  Fifty  Years  The  Greatest  Daily  Circulation 
In  the  State  Outside  IS etc  York  City. 
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MEHCIIANDISING 


Milwaukee  Sentinel  Runs 
Sheet  of  Alcoa  Wrap 


and  buyers  of  various  chains  „  „  ^ 

and  independents  along  with  Jtiys  rOpers  Stage 
a  guest  package  of  Alcoa  foil.  ^Wonderful  Shotv"* 


Milwauke,  Wis.  The  headline  read,  “Here  is 
How  creative  merchandising  your  free  .sample  of  Alcoa 
service  by  a  newspaper  can  help  Wrap.” 


a  product  in  a  market  was  dra¬ 
matically  demonstrated  this 
week  by  the  Milwaukee  Sentinel. 

Beneficiary  of  the  service  is 
.Alcoa  Wrap,  which  jumped  off 
to  a  flying  start  in  the  Wiscon¬ 
sin  and  Upper  Michigan  terri¬ 
tory  under  a  promotion  which 


Each  sheet  of  foil  could  be 


During  the  week  an  addition¬ 
al  feature  in  major  food  stores 
and  super  markets  was  the 
modeling  of  a  gown  of  soft 
aluminum  foil. 

In  addition,  the  promotion 
was  given  additional  support 
with  TV  and  radio  spots,  point 
of  sale  displays  at  newsstands 
and  other  outlets  and  publicity 


readily  pulled  from  the  paper  stories  and  advertising  in  the 


for  use. 

The  dramatic  flair  of  the  pro¬ 
ject  and  its  practical  merchan¬ 
dising  possibilities  are  having 
widespread  impact  throughout 
the  marketing  area.  In  antici- 


Sentinel,  as 
notices  in 
the  territorv 


well 

papers 


as  reader 
throughout 


blazed  a  trail  in  newspaper  ad-  pation  of  the  results,  all  major 
vertising  and  printing.  food  outlets  made  Alcoa  Wrap 

The  campaign  is  anchoretl  to  available  in  their  stores.  'Ey  use 


Los  .ingeles  Daily 
Backs  Heinz  Cam/migti 

Los  Angeles 


“Newspapers  put  on  a 
wonderful  show  reaching 
more  people  than  stage  and 
screen  combined,”  Z  e  n  n 
Kaufman,  sales  consultant, 
recently  told  the  Sales  Ex¬ 
ecutives  Club  of  New  York. 

He  warned  not  to  apply 
showmanship  without  “the 
safety  valve  of  a  profit”  but 
to  “tie  it  up  to  a  basic  sel¬ 
ling  idea.” 

He  said  that  newspapers 
“mirror  the  world-wide  show 
we  know  as  life  and  offer 
a  daily  formula  that  any 
merchandiser  can  use  as  a 
pattern.” 


an  innovation  which  appeared 
in  the  April  2  issue  of  the  Sen¬ 
tinel — a  slip  sheet  of  pure  alu¬ 
minum  foil  representing  two 
pages  in  all  editions. 

Color  Page 

The  foil  was  run  blank 
through  the  Sentinel’s  presses 
and  two  additional  pages  of  ad¬ 
vertising  of  the  Aluminum  Co. 
of  America,  manufacturers  of 
the  product,  were  run  on  ad¬ 
jacent  pages,  one  of  them 


of  the  plan,  -Alcoa  extended  its 
distribution  to  all  food  chains 
from  an  initial  one. 

The  presentation  grew  out  of 
discussions  betw'een  Howard  T. 
Wheat,  general  advertising 
manager  of  the  Sentinel,  and 
John  -Ames  Jr.  of  the  Rolfe 
Brokerage  Co.,  Milwaukee  .Al¬ 
coa  brokers. 

Participating  in  the  develop¬ 
ment  of  the  idea  were  Henry 
C.  Gronkiewicz,  Sentinel  busi- 


When  the  H.  J.  Heinz  Co.  tool,  last  week,  by  Theodore  M. 
recently  broke  its  color  cam-  Kaufman,  vicepresident  and  ac- 
paign  here,  the  Herald-Express  count  supervisor  of  Grey  .Ad- 
backed  the  promotion  to  the  vertising  .Agency,  Inc.,  New 
hilt.  York  City,  in  a  talk  before  the 

The  marketing  service  pro-  Sales  Executive  and  Advertising 
gram  was  put  into  motion  to  Club  of  Montreal, 
reach  both  the  food  buyers  and  Mr.  Kaufman  accused  adver- 
advertising  managers  of  the  re-  tising  practitioners  of  “wor- 
tail  outlets  here,  as  well  as  the  shipping  false  images  and  dis- 
consumers.  torting  the  real  meaning  of 

The  Herald-Express’  Sales  merchandising  and  its  hand- 
impulse  Program  was  the  first  maiden — promotion.”  He  stated 
step  toward  the  consumer  and  that  his  own  belief  in  merchan- 


color  and  telling  the  story  of  r^ess  manager,  and  Ray  Bryant,  weekly  in-store  displays  dising  was  predicated  on  its 

the  many  uses  of  Alcoa  Wrap,  press  room  superintendent.  The  arranged  in  Shopping  Bag  being  practiced  with  finesse  and 

Aluminum  Co.  of  America  and  Markets.  A  tie-in  with  100  Heinz  art,  based  on  .sound  professional 
Its  advertising  agency,  Ket-  ^^s  were  utilized  in  these 

chum,  Mac  Leod  and  Grove  of  di  j  distributed 

Pittsburgh,  cooperated  closely  throughout  the  grocery  trade  in 
in  the  operation  at  all  .stages.  Angeles. 

General  Rate  Xo  bring  additional  attention 

The  four  pages  used  in  tell-  to  Heinz’s  color  promotion,  tele-  better  than  the  advertising  mes- 
ing  the  Alcoa  story,  two  of  ad-  grams  w’ere  sent  to  the  Heinz  sage  upon  which  they  are  pre- 
vertising  printed  on  regular  top  accounts  informing  them  of  mised.  If  the  advertising  plat- 


Everything  in 

I.*' 


standards. 

Outlining  the  basis  for  this 
professional  approach,  Mr. 
Kaufman  said  that  “Merchan¬ 
dising  and  promotion  can  be  no 


Baltimore  revolve^ 
'V^arouniE^ 

THE^nibSlJN 


newsprint  and  the  other  two,  this  spectacular  campaign. 


the  Alcoa  Wrap,  were  paid  for 
at  general  advertising  rates. 

The  promotion  involved  a 
.  wide  variety  of  planning  and 
I  experimentation. 

In  advance  of  the  special 
promotion,  Telefax  wires  call- 
ing  attention  to  the  merchandis¬ 
ing  innovation  were  delivered  to 
the  residences  of  key  executives 


To  bring  even  greater  atten¬ 
tion  to  the  retailers,  a  jumbo 
postcard  was  designed  by  the 
Herald-Express’  Marketing  Ser¬ 
vices  Department  and  mailed  to 
a  special  grocery  list. 

In  addition  the  Heinz  Soup 
promotion  was  included  in  the 
Herald-Express  Retail  Market¬ 
ing  Guide,  a  weekly  mailing  to 
the  retail  trade  which  gives 
complete  information  on  the 


form  is  right,  then  the  merchan¬ 
dising  will  be  right.  If  the  ad¬ 
vertising  is  wanting,  weak- 
kneed,  incompetent  and  un¬ 
inspiring,  all  that  stems  from  it 
will  be  equally  lacking  in  vital¬ 
ity.” 

The  Grey  Advertising  execu¬ 
tive  said  that  merchandising 
was  for  the  lean,  hungry,  in¬ 
dustrious  and  eager  advertisers. 
Citing  some  of  Grey’s  early 
history,  Mr.  Kaufman  said  that 


size  and  dates  of  the  full  page  the  agency’s  first  client-s — and 
color  advertisements.  the  agency,  too — had  this  eager- 

The  Herald-Express  Home  ness,  and  the  will  to  live  and 
Economist,  Selma  Andrews,  con-  grow.  Merchandising  became 
tinually  backed  the  promotion  the  means  of  increasing  the 
with  pictures  and  stories  with  impact  possible  with  slim  ad- 
brand  name  mention  of  the  vertising  budgets,  by  “chin- 
Heinz  products,  amounting  to  ning  them  on  the  strength  of 
eight  stories  and  three  pictures,  the  local  retailer,  who  had 


W  rong  Merchandising 
Called  Murderous 


within  his  power  the  implemen¬ 
tation  of  the  national  advertis¬ 
ing  story.” 

The  answer  to  sound  mer- 


Merchandising  in  the  hands  chandising  has  been,  and  always 
of  inept,  insincere  “Johnny-  will  be  quality  material  based 
Come  Latelys”  was  denounced  on  good  advertising,  Mr.  Kauf- 
as  an  extravagant,  murderous  man  told  the  group. 
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The  modern  way  gets  you  there  faster 

fc  i 


M  ODERN  methods  sell 
more  newspaper  space,  too. 

That’s  why  Story,  Brooks  &  Finley 
keeps  adding  more  facilities, 
new  services  to  complement 
its  aggressive  and 
enthusiastic  selling. 

Take  a  look  at  the  check  list. 

Are  you  getting  all  this  from  your  present 
national  sales  force? 

Story,  Brooks  &  Finley 

INCORPORATED 
Newspaper  Representatives 
230  Park  Avenue,  New  York  17,  N.Y. 

NSW  YORK  •  PHIIADEIPHIA  •  CHICAGO  •  BOSTON  •  CLEVELAND  •  ATLANTA  •  LOS  ANGELES  •  SAN  FRANCISCO  •  DETROIT  •  MIAMI 


Does  Your  Representative  Hove: 

S.R.F. 

scere 

your 

scere 

COMPLETE  SALES  COVERAGE.  Coast- to- Coast, 
Canada  to  S.  America.  Ten  strategic  offices,  S.B.F. 
owned  and  operated. 

V 

MANPOWER.  A  well-balanced,  enthusiastic  staff  of 
self  starters! 

COMPLETE  RESEARCH  DEPARTMENT.  Continu¬ 
ously  developing  sound  facts  for  new  presentations, 
sales  plans  and  methods. 

V 

FULL  TIME  PROMOTION.  Market  data  books, 
timely  brochures  and  letters,  prepared  by  our  own 
art  and  printing  departments. 

/ 

SPECIAL  ROTO  &  COLOR  DEPARTMENTS  for 

Sunday  magazines,  comics  and  R.O.P.  color. 

v' 

INDIVIDUALIZED  SELLING.  Every  paper,  every 
market  sold  on  its  special  merits. 

V 

NEWSPAPERS  EXCLUSIVELY.  No  radio,  no  TV, 
no  divided  responsibility. 

i 

DIVERSIFIED  MARKETS.  Let  ut  show  you  how  this 
pays  off  for  you  in  new  business! 

V 

Ad  Tax  Plan 
Provides  Boost 

Abilene.  Kas. 

How  a  newspaper  turned  an 
attempt  to  legalize  a  tax  on 
advertising  into  promotional 
material  was  demonstrated  re¬ 
cently  by  the  Abilene  Daily 
Reflector-Chronicle. 

A  Kansas  state  representative 
introduced  a  bill  to  place  a  2% 
tax  on  all  forms  of  advertising, 
to  be  paid  by  the  advertiser. 
He  claimed  it  would  raise  over 
$6,000,000  in  revenue  for  the 
state.  The  Kansas  press,  of 
course,  jumped  on  the  measure 
and  it  died  in  committee. 

Henry  B.  Jameson,  a  former 
AP  War  Correspondent  who  is 
now  editor  and  publisher  of  the 
Reflector-Chronicle  in  President 
Eisenhower’s  home  town,  wrote 


an  editorial  denouncing  the 
scheme  and  the  following  day 
the  paper  carried  this  office  ad¬ 
vertisement — quarter  page  with 
large  and  bold  display  type: 
“THE  MORE  YOU  ADVER¬ 
TISE, 

THE  MORE  YOU  MAKE! 
The  Businessman  Who  Goes 
Broke  Is  the  One  Who 
Doesn’t  Advertise.” 

That  is  the  statement  of  Rep¬ 
resentative  Tony  N.  Schartz 
of  Great  Bend,  the  newspai)er 
pointed  out.  It  commended  Mr. 
Schartz  for  the  publicity  and 
so  vividly  pointing  up  the  value 
of  advertising. 

• 

Biireuii  Names  Artist 

James  Lomonte,  formerly  an 
editorial  artist  for  Parents’ 
magazine,  has  joined  the  promo¬ 
tion  department  of  the  Bureau 
of  -Advertising,  ANPA. 


Papers  ’  Ad  Week 
Activity  Cited 

Elon  G.  Borton,  president.  Ad¬ 
vertising  Federation  of  Ameri¬ 
ca,  extended  high  praise  to  the 
newspapers  of  the  country  and 
the  Bureau  of  Advertising, 
ANPA,  for  helping  to  make 
this  year’s  “Advertising  Week” 
the  “most  successful  in  the  his¬ 
tory  of  AFA.” 

“Newspaper  space  used  for 
advertising  in  behalf  of  the 
event  was  estimated  at  a  value 
of  more  than  $450,000,”  Mr. 
Borton  said.  “This  tremendous 
space  contribution,  plus  the  ex¬ 
tensive  publicity  provided  by 
newspapers,  brought  to  a  new 
high  level  the  marvelous  cooper¬ 
ation  we  have  always  received 
from  this  medium.” 

.Mr.  Borton  commended  the 


SAN  DIEGO- 

YOUNG  GIANT  MARKET 

1956  Food  Store  Sales: 
More  Than  $225,000,000 

By  every  economic  yardstick,  San  Diego  ranks 
as  the  Young  Giant  Market  of  the  West. 

Food  store  sales  -  to  cite  just  one  example  - 
totaled  more  than  S225  million  in  1956. 
And  San  Diego’s  dynamic  growth  and  prosperity 
are  deep-rooted  in  a  stable  economy  which 
has  flourished  since  California  began. 

To  reach  and  sell  this  vital,  responsive 
Young  Giant  Market -at  the  lowest  cost 
per  sale  -  advertise  in  T he  Sun  Diego  Union 
and  livening  Tribune. 


“The  Ring  of  Truth" 

COPLEY  NEWSPAPERS 

15  “Hometown"  Newspapers  covering  San  Diego, 
California  —  Northern  Illinois  —  Springfield,  Illinois  —  and 
Greater  Los  Angeles  .  .  .  Served  by  the 
COPLEY  Washington  Bureau  and  the  COPLEY  News  Service. 
REPRESENTED  NATIONALLY  BY  WEST-HOLLIDAY  CO.,  INC. 


0ir  San  5ifjo  ^nion 

AND 

Evening  Tribune 

SAN  DWGOe  CALtrOANIA  I 


fNf  Alosr 

COtMft 
IN  FNf  V.S.A. 


Bureau  for  the  “major  part”  it 
played  in  this  success  by  pro¬ 
ducing  the  newspaper  ads  for 
Advertising  Week.  He  described 
them  as  “some  of  the  finest  ' 
newspaper  advertisements  we’ve 
ever  had  the  pleasure  of  work¬ 
ing  with.” 

The  nine  ads,  which  empha¬ 
size  the  important  role  played 
by  advertising  in  the  nation’s 
economic  progress,  were  pre¬ 
pared  by  the  Bureau’s  promo¬ 
tion  department,  headed  by 
Edward  A.  Falasca,  promotion  , 
manager.  Copywriter  on  the  • 
campaign  was  Robert  V. 
de  Guzman. 

More  than  1,000  newspapers 
in  all  parts  of  the  country 
bought  and  ran  the  ads,  Mr. 
Borton  stated.  The  over-$450,- 
000  estimate  of  advertising 
space  used  represents  an  in¬ 
crease  of  approximately  50% 

.  over  the  1956  total,  he  added. 

I  • 

I  Conference  To  Hear 
I  Shand,  Martineau 

Newest  techniques  and  idea.' 

I  in  visual  communications  as 
I  they  relate  to  publishing  and 
.  advertising  will  be  revealed  by 
i  two  newspaper  executives  at  the 
I  1957  Annual  Visual  Communi- 
j  cations  Conference,  it  was  an¬ 
nounced  by  chairman  William 
H.  Schneider. 

The  national  conference  for  ^ 
publishing,  advertising  and  busi¬ 
ness  executives  at  all  levels  will 
:  be  held  May  28-29  at  New 
'  York’s  Waldorf-Astoria  Hotel  in 
!  conjunction  with  the  36th  .An¬ 
nual  National  Exhibition  of  Ad- 
'  vertising  and  Editorial  Art. 

:  Both  events  are  sponsored  by 
1  the  Art  Directors  Club  of  New 
•  York. 

Highlight  speakers  will  be 
I  Robert  Shand,  managing  editor 
of  the  Sew  York  Daily  News, 
and  Pierre  D.  Martineau,  re¬ 
search  director,  the  Chicat/o 
Tribune. 

Mr.  Shand’s  subject  will  be 
j  “How  to  Tell  Your  Story  to 
;  the  Mass  Audience.”  Mr.  Marti- 
1  neau  will  talk  on  “A  New  Phi- 
j  losophy  of  Visual  Advertising.” 

Breiiiiuni  Study  Released 

A  detailed  market  study  of  & 
premiums,  the  first  of  it  kind 
ever  made,  was  released  this 
week  by  the  Premium  Adver¬ 
tising  Association  of  America. 
Entitled,  “Premium  Use  and 
Supply,”  copies  are  being  mailed 
to  PAAA  members  and  those 
respondents  who  requested  it. 
Additional  copies  at  $1  each 
are  available  from  PAAA,  79 
Washingfton  Place,  New  York 
11,  N.Y. 
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An  intrstng 
exprmnt 
in  spch 


How  your  words  might  be 
compressed  into  "shorthand"  sound 
waves  for  telephone  transmission 


Any  time  we  can  speed  your  voice  from  telephone 
to  telephone  with  less  equipment  you’re  hound  to  henefit. 

One  possible  way  to  do  this  is  by  a  new  transmission 
method  which  Bell  Telephone  Laboratories  scientists  are 
exploring.  You  might  call  it  “electronic  shorthand.” 

Actually,  it’s  a  method  by  which  samples  are  snipped 
off  a  speech  sound  — just  enough  to  identify  it  — and  sent 
by  telephone  to  a  receiver  that  rebuilds  the  original 
sound. 

The  two  charts  on  the  right  show  how  this  can  be 
done  even  with  a  short  sound  like  “or.” 

Our  scientists  are  putting  further  research  into  this 
idea,  which  could  mean  not  only  improved  service  but  a 
more  economical  use  of  lines  as  well.  Voices  could  be 
sent  by  fewer  electrical  signals.  And  more  voices  could 
be  sent  over  each  wire. 

It’s  exploring  and  developing  like  this  that  make 
telephone  service  the  bargain  it  is. 


Working  together  to  bring  people  together 

BELL  TELEPHONE  SYSTEM 


YOUR  EAR  IS  OUR  CUSTOMER.  Bell  Laboratories  scientist 
Homer  W.  Dudley,  who  oritiinated  the  “electronic  short- 
hand'’  method  of  sending  speech,  studies  wave  patterns 
made  by  sounds  as  you  would  or<linarily  hear  them  over 
the  telephone.  To  get  these  sounds  from  mouth  to  ear  by 
telephone  as  r|uickly  and  efficiently  as  possible  is  our 
fundamental  job. 


THIS  IS  THE  SOUND  "OR."  Chart  shows  how  the  oscillo¬ 
scope  records  vibrations  of  the  sound  “or.”  Vibrations 
originate  in  puffs  of  air  from  the  larynx  when  a  word  is 
spoken.  Electronic  machines  d«)n’t  really  need  all  these 
vibrations  to  recognize  the  particular  sound. 


THIS  IS  ELECTRONIC  SHORTHAND  OF  THE  SOUND  "OR." 

One  “pitch  period”  in  three  (as  against  all  nine  shown 
in  upper  chart)  has  been  .selected  for  transmission.  TL’ith 
this  system,  three  times  as  many  voices  could  theoreti¬ 
cally  travel  over  the  same  pair  of  wires  and  be  rebuilt 
into  the  total  original  sounds. 


Hmerj^ency 


<SCO^//VC, 


910  Cast  138th  Street 
New  York  54,  N.  Y. 


AU  CAMPAIGNS 


U.  S.  Steel  Releases 
^Kitchen  Call’  Kits 


Life  “Bemns  at  forty 

by  ROBERT  PETERSON 


jH  this  popular  weekly  feature  glori¬ 
fies  the  years  after  forty  and,  through  tips  on 
profitable  hobbies,  travels,  leisure-time  pursuits,  and 
retirement  planning,  helps  readers  find  greater  happi¬ 
ness  in  maturity. 

For  somp/es  and  roles  write 

B  Begins  at  Fortv  is  west  44th  st.,  n.y.c, 


Call  CYpress  2-2400 
New  York  City 
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"Look,  Bertha, 

there's  the  Governor!" 


SPEED  GRAPHIC®  Plus  '^PICTURE-SENSE" 

Make  George  Smallsreed,  NPPA  PHOTOGRAPHER  OF  THE  YEAR  I 


Look  at  the  pictures  on  this  page  and 
you’ll  see  a  few  reasons  why  Georjre 
Smallsreed  won  the  coveted  “NPPA 
Photographer  of  the  Year”  Award  and 
was  a  prize-winner  in  the  1956  Graflex 
Photo  Contest  as  well.  His  innate 
picture-sense  plus  mastery  of  the  tools 
of  his  trade — a  Stroboflash-equipped 
Pacemaker  Speed  Graphic — places  his 
work  far  above  the  ordinary. 


Georg*  Smollsreed 
Columbus  Dispatch 


This  34-year  old  lensman  was  born  in  Columbus,  Ohio, 
was  educated  in  Columbus  and,  except  for  a  4-year  hitch 
in  the  Navy,  has  always  worked  in  Columbus.  You  might 
say,  he  is  a  native.  He  went  to  work  on  the  Dispatch  in 
’46  and  is  still  there.  Is  married  and  has  two  daughters. 


70th  Anniversary — 1887-1957 


GRAFIEX,  INC.,  ROCHESTER  8.  NEW  YORK  PAf 


Lewyt  Tells  Ad 
Plans;  Reveals 
Exec  Changes 

About  800  daily  newspapers 
in  the  U.S.  and  Canada  are 
being  scheduled  to  carry  Lewyt 
vacuum  cleaner  ads  that  tie-in 
dealers  with  Lewyt  Corp.’s  cur¬ 
rent  spring  campaign  in  na¬ 
tional  consumer  magazines. 

Henry  Dorff,  vicepresident  in 
charge  of  sales  and  marketing, 
said  that  copy  pin-points  a 
dealer  as  the  one  who  has  “the 
cleaner  that  pulls  dirt  clean 
through  a  3/4-inch  rug  .  .  .  with 
24%  more  cleaning  power.’’ 

The  ads  (via  Hicks  and 
Greist)  are  now  in  the  hands 
of  Lewyt  distributors.  Copy 
runs  from  126  lines  to  588 
lines. 

\  change  in  the  sales  and 
marketing  executive  office  of 
Lewyt  was  also  announced  by 
Alex  Lewyt,  president.  Walter 
J,  Daily,  who  has  been  vice- 
president  in  charge  of  sales  and 
merchandising  since  the  Lewyt 
cleaner  was  introduced  in  1947, 
has  relinquished  his  post  to  be¬ 
come  assistant  to  the  president. 
He  will  continue  as  a  vicepresi¬ 
dent,  but  since  his  new  duties 
are  a  step  toward  retirement, 
he  will  work  on  a  part-time 
basis.  Mr.  Dorff  has  succeeded 
Mr.  Daily. 

At  the  same  time,  Lewyt  re¬ 
vealed  it  is  establishing  its  own 
network  of  field  publicity  men. 
The  company  does  not  employ 
any  outside  PR  firm.  Lewyt 
plans  to  organize  a  group  of 
PR  men  for  special  assignments 
in  key  markets. 

• 

United  Names  Gaskill 

Appointment  of  James  F. 
Gaskill  as  manager  of  display 
advertising  for  United  Air 
Lines  is  announced  by  E.  A. 
Raven,  director  of  advertising. 


BBDO  Aids  Philco 
Co-op  Ad  Plan 

Fourteen  branch  offices  of 
Batten,  Barton,  Durstine  &  Os¬ 
born,  Inc.,  are  working  with 
125  distributors  of  the  Philco 
Corp.  throughout  the  country  to 
stimulate  interest  in  Philco’s 
Partnership  Co-op  plan. 

As  explained  by  Max  Enelow, 
Philco’s  director  of  advertising, 
the  agency  is  “supplying  our 
distributors  who  want  it  with 
a  planned  local  advertising  cam¬ 
paign  on  Philco  products  to 
which  they  can  devote  a  portion 
of  their  advertising  funds,  in¬ 
stead  of  dissipating  those  funds 
in  haphazard  promotional  ac¬ 
tivities. 

“This  is  something  that  some 
distributors  are  particularly  in¬ 
terested  in  because  it  gives  them 
the  advantage  of  a  profession¬ 
ally  planned  campaign,  and,  in 
effect,  the  services  of  a  large 
advertising  agency  which  other¬ 
wise  would  not  be  available  to 
them.” 

Distiibutors,  working  with  a 
selected  group  of  retail  dealers, 
place  the  ads  furnished  by  Che 
agency  in  local  newspapers. 
Each  ad  allows  space  for  listing 
names  and  addresses  of  the 
dealers. 

‘’Reasonable  Doubt'' 

In  Bait  Advertising 

Baltimore,  Md. 

The  first  of  18  defendants 
accused  of  false  advertising 
have  been  aquitted  by  Judge 
Joseph  L.  Carter  because,  under 
Maiyland  law,  the  burden  of 
proof  rests  100%  on  the  prose¬ 
cution. 

The  judge  declared  that  while 
the  three  defendants  trading  as 
the  Consumers  Buying  Associ¬ 
ation  used  advertising  for  air 
conditioners  and  other  items 
which  he  felt  was  99%  mislead¬ 
ing,  he  must  grant  them  the 
benefit  of  the  remaining  “one 
per  cent  of  reasonable  doubt.” 


If  you  now  have  a  good  representative — 

COXGIK  ATUL  ATIOXS  ! 

If  you  do  not — 

SOLICITATIONS! 


RALPH  R  rn 

HULLiriiiii '  Lliu 

UlUUUlUilil 
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Solicitations  confined  to  newspapers 
within  500  miles  of  New  York  City 
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■  Trip-To-Moon  Ad  Pulls  150  Inquiries  | 


g  Newspaper  advertising  can 
■  sell  anything. 

I  Within  24  hours  of  run- 
S  ning  a  775-line  ad  in  the 
J  Miami  (Fla.)  Herald  an- 
E  nouncing  space  availability 
p  on  a  “New  Deluxe  Ion  Rocket 
g  Ship  to  the  Moon,”  Farr 
g  Tours  had  received  150  re- 
g  quests  for  reservations, 
g  Copy  featured  “All-Ex- 
g  pense  week-end  space  cruises 
I  to  Luna  City  on  Trans-Uni- 
m  verse  Spaceways,  I  n  c.’s 
8  ‘Lunar  Flower’  commencing 
I  March  15,  1987.”  Prices 

g  started  at  $1,000  and  up 

1  with  no  passport  required. 

B  Rocket  ship  cruises  to 
g  Mars  ($20,000  and  up)  and 
g  Saturn  ($15,000  and  up) 

2  were  also  offered. 

g  According  to  Charles  Mc- 
M  Morris  Purdy,  associate  copy 
g  chief,  Roland  -  Bodee  and 
g  Flint  Advertising,  applicants 
B  apparently  had  not  read  the 
B  explanatory  section  of  the 
g  ad.  This  pointed  out  that 
g  Farr  Tours  was  celebrating 
B  its  30th  year  as  a  travel 
g  agency  and  was  “previewing 
2  its  possible  advertising  30 
E  years  hence.” 
g  “We  can  well  assume  that 
=  the  public  is  now  becoming 
g  so  educated  to  the  possibili- 
m  ty  of  space  travel  in  the  near 
g  future,  as  reported  by  news- 
B  papers,  that  an  ad  of  this 


£>fa£t  /huioACe  i  ^ 

NEW  OCLUXK  ION  I 


ROCKET  SHI 

•••»•  MOOM _ 


nature  is  eagerly  received  1 
and  acted  upon — even  if  the  1 
dateline  is  30  years  hence,”  g 
Mr.  Purdy  said.  I 

“I  didn’t  try  to  ‘kid’  the  1 
ad,”  he  continued,  “but  wrote  g 
it  straight — pretty  much  as  1 
I’d  write  a  similar  ad  in  the  1 
space-travel  future,  if  I  were  1 
still  able  to  pound  a  type-  | 
writer.”  1 

Mr.  Purdy  said  response  i 
to  the  ad  “proves  again  1 
that  people  read  newspaper  1 
advertising  and  act  on  it.”  ^ 
This  should  come  as  no  sur-  g 
prise  to  any  one  who  knows  1 
Charlie  Purdy.  You  see,  he  | 
was  once  assistant  director  J 
of  promotion  for  the  Bureau  | 
of  Advertising,  ANPA. —  1 

R.  B.  McI.  g 


Chi  S-T  Sponger 
Air  Condition  Series 

Chicago 

On  Sunday,  April  14,  the  Chi¬ 
cago  Sun-Timea  and  the  Electric 
Association  will  begin  a  con¬ 
centrated  3-week  promotion  de¬ 
signed  to  boost  sales  of  window 
and  central  air  conditioning 
units  in  the  Cliicago  area.  Near¬ 
ly  32,700  lines  of  ads  will  ap¬ 
pear  during  the  campaign. 

The  campaign  will  be  carried 
exclusively  in  the  Sun-Times, 
which  was  selected  as  the  of¬ 
ficial  advertising  medium  for 
the  Association’s  1957  air  con¬ 
ditioning  promotion.  Each  Sun¬ 
day  for  three  weeks,  the  Sun- 
Times  will  publish  four  con¬ 
secutive  pages  of  air  condition¬ 
ing  advertising  and  information. 
In  the  same  period,  two  facing 
pages  will  appear  each  Monday 
through  Friday,  making  a  total 
of  42  pages  for  the  entire  cam¬ 
paign.  Editorial  coverage  will 
offer  advice  on  selecting  air  con¬ 
ditioning  units,  and  information 
about  the  various  types  and 
brands  available. 


American  Weekly  Names 
Reiss  Eastern  Ad  Mgr. 

Appointment  of  John  R.  Reiss 
as  Eastern  advertising  manager 
of  American  Weekly  was  an¬ 
nounced  by  John  K.  Herbert, 
publisher  and  Edwin  C.  Ken¬ 
nedy,  advertising  director. 

Mr.  Reiss  will  headquarter  in 
New  York,  and  supervise  over¬ 
all  sales  activities  in  the  At¬ 
lanta,  Boston,  Detroit  and  New 
York  offices. 

From  1954  to  present,  Mr. 
Reiss  was  vicepresident  of 
Crowell-Collier  and  ad  director 
of  Converts  magazine. 

• 

Promotion  Slated 

WiLLIMANTIC,  Conn. 

Members  of  the  Connecticut 
Daily  Newspapers  Association 
took  steps  at  their  recent  annual 
meeting  here  to  run  a  pro¬ 
motional  campaign  stressing  the 
advantages  of  advertising  in 
Connecticut  newspapers. 

Carter  H.  White,  general 
manager  of  the  Meriden  Record- 
Journal,  was  re-elected  presi¬ 
dent  of  the  association. 
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TIIK  AKPHAI.T  IA'««TITI'TK 

t%yhah  Institute  Httihiing 
Collette  Park.  Marshn^l 


Ribbons  of  velvet  smoothness  .  .  . 
MODERN  ASPHALT  HIGHWAYS 


Your  monumental  new  Interstate  Highway 
program  promises  41,000  miles  of  mod¬ 
ern,  heavy-duty  expressways.  Super  roads 
intended  to  carry  more  than  90,000,000 
automobiles  by  1975. 

Construction  of  this  multi-billion-dollar 
highway  system  will  dwarf  any  previous 
work  of  man!  And  the  gigantic  13-year  pro¬ 
gram  is  being  paid  for  largely  through 
taxes  that  you  pay  each  time  you  fill  up 
your  gas  tank  at  the  service  station. 

This  mammoth  undertaking  is  intended 
to  provide  you  with  the  thousands  of  miles 
of  modern  highways  you  need  for  the 
safety,  comfort  and  convenience  of  you 
and  your  family. 

Careful  and  prudent  spending  for  con¬ 
struction  will  give  you  the  thousands  of 
miles  of  durable  roads  you're  paying  for. 
Because  modern  Asphalt  pavement  costs 
far  less  to  build,  it  makes  possible  more 
miles  of  wider  roads  for  less  money.  It’s 
smoother  riding,  easier  on  the  eyes,  less 
tiring  to  drive  on.  Asphalt  highways  are 
safe.  They’re  skid-resistant.  They’re  rug¬ 
ged  and  durable.  They’re  faster  to  build 
...  and  cost  no  more  to  maintain. 

The  Asphalt  Institute  and  its  Asphalt- 
producing  Member  Companies*  pledge 
their  efforts  to  assisting  your  local,  state 
and  federal  authorities  in  building  the 
best  possible  roads  to  accommodate  the 
heavy  traffic  loads  of  today  and  tomorrow. 
Send  for  our  booklet,  "...From  The  Ground 
Up."  It  shows  why  Asphalt  pavement  will 
provide  your  community  with  more  miles 
of  wider,  better  roads  for  less  money. 

'List  of  names  supplied  on  request 


.MOIIKHA'  .\!>>>PH.\I.T  4'OAMTHI'«'TIOA' 

is  a  triumph  of  road-building  science.  Its  built-up  layers 
provide  subbase-to-surface  resiliency. .  .spread  the  load 
...absorb  shock  and  pounding  without  cracking. 

Layers  topped  off  with  smooth-riding,  skid-resistant 
modern  Asphalt  pavement.  Comfort  and  safety  are  built- 
in  to  1^. . .  with  durable  Asphalt  construction.  Its 
economy  s-t-r-e-t-c-h-e-s  your  tax-dollars. 


I 
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CLASSIFIED  CI.IMC 


Easier  Money  Would 
Aid  Classified  Linage 

Uy  Danirl  L.  Lionel 
CAM,  New  York  Herald  Tribune 


Uncle  Sam’s  economic  plan¬ 
ners  may  come  to  the  rescue  of 
some  Classified’s  slower  step¬ 
ping  classifications. 

■Yccording  to  the  ir<j//  Stnet 
Journal,  “For  the  past  two 
years.  Washington’s  economic 
l)lanners,  though  sometimes 
feuding  among  themselves,  have 
worried  over  inflation  as  the 
juime  threat  to  national  pros¬ 
perity  .  .  .  They  maintain  the 
long-term  danger.-;  remain  much 
as  they  have  been.  But  for  the 
moment,  at  least,  these  strate¬ 
gists  are  shifting  their  sights 
toward  the  possibility  of  de¬ 
flation  as  the  immediate  threat.” 

Now,  here’s  news  that  should 
help  the  real  estate  classifica¬ 
tion  and  the  auto  classification, 
both  of  which  are  particularly 
dependent  upon  readily  avail¬ 
able  credit,  bounce  back  into 
the  black:  The  Federal  Reserve 
Board  is  now'  shying  away 
from  any  credit  contracting 
moves;  housing  authorities  are 
planning  to  reduce  down  pay¬ 
ments  to  rock  bottom  on  govern¬ 
ment  financed  mortgages  and 
Uncle  Sam  is  working  on  de¬ 
vising  ways  and  means  of 
diverting  more  funds  into  home 
mortgages. 

*  *  ♦ 

“Teen-to-Teen”  is  what  .Jack 
Schoo,  CAM,  Washington 
(1).  C.)  Star,  has  dubbed  it  and 
it’s  clever. 

“Teen-to-Teen”  is  a  want  ad 
feature  that  starts  Sunday, 
April  7,  in  the  Star’s  “Teen” 
Sunday  supplement.  It  provides 
a  vehicle  for  the  serious  busi¬ 
ness  that  teens  find  it  neces¬ 
sary  to  carry  on  such  as  swap¬ 
ping  records,  selling  and  buying 
musical  instruments,  hot  rods 
and  jalopies,  job  findings,  etc. 

A  special  )ate  has  been  es¬ 
tablished  for  “young  budgets” 
— 2oc  for  3  lines  with  a  10c 
charge  for  each  additional  line. 

This  device  makes  a  year- 
round  kid’s  want  ad  feature  a 
reality  and  should  do  much  to 
prove  to  the  growing  citizenry 
that  want  ads  can  solve  their 
many  problems. 

♦ 

Evan  Mitchell,  CAM,  Albang 
(N.  Y.)  Knickerbocker  News, 
will  retire  on  Aug.  31  after 
holding  down  that  spot  for  28 


years.  Mr.  Mitchell,  now  (>8, 
went  to  Albany  in  March,  1920. 

Mr.  Mitchell  grew  up  in 
Ithaca  and  was  educated  in 
public  schools  there.  He  worked 
as  a  reporter  on  the  Ithaca 
News  and  then  ran  his  own  ad¬ 
vertising  agency  in  that  city. 
In  March,  1924,  he  became 
classified  manager  for  the 
Ithaca  Jottinal. 


Cash  man  Closes 
Morning  Paper 

Vicksburg,  Miss. 
Publisher  Louis  P.  Cashman 
suspended  the  Vicksburg  Her¬ 
ald  with  the  issue  of  March  30 
and  announced  establishment  of 
a  Sunday  edition  of  the  Vicks¬ 
burg  Evening  Post, 

The  reason  for  ending  the 
92-year-old  morning  paper  was 
given  as  “constantly  mounting 
l)ublication  costs  over  w’hich  we 
had  no  control,  unaccompanied 
by  commensurate  increase  in 
advertising  revenues.” 

Most  of  the  Herald’s  employes 
will  be  retained  by  the  Post, 
Mr.  Cashman  said.  The  evening 
paper  was  established  in  1883 
by  Mr.  Cashman’s  father,  John 
B.  Cashman.  It  acquired  the 
Herald  in  192."). 


JtiiiiH  FW  Group 

Chicago 

The  Salem  (Oregon)  SuJiday 
Statesman  will  begin  distribu¬ 
tion  of  Family  Weekly  maga¬ 
zine  supplement,  April  21,  it 
was  announced  by  Leonaid 
Davidow,  publisher  of  FVV.  Ad¬ 
dition  of  the  Statesman  brings 
the  total  to  151  newsjiapers, 
with  a  total  circulation  of 
4,003,728,  for  the  Family 
Weekly  list. 

On  6-Day  Schedule 

AlJtMOGORDO,  N.  M. 

Publication  of  the  Alamogordo 
Daily  News  on  a  six-day-a-week 
schedule  began  Monday,  April  1. 
Billie  Holder,  publisher,  noted 
it  was  just  a  little  more  than 
two  years  ago  that  the  News 
was  a  weekly  publication. 


I  S 

1  By  Boy  II.  (]o|)|>criid  | 

I  A  Case  of  the  Dangles  | 

J  “Dear  Sir:  J 

S  We  enclose  herewith  a  statement  of  your  account.  1 
S  Desiring  to  clear  our  books,  will  you  kindly  send  us  § 

g  a  check  in  settlement?”  ^ 

I  The  reply  ran ;  J 

I  “  Sirs :  1 

g  You  have  been  misinformed.  I  have  no  wish  to  J 

I  clear  your  books.”  § 

B  This  little  exchange,  adapted  from  an  example  in  1 

B  Fowler’s  Modem  English  Usage,  neatly  illustrates  the  5 

I  question  before  the  house  today,  namely,  when  is  a  1 

M  dangling  participle?  Or,  more  properly,  when  is  a  s 

m  participle  dangling?  1 

I  But  to  start  at  the  very  beginning,  let  us  first  settle  J 
B  the  question,  what  is  a  participle?  Elementary,  my  dear  g 

B  Watson.  A  participle  is  a  verb-form  usually  ending  in  | 

5  ing  or  ed,  like  desiring  or  settled,  and  used,  as  far  as  ^ 

g  this  discussion  is  concerned,  as  a  modifier.  The  past  j 

B  participle  of  which  settled  is  an  exami)le,  is  sometimes  i 

B  formed  irregularly,  as  in  bom,  seen,  and  the  like.  Par-  g 

B  ticiples  may  also  take  auxiliaries:  having  settled,  being  J 

B  seen,  having  been  bom.  This  does  not  exhaust  the  tech-  g 

g  nical  distinctions,  by  any  means,  but  is  enough  to  give  g 

M  you  the  idea.  I  hope.  B 

g  Newswriters  are  oDen  trii)ped  up  by  phrases  contain-  M 
g  ing  participles  and  occurring  at  the  beginnings  of  1 

B  sentences.  Such  phrases  usually  modify  the  subject  of  1 

B  the  clause  that  follows.  The  trick  in  handling  them  cor-  g 

g  rectly  is  to  be  sure  that  that  subject  is  the  element  in-  g 

g  tended  to  be  modified.  B 

1  The  fellow  being  dunned  at  the  beginning  of  the  piece,  f 
g  who  was  probably  only  a  grammatical  deadbeat,  took  ;| 

B  his  creditors  literally,  and  applied  the  force  of  Desiring  g 

B  to  clear  our  books  to  you.  Now,  that  may  say,  the  scoun-  1 

B  drel  really  knew  better  than  that.  J 

1  So  he  undoubtedly  did.  Dangling  participles  rarely,  if  | 
g  ever  confuse  meaning.  At  the  least,  they  cause  the  g 

B  reader  a  moment  of  hesitation  while  he  pairs  up  the  g 

g  modifier  with  the  modified.  At  the  worst,  they  create  g 

B  an  absurd  effect,  making  the  writer  sound  like  an  ass,  g 

B  and  perhaps  creating  an  opportunity  like  the  one  our  g 

g  deadheat  seized.  1 

g  hi  applying  the  brakes,  the  car  skidded  off  the  road.  g 

B  Power  brakes  are  with  us,  indeed,  but  even  cars  g 

B  e(;uipped  with  them  do  not  apply  their  own.  | 

B  Bom  of  a  poor  but  proud  Catholic  family,  few  would  g 
B  have  pi’edicted  greatness  for  young  Konrad.  g 

1  But  it  was  Konrad  who  was  bora,  not  few,  as  this  g 
g  sentence  leads.  1 

g  What  is  the  cure  for  dangling?  There  is  none,  per-  g 
g  haps,  except  close  attentiveness  to  what  one  is  writing,  j 

B  which  of  course  is  more  of  a  panacea  than  a  specific.  J 

B  Like  Indian  Snake  Oil,  it  will  cure  whatever  ails  you,  J 

S  including  hyphenitis,  comma  coma,  and  disorders  of  the  | 

g  colon,  as  well  as  the  dangles.  J 

P  Bob  Considine  once  quoted  D.  C.  Claypoole,  the  news-  J 

B  paperman  to  whom  George  Washington  gave  an  ex-  g 

B  elusive  on  his  plans  not  be  run  again,  as  having  f 

g  written :  § 

5  “He  received  me  kindly  and  after  paying  my  respects  S 

g  to  him  desired  me  to  take  a  seat  near  him.”  1 

B  Did  George  pay  Claypoole’s  respects  to  himself,  and  J 

P  if  so,  how  was  it  managed?  Well,  that’s  what  the  man  f 

B  said,  if  not  what  he  meant,  showing  that  the  crazy,  J 

B  mixed-up  participial  phrase  is  no  new  thing  in  Ameri-  1 

g  can  journalism.  1 
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VINCENT  J.  MANNO 

BROKERS  •  FINANCIAL  CONSULTANTS 
NEWSPAPERS  •  RADIO  AND  TELEVISION  STATIONS 


50  EAST  58th  STREET 
NEW  YORK  22,  N  Y 


ELdoraoo  5-0405 


•  Su^nmafu^  • 


^ept.  7,  1 933  —  Recognition  ^inte  l^a^azine, 

Rreii  Section,  ^or  Aucceisfui  ^>4ctivitiei 

in  the  newspaper  l>roliera€je  ^ieid. 

Oct.  17,  1955 -Quest  Speaker  at  the  .^nnuai  ^i^eetin^ 
of  the  .3nfanJ  J^aiii^  jf^ress  -^Association 
on  RroLfems  of  ^vaiuatintj  a  ^bai(^  Newspaper 


AMONG  TRANSACTIONS  CONSUMMATED 


Topeka  (Kan.)  Capper  Pub.  Inc. 
Pasadena  (Cal.)  Newspapers 
Raleigh  (N.C.)  Times 
Lynn  (Mass.)  Telegram-News 
Amarillo  (Tex.)  Globe-News  Pub.  Co. 
Blackwell  (Okla.)  Journal-Tribune 
Harrisburg  (Pa.)  Telegraph 
Lake  worth  (Fla.)  Leader 
Martinsville  (Va.)  Bulletin 
Bloomington  (Ind.)  (merger) 
Winterhaven  (Fla.)  News-Chief 
Levittown  ( Pa. )  Press 
Carson  City  (Nev.)  Appeal 
Schwenksville  (Pa.)  Item 
Ocean  City  (N.J.)  Sentinel-Ledger 
Nutley  (N.J.)  Times 
Press  Alliance — Syndicate 


Niagara  Falls  (N.Y.)  Gazette 
Lafayette  (Ind.)  Journal  SL  Courier 
San  Jose  (Cal.)  Mercury-News 
Portland  (Ore.)  Oregonian 
Corry  (Pa.)  Evening  Journal 
New  Orleans  (La.)  Item 
Fort  Pierce  (Fla.)  News-Tribune 
Manistique  (Mich.)  Newsprint  Mill 
Coral  Gables  (Fla.)  Riviera-Times 
Elizabeth  City  (N.C.)  Advance 
Hempstead  (N.Y.)  Daily  Review-Star 
Clearwater  (Fla.)  Sun 
Roswell  (N.M.)  Dispatch 
Carbondale  (Pa.)  News 
North  Shore  (Cal.)  Sentinel 
Belair  (Md.)  Harford  Gazette 
Westport  (Conn.)  Newspapers 


^  of  constructive  Service  to  puUisliers  of  Smatf, 

fneJium  and  (ar^e  newspapers  invotvinij  r.inre  than  fift^ 
transactions  throu€^hntt  t  the  ^^niteJ  d^tateS 
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‘Hot  Camera*  TV 
Promotion  Pays  Off 

By  Bert  Stolpe 

Promotion  Manager,  Des  Moines  Register  and  Tribune 


scription  representative  and  the 
names  of  new  subscribers  ob¬ 
tained  by  him.  The  reaction  to 
this  type  of  radio  promotion  has 
been  excellent  both  on  the  part 
of  the  representatives  and  of 
new  subscribers. 

Radio  promotion  is  the  more 
flexible  of  the  two  electronic 
media.  If,  for  example,  the  re- 


Growth  Story 
Emphasized 
In  Ad  Contest 

Las  Vegas,  Nev. 
Advertising  linage  increased 


After  several  years  of  ex-  four  reporters  who  cover  the  f T  newspaper  gained 

joD  01  covering  a  story  in  an  from  specific  promotional  efforts 


perimenting,  Des  Moines  Regis-  legislature  regularly. 
ter  and  Tribune  executives  have  The  seven  television  stations 
come  to  the  conclusion  that  the  used  currently  to  promote  the 
most  effective  method  of  pro-  three  newspapers  are  WOW-TV 
moting  newspapers  on  television  and  KMTV  both  in  Omaha ; 
is  by  using  “hot  camera”  spots.  WHBF,  Rock  Island;  KVTV, 
Starting  with  10-second  spots  Sioux  City;  KWWL-TV,  Water- 


lowa  city,  such  as  Cedar  Rapids, 
the  WMT  schedule  can  be 
changed  quickly  and  spots  on 
the  local  story  substituted 
within  a  matter  of  a  few  hours. 

From  time  to  time  when  a 


when  the  Las  Vegas  Review 
Joui-nal  unleashed  a  12-weeks 
campaign  contest  here. 

“Tell  us  what  the  R-J  leader¬ 
ship  in  circulation  and  reader- 
ship  means  to  your  firm,”  the 


and  later  substituting  20-second,  loo;  WMT-TV,  Cedar  Rapids;  feature  or  story  is  sche-  newspaper  urged  in  a  series  of 

a  decision  was  reached  that  and  KRNT-TV,  Des  Moines.  presentations  in  weekly  flyers, 

neither  offered  sufficient  time  The  first  four  of  the  above  which  the  stations  used  mailing  pieces  and  in-paper 

nor  flexibility  to  promote  ade-  stations  listed  are  in  “fringe”  regularly  are  located,  time  is  color  copy, 
quately  a  product  as  complex  as  circulation  areas  where  competi-  purchased  from  the  local  sta-  -pijg  suggestion  to  enter  100- 
a  daily  or  Sunday  newspaper.  tion  is  keenest.  Three  stations  stations.  word  letters  was  made  to  all 

As  a  result,  all  the  current  are  in  areas  where  these  news-  An  example  of  that  short-  owners,  managers  and  employes 
television  promotion  used  by  the  papers  have  intensive  coverage,  term  type  of  promotion  came  of  R-J  contract  retail  display  or 
newspapers  consists  of  one-  The  Des  Moines  station,  with  the  selection  of  Carol  Mor-  classified  advertisers.  Also  eli- 


minute  spots  spoken  by  a  sta¬ 
tion  personality  before  a  hot 
camera.  The  only  exceptions  are 
a  Sunday  show  sponsored  every 
other  week  and  a  five-minute 
newscast  sponsored  five  nights 
weekly. 

$100,000  a  Year 
The  Register  and  Tribune 
company  spends  more  than 
$100,000  annually  on  television 
and  radio,  using  seven  television 
and  five  radio  stations,  to  pro¬ 
mote  circulation.  Time  is  ex¬ 
changed  for  space  at  the  gen¬ 
eral  rate 
be  in  balance 


KRNT-TV,  time  is  directed  to  ris  of  Ottumwa  last  July  as  gible  were  local  representatives 
all  three  newspapers — The  Des  Miss  Universe.  The  story  was  of  regular  national  advertisers. 


Moines  Sunday  Register,  the 
Morning  Register  and  the  Des 
Moines  Tribune. 

On  all  other  TV  stations,  ex¬ 
cept  for  very  special  reasons  all 
promotion  is  centered  on  the 
Sunday  Register. 

The  spots  are  devoted  for  the 
most  part  to  up-coming  features 
in  the  Sunday  newspaper.  The 


promoted  on  both  KTVO  (tele¬ 
vision)  and  KVIZ  (radio)  in 
Ottumwa,  with  excellent  results. 

Must  Be  Coordinated 
Extensive  use  of  television 
shows  was  not  considered  fea¬ 
sible  because  of  high  costs. 
Both  television  and  radio  can 


Varied  Awards 
The  award  was  a  two-week 
all-expense  tour  to  Mexico  City 
for  two  persons.  There  also  were 
10  merchandise  awards  for  the 
contest  that  ended  March  31. 
A  special  $100  award  was  pro¬ 
vided  for  the  top  R-J  salesman. 
“Indications  are  that  the  R-J’s 


person  doing  the  spot  is  sup-  .  ,  editorial-circula- 

plied  by  the  R  and  T  promotion  eiiective  editorial  circuia 

_ i;:i_  -i: _ tion  space  in  the 


only  be  used  effectively  if  they  __ 

-  supplei^nt  and  are  coordinated  g},are  of  local  advertising  linage 
“lal-circula-  jjggjj  materially  increased 

with  appropriate  film  clips,  nev^paper  duj.ing  tjjg  promotion  period,” 

’  *  slides  or  pictures.  The  promo-  Promoted.  Unless  enough  time  the  newspaper  advised  in  a  pre- 
All  budgets  are  to  j  department  also  supplies  utilized  to  do  a  thorough  pro-  Hminary  report, 
le  at  the  end  of  each  „„„  ^  motion  job  I  would  recornmend  ^^ding  to  the  promotive  effort 

that  no  air  time  be  used.  In  my  „„  29  -  year  -  old 

opinion.  It  would  not  pay.  p^sented  in  the 

While  it  is  almost  impossible  weekly  announcements. 


calendar  year. 

Prior  to  the  time  television 
arrived,  a  strong  schedule  of 
radio  promotion  was  carried. 
Company  executives  felt  this 
was  the  best  medium  for  reach¬ 
ing  non-readers. 

With  the  advent  of  television 
and  changes  in  the  value  of 
radio  time,  gradual  adj'ustments 
were  made.  Now,  television  is 
used  twice  as  much  as  radio. 


copy. 

Radio  Promotion 
Radio  promotion  is  carried  on 
WNAX,  Yankton-Sioux  City; 

KM  A,  Shenandoah;  WMT, 

Cedar  Rapids;  KRNT,  Des 
Moines  and  WHO,  Des  Moines,  circulation  director,  believes  use 
The  last  named  is  a  50,000-watt  of  these  media  serves  a  twO' 
clear  channel  station  which  fold  purpose, 
blankets  the  entire  state.  The 
other  four  are  5,000-watt  sta¬ 
tions,  each  with  a  strong  re- 


to  measure  concrete  circulation 
results  from  either  television  or 
radio  promotion,  E.  P.  Schwartz, 


Included  in  the  series  of  weekly 
releases  was  a  study  of  the 
newspaper’s  history  from  its 
1907  beginning  as  a  weekly  into 
the  post-1950  era  in  which  Don¬ 
ald  W.  Reynolds  has  maintained 
In  the  first  place,  he  con-  a  majority  interest, 
tends,  it’s  the  most  effective  More  than  $2,000,000  has  since 


ea  twice  as  Tnucn  as  raaiO.  tions.  eacn  witn  a  struiiK  re-  4.^  \-^a  l  *  t  *  ..1 

u  i,  lauiu.  W  n  -.w.  reach  non-readers.  And  been  invested  in  the  newspaper, 

In  setting  up  the  schedule  an  gional  following  They  are  used  gg^^^d  p,^gg^  because  of  the  report  stated. 


effort  was  made  in  each  case  to 
place  a  spot  in  the  program  of 
a  well  known  station  personali¬ 
ty,  In  Des  Moines,  for  example, 
two  of  the  daily  spots  on 
KRNT-TV  are  on  the  shows  of 
Mary  Jane  Chinn  and  Bill 
Riley,  both  of  whom  have  large 
followings. 

Film  Clips  Used 
When  the  camera  isn’t  fo¬ 
cused  on  the  personality,  it  is 
on  a  picture,  a  slide  or  a  film 
clip  any  or  all  of  which  are 
directed  to  the  feature  being 


to  meet  a  particular  type  of 
selling  need. 

Where  to  Subscribe 
With  the  exception  of  one 
show,  all  radio  promotion  is  in 
one-minute  spots.  The  one  show 


the  statewide  distribution  of 
Register  and  Tribune  circula¬ 
tion,  he  feels  that  such  promo¬ 
tion  has  a  definite  holding 
value.  And  holding  readers,  Mr. 
Schwartz  believes,  is  fully  as 


report 

Picture  in  ‘Court’ 

Akron,  Ohio 
When  a  confessed  murderer 


noon  every  Sunday  on  KMA, 
Shenandoah,  la.  We  have 
sponsored  this  show  for  12 
years. 

Radio  promotion  follows  the 
same  general  pattern  as  tele¬ 
vision. 

The  three  exceptions  are  two 


readers. 


sold.  In  promoting  Register  and  one-minute  spots  on  KMA,  She- 
Sunday  Register  coverage  of  the  nandoah,  and  one  on  WNAX, 


15-minute  newscast  at  12  important  today  as  adding  new  was  unable  to  appear  in  Com¬ 
mon  Pleas  Court  here  for  sen¬ 
tencing  because  he  is  in  the  ad¬ 
vanced  stages  of  tuberculosis. 
Judge  Stephen  C.  Colopy  took 
court  to  the  Edwin  C.  Shaw 
Sanatorium.  So  that  this  un¬ 
usual  situation  might  be  pic¬ 
tured  in  newspapers  Judge 


Christopher  Morley 

Christopher  Morley,  66, 
author  and  essayist,  a  former 
newspaperman,  died  March  28 
at  his  home  at  Roslyn  Heights, 

L.  I.,  N.  Y,  In  his  earlier  writ-  Colopy  delayed  actual  sentenc¬ 
ing  career,  he  had  worked  for  ing  after  “court”  convened  in 


Iowa  legislature,  for  example,  Yankton-Sioux  City.  These  are  the  Philadelphia  (Pa.)  Evening  a  tiny  room  while  a  Beacon 

the  personality  doing  the  spot  personalized  spots,  each  men-  Public  Ledger  and  the  New  Journal  photographer  took  the 

uses  action  film  clips  of  the  tioning  the  name  of  a  mail  sub-  York  Evening  Post.  picture. 
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THE  TRAVELERS 
1957  BOOK  OF  STREET  AND 
HIGHWAY  ACCIDENT  DATA 


Here’s  Your  1957  HANDBOOK 

of  facts  about  TRAFFIC  ACCIDENTS 

A  copy  of  our  1957  book  of  street  and  highway  accident  data,  “Heedless 
Horsepower,”  is  on  its  way  to  your  newspaper.  It’s  the  authoritative  and  com¬ 
plete  story  of  40,000  deaths  and  2,368,000  injuries  in  traffic  last  year. 

If  you  don’t  receive  your  copy  promptly,  or  if  you  need  extra  copies,  let 
us  know. 


The  Travelers  Insurance  Companies 


Hartford  1 5,  Connecticut 


editor  a:  PUBLISHER  for  April  6,  1957 


THIS  IS  NATIONAL  STEEL 


Yl  ELD 


time  you  growl 
“Teen-ager!” 
at  a  reckless 
driver — think 

HBl  Jt'  HU 

nr.U.rl^r,J.S,ark  Think  of  the 

magnificent 
job  so  many  of  our  schools  are  doing 
these  days  in  student  driver  educa¬ 
tion.  A  job  that  has  already  proved  so 
effective  that  repeated  state  studies 
have  shown  reductions  of  50%  or 
more  in  accidents  and  traffic  viola¬ 
tions  involving  the  trained  young 


To  education’s  three  ”R’s” 
now  add  driver  training 


Public  school  behind-the-wheel  courses  teach 
driving  dexterity  —  war  on  human  cussedness 


fflB 

02 

I 

ns 

driver  compared  to  the  non-trained 
driver  in  the  same  age  group. 

Here,  provably,  is  a  project  finding 
such  ready  acceptance  the  nation 
over  that  we  may  well  see — in  our 
own  lifetime—  an  entire  generation  of 
teen-age  drivers  as  schooled  in  safe 
driving  as  they  are  in  education’s 
traditional  three  “R’s.” 


passing  the  courses.  Grants  from 
manufacturers  and  businesses  of 
various  kinds  have  further  helped  to 
boost  the  program.  Teacher  pre|>ara- 
tion  courses,  too,  are  now  widely  offered 
in  colleges  throughout  the  country. 

A  crusade?  Driver  education  is  fast 
becoming  one!  Where  it  counts  most, 
too— with  the  brand-new  drivers  of 
today’s  sufierlatively  engineered  auto¬ 
mobiles.  the  manufacturers  of  which 
are  ceaselessly  striving  to  make  driv¬ 
ing  ever  easier,  safer. 


Driver  I'^ucatioii  Fast  Spreading 

A  pioneer  in  promoting  skilled  driver 
instruction  programs  in  our  schools  as 
far  back  as  the  ’30’s  is  Dr.  Herbert  J. 
Stack,  Director,  Center  for  Safety 
Education,  New  York  University. 
Warns  Dr.  Stack  bluntly: 

“Don’t  blame  the  automobile  for 
our  accident  rate.  Faulty  driving 
behavior,  violations  of  regulations, 
bad  driving  practices — excessive  speed 
and  improper  passing  —  these  are 
the  basic  causes  of  70-80'  <  of  our 
accidents.’’ 

To  help  counteract  these  faults,  as 
Dr.  Stack  points  out,  in  the  past  10 
years  some  six  million  teen-agers  have 
received  official  courses  in  instruction 
as  part  of  their  high  school  education. 
Instruction  in  driving  skills,  yes.  But 
vastly  more  important,  instruction  in 
good  driver  attitudes.  In  a  sense  of 
social  resrxjnsibility.  In  consideration 
for  others  when  behind  the  wheel. 

Last  year,  more  than  a  million 
youngsters,  and  some  78,000  in  public 
adult  schools,  participated.  At  least 
15  million  more  will  be  so  trained  in 
the  next  10  years.  Over  80%  of  schools 
now  offering  .such  courses  provide 
both  cla.ssroom  instruction  and  prac¬ 
tice  driving. 

Public  support  of  these  heartening 
statistic's  has  been  striking.  New  car 
dealers  provided  9,253  cars  (valued  at 
almost  $21,000,(XX))  for  high  school 
training  programs  in  1955-56.  Seven 
hundred  more  schools  thus  were  enabled 
to  give  complete  student  training. 


itaiip  ctf  new  drivers  and  many  nld-timers 
alike — parking!  T<Mlay's  driver  ediiealifxi 
eniirses  give  everv'  student  a  thomngli 
grounding  in  the  tfH'hnic|uc,  within  limited 
areas  iMirdereil  hy  other  ears  and  hy  guide 
flags  to  dnplieate  eramiMHl  parking  spaees. 


National’s  Hole 

We  at  National  Steel  take  a  profound 
interest  in  the  vital  contributions  of 
school  driver  instruction  projects,  be¬ 
cause  of  our  special  pride  in  the  great 
contributions  of  the  automobile  to  the 
health  and  prosperity  of  our  people 
and  our  nation.  For  National  Steel, 
through  three  of  its  major  divisions — 
Great  Lakes  Steel  at  Detroit,  Michi¬ 
gan,  Weirton  Steel  at  Weirton,  West 
Virginia,  and  The  Hanna  Furnace 
Corporation  at  Buffalo,  New  York — 
is  an  important  supplier  of  the  steel 
and  iron  used  by  automobile  manu¬ 
facturers. 

Our  constant  goal — through  re¬ 
search  and  cooperation  with  the 
automobile  industry — is  to  make  bet¬ 
ter  and  better  steel  for  still  greater 
safety,  strength  and  economy  in  the 
carsand  trucks  of  today  and  tomorrow. 


Detroit’s  high  seh«Mtl  students  take  .12  hours 
of  classrcMun  instriietioii,  too,  on  driver 
responsihility,  traflie  r<‘gulatinns,  elemen¬ 
tary  automotive  nu*ehanies.  Here,  a  psyeho- 
physieal  testing  dev  iee  times  students’ spee«l 
of  reaetion  to  sudden  driving  eniergeneies. 


NATIONAL 
,  STEEL  y 


'I’he  States  Taking  Over 

Also,  seven  states  now  provide  finan¬ 
cial  aid  to  schools  to  help  defray 
education  costs  (costs  which  are  only 
a  drop  in  the  bucket  compared,  for 
example,  to  our  new  50  billion  dollar 
Federal  aid  highway  program).  Insur¬ 
ance  rates  are  reduced  for  students 


C.RKAT  l,4KKS  STKKI.  COKCOR \TIO> 
WKIRTON  STKKI,  COMfANY 
STR AN-STKKL  (:ORI>OR ATION 
TIIK  HANNA  Kt'RNVCK  CORINtR  ATION 
HANNA  IRON  ORK  COAIfANY 
NATIONAL  MINKS  < lORINIR ATION 
NATIONAL  STKKL  rROIIl CTS  COAII'ANY 


\elual  street  driving  enndilions  are  simu- 
latevl  in  this  ivlT-sIreet  imdiiple-ear  training 
area  at  Detroit’s  Miimford  High  SehvMil.  In 
its  day  program  alone,  some86t  students  are 
certifievl  eaeh  seh<M>l  year— in  conlrasl  toon- 
street  driver  training  programs,  whieh  “grad¬ 
uate'*  alM>ut  12(1  students  a  year  per  school. 


NATIONAL  STEEL 


CORPORATION 


PITTSBURGH,  PA 


GRANT  BUILDING 


FAIRCHILD 

news 

Supermarket  operators  will  open 
their  most  important  annual  con¬ 
vention  Cleveland  on  Monday. 
Supermarket  News  converging 
eight  editors  and  reporters  there 
from  New  York,  Los  Angeles,  Chi¬ 
cago,  Philadelphia  and  Washing¬ 
ton  to  supplement  Faircliild  Cleve¬ 
land  coverage. 

Sheldon  Wesson,  Far  Last  Bu¬ 
reau  Chief,  Fairchild  Publications, 
headquarters  Tokyo,  now  on  30 
day  tour  Formosa  and  Hong 
Kong. 

Harrv'  Martindale,  Pacific  Coast 
Director,  Fairchild  Publications 
returned  Los  Angeles  this  week 
following  fortnight  visit  home  of¬ 
fice.  Mr.  Martindale  heads  staff 
39  full  time  employees  plus  num¬ 
ber  stringers  three  Coast  States. 


Fairchild’s  directory  division 
brought  out  Spring  edition  New 
York  ready-to-wear  resources  this 
week.  Runs  288  pages  plus  cover. 
Lists  more  than  5000  firms.  Fair- 
child  publishes  14  directories,  all 
but  two  issued  semi-annually. 


John  B.  Fairchild,  European 
Director,  Fairchild  Publications, 
headquarters  Paris,  now  Germany, 
following  visits  with  Fairchild 
staff  correspondents  Italy  and 
Switzerland. 

619  individuals  in  textile  trade 
have  purchased  copies  Harry  Rie- 
mer’s  two  volume  book  ($10.00) 
“The  World  is  Catching  Up.”  Mr. 
Riemer  is  editor  Daily  News  Rec¬ 
ord.  Book  summarizes  observa¬ 
tions  round  world  trip  which  ran 
daily  in  Daily  News  Record  for 
six  months. 

Home  Furnishings  Daily  en¬ 
thusiastically  received  as  new 
name  for  Retailing  Daily  by 
readers  this  week.  Gilbert  Farrar, 
country’s  leading  typographical  ex¬ 
pert  now  working  with  Louis 
Goodenough,  editor,  planning  com¬ 
plete  change  for  easier  reading. 


Merchandise  for  Mother’s  Day 
retail  promotions  featured 
Women’s  Wear  Daily  three  days 
this  week. 

John  Ameer,  editor  production 
section  Footwear  News,  goes 
Bermuda  May  11th  cover  Spring 
meeting  Tanners’  Council  of 
.America. 

FAIRCHILD 
PUBLICATIONS,  INC. 

7  Eost  12th  St.,  New  York,  N.Y. 
Publishers  of 

Daily  News  Record,  Electronic 
News,  Footwear  News,  Home 
Furnishings  Daily,  Men’s  Wear 
Magazine,  Supermarket  News, 
Women’s  Wear  Daily,  Direc¬ 
tories,  Books. 


Robert  Livtngton,  former 
editor  of  the  Berlin  (Wis.) 
Journal,  to  St.  Paul  (Minn.) 
Dispatch  and  Pioner  Press  as 
copy  editor. 


personal 


Merrick  S.  Wing — resigning  William  Bloss,  Cairo  (Ill.) 

as  Milwaukee  (Wis.)  Journal  Evening  Citizen — new  chairman 
reporter  to  become  an  adminis-  Southern  Illinois  Associ- 
trative  assistant  to  Congress-  “ted  Press  Editors, 
man  Henry  S.  Reuss.  ♦  *  ♦ 


Charlie  Donaldson,  former¬ 
ly  of  Glendale  (Calif.)  News- 
Press  —  new  sports  editor  of 
Burbank  Daily  Review. 


Don  Fetherolf,  Dartmouth 
graduate  who  has  completed 
three  years  service  in  Air  Force 
— on  display  staff  of  Van  Niiys 
(Calif.)  News.  He’s  also  real 
estate  editor. 


Mrs.  Della.na  D.  Jelliffe — 
named  fashion  editor  of  the 
Albany  (N.  Y.)  Times-Union. 
She  is  a  former  store  advertis¬ 
ing  manager. 


Bob  Shults — returned  to  the 
newsroom  staff  of  the  Portland 
Oregon  Journal  after  two  years 
duty  in  the  Army. 

*  *  * 

Janice  Leavitt  —  replaces 
Carol  Perry  in  the  circulation 
department  of  the  Portland 
Oregon  Journal. 

Gertrude  Potter— from  the 
advertising  production  depart¬ 
ment  of  Bullock’s  store,  Los 
Angeles,  to  the  promotion  staff 
of  the  Portland  Oregon  Journal. 

*  *  * 

Ken  Bechtel — resigned  from 
Albuquerque  (N.  M.)  Tribune 
to  enter  the  insurance  business. 

*  *  * 

Gene  Lawrence,  formerly  on 
the  West  Lake  News-Herald, 
Willoughby,  Ohio — joined  staff 
of  Tucumcari  (N.  M.)  News. 

*  *  « 

Lloyd  Hackler — now  on  edi¬ 
torial  staff  of  Santa  Fe  (N.M.) 
New  Mexican. 

♦  *  ♦ 

Saturnino  Noriega  —  named 
sports  editor  of  Alamogordo 
(N.  M.)  News,  succeeding  Ted 
Morse. 

*  V 

Alan  Bruns — from  staff  to 
city  editor  of  the  Charlottesville 
(Va.)  Daily  Progress,  succeed¬ 
ing  Lindsay  Mount,  now  man¬ 
aging  editor. 


Robert  E.  Thomas  —  named 
promotion  manager  of  the 

Omaha  (Neb.)  World-Herald. 

He  succeeds 
James  P.  Ince, 
promotion  man¬ 
ager  the  last 
eight  months, 
who  is  going 
with  the  Amer- 
i  c  a  n  Hospital 
Supply  Corpor¬ 
ation  at  Evans¬ 
ton,  Ill. 

Mr.  Thomas 
has  been  as¬ 
sistant  promotion  manager  and 
has  been  a  member  of  the  de¬ 
partment  for  three  years.  Be¬ 
fore  that  he  was  in  advertising 
work  for  10  years  and  was  in 
sales  work. 


Thoma 


Hal  Zeve,  formerly  research 
director  of  the  Milwaukee 
(Wis.)  Sentinel — to  advertising 
promotion  department,  Cincin¬ 
nati  (Ohio)  Times-Star. 


Joe  Mayo — named  to  adver¬ 
tising  staff  of  Farmington  (N. 
M.)  Daily  Times,  succeeding 
Thomas  Dufer.  Mr.  Mayo  was 
formerly  retail  advertising 
manager  of  the  Meridian 
(Miss.)  Star. 


Earle  W.  Norris  —  named 
editor  of  Gallup  (N.  M.)  Inde¬ 
pendent,  succeeding  Ernie  Gar- 


Mrs.  Dorothy  Meng  —  now 
society  editor  of  the  Raton 
(N.  M.)  Range,  succeeding 
Alice  Anderson,  resigned.  Mrs. 
Meng  has  formerly  worked  on 
the  Grand  Junction  (Colo.) 
Sentinel. 


Orren  L.  Peterman,  Jr.,  for¬ 
mer  city  editor  of  Artesia  (N, 
M.)  Daily  Press — named  editor. 
He  replaces  Bill  Canino,  who 
resigned  to  join  the  Vineland 
(N.  J.)  Times. 


Norman  R.  Bowen — named 
city  editor  of  the  Salt  Lake  City 
(Utah)  Deseret  News  and  Tele¬ 
gram,  succeeding  King  Durkee, 
who  has  accepted  the  post  of 
executive  news  editor  of  the 
San  Diego  (Calif.)  Union. 
John  McRae — to  assistant  city 
editor.  James  R.  Grebe — left 
the  sports  staff  of  the  News 
to  join  the  American  Brewers 
Foundation  at  Salt  Lake  City 
to  do  public  relations  work.  He 
was  replaced  by  Hi  McDonald, 
who  moved  over  from  the  copy 
desk. 

*  ♦  ♦ 

Robert  L.  Munger,  chief  of 
the  information  and  education 
division  of  the  Nebraska  Game 
Commission — to  outdoor  writer 
and  sportswriter  with  the  Lin¬ 
coln  (Neb.)  Journal. 

*  *  * 

H.  James  Laverty,  formerly 
reporter,  Doylestown  (Pa.)  In¬ 
telligencer — to  Philadelphia  bu¬ 
reau,  United  Press. 

*  *  * 

Donald  F.  Daubel,  business 
manager  of  the  Fremont  (Ohio) 
News-Messenger  —  Marquette 
University’s  By-Line- A  ward.  He 
was  a  1937  graduate  of  Mar¬ 
quette  College  of  Journalism. 

*  *  * 

Peter  Shumrak,  graduate  of 
Ohio  University — to  the  Cleve¬ 
land  (Ohio)  Press’  suburban 
staff. 

*  *  * 

David  R.  Anderson  —  from 
Congressional  Quarterly  staff 
to  administrative  assistant  to 
Rep.  Thomas  L.  Ashley  (D.- 
Ohio) . 

«  *  « 

S.  E.  Abbott,  Boise  (Idaho) 
Statesman — president  of  West¬ 
ern  Conference  of  Circulation 
Managers. 

*  «  • 

Jim  Atkins,  reporter-photog¬ 
rapher  for  the  Birmingham 
(A\&.)  Post-Herald  for  the  past 
three  years — to  the  news  staff 
of  WABT-TV  and  WAPI-radio, 
Birmingham. 

«  *  * 

Walter  S.  Alij:n,  former 

news  staffer  with  the  Asheville 
(N.C.)  Citizen,  Tampa  (Fla.) 
Daily  Times  and  Rock  Hill 

(N.C.)  Evening  Herald  —  now 
civil  service  officer  with  U.  S. 
Army,  Savannah,  Ga. 


Harold  G.  Cook,  recent  Henry  L.  Gordillo,  member 
Fresno  State  College  graduate  of  the  sales  staff  since  1950 — 
—  to  news  staff,  Stockton  appointed  secretary  of  Joshua 
(Calif.)  Record.  B.  Powers,  Inc. 


mention 


Ed  Mohr,  Montgomery  (Ala.) 
Journal  deskman  for  12  years 
— promoted  to  executive  news 
editor.  Joe  Koenenn,  reporter 
— moved  to  the  copy  rim. 

1*  «  « 

Kenneth  V.  M.  Murphy  — 
from  advertising  director  of  the 
Son  Luis  Obispo  (Calif.)  Tele¬ 
gram-Tribune  to  the  same  posi¬ 
tion  on  the  Ventura  (Calif.) 
Star-Free  Press,  also  a  John  P. 
Scripps  Newspaper. 

*  * 

B.  Elus  Service,  general 
manager  of  the  Bethlehem 
(Pa.)  Globe-Times  —  elected 
vicepresident  of  the  publishing 
firm. 


Ray  Charles  Cave  —  pro¬ 
moted  from  rewrite  to  assist¬ 
ant  city  editor  of  the  Baltimore 
(Md.)  Evening 
Sun.  He  joined 
the  staff  in  1951 
from  the  South¬ 
ern  Maryland 
Times,  Annapo¬ 
lis,  served  two 
years  as  Coun¬ 
ter  Intelligence 
agent  in  Japan, 
returned  to  the 
Sun  as  report¬ 
er.  He  succeeds 
M.  Hamilton  Whitman,  who 
goes  to  Bethlehem  Steel  Corp. 
public  relations  staff. 


Cave 


*  e  * 

Peter  J.  Hann,  Windsor 
(Ont.)  Star  and  former  report¬ 
er  for  Guelph  (Ont.)  Mercury 
— to  general  assignments  with 
the  Long  Beach  (Calif.)  Inde¬ 
pendent,  Press-Telegram.  Gio¬ 
vanni  SciACCA,  account  execu¬ 
tive  with  Robert  Garrick  public 
relations  office  in  Los  Angeles 
and  former  sports  editor  of 
Culver  City  (Calif.)  Star,  also 
on  P-T  general  assignments. 
Robert  Shotwell — to  the  Gar¬ 
den  Grove  bureau  from  editor¬ 
ship  of  Long  Beach  (Calif.) 
Pacific  News  and  Seal  Beach 
(Calif.)  Post  and  Wave. 
e  e  * 

Walter  W.  Ruch,  formerly 
reporter,  Philadelphia  (Pa.) 
Daily  News — to  copy  depart¬ 
ment  of  N.  W.  Ayer  &  Son, 
Inc.,  Detroit. 

*  *  * 


Bo.n  Swan,  five  years  in  the 
sports  department  of  the  Port¬ 
land  Oregonian — to  the  public 
relations  department  of  the 
Portland  General  Electric  Co. 
a  *  * 

C.  J.  Kaho,  veteran  police 
photographer  of  the  Oklahoma 
City  (Okla.)  Oklahoman  and 
Times — retired  recently. 

m  *  * 

Don  Maciv’ER,  former  Dallas 
(Tex.)  Morning  News  financial 
editor — from  M-K-T  Railroad 
to  Texas  Instruments,  Inc.  as 
public  relations  manager. 

*  a  a 

Robert  W,  Taliaferro,  city 
editor,  Tampa  (Fla.)  Times  — 
to  the  promotion  department  of 
Tampa  television  station  WTVT. 
Sol  Fleischman,  outdoor  edi¬ 
tor  of  the  Times — to  WTVT  in 
a  similar  capacity. 

a  a  a 


David  Talbot,  reporter, 
Philadelphia  bureau.  United 
Press — transferred  to  Harris¬ 
burg.  Jack  F.  O’Brien,  desk- 
man  at  the  Philadelphia  bureau 
— to  the  Delaware  Township 
News,  N.  J. 

a  a  a 

Kenneth  E.  Johnson,  man¬ 
aging  editor  of  the  Coos  Bay 
(Ore.)  Times — appointed  depu¬ 
ty  director  of  the  state  motor 
vehicle  department. 

a  a  a 

Joseph  Hanson,  Internation¬ 
al  News  Service  staff  writer  in 
Pittsburgh — to  INS  headquar¬ 
ters  in  Philadelphia. 

«  ♦  ♦ 

Paul  Kvederis,  Pittsburgh 
(Pa.)  Sun-Telegraph  night 
copy  boy  and  Duquesne  Univer¬ 
sity  journalism  student — to  the 
S-'T  copy  desk  a  week  after 
winning  a  $100  prize  for  select¬ 
ing  the  slogan  for  the  S-T’s 
new  Sunday  roto  magazine 
Pictorial  Living:  “A  Part  of 
the  Family.” 

a  a  a 

Dave  Alter — left  the  Cin¬ 
cinnati  (Ohio)  Times-Star  to 
join  Chicago  (Ill.)  Tribune  edi¬ 
torial  staff. 

a  a  a 

Thomas  Vrana,  Pittsburgh 
(Pa.)  Sun-Telegraph  night  copy 
boy  and  journalism  student- 
now  a  S-T  reporter. 

a  a  a 

Shideler  Harpe,  formerly 
Sunday  editor  of  the  Indiana¬ 
polis  (Ind.)  Times  and  city  edi¬ 
tor  of  the  Evansville  (Ind.) 
Courier  —  to  the  Honolulu 
(T.H.)  Star-Bulletin  as  report¬ 
er.  Jack  Teehan,  former  re¬ 
porter-photographer  for  the 
Keene  (N.  H.)  Sentinel  for  10 
years — to  the  S-B  as  reporter, 
a  a  a 


Ross  M.  Hagen — to  Denver, 
Colo.,  staff  of  Associated  Press 
from  the  Helena  bureau.  He  is 
succeeded  by  Richard  C.  Fields 
from  the  Boise,  Idaho,  bureau. 
Mr.  Hagen  succeeds  Howard 
Graves,  who  moved  to  Portland, 
Ore.,  as  regional  membership 
executive  for  the  AP  in  Idaho, 
Oregon  and  Washington. 

«  *  « 

Morgan  Goodwin,  Temple 
University  journalism  graduate, 
and  Thomas  McIntyre  —  to 
Philadelphia  bureau.  United 
Press  as  reporters.  Carlo  Sal- 
ZANO,  UP  reporter — transferred 
to  the  Charlestown  (W.  Va.) 
Bureau. 

«  «  * 

Sheldon  B.  Smith  Jr.,  for¬ 
mer  city  hall  reporter,  Bridge¬ 
port  (Conn.)  Post-Telegram 
Newspapers  —  to  news  staff, 
Baltimore  (Md.)  Sun. 


Harold  E.  Cooley,  former 
city  editor  of  the  Silver  City 
(N.M.)  Press  —  now  editor  of 
employe  magazine  published  by 
Kennecott  Copper  Corporation’s 
Chino  Mines  at  Silver  City. 


Arthur  Osgoodb,  resigned 
from  desk  of  Albuquerque 
(N.M.)  Journal.  He  formerly 
worked  for  Grand  Junction 
(Colo.)  Sentinel, 

{Continued  on  page  42) 
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Sell  Local 
To  Sell 
National 

Today,  retail  grocery 
super  markets  and  chains 
indirectly  own  the  food 
manufacturing  business. 
They  control  over  65% 
of  all  retail  grocery  sales. 
One  food  chain  doing 
over  4  billion  dollars  per 
year  sells  4  times  the  total 
grocery  sales  of  the  14 
county  Philadelphia  mar¬ 
ket. 

Grocery  outlet  retailing 
is  now  a  “Fill  the  bins 
and  lake  it  away”  busi¬ 
ness.  Co-op  contracts  at 
25'^t  over  national  rates 
are  being  turned  down 
due  to  lack  of  space  for 
new  products.  With  6,0(HI 
items  in  the  store,  oppor¬ 
tunity  for  mass  displays 
are  almost  gone.  It's 
“Pay  your  rent  on  the 
shelf”  or  be  replaced  by 
one  of  4,000  new  items 
or  more  private  label 
merchandise. 

Hopeless  Situation?  No! 
The  national  advertising 
food  processor  can  still 
“Own  his  own  business” 
with  the  only  advertising 
medium  (newspapers)  that 
has  always  been  there  with 
proven  sales  power,  guar¬ 
anteed  complete  daily 
market-wide  coverage  of 
consumers,  brokers,  dis¬ 
tributors,  store  managers 
and  buying  committees. 
Buy  Newspapers  First. 

They  produce  best  for 
your  retailer  therefore 
best  for  you. 

BLRKE  • 
KLIFERS 
&  MTIIOilY 

INC. 

N«w  York,  Chicaqo,  Dotroit, 
Atlanta,  Charlotta,  Dallas, 
Kansas  City,  Oklahoma  Crty, 
San  Francisco 
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Personal 

(Continued  from  page  41) 

Frank  Norberg,  formerly 
with  the  Chinook  (Mont.) 
Opinion,  and  Bill  Hornby,  for¬ 
mer  AP  staffer  in  the  San  Fran¬ 
cisco  bureau — to  the  news  staff 
of  the  Great  Falls  (Mont.) 
Tribune.  Marjorie  Mitchell, 
women’s  activities  editor  of  the 
Tribune  since  last  Sept. — mar¬ 
ried.  She  is  succeeded  by  Mar¬ 
jorie  Cole,  formerly  on  Trib¬ 
une  local  staff. 

*  ♦  <: 

.Jack  Groutage,  formerly  on 
the  public  relations  staff  of 
Mountain  States  Telephone  & 
Telegraph  Co.,  Denver — to  the 
news  staff  of  the  Helena  (Mont.) 
hulependent-Record. 

»  *  * 

Jack  B.  MacKay,  AP — elec¬ 
ted  president  of  the  Minnesota 
Capitol  Press  association. 

♦  *  * 

James  G.  McLean — to  United 
Press  in  Washington,  D.C. 

4c  a):  Kc 

Robert  M.  Garson,  formerly 
reporter  at  the  Wallingford, 
Conn.,  bureau  of  the  Meriden 
(Conn.)  Record-Journal  —  to 
reportorial  staff,  Norwalk 
(Conn.)  Hour. 

*  *  ^ 

Vernon  E.  Fewell,  formerly 
with  the  Jackson  (Miss.) 
Clarirni-Ledger  and  the  State- 
Times — to  night  manager  of  UP 
in  the  Jack.son,  Miss.,  bureau. 

*  *  * 

James  P.  Ince,  promotion 
manager  of  the  Omaha  (Neb.) 
World  Herald — to  the  American 
Hospital  Supply  Corp.  of  Evans¬ 
ton,  Ill.  He  is  succeeded  by 
Robert  E.  Thomas  from  the 
promotion  staff. 

♦  «  * 

Joseph  S.  Rychetnik  —  ap¬ 
pointed  manager  of  the  new  UP 
New’spictures  bureau  in  Port¬ 
land,  Ore. 

*  ♦  ♦ 

Caroll  Benson,  publisher  of 
the  West  Allis  (Wis.)  Star  — 
on  leave  from  the  newspaper 
as  publicity  and  advertising  di¬ 
rector  of  the  Wisconsin  State 
Fair. 

»  *  ♦ 

Dale  0.  Torrence — to  UP  in 
Washington,  D.  C. 

♦  «  « 

Fred  Haeuser,  former  busi¬ 

ness  editor  of  the  Milwaukee 
(Wis.)  Sentinel  and  recently 

in  public  relations  work  —  to 
Hoffman  &  York,  Inc.,  Mil¬ 
waukee  ad  agency. 


Ill  State  Post!» 

Springfield,  Ill. 
Gov.  Stratton  of  Illinois  has 
appointed  two  weekly  news¬ 
paper  editors  to  posts  in  the 
public  safety  department. 
Lucien  File,  editor  of  the 
Chester  Herald  Tribune  has 
been  named  a  personnel  officer; 
Edward  V.  Knowles,  editor  of 
the  Elkville  Journal,  superin¬ 
tendent  of  paroles. 

*  *  * 

Henry  Garvey,  for  several 
years  on  the  news  staff  of  the 
Milwaukee  (Wis.)  Sentinel  and 
recently  assistant  business  news 
editor — to  the  public  relations 
staff  of  the  Milwaukee  Gas 
Light  Co. 

John  Kircher,  formerly 
classified  advertising  manager 
of  the  Janesville  (Wis.)  Gazette 
— to  classified  ad  manager  of 
the  Lincoln  (Neb.)  Journal-Star 
Printing  Co. 

♦  * 

Jere  Cox  —  appointed  man¬ 
ager  of  the  St.  Louis  bureau  of 
United  Press.  He  was  night 
manager  of  the  UP  Dallas  bu¬ 
reau. 

^  « 

Gene  Sullivan,  managing 
editor  of  the  Coffeyville  (Kas.) 
Journal — to  the  secretarial  staff 
of  Gov.  George  Docking  of 
Kansas.  He  also  worked  on  the 
.Atchison  (Kas.)  Globe  and  the 
St.  Joseph  (Mo.)  News-Press. 

#  #  « 

Mrs.  Lois  1).  Watkins,  editor 
and  publisher  of  the  Ashland 
(Va.)  Herald  Progress — initi¬ 
ated  into  the  Randolph-Macon 
College  chapter  of  Pi  Delta  Ep¬ 
silon,  national  honorary  journal¬ 
istic  fraternity. 

*  *  * 

Ed  Dooley,  with  Denver 
(Colo.)  Post  previous  to  his 
publishership  of  Pacific  Busi¬ 

ness — now  handling  night  tele¬ 
graph  on  the  San  Francisco 
(Calif.)  Examiner's  news  desk. 

*  ♦  * 

James  S.  Geggis,  formerly 
with  the  Meriden  (Conn.)  Re¬ 
cord  and  Boston  (Mass.)  Post 
— to  day  news  editor  of  the  UP 
Ba.-;ton  bureau. 

*  *  * 

Warren  C.  Nelson,  manag¬ 
ing  editor  of  the  Lebanon 
(Ohio)  Western  Star  for  l.j 

years — to  vicepresident,  and  a 
member  of  the  board  of  direc¬ 
tors  of  the  Cullen  Printing  and 
Publishing  Co.  at  Oxford  and 
Hamilton. 

*  *  « 

George  A.  Miller,  formerly 
with  the  Ukiah  (Calif.)  Daihi 
Journal — to  the  night  staff  of 
United  Press  in  New  York  City. 


(Obituary 

Harry  B.  Desei.m,  75,  former 
telegraph  editor  of  the  Kanka¬ 
kee  (Ill.)  Republican-News, 
after  a  long  illness;  March  17. 

*  *  * 

John  P.  E.  De.mfsey,  73,  ad¬ 
vertising  director  of  the  Boston 
(Mass.)  Herald-Traveler  before 
his  retirement  four  years  ago; 
March  18. 

♦  ♦  ♦ 

Zela  H.  Loomis,  66,  editor 
and  publisher  of  the  Columbus 
(Neb.)  Telegram  and  a  veteran 
of  nearly  half  a  century  in  Ne¬ 
braska  newspaper  work,  after  a 
long  illness.  He  had  been  as¬ 
sociated  with  the  |)aper  since 
1912;  March  17. 

*  ♦  » 

Mrs.  Peryl  P.  Parvin,  76, 
Des  Moines  (la.)  Register  and 
Tribune  coriespondent  at  New¬ 
ton,  la.,  for  more  than  25  years 
and  one  of  the  comi)any’s  oldest 
correspondents  in  point  of  serv¬ 
ice,  of  a  circulatory  ailment; 
March  17. 

i(c  * 

William  M.  Beardshear,  67, 
Denver  newspaperman  for  more 
than  30  years  and  former  city 
editor  of  the  Rocky  Mountain 
News.  He  also  worked  for  the 
old  Denver  Times,  Post,  Lead- 
ville  (Colo.)  Herald-Democrat 
and  the  Asbury  Park  (N.  .1.) 
Times. 

♦  *  * 

Henry  A.  Montgomery,  69, 
former  Michigan  newspaper¬ 
man.  At  the  time  of  his  death 
he  was  counsel  for  the  Michigan 
Consolidated  Gas  Co.;  March 
30. 

«  ♦  # 

S.  T.  Henry,  76,  editor  of 
the  Spruce  Piut'  (N.C.)  Tri- 
County  Ncivs  for  more  than  30 
years  of  a  heart  attack.  He  was 
associated  with  McGraw-Hill 
Publishing  Co.  for  many  years; 
March  30. 

4c  ♦  « 

C.  Robert  Hatheway,  91,  for 
many  years  Poquonock,  Conn., 
correspondent, //art/ord  (Conn.) 
Times;  March  27. 

*  *  • 

James  T.  Crowe,  62,  seven 
and  a  half  years  news  editor 
of  the  Bremerton  (Wash.)  Sun; 
March  23. 

*  «  « 

Russell  A.  Fisher,  65,  as¬ 
sociated  with  the  Norwalk 
(Ohio)  Reflector-Herald  for 
the  past  40  years  and  its  busi¬ 
ness  manager  for  the  past  10 
years;  March  26. 

* 

Edgar  A.  Smith,  69,  former 
classified  advertising  manager 
of  the  Schenectady  (N.Y. ) 
Union-Star;  March  14. 


Frederick  S.  Tisdale,  70, 
former  owner  of  the  New  Mil¬ 
ford  (Conn.)  Times.  He  owned 
the  weekly  until  Jan.,  1955; 
March  14. 

♦  *  ♦ 

Raymond  A.  Talbot,  66,  pub¬ 
lisher  of  the  Omaha  (Neb.) 
Daily  Record;  March  9. 

*  *  * 

Byron  T.  Butler,  70,  Boston 
(Mass.)  Globe  news  editor  for 
15  years  until  his  retirement  in 
1955.  He  was  a  former  man¬ 
aging  editor  of  the  old  Law¬ 
rence  (Mass.)  Telegram  and 
Lawrence  (Mass.)  Sunday 
News;  March  24. 

*  *  * 

Louis  W.  Fehr,  72,  former 
writer  and  editor  in  the  radio 
news  department  of  the  New 
York  News,  He  had  worked  on 
several  New  York  newspapers; 
March  24. 

*  * 

Torrey  a.  Cruthers,  64, 
former  city  editor  of  the 
Oneida  (N.Y.)  Daily  Dispatch; 
March  22. 

*  *  * 

E.  J.  Steffes,  52,  Janesville, 
Wis.,  circulation  director  for 
the  Chicago  (Ill.)  Sun-Times, 
killed  in  a  auto-truck  collision 
in  Waukesha  County;  March 
16. 

»  C  r> 

Lew  Heck,  74,  staff  member 
of  the  Cincinnati  (Ohio)  Times- 
Star  from  1913  until  his  retire¬ 
ment  in  19.52;  March  19. 

*  *  * 

Gertrude  L.  Meredith,  72. 
re[)orter  and  society  editor  of 
the  Columbia  City  (Ind.)  Com¬ 
mercial  Mail  and  Post  for  more 
than  50  years,  apparently  due 
to  a  heart  attack. 

Thomas  B.  Cromwell,  86, 
Cincinnati  (Ohio)  Enquirer 
sports  editor  in  early  1900s, 

later  managing  editor,  Chicago 
Racing  Form;  March  25. 

Zela  H.  Loomis,  66,  editor 
and  publisher  of  the  Columbus 
(Neb.)  Telegram;  March  17. 

*  *  * 

Frederick  P.  Nodine,  61,  for 
44  years  with  the  Albany 

(N.Y.)  Knickerbocker  News 
and  its  predecessors.  He  joined 
the  newspaper  as  a  classified 
advertising  department  em¬ 
ploye,  later  became  a  display 
advertising  salesman;  March 
27. 

♦  *  * 

Harry  Burdick,  49,  advertis¬ 
ing  manager  for  the  Harte- 
Hanks  newspaper  group  in 
Texas;  March  26. 
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Government 
always  shrinks 
a  dollar 


I)  1  T  O  R 


£  PUBLISHER  for  April  6,  1957 


The  only  way  any  government  can  get  money 
is  by  taking  it  from  you  in  the  form  of  taxes. 

A  government  doesn’t  manufacture  or  mine  or 
farm,  for  profit.  It  has  no  way  of  earning  money. 

It  can  only  tax. 

Then  government  has  to  pay  its  own 
employees  before  it  gives  the  money  back  to 
you— shrunken. 

This  simple  truth  is  overlooked  when  any 
group  asks  the  federal  government  to  finance 
its  pet  project. 

Yet  there  is  a  growing  trend  to  ask  the 
government  to  finance  all  kinds  of  things— our 
electric  power,  our  schtxils— to  subsidize 
this  group  or  that  group.  Even,  among 
extremists,  to  operate  manufacturing  plants. 

But  whenever  the  government  finances 
something  for  you,  you  pay  for  it— through  taxes 
—with  your  own  dollar  that  has  inevitably 
been  shrunk. 

The  standard  of  a  nation’s  living  has  never 
been  raised  by  high  taxation.  It  is  raised 
by  increasing  prtxiuctivity  — a  management 
contribution  to  society. 


GENERAL  OFFICES  •  CLEVELAND  1,  OHIO 
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WHETHER  YOU'RE 
HEADED  FOR  THE 
A.N.P.A.  COA  VEATION 


AT  THE  WALDORF 


OR 

MIA  DIJS  G  THE 
'STORE” 


THE 

CLASSIFIED  SECTION 

OF 

EDITOR  &  PUBLISHER 
WILL  WORK  FOR  YOU! 


NLRB  Rules 
Editors  Not 
Supervisors 

Washington 

The  National  Labor  Relations 
Board  has  directed  that  a  col¬ 
lective  bargaining  election  be 
conducted  for  news  and  edi¬ 
torial  department  employes  of 
the  Peoria  (Ill.)  Journal  Star. 

The  issue  between  the  pub¬ 
lisher  and  the  Newspaper  Guild 
involved  interpretation  of  the 
term  “supervisory,”  affecting  12 
jobs.  The  publisher  maintained 
the  persons  assigned  to  these 
tasks  should  be  excluded  from 
the  unit.  The  Board  said: 

“  . . .  Although  the  employer 
contends  that  the  news  and  tele¬ 
graph  editors  are  supervisors 
because  they  responsibly  direct 
the  work  of,  and  assign  work 
to,  the  copy  readers,  such  direc¬ 
tion,  including  the  assignment 
of  copy,  appears  from  the  re¬ 
cord  to  be  routine.  Moreover, 
when  the  news  and  telegraph 
editors  are  on  duty  the  city 
editor  and  the  managing  editor 
are  also  on  duty;  consequently, 
a  finding  that  the  disputed  em¬ 
ployes  are  supervisors  would 
leave  a  ratio  of  4  supervisors 
at  the  desk  for  the  4  employe.s 
(on  the  copy  desk)  involved. 
Under  these  circumstances,  we 
find  that  the  news  editors  and 
telegraph  editors  are  not  super¬ 
visors  within  the  meaning  of 
the  Act,  and  we  shall,  therefore, 
include  them  in  the  unit.” 

The  record  showed  that  an 
assistant  sports  editor  works 
the  night  shift  under  the  super¬ 
vision  of  the  managing  editor, 
writes  a  column  five  days  a 
week,  does  rewrite,  covers  base¬ 
ball  and  college  sports;  his  pri¬ 
mary  duty  is  to  check  the  quali¬ 
ty  of  the  work  of  reporters  and 
require  safsfactory  copy.  Such 
authority,  the  Board  said,  is 


Breakfast  Briefs 

A  new  electronic  tuning  de¬ 
vice  will  allow  us  to  set  our  TV 
programs  for  12  hours  in  ad¬ 
vance.  Now  all  we  need  is  a 
machine  to  look  at  the  programs 
for  us  while  we  go  out  for  a 
walk  in  the  woods. 


The  Swedish  idea  that  the 
term  “Miss”  be  dropped  and 
all  women  be  addressed  as 
“Mrs.”  can  lead  to  an  awful 
lot  of  complications. 

hr>m  the  Cleveland  Plain  Dealer 


routine  not  supervisoi-y. 

Day  and  night  photo  editors, 
each  with  a  staff,  assign 
cameramen  when  the  city  desk 
calls  for  pictures  but  do  not  rule 
on  quality  of  photos.  This  was 
held  to  be  routine. 

The  Sunday  editor  was  ruled 
a  supervisor;  the  state  editor 
has  control  over  the  work  of 
stringers  and  their  copy,  but  he 
was  not  a  supervisor. 

The  Board  held  to  be  not  a 
part  of  the  bargaining  unit  the 
two  city  editors,  two  managing 
editors,  executive  editor,  day 
sports  editor,  editor  of  the  edi¬ 
torial  page,  and  the  head  li¬ 
brarian. 

• 

Lalonde  Appointed 
As  General  Manager 

Ottawa 

L.  A.  Lalonde  has  been  named 
general  manager  of  the  .Jour¬ 
nal  Publishing  Company  of  Ot¬ 
tawa,  Ltd. 

^  nnounce- 
ment  of  the  ap- 
I  flQ  pointment  was 

made  by  E. 

Jt  Norman  Smith. 

'Sm' special  meeting 
of  the  Board  of 

Lalonde  joined  the  Jour¬ 
nal’s  business 
office  staff  in  194.'j  as  account¬ 
ant,  was  named  secretary-treas¬ 
urer  in  1952  and  elected  at  that 
time  a  director. 

Mr.  Lalonde  who  is  37,  was 
with  the  Royal  Bank  of  Canada 
from  1937  to  1941.  He  was  a 
pilot  in  the  RCAF  and  served 
until  the  end  of  the  war. 

In  the  last  several  years  Mr. 
Lalonde  has  represented  the 
Journal  at  meetings  of  news¬ 
paper  controllers  and  finance 
officers,  at  other  meetings,  re¬ 
lating  to  management  including 
such  matters  as  labor  relations, 
equipment  and  circulation. 

m 

Editorial  Cartoonist 
First  in  Generation 

Baltimore,  Md. 
Cartoons  have  returned  to  the 
editorial  page  of  the  Evening 
Sun  with  the  engagement  of  its 
first  regular  cartoonist  in  more 
than  a  generation. 

The  step  was  announced  by 
Editor  Newton  N.  Aiken  who 
said  the  spot  would  be  filled  by 
Thomas  F.  Flannery,  who  has 
done  cartoons  on  the  Lowell 
(Mass.)  Sun  for  nine  years. 

Richard  Q,  Yardley  has  been 
editorial  page  cartoonist  for  the 
Sun  and  Sunday  Sun  for  several 


California  Gels 
2  New  Dailies 

Banning,  Calif. 

The.  Banning  Record  and  its 
sister  newspaper,  the  Beaumont 
(Calif.)  Gazette,  will  mark 
their  50th  anniversaries  April 
30  by  becoming  five-day  s-a- week 
daily  new.spapers.  They  have 
been  semi-weeklies  for  three 
years  and  were  weeklies  before 
that. 

The  two  new  dailies  are  own¬ 
ed  and  operated  by  Wihnyk- 
Taylor  Newspapers.  Max 
Wihnyk  is  editor  and  publisher 
and  Mort  Kresner  is  business 
manager. 

A  50th  anniversary  special 
edition  will  be  issued  with  the 
first  edition  of  each  newspaper 
as  a  daily  April  30.  Initial  press 
run  for  regular  daily  editions 
will  be  5,800,  combination.  The 
papers  will  use  United  Press 
reports. 

Publication  days  will  be  Tues¬ 
days  through  Saturdays. 


Norman  Smith.  2  Await  Sentences 
president,  at  a  ,  ^  ^ 

special  meeting  Contempt  Ceases 
of  the  Board  of  Washington 

Directors.  Seymour  Peck,  a  desk  man 

Mr,  Lalonde  on  the  Sunday  magazine  of  the 
joined  the  Jour-  New  York  Times,  was  convicted 
nal’s  business  by  a  Federal  Court  jury  of  con- 
945  as  account-  tempt  of  Congress  here  last 
secretary-treas-  week. 

I  elected  at  that  He  and  William  A.  Price,  a 

former  New  York  News  re- 
who  is  37,  was  porter,  who  was  convicted  on 
Bank  of  Canada  the  same  charge  without  a  jury 
941.  He  was  a  three  weeks  ago,  await  sentenc- 
/AF  and  served  ing.  The  maximum  penalty 
f  the  war.  would  be  a  year  in  prison  and 

iveral  years  Mr.  a  $1,000  fine, 
represented  the  The  two  declined  to  answer 
>tings  of  news-  questions  put  to  them  during  a 
rs  and  finance  Senate  committee’s  inquiry  into 
r  meetings,  re-  Communist  infiltration  of  the 
:ement  including  press  in  January  1956. 

labor  relations,  • 

circulation.  i 

Buy8  Control 

.  Pulaski,  Va. 

rtoonist  Rooker,  editor  and 

eration  manager  of  the  Radford  News- 

Baltimore,  Md.  Journal  the  past  six  years,  has 
>  retumed  to  the  acquired  controlling  interest  in 
of  the  Evening  the  PiUaski  Southwest  Times 
igagement  of  its  Thomas  A.  Phillips  Jr., 

rtoonist  in  more  ^^>0  an  executive 

Iqjj  position  with  Bristol  Newspa- 

.  ,  pers,  Inc. 

3  announced  by  , 

N.  Aiken  who 

ould  be  filled  by  Oil  Overseas  Tour 
nnery,  who  has  Ida  Landau,  president  of 
on  the  Lowell  Transworld  Feature  Syndicate, 
or  nine  years.  Inc.,  overseas  distributor  of 
'ardley  has  been  American  features,  left  this 
artoonist  for  the  week  by  Scandinavian  Air  Lines 
/  Sun  for  several  on  an  eight-week  tour  of 

European  offices  and  agencies. 
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How  permanent  is  "temporary”? 


YOU  STILL  PAY  THESE 

“TEMPORARY  ”  TAXES 
ON  TRANSPORTATION 


10  %  tax  on 

3  %  tax  on 


passenger  fares.. 


freight  charges... 


You  should  have  relief  from  the  burden  of  these 


World  War  II  taxes— now! 


During  World  War  II  the  Federal  Government  imposed  special 
excise  taxes  on  the  passenger  fares  and  freight  charges  you  paid 
to  railroads  and  other  common  carrier  transportation.  One  reason 
for  these  special  taxes  was  to  discourage  the  use  of  these  trans¬ 
portation  facilities  in  wartime. 

World  War  II  is  long  since  over  but  these  taxes  go  on  —  and 
on.  You  are  still  paying  them.  On  nearly  all  intercity  tickets, 
they  add  an  extra  10  per  cent  to  the  fare  you  pay.  And  as  goods 
move  through  the  processes  of  production  and  distribution,  they 
add  3  percent  to  the  freight  charges  at  every  stage  of  the  movement. 

These  burdensome  and  discriminatory  taxes  are  still  dis¬ 
couraging  the  use  of  our  public  transportation  systems.  And  by 
so  doing,  these  taxes  are  weakening  our  public  carriers  — essentia’ 
to  peacetime  commerce  and  vital  to  national  defense. 
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Under  New  Management 


mainly  of  higher-income  native  rooms,  then  return  them  to  the 
businessmen,  among  whom  Eng-  vendor.  This  cuts  into  circula- 
lish  is  the  common  language,  tion  figures  and  revenue  by  an 

-j-k  •  1  A  •  cover  the  news  in  the  five  undetermined  number  of  copies 

r\OTin#^  I  lcnl\7  A  T1  columns  of  its  12  pages,  the  a  day. 

L-Zdllj  iAlllCl  ICdll  UP  services.  About  a  third  of  the  paper's 

1  T  4  1  relays  from  European  circulation  is  within  Rome, 

o  |■|•o  /V  I  points,  and  is  supplied  daily  where  its  market  includes  mem- 

JL^A  v/dvAA^AXS  A  AO  1  A-A./ IsAv^ClA  dips  from  INS.  AF  Wirephotos  hers  of  the  foreign  diplomatic 

By  William  J.  Keller  i^ooJ 

J  nineau.  estimated  10,000. 

Rome,  Italy  into  one  of  the  world’s  most  6  Days  a  Week  The  paper  has  registered 

Six  nights  last  week,  as  every  unusual  publishing  jobs  as  his  paper  goes  up  to  16  growth  continually  since  it  was 

week  for  the  past  11  years  first  venture  into  the  newspaper  pageg  Sundays,  and  there  are  first  published  as  a  four-page 

bundles  of  the  Royne  Daily  business.  plans  to  expand  the  daily’  to  16  tabloid  on  March  17,  1946. 

Ayyiericayt  were  Discussing  the  scope  and  pur-  jjg  advertising  justifies.  Italian  When  the  war  ended,  members 
taken  to  trains  pose  of  the  Daily  .American,  ja^,  permits  newspapers  to  of  the  Mediterranean  edition  of 

heading  north  after  returning  from  a  survey  pj-jut  only  six  days  a  week,  so  Stars  &  Stripes  decided  to  stay 

to  Austria  and  of  part  of  his  far-flung  circula-  there  is  no  Monday  edition.  in  Rome  and  continue  the  pa- 

France  and  to  tion  area  in  the  Middle  Last,  Thg  layout  of  RDA  is  strictly  per.  Its  readers  were  still  most- 
planes  for  For-  Mr.  Thorne  pointed  out  that  the  American.  Its  editorial  page  ly  American  troops,  but  when 

tugal  in  the  paper’s  future  will  be  closely  includes  a  syndicated  or  local  the  tourists  started  returning, 

west,  Teheran  tied  with  all  the  English-speak-  cartoon,  with  editorials  which  the  paper  began  to  grow  , 

in  the  east,  and  ing  people  in  the  area  ^not  just  may  reflect  comment  from  other 

as  far  south  as  the  tourists.  American  military,  American  papers  or  be  of  local  Changes  in  Ownership 

Ethiopia.  or  members  of  the  diplomatic  origin.  The  page  also  includes  Its  early  days  saw  several 

This  massive  corps.  a  summary  of  Italian  press  changes  in  ownership,  and  in 

circulation  area  Neither  the  tourists  nor  the  comment  (from  far  left  to  far  November,  1954,  it  was  pur- 

suggests  a  comparison  guar-  military  now  make  up  the  bulk  right,  politically)  and  a  sum-  chased  by  Ray  Vir  Den.  New 

anteed  to  send  shudders  down  of  readers,  Mr.  Thorne  points  mary  from  newspapers  through-  York  advertising  man  who  pub- 
the  spine  of  circulation  inan-  out,  and  he  expects  in  the  out  the  Mediterranean  and  Mid-  li.shed  the  paper  until  his  death 

agers  back  home:  Its  as  if  a  future  that  the  2,2  million  (jjg  East.  one  vear  later.  For  the  next 

paper,  published  in  Denver,  English  -  speaking  Europeans  Typical  American  features  in-  year,  RDA  was  published  by  his 

were  on  the  newsstands  in  cities  and  Middle  East  residents  will  elude  a  locally-written  “names”  estate*  Miss  Doris  Duke  was  a 

scattered  from  the  Canadian  comprise  an  even  greater  per-  column,  a  once-weekly  theater  minority  stockholder, 

border  to  Mexico  City  and  from  centage  of  the  total.  review,  a  page  of  New  York  Mr  Thorne  became  interested 

San  Francisco  to  Washington.  American  Identity  columns  a  full  comic  page,  one  in^^e  paper  after  he  had  serve.) 

■  ■  One  reason  is  that  RDA  is  ’^'^cial  and  two  sports  pages,  as  Deputy  Director  of  the  Rome 

Starting  12th  Year  the  only  English  -  language  supplies  a  select  list  of  oyer  mission.  Foreign  Operation.- 

Add  to  that  problem  18  dif-  newspaper  which  is  locally  pub-  pfpg"  .riX'cHy  eSn  Administration  (Point  Four), 

ferent  currencies,  18  different  hshed  and  ed.ted:  others  aim  P  partkular^nteS' to  the  SnfTs  tfe'son  of 

sets  of  government  regulations,  the  military  or  aie  Euro-  non-American  reader,  Mr.  i^aido^  K  ^horne  S^r^  n  Vew 

and  some  2»/2  million  annual  pean  editions  of  U.S.  papers.  Thome  has  found,  the  short,  baiker^^After  ^rLhiarion 

tourists  who  seldom  are  in  the  „  name  implies,  ^vgH^isplaygjj  stories  are  a  re-  graduation, 

.same  city  more  than  a  couple  R/M  mamtams  vigorously  .its  fseeS'e’o^  ^rS  the  long 

Of  days  at  a  time  but  must  find  American  identity  while  design-  stories  generously  filled  with  and  banker, 

a  copy  of  the  paper  awaiting  '"P  editorial  po  icy  to  inter-  ^  As  a  Navy  commander  during 

them  every  morning.  the  people  in  18  countries.  *  the  war,  Mr.  Thorne  was  cited 

As  the  paper  begins  its  12th  As  a  matter  of  sound  insurance,  i~r/  a  v  contributions  to  elec- 

year  of  publication  (with  the  the  paper  must  weigh  carefully  “yc  Agency  fee  aircraft  control  which 

edition  of  March  17)  the  future  comments  on  matters  within  RDA  is  the  only  newspaper  proved  highly  effective  against 

appears  brighter— and  certainly  these  countries,  but  its  here  which  offers  the  regular  the  enemy.  He  was  married  to 

more  well-defined— than  any-  columns  at  the  same  time  advertising  agency  fee  of  15%.  the  former  Alice  Barry  of 

time  in  its  past.  This  is  mainly  remain  impartial.  This  is  more  radical  than  it  Washington,  D.C.,  in  1942.  Vhey 

because  of  Landon  K.  Thome  And  just  as  business  is  taking  sound  in  view  of  the  com-  have  three  children. 

Jr.,  who  in  November  stepped  »  important  role  in  Europe  mon  practice  for  an  agency  or  ^  ^  in 

and  the  Middle  East,  so  is  this  individual  to  pay  a  fee  to  news-  ^ome  with  the  FOA,  Mr.  Thorne 

change  reflected  in  RDA  Mr.  Papers,  not  only  for  advertising  assigned  to  the  Benelux 

Thorne  points  out  that  the  space,  but  also  as  insurance  eountries  as  Minister  Director 
English-speaking  group  which  against  unfriendly  remarks  in 
reads  the  paper  s  composed  a  papers  news  columns. 

I - — - 1 - ,  “From  our  handling  of  the  ^  . 


border  to  Mexico  City  and  from  centage  of  the  total. 

San  Francisco  to  Washington.  American  Identity- 

One  reason  is  that  RDA  is 


pean  press. 

li>%  Agency  Fee 


As  a  Navy  commander  during 
the  war,  Mr.  Thorne  was  cited 
for  his  contributions  to  elec¬ 
tronic  aircraft  control  which 


BEFORE 
you  are  accused  of 

LIBEL 


by  comment,  picture,  mis¬ 
take  in  fact  or  in  identity; 
violation  of  privacy  or  copy¬ 
right;  piracy  of  material  or 
format  — 

Fortify  against  embarassing  loss  by 
having  our  unique  and  effective 
INSURANCE 
The  cost  is  amazingly  low  and  the 
service  will  please  you. 


WRITE  FOR  DETAILS  AND  RATES 

EMPLOYERS  REINSURANCE 
CORPORATION 

INSURANCE  EXCHANGE 
KANSAS  CITY,  MISSOURI 


Attention! 

MAGAZINE  PUBLISHERS 

We  offer  you  full  facilities 
plus  centralized  location  for 
printing,  binding  and  mail¬ 
ing  your  periodical  publica¬ 
tion,  either  sheet-fed  multi¬ 
color  letterpress,  offset  or 
web-fed  offset.  Ample  paper 
supplies  available. 

For  detailed  information, 
write  M.F.A.  Publishing  De¬ 
partment,  203  South  7th, 
Columbia,  Missouri. 


news,  our  distribution,  and  our  Thorne  believes  a  year 

advertising,  we  try  to  show  by  "itb  the  paper  would  prove  an 
our  methods  that  the  idea  of  an  exciting  intemeship  for  new 
independent  press  is  sound,”  journalism  graduates  and  ex- 
Mr.  Thorne  says.  perienced  newspapermen  who 

There  are  distribution  prob-  plan  to  visit  Europe.  The  pn- 
lems  more  ^  difficult  to  solve  p^j-  would  pay  a  nominal  salary 
than  catching  mghtly  planes  ^  temporary  staff  members 


for  the  Middle  East.  At  some 


under  such  a  program. 


newsstands,  dog-earred  “un- 

sold”  papers  come  back  as  re-  .  '’®  »  departure 

turns.  These  have  been  bor-  newspaper  operation,  but  its 
rowed  from  vendors  by  hotel  j^ist  another  of  many  around  the 
employes  who  sell  them  to  Royne  Daily  American  shop 
tourists,  re-claim  them  from  these  days. 
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‘“Look,  Ma— no  hands 


Easy  . . .  noM'  tliut  IT*T  provides  snioutli,  automatic 
piloting  for  private  and  executive  aircraft. 


When  — )ou  iiiii>it  l»e  t'Oiiiitaiitly  alert,  krrj) 

close  watch  t»n  the  pcrforiiiaiice  of  your  plane,  oh- 
serve  air  tralTie,  cheek  eoiirse,  maintain  railio  contact. 
And  all  the  whih*  you  arc  making  constant  correc¬ 
tions  in  headin'!  and  altitude.  Hou^h  weather  makes 
the  joh  toucher,  intensifies  strain.  How  oft«*n  have 
you  wished  for  a  eo-pilot  to  take  over  the  controls? 

Aow  you  can  have  the  Federal  AlTOFtLOT  to 
“take  over”— and  (lyin^  can  he  even  more  fun.  It  is 
the  first  fitbclvss  automatic  pilot  cnjrineereil  for 
small  aircraft,  livin'!  you  ahsoliitely  dependahle 


aiitomatie  Hi^ht  at  a  Itnc  prirv.  fhe  AltoIMI.OT 
stahili/es  and  maneuvers  your  plane  smoothly,  in¬ 
stantaneously  and  positively —  and  for  increased 
safety  you  can  override  the  AL’TOl’It.OT  at  any  time. 

Here  is  an  important  innovation  in  |>reeision  air- 
horne  e4(uipnient  now  offt'ied  at  low«-st  «-ost  hy  Inter¬ 
national  lelejdione  ami  feh'^raph  C^orporation. 


INTERNATIONAL  TELEPHONE  AND  TELEGRAPH  CORPORATION,  67  Broad  Street,  New  York  4,  N.Y. 

For  information  about  the  Federal  .\l  TOPlLOT  address  Federal  Telephone  and  Katlio  (Company,  a  division  of  IT*T,  Clifton,  N.  J, 
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Drivers  Attend  Weekly  Editors  Told  Scholarship 

Safety  Course  Toronto  Idea  Advanced 

Nfwark  NT  panel  of  weekly  newspaper  Topeka.  Kas, 

’  ■  ■  editors  decided  the  weekly  edi-  The  first  meeting  of  the  new- 

The  .\ewark  Evening  News  tor  must  devote  more  attention  ly  created  “Careers  in  Journal- 
has  entered  into  a  joint  spon-  to  the  business  side  of  his  publi-  ism”  Study  Committee  of  the 
sorship  of  a  driver  education  cation  unless  he  is  to  become  a  Kansas  Press  Association 
course  \yith  the  New  Jersey  species  “extinct  as  a  dodo.”  brought  forth  some  concrete 
Automobile  Club  (AAA)  and  The  panel,  conducted  at  the  proposals  for  interesting  young 
Newark  Chapter  of  the  Red  Ontario  Weekly  Newspapers  Kansans  in  journalism  careers. 
Cross.  When  the  first  class  Association’s  annual  convention  Headed  by  Stanley  Stauffer, 
gathered  there  were  146  men  recently,  agreed  with  Wil-  general  manager  of  the  Tnpeka 
and  women  registered.  liam  Cotton  of  the  Oakville-  Capital  and  State  Journal, 

C.  Stewart  Mead,  the  Auto  Trafalgar  Journal,  that  “the  the  committee  is  composed  of 
Club’s  educational  consultant,  is  modern  weekly  editor  has  to  be  Ryron  Guise,  Marysville  Ad- 
teaching  the  three-session,  six-  a  businessman  and  go  after  his  ^,„catc  and  Dolph  Simons  Jr , 
hour  course  in  the  Newark  business  targets  the  same  way  p^wrence  JoumaUWorld.  3 oar- 
News  Auditorium.  In  addition  as  a  hardware  merchant.”  represented 

The  to  the  re^ lar  classroom  work,  .  g^^on 

io.  he  IS  scheduling  three  extra  ses- 

rroy  Sions  to  put  his  students  Straus  and  Casady  Lp^  Lashbr^k,  Kansas  StaS 

-kyo  throughout  the  paces  on  the  r,  ^aiif.  Papers  and  F.  C.  l^itnaker.  Baker  Un- 

n  Ivkes  sile  of  the  San  Fernando  Sun  iversity. 

The  course  is  for  licensed  Reporter,  the  Gra-  The  group  decided  to  recom- 

drivers  only  nada  Hills  Outlook,  Pacoima  mend  to  the  board  of  directors 

r  Fost  and  Sun  Printing  Co.  to  of  the  Kansas  Press  Association 

Robert  K.  Straus  and  Simon  a  proposal  that  KPA  match  the 

ress,  who  is  in  charge  of  community  _  ,  j  iu-  1.1  i.-  j  t. 

For-  affairs  projects  for  the  News,  Casady  was  announced  this  $l(.n  scholarships  offered  by 
e«;s  scheduled  the  free  course  as  a  week  by  Arthur  Folz  and  L.  A  the  Kansas  State  Fair  in  the 
jr  a'  public  service  Copelan,  the  former  owners  and  annual  Better  Newspaper  Con- 

'  *  publishers.  test  if  the  recipient  is  enrolled 

**08-  Messrs.  Straus  and  Casady  in  journalism  training  at  the 

_mok  Samuel  Platnick,  68,  purchased  all  of  the  stock  of  time  of  the  award. 

TW  DU  •  _  u  Mission  Publications,  Inc.,  The  present  scholarship  pro- 

City  iNews  Photographer  through  their  Corporation,  Sier-  gram  is  for  each  of  the  six 

Mineola,  L.  I.  ra  Newspapers,  Inc.  Named  as  sweepstakes  winners  in  the 

1?.^’ .  Samuel  Platnick,  68,  news  vicepresident  and  general  man-  state  fair  contest  to  receive  a 
,.'™’  photographer,  died  March  26  of  new  ownership  wa.^  $ioo  scholarship  which  is  pre- 

a  heart  attack  at  the  Nassau  Odett,  who  for  the  last  rented  to  a  boy  or  girl  of  the 

AI  Hospital.  seven  years  has  been  advertis-  newspaper’s  choice  when  the 

rom  photographed  many  his-  director  of  the  newspapers,  .student  is  enrolled  in  a  Kansas 

toric  “firsts”  in  aviation-  at  Straus,  a  New  Yorker,  is  college  or  university.  This  plan 

con-  Roosevelt  Field,  including  the  active  in  the  magazine  publish-  would  continue — but  the  sug- 

^  take-off  of  Charles  A.  Lind-  field.  Mr.  Casady  w^  pub-  gested  $100  additional  scholar- 

jnta-  bergh  in  the  Spirit  of  St.  Louis  Rsher  of  a  San  Diego  County  g^ip  jg  ^  bonus  of  the  sweep- 

in  1927.  newspaper  and  former  publisher  g^^kes  winner  elects  to  pick  a 

two  A  friend  of  Gen.  Fulgencio  Phoenix,  Arizona,  news-  journalism  student  as  recipient, 

an-  Batista,  Cuban  President,  Mr.  papers.  ^ 

Denver  Post  Studies 
Guild  Pension  Plan 

Denver 

A  new  contract,  retroactive 
to  Sept.  1,  1956,  has  been  signed 
by  the  Denver  Post  and  Denver 
Newspaper  Guild  providing 
wage  increases,  an  insurance 
plan  and  a  possible  pension 
program.  A  general  wage  in¬ 
crease  ranges  from  $2-$3 
“across-the-board,”  bringing  the 
top  salary  to  $117  for  reporters, 
photographer,  rewritemen,  copy- 
readers  and  advertising  solici¬ 
tors. 

A  pension  plan,  under  study 
by  stockholders  of  Denver  Post 
CUERO,  Tex.  I’ublishing  Co.,  is  to  be  suh- 
Jack  Howerton,  publisher  and  mitted  to  the  Guild  members 
general  manager  of  the  Cuero  by  June  20.  If  the  retirement 
Record,  has  been  elected  presi-  program  is  accepted,  the  new 
dent  of  Cuero  Publishing  Co.  contract  will  then  extend  until 
to  succeed  his  mother,  Mrs.  Sept.  1,  1958.  If  it  is  rejected 
Leona  W.  Howerton,  who  died  the  contract  will  expire  Sept, 
in  January.  1,  1957. 
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10  Newsmen 
From  Abroad 
In  J- Project 


MoCahill  Returns 

Washington 
Charles  F.  McCahill  is  re- 
tuiTiing  to  his  post  as  senior 
vicepresident  of  Forest  City 
Publishing  Company  in  Cleve¬ 
land  after  a  six-months’  tour  of 
duty  as  director  of  the  Forest 
Products  Division,  Department 
of  Commerce.  His  successor 
there  is  Morlan  J.  Grandbois, 
market  coordinator  of  St.  Regis 
Paper  Company.  The  position 
carries  no  compensation. 


II  you  have  international  business 
interests  associated  with  publishing, 
printing,  advertising  or  commercial 
radio,  and  you  want  to  keep  in  touch 
with  those  activities  in  Australia  and 
New  Zealand,  read  Newspaper  News, 
the  national  monthly  business  news¬ 
paper  devoted  to  those  closely  re¬ 
lated  Interests  of  "Down  Under." 


Unifed  Press 


NEWSPICTURES 


15  Homitlen  Si.,  Sydney  Australia 
Annual  Subscription  to  U.  S.  $330 
ITrite  for  sample  copy. 


For  published  articles  or  editorials  contributing  to 

the  improvement  of  highways  and  their  use. 

This  is  the  second  in  the  series  of  annual  awards  established  by  Trailmobile 
Inc.,  and  the  A.T.A.  Foundation,  Inc.,  for  the  purpose  of  recognizing 
published  articles  and  editorials  that  make  an  outstanding  contribution 
toward  the  improvement  of  our  highways  and  their  use,  or  toward  a 
better  understanding  of  the  various  problems  of  highway  transportation. 

The  awards  are  named  in  honor  of  Ted  V.  Rodgers,  founder  of 
the  American  Trucking  Associations. 

In  the  1956-57  competition,  pub-  cations  devoted  primarily  to  the 
lished  material  in  the  three  transportation  industry;  (2)  daily 
categories  will  be  accepted:  (1)  newspapers;  and  (3)  weekly  news¬ 
magazines,  EXCEPT  trade  publi-  papers. 


lasn  Awaros  Three  identical  cash  awards  will  be  made  in  each  of  the 
above  categories  to  authors  of  the  winning  articles  or  editorials. 


MAGAZINES 
First— $1500.00 
Second — $700.00 
Third— $300.00 


DAILY  NEWSPAPERS  ^VEEKLY  NEWSPAPERS 
First— $1500.00  First— $1500.00 

Second — $700.00  Second — $700.00 

Third— $300.00  Third— $300.00 


In  addition,  a  $500  casli  award  to  the  Journalism  School  designated  by  each  first  place 
winner  and  original  publisher  of  winning  article.  .\nd  lastly,  a  trophy  award  will  be  made 
to  the  publisher  who  represents  the  original  source  of  each  winner  in  all  three  categories. 

For  complete  information  on  this  annual  competition,  please  use  the  coupon.  Entries 
must  be  postmarked  no  later  than  June  30,  1957.  We  welcome  your  participation. 

and  TRAILMOBILE  inc. 

Cincinnati  9,  Ohio 


WIHDATlOW 


Ted  V.  Rodgers  Awards,  A.T.A.  Foundation,  Inc. 

1424  16th  Street,  N.W.,  Washington  6,  D.C. 

Please  send  me  complete  information  on  Ted  V.  Rodgers  Awards. 


Name. 


Address. 


.Zone _ State. 


CIKCILATION 


Circulation 
Loss  Traced 
To  P.O.  Rates 

Washington 

Postal  rate  increases  asked 
by  the  Administration  would 
reduce  the  Government’s  net  in¬ 
come  from  this  source  and 
would  cut  into  newspaper  circu¬ 
lation,  the  House  Committee  on 
Post  Office  was  warned  this 
week. 

E.  P.  Schwartz,  circulation 
director  of  the  Des  Moines  Re¬ 
gister  and  Tribune,  testified  on 
behalf  of  his  paper,  the  Iowa 
Daily  Press  Association  and  the 
International  Circulation  Man¬ 
agers  Association. 

In  i;ir)2,  rates  were  boosted 
'M)^r  and,  he  said,  newspaper 
mail  circulation  has  shown  a 
very  large  decrease,  as  pre¬ 
dicted. 

Mr.  Schwartz  cited  the  ex¬ 
perience  of  the  Des  Moines  Re¬ 
gister  and  Tribune  between 
1945  and  1956  to  show  that 
while  mail  circulation  declined 
32.3%,  second  class  po.stage 
costs  increased  ol.d*/, .  He  con- 


.  .  .  For  Western  Distribution 

Save  freight  costs  and  accurately 
time  distribution!  Send  us  copy, 
mats  or  plates  for  your  broadside; 
advertising  circular;  newspaper; 
catalog;  comic  book,  etc.,  on 
NEWSPRINT -one  or  "full"  color. 
We  do  the  rest;  door-to-door  distri¬ 
bution,  mailing  and  dispatching. 


Rodgers  & 
Me  Donald 


PUBLISHERS,  INC. 


Greatest  rotary  press 
facilities  in  the  West! 
Exclusively  Newsprint 
262 1  W.  54  St..  Los  Angeles  43.  Cal. 

^  Send  me  estimate  on  attached  or 
per  enclosed  specifications. 

Name _ _ 


Address. 


tinned;  “If  our  mail  circulation 
had  been  maintained  at  the  194  > 
peak  level,  our  total  postage 
bill,  at  the  present  second  class 
postage  rates,  would  have  been 
$316,932,  or  47.5%  larger  for 
the  year  1956.  The  difference  of 
$101,820  represents  annual  sec¬ 
ond  class  revenue  lost  because 
of  reduction  in  volume  of  mail 
circulation  on  our  newspaper 
alone.” 

The  witness  presented  a  table 
.showing  12  Iowa  daily  news¬ 
papers  having  the  largest  daily 
mail  circulations  in  the  state. 
Nine  of  the  12  showed  an  aver¬ 
age  of  16%  mail  circulation  loss 
in  the  past  eight  years. 

A  list  of  13  large  city,  mid¬ 
west  newspapers  reflected  sub¬ 
stantial  mail  circulation  losses 
in  recent  years,  ranging  fiom 
13  to  62%. 

Mr.  Schwartz  suggested  to 
the  committee:  “As  long  as  the 
Post  Office  Department  has  the 
personnel  and  facilities  for  han¬ 
dling  all  classes  of  mail,  it 
would  be  far  better  to  encourage 
the  development  of  more  second 
class  mail  volume  from  daily 
newspapers  at  rea.sonable  rates. 
The  resultant  revenue  would 
help  co%er  fixed  costs  that  are 
not  likely  to  he  reduced  if  sec¬ 
ond  class  newspaper  mail  vol¬ 
ume  continues  to  decline.” 

I’ublic  Service 

Hearings  began  recently  be¬ 
fore  a  Senate  Committee  whose 
chairman  hopes  to  establish 
mail  delivery  to  be  a  public 
service  and  to  strike  down  what 
he  believes  is  a  mislabeled  “defi¬ 
cit”  of  $400,000  annually. 

Senator  Olin  D.  Johnston, 
South  Carolina  Democrat,  said 
hearings  will  continue  for  three 
weeks.  Under  examination  will 
be  recommendations  of  a  seven- 
man  Citizens’  Advisory  Council 
which  has  devoted  two  years  to 
study  preliminary  to  proposing 
a  new  national  policy  with  re¬ 
spect  to  the  Post  Office  Depart¬ 
ment.  Working  without  compen¬ 
sation,  the  committee  members 


inspected  post  offices  in  the 
United  States,  Canada  and 
European  countries. 

Senator  Johnston  said  “most 
important  is  the  conclusion  of 
the  Council  that  about  $400 
million  of  the  postal  deficit  con¬ 
sists  of  purely  public  welfare 
items  which  should  be  handled 
by  appropriations.  The  deficit 
has  so  often  been  misstated  that 
this  reappraisal  will  have  a 
salutary  effect  on  the  thinking 
of  all  Americans.” 

Robb  on  Committee 

Gene  Robb,  publisher  of  the 
Athauii  (N.Y.)  Times  Union, 
was  a  member  of  the  committee 
representing  the  newspaper 
business.  His  associates  were 
Dr.  Carey  H.  Bostian,  chancel¬ 
lor  of  North  Carolina  State 
Agricultural  College;  Dr.  Pen¬ 
dleton  Gaines,  president  of 
Wofford  College,  Spartanburg. 
S.  C.;  Eovick  Pierce,  Methodist 
Publishing  House,  Nashville, 
Tenn.:  William  C.  Doherty, 
president  of  the  National  As¬ 
sociation  of  Letter  Carriers; 
Albert  M.  Anderson,  Reuben  H. 
Donnelley  Comitany;  Walter  D. 
Fuller,  Curtis  Publishing  Com¬ 
pany. 

Second-class  mail  is  not  men¬ 
tioned  in  the  document.  But  it 
is  significantly  omitted  from  a 
listing  of  services  which  the 
study  group  said  would  have 
to  be  dropped  by  the  Post  Office 
Department  if  operations  were 
to  be  strictly  measured  on  the 
rule:  “Does  it  pay  its  way?” 

Falling  under  such  a  test 
would  be,  the  report  says: 

Third-  and  fourth-class  of¬ 
fices;  rural  free  delivery;  star 
route  delivery;  mail  to  Puerto 
Rico,  Alaska,  and  Hawaii;  cer¬ 
tified  mail;  registry;  post  and 
postal  cards;  money  order;  in¬ 
surance;  collecting  on  delivery; 
selling  U.S.  Savings  Bonds; 
civil  service;  documentary 
stamps;  custodial  services,  pub¬ 
lic  buildings;  international  mail 
— surface:  free  registry,  other 
departments. 


Cited  as  the  authority  is 
“Cost  Ascertainment  Report 
1955,” 

The  advisory  committee  found 
objectionable,  and  tending  to 
distort  cost-of-service  data, 
“hidden  public  welfare  costs” 
which  cannot  be  precisely  deter¬ 
mined.  Mentioned  was  use  of 
trains  to  haul  mail  when  trucks 
would  be  cheaper;  subsidies  to 
railroads  in  the  form  of  higher 
rates  for  transporting  the  mail 
than  charged  to  commercial 
customers;  and  legal  restric¬ 
tions  on  methods  of  shipping. 

Senator  Johnston,  who  is 
chairman  of  the  Senate  Post 
Office  Committee  in  charge  of 
the  rate  bill,  offered  the  pages 
of  history  and  the  record  of 
Congressional  actions  to  estab¬ 
lish  that  the  policy  of  pay-as- 
you-go  has  been  continually  re¬ 
jected,  and  that  the  national 
philosophy  is  “the  postal  service 
is  worth  whatever  it  costs.” 

High  Recovery 

Cited  are  data  to  prove  that 
the  Post  Office  recovered  the 
greatest  percentage  of  its  op¬ 
erating  costs  of  any  Govern¬ 
ment  agency,  in  195.5 — 88' r. 
The  Council  reminds  that  ap¬ 
propriations  to  run  other  Fed¬ 
eral  agencies  are  never  referred 
to  as  “deficits”  and  protests  it 
is  a  misnomer  to  refer  to  a 
“postal  deficit.” 

Postmaster  General  Summer- 
field  released  a  counter-attack, 
charging  the  advisory  report  to 
be  erroneous  and  absurd,  and 
an  effort  “to  continue  indefi¬ 
nitely  the  massive  postal  deficit 
to  protect  the  subsidies  so  long 
enjoyed  by  those  who  use  the 
mails  for  profit.” 

“I  am  sure,”  he  said,  “the 
Congress  is  too  well  informed 
and  too  discerning  to  be  mi.sled 
by  this  exaggerated  case  of 
special  jtleading.” 

Also,  he  accused,  the  public 
service  charges  which  <lo  exist 
have  been  magnified  to  15  times 
their  actual  size. 


Square  or  Rtunifi  I 

MOTOR  ROUTE 


UBES 


and  New  U-Style  Posts  ^ 

NEW  features  and  low  prices 
make  NBA's  Square  and  Round 
Tubes  the  top  buys  for  your 
motor  routes.  Reflectoriied 
name  if  desired.  Also  a  new 
U-style  Post  that's  lighter — 
costs  less.  Or  regular  "Y" 
or  Angle  Posts.  Get  prices. 


N.  B.  A. 


Newspaper  Boys  of  America,  Inc. 
9'2  E.  21sl  St.,  Indianapolis  7,  Ind.  | 
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FOR  FUU  DETAIIS,  CATALOG  AND 
PRICES  WRITE 


DIVISION  OF 
STEEL  CITY  MANUFACTURING  CO. 

YOUNGSTOWN,  OHIO 


PUBLISHERS 

CIRCULATION 

MANAGERS 

price  increases  jdaoo 
new  value  worth  your 
newspapers  to  important 
single  copy  buyers  — 
daily,  Sunday.  Coin  con¬ 
trolled  24  hour  sales 
service  more  profitable 
essential.  We  help  you 
supply  clean,  drv  copies. 
NEWSVEND  pays  its 
way. 

WRITE  WIRE  PHONE 
AUTOMATIC 
News  Vending  Corporation 
7  N.  Brentwood  Blvd. 

St.  Louis  (5)  Mo. 
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WHITLOCK,  W  COMPANY, 

DIRECT  REPRESENTATIVES  OF  THE  PUBLISHERS 


TO:  7425  LAKE  STREET  •  RIVER  FOREST,  ILLINOIS 

Phone  FOrest  9-5840 


bright  new  chapter  is  being  written  in  newspaper  and  magazine  circulation 
as  we  look  to  a  new  horizon  of  achievement . .  .“It’s  Moving  Day!’’ 


^  he  new  Whitlock  building  in  River  Forest  is  a  physical  symbol  of  a  vision  that 
grew  into  reality.  We’re  “going  West’’  in  a  purely  local  sense  to  the  suburbs  of  Chicago, 
but  it’s  a  new  frontier  for  a  constantly-expanding  concern.  We  arrive  at  a  long-sought  goal. 


beautiful  modern  building  will  house  the  diversified  activities  of 
Whitlock  and  Company,  Inc.  All  functions  of  our  organization  including  sales,  promotion, 
electronic  subscription  entry,  printing  and  administration  are  now  centered  under  one  roof. 


he  next  move  is  yours  —  and  that  is  to  accept  a  warm  and  friendly 
invitation  to  visit  our  new  headquarters  dedicated  exclusively  to  circulation  sales  and  promotion, 


44  Years  of  Successful  Newspaper  Circulation  Promotion 


^FROM  333  NO.  MICHIGAN  AVENUE 
CHICAGO,  ILLINOIS 
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Newsmen  Get  Grants 
For  Advanced 


Study 


diana  State  Legislature.  More  than  200  applications  in 

Walter  S.  Spearman,  48,  pro-  all  categories  were  received  this 
fessor  of  journalism  at  the  and  53  grants  were  made 

University  of  North  Carolina,  persons  in  22  states.  Studies 
Chapel  Hill,  for  21  years,  and  will  be  made  under  these  grants 
before  that  with  the  Charlotte  at  17  universities,  at  the  United 
(N.C.) iVeies  for  five  years,  will  Nations  and  at  a  number  of 
sity  of  Iowa.  His  study  will  go  to  Harvard  to  study  Ameri-  newspapers  and  broadcasting 
emphasize  psychology,  sociology,  can  and  Southern  history,  stations. 

political  science  and  history  Russia  in  the  Far  East,  and  Roscoe  Dnimmond,  syndicated 

rather  than  the  techniques  of  American  intellectual  history.  Washington  columnist  for  the 

communications.  He  won  his  Prof.  Spearman  holds  bachelor’s  New  York  Herald  Tribune, 

bachelor’s  degree  at  Loyola  and  master’s  degrees  from  the  served  on  the  National  Selection 

University  and  last  year  ob-  University  of  North  Carolina.  Committee,  as  did  Louis  Lyons, 

tained  his  master’s  degree  at  He  is  the  author  of  a  syndi-  curator  of  the  Nieman  Foun- 

With  announcement  of  the  Louisiana  State  University.  He  cated  book  review  column,  “The  dation. 

recipients  of  nearly  $250,000  in  served  in  the  Marine  Corps  for  Literary  Lantern.”  For  three  Candidates  for  the  mass  me- 

grants  for  study  and  training  years,  having  been  recalled  months  in  1955,  he  wrote  edi-  dia  leadership  training  awards 

during  1957-58,  officials  of  the  service  in  the  Korean  War.  torials  for  the  New  Orleans  for  next  year  must  have  their 

Fund,  which  has  headquarters  Jack  0.  Jurey,  32,  labor  edi-  (La.)  Item,  including  a  series  applications  in  by  Oct.  31.  In¬ 
here  and  which  was  established  tor  and  editorial  writer  for  the  of  eight  on  “The  Changing  quiries  may  be  addressed  to  The 

by  the  Ford  Foundation  (E&P,  Youngstown  (Ohio)  Vindicator,  South,  1955,”  which  were  widely  Fund  of  Adult  Education,  320 


W’hite  Plains,  N.Y. 

Fifty  -  three  newspapermen, 
radio  and  television  broadcast¬ 
ers,  educators  and  othei’s  con¬ 
cerned  with  liberal  education 
for  adults  have  been  chosen  for 
Fund  for  Adult  Education  fel¬ 
lowship  grants. 


June  9,  1956,  page  68),  also  will  go  to  Harvard  for  nine  distributed. 


made  public  the  opening  for  ap 
plications  for  the  1958-59  lead¬ 
ership  training  awards  pro¬ 
gram. 

Winning  Newsmen 

Newsmen  who  won  study 
grants  were; 

Crozet  J.  Duplantier,  35,  edi- 


staff  member  for  10  years  as 
reporter,  assistant  city  editor, 
photo  editor  and  now  editorial 
writer,  will  use  his  grant  for  a 
year’s  advanced  study  in  mass 
communications  at  the  Univer- 


Westchester  Ave.,  White  Plains, 
N.  Y. 


months  of  study  of  American  Ben  L.  Yablonky,  45,  associ- 
and  European  history,  trade  ate  professor  of  journalism  at 
unionism  and  collective  bargain-  New  York  University,  has  not  * 

ing.  He  will  work  with  the  chosen  the  institution  at  which  _ 

Nieman  Fellows  at  Haiward.  study  television  news.  oUrtOIl  IVftSCOC^ 

Mr.  Jurey  has  been  on  the  He  formerly  worked  on  Chi- 

Vindicator  for  six  years  and  cago  newspapers,  on  PM  in  Critic.  DicS 
before  that  was  reporter  and  New  York  and  he  was  a  Nieman 

news  editor  for  WKBN.  He  Fellow.  He  is  co-author  of  Burton  Rascoe,  64,  who  for 
torial  writer  for  the  New  Or-  studied  at  Youn^town  Univer-  “Your  Newspaper  —  A  Blue-  the  last  three  years  has  been 

leans  (La.)  Times-Picayune,  a  sity.  His  wife  is  also  on  the  print  for  a  Better  Press”  (Mac-  writing  a  syndicated  column 

Vindicator’s  staff.  millan,  1947).  Mr.  Yablonky  on  television  for  the  Newhouse 

Mark  T.  Sheehan.  29,  Asso-  holds  degrees  from  Northwest-  Newspapers  and  who  was  a  na- 

ciated  Press  editor  in  New  ern.  Harvard  and  Columbia.  He  tionallv  known  author  and 

Haven,  Conn.,  for  two  years,  was  consultant  on  manuscripts  drama  and  literary  critic,  died 

will  seek  a  mastei-’s  degree  in  in  the  field  of  newspapers  for  ^yj^rch  19 

international  affairs  at  Harvard  McGraw-Hill  and  D.  Van  Nos-  . 

or  Princeton  and  will  take  an  trand,  and  v’as  a  news  writer  Thirty  years  ago,  his  sjmdi- 
intensive  course  in  the  Russian  for  CBS  in  the  Summer  of  cated  column,  “The  Daybook  of 


language  at  the  Yale  Univer¬ 
sity  Summer  Language  Insti¬ 
tute,  as  he  wishes  to  become  a 
foreign  correspondent.  He  won 
an  AP  citation  last  year.  Mr. 
Sheehan  was  educated  at  Choate 


1956. 

Other  Grants 

Other  grants  to  persons  in 
the  communications  field  went 
to  Philip  P.  Kerby,  editor  of 
School,  Yale,  Fairfield  Univer-  Frontier  magazine,  Los  An- 
sity  and  Brown  University,  geles,  formerly  on  the  Denver 

from  which  he  was  graduated.  (Colo.)  Post;  Robert  W.  Clyde,  d^ama'rrftic  and  chief  bo^re- 
He  formerly  was  on  the  staffs  TV  news  director,  WREX-TV,  . 
of  the  (Conn.)  Mom-  Ir^ln  E.  Klas,; 

mg  Record  and  Watcrhury  pdRo^  of  Federation  News  of  Jomed  the  Ne 

editor  of  t  ederatton  News  of  york  Tribune  and  was  literary 

the  Chicago  Federation  of  La-  newspaper  for 

bor;  Gerald  H.  Elliott,  news 
director,  WCBT,  Weldon,  N.  C. 

Robert  J.  Blakely,  vicepresi- 


New  Yorker,”  appeared  in 
more  than  400  newspapers. 

Mr.  Rascoe’s  first  newspaper 
work  was  on  the  Shawnee 
(Okla.)  Herald.  He  was  campus 
correspondent  while  working 
his  way  through  the  University 
of  Chicago  and  then  became 


mg 

(Conn.)  Republican. 

William  W.  Mann,  .33,  In¬ 
diana  editor  of  the  Louisville 
(Ky.)  Times  for  three  years, 
with  four  reporters  and  16 
stringers  for  the  Indiana  edi- 


You’ll  want  this  new  1957 
Directory  and  Rate  Book  .  .  . 
write,  phone  or  wire  for  your 
free  copy  immediately. 

Kansas’  293  weekly  newspa¬ 
pers  provide  the  intimate  fire¬ 
side  approach  ..to  the  rich  boom¬ 
ing  market  of  Kansas. 

taCollta^t  l>affT>'  Miller, 
KariKaN  PreftH  Serv« 
ire,  Inr.,  701  Jack- 
son  Street,  Topeka, 
Kanitai.,  for  the  com¬ 
plete  New  Directory. 


seven  years. 

Later,  Mr.  Rascoe  served  at 
different  periods  as  literary 
dent  of  the  Fund  for  Adult  New  York  Sun 

tion,  which  has  25,000  circula-  Education  and  director  of  the  drama  critic  and  editorial 

tion,  working  under  him,  will  leadership  training  awards  pro-  writer  for  the  New  York  World- 
devote  six  months  to  the  study  gram,  until  1950  was  editor  of  Telegram. 

various  the  editorial  page  of  the  St 


of  education  at  its 


levels  throughout  Indiana.  He 
will  work  at  the  U.  S.  Office  of 
Education  and  the  National 
Education  Association  in  Wash¬ 
ington,  at  the  University  of 
Indiana  at  Bloomington  and  at¬ 
tend  the  local  schools  in  cities, 
towns  and  rural  areas  of  the 


Mr.  Rascoe  was  the  author 
of  eight  books  and  collaborated 
on  14  others. 


Louis  (Mo.)  Star-Times.  He 
began  news  work  on  the  Des 
Moines  (Iowa)  Tribune  and 
Register  under  William  W. 

WajTnack,  who  was  on  the  com¬ 
mittee  in  1952  that  helped  start 
the  adult  training  program, 
state.  Mr.  Mann  was  graduated  Eonald  Shilen,  executive  secre-  editor  of  the  New  York  Herald 
from  Harvard,  worked  as  a  formerly  was  a  war  cor-  Tribune,  has  been  elected  chair- 

copyreader  for  the  Indianapolis  respondent  for  the  War  Depart-  man  of  a  four-member  executive 
(Ind.)  News  and  was  an  unsuc-  ment  and  taught  journalism  at  committee  of  Loew’s  Inc.  board 
cessful  candidate  for  the  In-  New  York  University.  of  directors. 
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Reid  Heads  Lowe’s 

Ogden  R.  Reid,  president  and 
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Seattle  library  features  exposed  structural  steel 


Normally  the  role  of  steel  in  buildings 
is  to  supply  the  main  strength  element, 
while  itself  remaining  in  the  back¬ 
ground,  hidden  beneath  other  materials. 
Now  steel  is  more  and  more  coming 
out  into  the  open.  Architects  are  in¬ 
creasingly  recognizing  that,  in  addition 
to  providing  unequalled  strength,  steel 
can  often  contribute  to  the  aesthetic 
phases  of  design. 

Among  recent  buildings  in  which 
Bethlehem  steel  beams  and  columns  are 
pleasantly  blended  into  a  cool,  attractive 


interior  is  the  Northeast  Branch  of  the 
Seattle  Public  Library,  designed  to  ac¬ 
commodate  27,000  lxx)ks.  The  photo¬ 
graph  above,  offering  a  glimpse  of  the 
library  interior  through  the  broad  en¬ 
trance,  gives  a  clear  impression  of  the 
clean,  functional  lines  that  mark  the 
building. 

While  helping  to  make  the  building 
more  appealing  to  the  eye,  the  exposed 
Bethlehem  steel  beams,  strong  enough 
to  span  one-half  of  the  library’s  width, 
made  it  possible  to  eliminate  a  number 


of  supporting  columns,  thus  allowing 
large  areas  of  uncluttered  space. 

Tw’o  awards  have  come  to  the  archi¬ 
tect,  Paul  Thiry,  in  recognition  of  his 
pleasing  and  original  design:  an  award 
from  the  Seattle  Chapter  of  the  Ameri¬ 
can  Institute  of  Architects,  and  an  hon¬ 
orable  mention  in  the  Gold  Medal 
competition  of  the  Architectural  League 
of  New  York.  The  Northeast  Branch  is 
one  of  many  new  libraries,  schools  and 
other  structures  that  are  using  exposed 
steel  to  excellent  effect. 


BETHLEHEM  STEEL 
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Feb.  Linage 
Off  In  All 
Classifications 

Febiuary  linage  for  52  cities 
measured  by  Media  Records, 
Inc.,  was  down  in  all  seven 
major  classifications.  Total  was 
off  5.2%  with  207,063,976  lines 
against  218,335,051  lines  in 
February  of  1956.  For  the  year 
to  date  the  total  loss  was  3%. 

Part  of  the  loss  can  be  at¬ 
tributed  to  the  fact  that  Feb¬ 
ruary  this  year  had  one  less 
shopping  day  than  February  of 
1956. 

Losses  in  each  classification 
looked  like  this:  Display,  4.9%; 
Classified,  5.9%;  Retail  5%; 
Department  Store,  4.0%;  Gen¬ 
eral,  4.7%;  Automotive,  5.3%; 
and  Financial,  0.6%. 

City-by-city  figures  follow: 


FEBRUARY  Newspaper  Linage — 52  Cities 


DALLAS.  TEXAS 


Deacon  Journa)-e 
SBeacon  Journal-S 


i,  OHIO 

1957  1956 

1,998.U98  2,046.662 

747,059  749,104 


Grand  Total  2,745,157 

{Includes  PARADE.  51,143 

2,795,76« 

lines. 

ALBANY,  N.  Y. 

Knickerbocker- 

News-e  . 

Times  Union-m  .  . 
•Times  Union-S 

1,046,879 

796,201 

441,658 

1,118,694 

757,931 

439,738 

Grand  Total  2,284,738  2,316,363 

•Includes  AMERICAN  WEEKLY, 
49,045  lines. 

ALBUQUERQUE.  N.  M. 

Juurnal-m  . 

8  Journal-S 
Tribune-e  . 

1,138,655 

.337,358 

1,115,908 

1,137,114 

337,754 

1,111.998 

Grand  Total  . .  2,591,921 
{Includes  PARADE,  51,143 

2,586.8B6 

lines. 

ANDERSON,  IND. 

872,212 

658.437 

210,390 

880.252 

630,980 

173,342 

Herald-m  . 

••Herald-S 

Grand  Total  ..  1,741.039  1,684,574 

••Includes  FAMILY  WEEKI.Y. 
35,875  lines. 

ATLANTA,  GA. 

Const  itution-m  . . . 

Journal-e  . 

Journal  & 

Const  itution-S 

1,410,316 

1,881,818 

768..522 

1,384,837 

2,001,610 

802,999 

Grand  Total 

4,060,656 

4,189,446 

ATLANTIC 

CITY.  N. 

J. 

582,311 

105,119 

627.526 

133,457 

Grand  Total  .  . . 

687,430 

760.983 

BALTIMORE.  MD. 

•American-S  . 

News-Post-e  .... 

Sun-m  . 

Sun-e  . . 

tSun-S  . 

526,067 
.  1,244,285 
1,198.535 
.  1,905.989 
1,147,539 

518,383 

1,308,185 

1.224,748 

1.929.383 

1,046,589 

Grand  Total  6,022,415  6.026,288 

•Includes  AMERICAN  WEEKLY. 
49,045  lines. 

tincludes  THIS  WEEK,  71.441  lines. 

BAYONNE.  N.  J. 

Times-e  . 

399,416 

408,222 

BINGHAMTON.  N.  ' 

Y. 

Press-e  . 

fPress-S  . 

1,110,647 

257,738 

362,939 

1,095,114 

202,072 

370.900 

TOTAL  ADVERTISING 

February  . 

January  . 

Year  to  date 
DISPLAY 
February 
January 
Year  to  date 
CLASSIFIED 
February 
January 
Year  to  date 
RETAIL 

February  . 

January  . 

Year  to  date  .... 
DEPARTMENT  STORE 

February  . 

January  . 

Year  to  date  . 

GENERAL 

February  . 

January  . 

Year  to  date 
AUTOMOTIVE 

February  . 

January 
Year  to  date 
FINANCIAL 

February  . 

January  . 

Year  to  date  . 


1957 

1956 

%of 

E&P 

Linage 

Linage 

1956 

Index 

207,063,976 

218,335,051 

94.8 

107.3 

210,509,195 

212,200,377 

99.2 

110.5 

417,573,171 

430,535,428 

97.0 

153,800,137 

161,710,671 

95.1 

107.0 

155,368,116 

154,692,838 

100.4 

110.7 

309,168,253 

316,403,509 

97.7 

53,263,839 

56,624,380 

94.1 

108.3 

55,141,079 

57,507,539 

96.9 

109.7 

108,404,918 

114,131,919 

95.0 

106,211,702 

111,825,787 

95.0 

103.0 

110,529,786 

108,318,010 

102.1 

108.0 

216,741,488 

220,143,797 

98.5 

38,117,402 

39,709,186 

96.0 

lOO.I 

39,834,670 

40,197,670 

99.1 

104.4 

77,952,072 

79,906,856 

97.6 

30,008,517 

31,488,839 

95.3 

108.6 

26,355,080 

26,954,580 

97.8 

112.8 

56,363,597 

58,443,419 

96.4 

14,364,966 

15,161,119 

94.7 

137.9 

12,554,540 

14,220,118 

88.3 

121.3 

26,919,506 

29,381,237 

91.6 

3,214,952 

3,234,926 

99.4 

123.0 

5,928,710 

5,200,130 

114.0 

139.4 

9,143,662 

8,435,056 

108.4 

1957 

1956 

News-m 

1,777,260 

1,937,001 

tNews-S  . 

582,016 

726,703 

Times  Herald-e 

1,843,453 

2,168,220 

•Times  Herald-S 

596,948 

890,047 

Grand  Total 

4,799,677 

6,711,971 

•Includes  AMERICAN  WEEKLY. 
49,045  lines. 

tincludes  THIS  WEEK,  71,441  lines. 
DAYTON.  OHIO 


Journal-Herald-m 

1,677,363 

1,644,669 

News-e 

1,823,868 

1,966,398 

News-S  . 

603,203 

636,973 

Grand  Total 

4.004,434 

4.237.040 

DENVER,  COLO. 

Rocky  Mtn. 

News-m 

1,208,402 

1,368,873 

•(Rocky  Mtn. 

News-S 

393,147 

336,462 

Post-e  . . 

1,791,630 

1.941.085 

tPost-S  . 

736,909 

676,608 

Grand  Total  .  . . 

4,130.088 

4,323.018 

•Includes  AMERICAN 

WEEKLY, 

55,969  lines. 

tincludes  THIS  WEEK,  71.441  lines. 
{Includes  PARADE,  61,143  lines. 
DES  MOINES.  lOW’A 
Reprister-m  .  697,602  641,968 

Tribune-e  840,653  831,672 

tReirister-S  426,423  483,461 


Free  Press-m 
{Free  Press-S 
News-e  .  . 
tNews-S 
Times-e  .  . . . 


BIRMINGHAM,  ALA. 

1957 


l’ost-Hei'«ld-m 

News-e 

tNe\vs-S  .  .  . 


1,097,162 

1,653.238 

664,973 


1,253,317 

1,793,601 

762.823 


Grand  Total 

3,415,363 

3.809.641 

tincludes  THIS 

WEEK.  71,441  lines. 

(1956  totals  supplied  by  publisher.) 

BOSTON,  MASS. 

.\merican-e 

605,557 

628,508 

Record-m 

703,380 

741,669 

•Advertiser-S 

318,823 

319.856 

Globe-e 

1,269,466 

1,288,892 

Globe-m 

1,208,940 

1,173,309 

Globe-S  . . 

.  981,764 

1,064,432 

Herald-m 

1,364,856 

1.205.191 

tHerald-S 

1,023,866 

973,973 

Traveler-e 

1,400,369 

1.464,476 

Post-m  (note) 

634,414 

Post-S  ( note) 

359.473 

Grand  Total 

8,867,009 

9,854.193 

NOTE:  Post  M&S — Ceased  publica- 

tion  Oct.  6,  195B. 

•Includes  AMERICAN  WEEKLY. 

49,045  lines. 

tincludes  THIS 

WEEK.  71.441  lines. 

BUFFALO.  N.  Y. 

t'ourier  Express-m 

918.620 

922,257 

•Courier 

Express-S 

860,490 

913.333 

Evenin>r  News-e  . 

.  2,058,515 

2,230.470 

Grand  Total 

3,837,626 

4,066.060 

•Includes  AMERICAN  WEEKLY. 

49,045  lines. 

CAMDEN,  N.  J. 

Courier-Post-e 

1.018,724 

1,099.549 

CHARLESTON.  W.  VA. 

Gazette-m 

901.238 

960,617 

Gazette-S 

260.867 

261,667 

Mail-e 

771,519 

791,197 

(Mail-S 

.  268.004 

267,841 

Grand  Total  . . 

.  2,181.628 

2.271.322 

(Includes  PARADE,  61,143 

lines. 

CHARLOTTE,  N.  C 

News-e  . . 

982,018 

964,206 

Obaerver-m 

1.310,285 

1,273,641 

tObserver-S 

497,413 

509,806 

CHICAGO.  ILL. 

1957 

Tribuiie-m  2,381,957 

Tribure-S  ...  1,291,530 

tDaily  News-e  1,623,350 

Ameri'ian-e  757,562 

•Ameiican-S  .  309,619 

Sun-Times-d  1,108,337 

SSun-Times-S  .  .  478,080 


1956 

2,626,670 

1,396,459 

1.666,326 

891,702 

285,056 

1,152,516 

391,662 


Grand  Total  .  1,864,478  1,967,091 

tincludes  THIS  WEEK.  71,441  lines. 
DETROIT,  MICH. 

1,233,160  1,394,169 

385,688  455,624 

1,962.538  2.420,098 
1.070,872  1,173,721 

1,014,776  1.238.426 

362.491  464,030 

Grand  Total  6.029.525  7,146.058 

•Includes  AMERICAN  WEEKLY, 
49,045  lines. 

tincludes  THIS  WEEK,  71,441  lines. 
{Includes  PARADE,  51,143  lines. 
DULUTH,  MINN. 

Herald-e  709,868  767,010 

News-Tribune-m  619,388  533,790 

News-Tribune-S  396,690  ,  378,424 


Grand  Total  . .  7,950,435  8,398,291 

.NOTE— 1957— 

2,381,957  includes  569,658  lines  of 
part-run  advertisinpr. 

1.291,530  includes  738,552  lines  i>f 
part-run  advertisinp;. 

309,619  includes  198.379  lines  of 
part-run  advertising. 

1956— 

2,626,570  includes  618,848  lines  of 
part-run  advertising;. 

1,396.469  includes  814,471  lines  of 
part-run  advertising;. 

285,056  includes  166,641  lines  of 
part-run  ndvertisini;. 

•Includes  AMERICAN  WEEKLY. 

49,045  lines. 

tincludes  THIS  WEEK.  71.441  lines. 

{Includes  PARADE.  61.143  lines. 

CINCINNATI.  OHIO 


Entpiirer-m 

•tEnquiier-S 

PoBt-e 

Times-Stnr-e 


1,767,142 

1,208.260 

1,306.643 

1.216,491 


1,731,078 

1.229,268 

1.369.546 

1.210.160 


5,497.536  5,640,0.52 
WEEKLY. 


Grand  Total 
•Includes  AMERICAN 
49,045  lines, 
tincludes  THIS  WEEK.  71.441  lines. 
CLEVELAND.  OHIO 
Plain  Dealer-m  1,904,226  1.996.104 

•tPlain  Dealer-S  1,639,461  1.644,738 


Grand  Total  1.624.946  1,669,224 

ELMIRA.  N.  Y. 

Advertiser-m  334,420  373,480 

Star  Gazette-e  768,016  836,199 

••Tele(;rant-S  . .  186,098  171,129 

Grand  Total  .  r287.534  1,380.808 

••Includes  FAMILY  WEEKI.Y, 
36,875  lines. 

EL  PASO.  TEXAS 

Times-m  .  1,136,218  1,181,696 

{Times-S  . .  393,268  412,660 

Herald-Post-e  .  1.242,182  1,262.287 

Grand  Total  2.771.668  2.856.643 

{Includes  PARADE.  61,143  lines. 
ERIE,  PA. 

News-m  . 827,990 

Times-e .  924.912  1.175,023 

«Times-News-S  423.423 

Times-S  333.010 

Dispatch-e  716,606 

Dispatcb-S  ....  363.396 

Grand  Total  2,176.326  2.688,034 

NOTE:  Dispatch  cease«l  publication 
January  6.  1967. 

News  Momlnir  started  publication 
January  7,  1967. 

{Includes  PARADE.  61,143  lines. 
FOND  DU  LAC,  WIS. 
Commonwealth 

Reporter-e  612,676  680,763 

FORT  WAYNE.  IND. 

Journal  Gazette-m  1,060,982  1,098,470 

(Journal  Gazette-S  426,112  ^®7,979 

News  Sentinel-e  1,627,072  1,601,799 


News-e 

Press-e 


810,136 

2,347,495 


934.425 

2.584,213 


Grand  Total  .  1,731,324  1.668,086 

{Includes  PARADE,  61,143  lines. 


Grand  Total  .  2.789.716  2.747.6.52 
tincludes  THIS  WEEK,  71.441  lines. 


Grand  Total  6,701,318  7.169.480 

•Includes  AMERICAN  WEEKLY. 

49,046  lines. 

tincludes  THIS  WEEK.  71.441  lines. 

COLUMBUS.  OHIO 
Dispatch-e  ...  1,679,934  1.723,466 

Dispatch-S  ..  902,516  910.651 

Citizen-e  605,019  735.646 

{Citizen-S  284,688  324,550 

Ohio  State 

Joumal-m  .  602.936  694.948 

Star-w  . 52,072  54,218 

Grand  Total  4,027,165  4.443.469 

{Includes  PARADE.  61,143  lines. 


Grand  Total  3.004,166  3.108.248 

{Includes  PARADE.  61,143  lines. 
FORT  WORTH,  TEXAS 


Star-TeleKmm-m 
Star-Teletrram-e 
{Star-Teles’ ram-S 
Press-e  . . 

Press-S  . 


773,173 

1.448.736 

662,308 

435,029 

122,416 


805.326 

1,531,953 

598,746 

680.582 

191.502 


Grand  Total  ...  3.341.662  3.708.108 
{Includes  PARADE.  61,143  lines. 
FRESNO,  CALIF, 

Bee-e  1.142.670  1.241.847 

Bee-S .  469,636  467.882 


Grand  Total  ..  1,602,206  1.699.229 

(ConffitHcd  on  t>age  56) 
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Want  a  totalin^c?  The  Swiss  bought  over  2  billion  dollars'  worth  of  goods  in  the  U.  S. 
America  bought  a  billion  and  a  half  dollars'  worth  from  the  Swiss.  That  puts  America  about 
a  half  billion  dollars  to  the  good. 

Hut  that's  only  the  beginning.  This  was  rash  business  on  both  siiles.  No  loans.  No  form  of 
subsidies  and  no  extra  cost  to  either  the  American  or  Swiss  taxpayer.  What's  more,  the 
Swiss  bought  all  kinds  of  American  products  while  America  was  buying  principally  Swiss 
watches.  And  last,  hut  not  least,  this  kind  of  good  business  can  go  right  on  — and  get  even 
better— so  long  as  both  of  us  remain  in  a  position  to  go  on  buying. 

An<l  why  not?  Well.  America  ujiped  her  tariff  on  jeweled-lever  Swiss  watches  some  .SO'r 
about  two  years  ago.  That  means  it  is  tougher  for  the  Sw  iss  to  sell— tougher  to  earn  and  buy 
here.  Recently,  another  American  regulation  added  an  ad«litional  price  burden  to  the  Swiss 
watch.  And  now.  even  more  restrictions  are  being  seriously  considereil. 

Sw'iss-American  trade  has  become  a  hillion-dollar  hiisines^ — a  rash  hiisines! — a  business 
profitable  to  both  of  iis.  Kill  e\  eii  a  miilli-hillion-dnilar  business  is  not  big  enough  to  survive 
if  the  burden  becomes  heavy  enough. 

Maybe  it's  time  we  tore  a  leaf  from  the  pages  of  a  famous  American.  He  freijuently  cleared 
the  air  of  fuzzy  thinking  by  simply  proposing:  “Let's  look  at  the  record.”  Let's  do.  Now. 

published  in  revugnitiun  uj  the  lObth  ttnnii  ersury  uj  The  Treaty  of  friendship  and  Commerce 
pledged  beliceen  the  people  of  America  and  the  people  of  Switzerland  THE  WATCHMAKERS  OF  SWITZERLAND 
EDiTORac  PUBLISHER  for  April  6,  1957 


Billion 


Business 


How  much  is  a  billion  dollars? 

Enough  to  provide  jobs  and  a  comfortable  living  for  several  thousand  people. 

Enough  to  provide  a  fair  share  of  prosperity  for  businessmen  w  ho  risk  their  own  savings 
in  enterprises  of  their  own.  And  just  aboul  enough  to  cover  the  value  of  goods  sold  between 
the  United  States  and  Switzerlaml  in  a  36-month  period. 

For  instance,  here's  how  the  U.  S.  and  Switzerland  ha\e  sold  gooils  to  each  other  in  the 
years  since  World  War  II  (Source:  Official  Swiss  Government  Trade  Statistics); 


^  (dollar,  hnrd  cash) 


Feb,  Linage 

(Continued  from  page  54) 

GARY,  IND. 

1957  1956 

Post-Tribune-e  .  1,280,921  1,307,595 

Post-Tribune-S  248,692  212,300 

Grand  Total  1,529,613  1,519,895 

GLENS  FALLS,  N.  Y. 

Post-Star  (See 

Note)  . .  .  .  558,825  546,746 

NOTE;  Post-Star  Morning  sold  in 
combination  with  Times  Evening. 
Linage  of  one  edition,  Post-Star 
Morning,  only  is  given. 

GRAND  RAPIDS,  MICH. 

Press-e  .  .  1,741,858  2,027,418 

HAMMOND.  IND. 

Times-e  1,058,352  1,092,345 

Times-S  .  .  356,411  360,610 


LAWRENCE,  MASS. 

1957  1956 

Tribune  (See  Note)  815,381  848,925 

NOTE :  Tribune  Evening  and  Eagle 
Morning  are  sold  only  in  combina¬ 
tion.  Ijinage  of  one  edition.  Trib¬ 
une  Evening  only  is  shown. 

LITTLE  ROCK,  ARK. 
Arkansas 

Gazette-m  ..  938,478  947,161 

^Arkansas 

Gazelte-S  .  .  350.182  388.954 


Grand  Total  .  1.414.763  1,452.866 

HARRISBURG.  PA. 

Patriot-m  _  1,144,210  1.243.879 

§Patriot-News-S  304,282  312.979 

Grand  Total  1,448,492  1,656.858 

NOTE:  Evening  News  carries  same 
amount  of  advertising  as  Morning 
Patriot. 

§Includes  PARADE,  61,143  lines. 
HARTFORD,  CONN. 
Courant-m  879,130  908,000 

SCourant>S  681,218  646,966 

Times-e  .  ...  1,770,446  1,906,476 


Grand  Total  .  .  3.230,794  8,461,481 

^Includes  PARADE,  51,143  lines. 

HOUSTON.  TEXAS 
Chronicle-e  2,174,865  2,521.958 

•Chronicle-S  . .  946,146  1,006,575 

Post-m  ..  1.648.891  1,708,260 

tPost-S  658,659  639,308 

Press-e  707,670  806,152 

Grand  Total  6,130,121  6,681,258 

(  HRONICLE  NOTE:  2,174,856  lines 
includes  101,446  lines  of  partr 
run  advertising. 

(Last  Year)  2,521,958  lines  in¬ 
cludes  127,049  lines  of  part-run 
advertising. 

•Includes  AMERICAN  WEEKLY. 

49,045  lines. 

tincludes  THIS  WEEK.  71,441  lines. 

INDIANAPOUS,  IND. 


News-e 

Star-m 

tStar-S 

Times-e 

§Times-S 


^Clarion  Ledger  & 

News-S  . 

Daily  News-e 
State  Tiraes-e 
State  Times-S 


224,321 

512,326 

499,201 

134,629 


Grand  Tot.a!  1,288,660  1,336,116 
{(Includes  PAR.\DE,  61,143  lines. 

LONG  BEACH,  CAUF. 
Independent-m  .  .  1,691,873  1,632,833 

^Independent/ 

Press-Telegrani-S  619.363  668,953 

Press-Telegram-e  .  1,722,541  1,711,040 


1,683,638  1,727,916 

1,485,614  1,545,218 

839,108  791,776 

879,974  1,055,408 

285,186  317,843 


237.259 

517,469 

562,820 

156,655 


Grand  Total  4,033,777  4,012,826 

NOTE: 

Indei>endent-m  1,691,873  lines  in¬ 
cludes  229,719  lines  Part  -  Run 
advertising. 

(Last  Year)  1,632.833  lines  in¬ 
cludes  165,877  lines  Part  -  Run 
advertising. 

Indei)endent/Press-Telegram-S  619,- 
363  lines  includes  15,795  lines 
Part-Run  advertising. 

Press-Telegram-e  1,722,541  lines  in¬ 
cludes  229,719  lines  Part  -  Run 
advertising. 

(Last  Year)  1,711.040  lines  in¬ 
cludes  165.877  lines  Part  -  Run 
advertising. 

^Includes  PARADE,  51.143  lines. 

LONG  ISLAND,  N.  Y. 
Newsday-Sulfolk-e  1,646,762  1,602,686 

Ncwsday-N'assau-e  .  1,781,623  1.828,192 


Grand  Total 


3.328.275  3,430,778 


LOS  ANGELES,  CALIF. 
Examiner-m  .  .  1,703,340  1,834,891 

•Examiner-S  972,310  966,231 

Times-m  .  2,981,967  3.121,045 

tTimes-S  1,987,003  1.762,942 

Herald-Express-e  1,162,925  1,248.385 

Mirror-News-e  1,323,713  1.277,178 


Grand  Total  6,073,520  6,438,161 
tincludes  THIS  WEEK.  71,441  lines. 
^Includes  PARADE,  51,143  lines. 
JACKSON,  MISS. 

Clarion  Ledger-m  617,128  658,828 


Grand  Total  1,987,606  2,131,931 

SIncludes  PARADE,  61.143  lines. 
JACKSONVILLE,  FLA. 

Times  Union-m  1,663,488  1,518,382 

tTimes  Union-S  ..  673,831  679,669 

Grand  Total  2,136,819  2,097,951 

tincludes  THIS  WEEK,  71,441  lines. 
JERSEY  CITY,  N.  J. 

Jersey  Journal-e  869,586  993,128 

NOTE:  Jersey  Journal-e 
T.  Y.  869,586  lines  includes  149,429 
lines  of  part-run  advertising. 

L.  Y.  993,128  lines  includes  159,941 
lines  of  part-run  advertising. 
KANSAS  CITY.  MO. 

Star-e  1,443,436  1,474,024 

Star-S  -  773,421  867,672 

Times-m  1.634,288  1.668,633 

Grand  Total  3,761.144  3,910.229 

KNOXVILLE,  TENN. 
Journal-m  . .  610,714  540,634 

•Journal-S  .  .  308,195  279,979 

News-Sentinel-P  843,492  802.094 

§News-Sentinel-S  363,049  334.979 


Grand  Total 


Grand  Total  .  2,025.450  1.957. .586 

•Includes  AMERICAN  WEEKLY, 
49.045  lines. 

{(Includes  PARADE,  51.143  lines. 


MIAMI.  FLA. 

1957  1956 

Herald-m  .  3.158,878  8,336.393 

•Herald-S  .  1,466,299  1,873,274 

News-e  .  1,438.218  1,733,289 

tNews-S  . 608.986  647,428 


Grand  ToUl  ..  6,662,876  6,990,384 

NOTE: 

Herald-m 

1957  —  8,153,873  includes  68,268 
lines  of  Part-Run  advertising. 
1956  —  8.336,393  includes  62,469 
lines  of  Part-Run  advertising. 
Herald-S 

1967  —  1,466,299  includes  191,988 
lines  of  Part-Run  advertising. 
1966  —  1.873,274  includes  176,810 
lines  of  Part-Run  advertising. 
•Includes  AMERICAN  'WEEKLY, 
49,045  lines. 

tincludes  THIS  'WEEK,  71,441  lines. 
MILWAUKEE.  WIS. 
Sentinel-m  ..  1,067,336  1,119,214 

•Sentinel-S  387,814  341,668 

Journal-e  . .  2,740,303  3.006,212 

tJoumal-S  1,346,817  1,326,833 


Grand  Total  .  6.490,770  6,792,927 
•Includes  AMERICAN  WEEKLY, 
49,045  lines. 

tincludes  THIS  WEEK,  71.441  lines. 
MINNEAPOLIS,  MINN. 
Tribune-m  1,292,978  1,336,748 

Ster-e  .  1,904,862  2,076,608 

tTribune-S  .  916,882  986,641 


Grand  Total  .  4.113.672  4.398,897 
tincludes  THIS  WEEK.  71,441  lines. 

MODESTO,  CALIF. 

Jee-e  .  708,396  829,970 

MONTREAL,  CANADA 


JStar-e  . . 
Gazette-m 
La  Presse-e 
La  Patrie-e 
La  Patrie-S 


2,114,632 

1,336,824 

2,118,749 

181,840 

182,762 


2.267.740 

1,320,679 

2,332,804 

161,886 

223.316 


Grand  Total  10,181.258  10,190,672 

NOTE: 

Times-S  1,987,003  lines  includes 
358.641  lines  Part-Run  advertising. 

(Last  Year)  1,752,942  lines  in¬ 
cludes  177,329  lines  Part  -  Run 
advertising. 

Mirror-News-e  1.323.713  lines  in¬ 
cludes  165.832  lines  Part  -  Run 
advertising. 

(Last  Year)  1.277,178  lines  in¬ 
cludes  8.042  lines  Part  -  Run  ad¬ 
vertising. 

•Includes  AMERICAN  WEEKLY. 

55,969  lines. 

tincludes  THIS  WEEK.  71,441  lines. 

LOUISVILLE.  KY. 

Courier  Joumal-m  1,278.891  1.407.863 

Courier  Joumal-S  701.892  683,776 

Times-e  .  .  1,430,825  1.699,981 

Grand  Total  3.411.108  3.691,669 

LOWELL.  MASS. 

Sun-e  687.602  645.733 


Grand  Total  . . .  6.888,797  6,306,423 
tincludes  WEEKEND  MAGAZINE. 
78,011  lines. 

MUNCIE,  IND. 


203.195  165,812 


••Sun-S 


Grand  Total  790,797  811.545 

••Includes  F  A  M  I  I-  Y  WEEKLY. 

36.876  lines. 

LYNN,  MASS. 

item-e  .  588,062  632.829 

Telegram  News-e  .  428,788  439,600 

Telegram  News-S  .  130,406  121,161 


1,147,266  1.193.490 


MEMPHIS,  TENN. 

Commercial 

Appeal-m  1,664.465  1,799,346 

tCommercial 

Appeal-S  791.569  700,676 

Press-Scimitar-e  .  1.053,976  1,090,796 

Grand  Total  3,510.010  3.690.818 

tincludes  THIS  WEEK,  71,441  lines. 

MERIDEN.  CONN. 

Record  Journal 

(See  Note)  .  .  .  648.357  695.864 

NOTE ; 

Record  Morning  and  Journal  Eve¬ 
ning  are  sold  only  in  combina¬ 
tion  l.iiutge  of  one  edition. 
Record  Morning  only  is  shown. 


Press-e  . 

698,007 

779,280 

Star-m  . 

677,689 

762,880 

••sui^s  . 

209,623 

192,617 

Grand  Total 

1,680,169 

1,724,127 

••Includes  FAMILY  WEEKLY, 

86,876  lines. 

NASHVILLE,  TENN. 

Banner-e 

1,060,277 

1,179,118 

Tennessean-m  . . . 

.  1.060,269 

1,160,846 

Tennessean-S 

561,867 

628,628 

Grand  Total 

2,662.418 

2,868,492 

NEW  HAVEN.  CONN. 

Journal  Cknirier-m 

342,494 

891,964 

Register-e  . 

.  1,270,410 

1,899,829 

••Register-S  . 

489,300 

467,685 

Grand  Total 

2.102.204 

2,249,418 

••Includes  FAMILY  WEEKLY, 

35,876  lines. 

NEW  LONDON,  CONN. 

Day-e 

690,876 

764,132 

NEW  ORLEANS,  LA 

Times-Picayune-m 

tTimes-Picayune 

2,204,921 

1,930,053 

&  9tates-S 

908,881 

762,279 

Item-e  . 

882.706 

951,176 

•Item-S 

311,539 

820.674 

States-e  . 

1,066,134 

1,048,622 

Grand  Total  . . 

.  6,873,181 

6.012,703 

•Includes  AMERICAN  WEEKLY. 

49.045  lines. 

tincludes  THIS 

WEEK,  71,441  lines. 

NEW  YORK.  N.  Y. 

Times-m  .  .  . 

1,713,027 

1,867,640 

Times-S  . 

2.090,187 

2.192,897 

Herald  Tribune-m 

898,703 

916,894 

tHerald  Tribune-S 

686,044 

724,129 

709,879 

765,169 

816,441 

Mirror-S  . 

8291083 

J2'News-m  . 

.  1,279,738 

1,326,781 

#News-S  ... 

1,286,998 

1,280,366 

Journal  American-e  887,826 

948,662 

•Journal 

American-S 

856.730 

389,448 

Post-e 

993,726 

1.016.190 

Post-S 

World  Telegram 

102.939 

96,091 

St  Sun-e 

1,066.481 

1.128.719 

Grand  Total 

12.401.350 

12.952.817 

NOTE: 

Mirror-m 

This  Year  709,879  lines  includes 
161,673  lines  of  part-run  adver¬ 
tising. 

Last  Year  755,169  lines  includes 
167,848  lines  of  part-run  adver¬ 
tising. 

Mirror-S 

This  Year  329,083  lines  includes 
116,864  lines  of  part-run  adver¬ 
tising. 

Last  Year  816,441  lines  includes 
99,604  lines  of  part-run  adver¬ 
tising. 

News-m 

This  Year  1,279,733  lines  includes 
583,161  lines  of  part-run  adver¬ 
tising. 

L:ist  Year  1,326,781  lines  includes 
605,785  lines  of  part-run  adver¬ 
tising. 

News-S 

Tliis  Year  1,286,993  lines  includes 
930,486  lines  of  part-run  adver¬ 
tising. 

Ijist  Year  1,280.366  lines  includes 
934.029  lines  of  part-run  adver¬ 
tising. 

Journal-Americ.nn-e 

This  Year  887,825  lines  includes 
97.910  lines  of  part-run  adver¬ 
tising. 

Last  Year  943,662  lines  includes 
102,784  lines  of  part-run  adver¬ 
tising. 

Journal- American-S 

This  Year  356.730  lines  includes 
60,390  lines  of  part-run  adver¬ 
tising. 

Last  Year  389,448  lines  includes 
53,501  lines  of  part-run  adver¬ 
tising. 

World  Tel.  &  Sun-e 
This  Year  1,066.481  lines  includes 
206.846  lines  of  part-run  adver¬ 
tising. 

Last  Year  1,128,719  lines  include* 
190,276  lines  of  part-run  adver¬ 
tising. 

•Includes  AMERICAN  'WEEKI.Y. 
49,046  lines. 

tincludes  THIS  WEEK,  71.441  lines. 
#Includes  SPLIT-RUN  164.836  lines 
in  (m)  and  124,019  lines  in  (S). 

NEW  YORK.  (QUEENS).  N.  Y. 

1957  1956 

Long  Island  Press-e  1,267,663  1,280,188 
llsong  Island 

Press-S  .  439,007  446,676 


Grand  Total  1,706,660  1,726,768 
(Includes  PARADE,  51,143  lines. 

NIAGARA  FALLS.  N.  Y. 
Gazette-e  .  1,109,339  1,239,819 

NORFOLK,  VA. 
Ledger-Dispatch  & 

Portsmouth  Star-e  1,607,628  1,939,411 
Virginian-Pilot-m  1,646,666  1,663,041 

t Virginian-Pilot  A 

Portsmouth  Star-S  689,431  737,619 


Grand  ToUI  .  3,642,726  4,829,971 
NOTE: 

Ledger-Dispatch  & 

Portsmouth  Star-e 

1967  —  1,607,628  includes  327,181 
lines  of  part-run  advertising. 

1966  •  1,939,411  includes  617,620 
lines  of  part-run  advertising. 

Virginian-Pilot-m 

1967  —  1,546,666  includes  168,521 
lines  of  part-run  advertising. 

1966  —  1,653,041  includes  163.839 
lines  of  part-run  advertising. 

Virginian-Pilot  & 

Portsmouth  Star-S 

1967  —  689,481  includes  112.672 
lines  of  part- run  advertising. 
1966  —  787,619  includes  193.998 
lines  of  part-run  advertising. 

tincludes  THIS  WEEK.  71.441  lines. 

OAKI.AND,  CALIF. 

Tribune-e  1,573,089  1.644.647 

(Tribune-S  .  677,612  764.630 

Grand  ToUl  ..  2,260,601  2.409.177 

(Includes  PARADE.  63.402  lines. 

OKLAHOMA  CITY,  OKLA. 
Oklahoman-m  867,877  891,626 

Oklahoman-S  424,233  409.470 

Times-e  .  .  1,004.267  994.072 

Grand  Total  2.296.367  2,295.068 

NOTE; 

Times  1.001,2.57  lines  includes  128.- 
28.3  lines  part-run  advertising 
latst  Ye.-ir  ;*94.072  lines  includes 
M2,7*»4  lin(*s  part* run  advert 
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OMAHA.  NEBR. 

io* 

1957 

1956 

World-Herald 

(See  Note) 

1.115,161 

1.200.021 

ies 

World-Herald-S 

597,395 

634,010 

er- 

l 

Grand  Total 
NOTE: 

1.712,556 

1.834.031 

les  1 

World-Herald 

sold  in  combination 

Morning  and  Evening. 

linage  of 

only  one  edition.  EVENING,  is 

les 

^  shown. 

er- 

PASADENA,  CAUF 

ie% 

er-  1 

Star-News-e  .  . 

1,127.584 

927.835 

372,877 

{Independent- 

Star-News-S 

390.742 

Independent-m 

.  1,032.202 

945,311 

er-  j 

Independent-S  . 

262,197 

Grand  Total 

2,550.528 

2,508.220 

des 

{Includes  PARADE,  51,143 

lines. 

er- 

PAWTUCKET.  R.  I. 

des 

Times-e  . .  . 

774.887 

926.231 

er- 

PEORIA.  ILL. 

des 

Journal  Star 

(See  Note) 

1,138.116 

1.211,864 

er- 

{Journal  Star-S 

428.260 

431,115 

dec 

Grand  Total 

1.566,376 

1,642,979 

er- 

NOTE: 

Journal  Star 

Morning  and  Journal 

des 

Star  Evening  sold  in  combination. 

Linage  of 

only  one  edition  — 

er- 

Journal  Star  Evening— 

-is  showTi. 

des 

{Includes  PARADE.  51.143 

lines. 

er- 

PHILADELPHIA,  PA. 

BuIIetin-e 

1.825.763 

1,984,405 

de< 

♦tBulletin-S . 

541,124 

474,632 

Inquirer-m 

.  1.530.933 

1.606,326 

Inquirer-S 

1.237.785 

1.326,163 

dec 

New8-e  ... 

444.391 

496.589 

.•er- 

Grand  Total 

5,579.996 

5.888.115 

t-Y. 

♦Includes  AMERICAN  WEEKLY, 

49.045  linee. 

ie». 

tlncludes  THIS 

WEEK.  71.441  lines. 

Ties 

PHOENIX.  ARIZ. 

Republic-m  . 

1.842.165 

1.744.817 

tRepublic-S 

651.670 

.596,785 

6 

188 

Gazette-e  ...  . 

..  1.845,127 

1.744.817 

Grand  Total 

.  4.338.962 

4.086.419 

575 

tlncludes  THIS 

WEEK.  71.441  lines. 

RICHMOND.  VA. 


1957 

1956 

News  Leader-e 

1,500.412 

1,545.290 

Times  Dispatch-m 

.  1,146,241 

1,283,501 

tTimes  Dispatch-S 

614.964 

666,051 

Grand  Total 

3.261,617 

3.494,842 

tlncludes  THIS 

WEEK.  71,441  lines. 

ROANOKE,  VA. 

Times-m  . 

.  778,953 

823,639 

{Times-S  . 

262.869 

303,818 

World-News-e 

796,664 

831,060 

Grand  Total 

.  1.838,486 

1,968,517 

{Includes  PARADE,  51,143 

lines. 

ROCHESTER,  N.  Y. 

Democrat  & 

Chronicle-m 

1.193,143 

1,210,867 

tDemocrat  & 

(Thronicle-S 

658,025 

632,395 

Times  Union-e 

1,461,669 

1,630,740 

Grand  Total 

3,312.837 

3.374.002 

tlncludes  THIS  WEEK,  71,441  lines. 

SACRAMENTO.  CALIF. 

Bee-e 

1,723.458 

1,814,437 

Union-m  . 

.  519,692 

669,343 

♦♦Union-S 

291,290 

381,269 

Grand  Total  . . 

.  2.534,440 

2,765,049 

♦♦Includes  FAMILY  WEEKLY. 

35,875  lines. 

ST.  LOUIS,  MO. 

Globe  Democrat-m 

.  1,112,831 

1,079.761 

♦tGlobe 

Democrat-S  . . . 

586,406 

561,166 

Post  Dispatch-e 

. .  1,888,424 

2,031.287 

{Post  Dispatch-S 

.  1,025,428 

1.076,901 

Grand  ToUl  4,613,089  4,749,104 

NOTE: 

Globe  Democrat-m 

1957  —  1,112,831  includes  198,869 
lines  of  part>run  advertisinir. 

Globe  Democrat-m 

1956  —  1,079,751  includes  86,039 
lines  of  part-run  advertisinsr. 

♦Includes  AMERICAN  WEEKLY. 

49,045  lines. 

tlncludes  THIS  WEEK.  71,441  lines. 

{Includes  PARADE,  50,233  lines. 

ST.  PAUL.  MINN. 

Pioneer  Press-m  999.921  1,092,831 

♦Pioneer  Press-S  758,756  777.632 

Dispatch-e  .  1,307,208  1,470,984 


763 

819 

411 

,041 

.519 

,971 

.181 

,520 

.521 

.839 

,672 

.993 

nes. 


.547 

.630 

.177 


.526 

,470 

.072 

.066 

26.- 

Hies 

iltC. 


PITTSBURGH.  PA. 

Post  Gazette-m  948.671  1,030.830 

Press-e  .  1,511,981  1,659.717 

tPress-S  .  845.820  805.255 

Sun  Telejrmph-e  741.038  901.225 

•Sun  Telegrraph-S  .  440.996  473,526 

Grand  Total  4.488.506  4.870.553 
•Includes  AMERICAN  WEEKI.Y, 
49.045  lines. 

tlncludes  THIS  WEEK.  71.441  lines. 


Grand  Total  3.065.885  3.341.447 
♦Includes  AMERICAN  WEEKLY. 
49,045  lines. 

ST.  PETERSBURG,  FLA. 
Independenb-e  ...  919,449  902,521 

Times-m  .  .  2.043,314  1.888,260 

5Times-S  .  772.715  727,276 


Grand  Total  3,735,478  3.518.057 
{Includes  PARADE.  51,143  lines. 


PORTLAND.  ORE. 

Oregonian-m  1.467.720  1.495,870 

•Oregonian-S  718.387  731,824 

Journal-e  ...  1.077.716  1,165.695 

tJournal-S  _  377,946  353,173 

Grand  Total  3.641.769  3.746,062 
♦Includes  AMERICAN  WEEKLY. 
55.969  lines. 

tlncludes  THIS  WEEK.  71.441  lines. 

POUGHKEEPSIE,  N.  Y. 

New  Yorker-e  .  708,005  786,093 

•♦New  Yorker-S  . .  231,387  179,824 


Grand  ToUl  939.392  965.917 

♦♦Includes  FAMILY  WEEKLY. 
35.875  lines. 

PROVIDENCE.  R.  I. 

Bulletin-e  . .  1,474,740  1,622.549 

Joumal-m  .  776,962  808.901 

tJoumal-S  _  583,529  597.278 


Grand  Total  2.835.231  3.028.728 
tlncludes  THIS  WEEK.  71.441  lines. 


SAN  ANTONIO.  TEXAS 

E-xpress-m  .  1,327,939  1,338,037 

tE.xpreta-S  591,142  587,949 

News-e  .  1,468.588  1.522.762 

Light-e  1.475.850  1,631.641 

♦Light-S .  569.485  606,082 


Grand  Total  5.433,004  5.686.471 

♦Includes  AMERICAN  WEEKLY. 
49,045  lines. 

tlncludes  THIS  WEEK.  71,441  lines. 
SAN  DIEGO.  CALIF. 

Union-m  ..  1.355,558  1.396.319 

{Union-S  689.513  667,698 

Tribune-e  ..  1.802.994  1,806,703 

Grand  Total  . .  3.848.065  3.870.720 

{Includes  PARADE,  51,143  lines. 

SAN  FRANCISCO,  CAUF. 

Chronicle-m  .  948,942  990,704 

tChronicle-S  497,294  515.171 

Examiner-m  ..  .  1,564,694  1.661.419 

♦Examiner-S  850.404  846.911 

Call-Bulletin-e  648.814  733.980 

News-e  .  716.388  849.850 


QUINCY.  MASS. 

Patroit  Ledser-e  662,276  727.120 

READING.  PA. 

Eagle  (See  Note)  993,079  1.114.325 

Eagle-S  .  182.016  212.455 

Grand  Total  1.175,095  1,326.780 

NOTE: 

Eagle  Evening  and  Times  Morning 
sold  in  combination,  linage  of 
one  edition.  Eagle  Evening,  only 
is  shown. 


Grand  Total  .  5.226,536  5,598,035 
NOTE: 

Chronicle  (m)  948,942  lines  include^ 
32,769  lines  part-run  advertising:. 
Last  Year  990,704  lines  includes 
30,448  lines  part-run  advertising. 
Chroniele-S  497,294  lines  includes 
23,281  lines  i)art-run  advertising. 
Last  Year  515,171  lines  includes 
23.514  lines  part-run  advertising. 
♦Includes  AMERICAN  WEEKLY. 
55.969  lines. 

tlncludes  THIS  WEEK.  71,441  lines. 
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SAN  JOSE.  CALIF. 


1957 

1956 

Mercury-m 

1.395,638 

1.294,697 

News-e 

1,478,438 

1,394,177 

Mercury-News-S 

471,193 

484,586 

Grand  Total 

3,345.169 

3,173,460 

SCHENECTADY.  N.  Ti 

Gazette-m  . 

9*4.992 

993.395 

Union  Star-e  . . . 

764,026 

820,818 

Grand  Total 

1.699.018 

1.814.213 

SCRANTON.  PA. 

Times-e  ... 

873,734 

1.079.313 

SEATTLE.  WASH. 

Post- 

Intelliffencer-m 

•Poet- 

1.001.839 

1.096.042 

Intelligencer-S 

471.560 

508.351 

Times-e  ..... 

1,473,995 

1.699,184 

Times-S  . . . 

516.066 

660,778 

Grand  Total 

3.463.460 

3,754.366 

♦Includes  AMERICAN  WEEKLY. 

56,969  lines. 

SHREVEPORT,  LA. 

Joumal-e  . 

882.391 

973.992 

Times-m  . 

1.006,665 

1,111,141 

Times-S  . 

347.326 

877,683 

Grand  Total  . . 

2.236.382 

2,462,816 

SOUTH  BEND.  IND 

Tribune-e 

1,223.003 

1,399.904 

Tribune-S  .  . 

501,936 

462.564 

Grand  Total 

1.724,938 

1.862.468 

.SPOKANE.  WASH. 

Spokesman- 

Review-m 

tSpokesman- 

840.874 

861.413 

Review-S 

472.643 

487,961 

Chronicle-e  ... 

959.209 

991,773 

Grand  Total 

2.272.726 

2.331.147 

tlncludes  THIS  WEEK.  71.441  lines. 

STOCKTON.  CALIF. 

Recr>rd-e  . . 

.  1.163.592 

1.. 329.1 59 

SYRACUSE.  N.  Y. 

Herald  Journal-e 
♦{Herald 

1.475.642 

1,549.475 

American-S 

673.968 

553,444 

Post-Standard-m 

856.687 

891.398 

t  Post-Standa  rd-S 

3.32.269 

273.640 

Grand  Total 

3,238.566 

3.267.957 

♦Includes  AMERICAN  WEEKLY. 

49,045  lines. 

tlncludes  THIS 

WEEK.  71.441  lines. 

{includes  PARADE.  51.143  lines. 


TACOMA.  WASH. 


News-Tribune-e 

1.129,696 

1,280.359 

News-Tribune-S 

429,135 

459.034 

Grand  Total 

TAMPA 

1.658.831 

.,  FLA. 

1,739,393 

Tribune-m 

1.870.866 

1,768.281 

♦Tribune-S  . . . 

592.145 

742,573 

♦♦Times-e 

679.813 

682.183 

Grand  Total 

3.142.814 

3.193,037 

♦Includes  AMERICAN  WEEKLY, 
49,045  lines. 

♦♦Includes  FAMILY  WEEKI.Y, 
35.875  lines. 

TOLEDO.  OHIO 

Times-m  ... 

886.412 

1.027,022 

Blade-e 

1.653.838 

1.754.410 

Blade-S  . 

763.138 

774.881 

Grand  Total 

3.202.388 

3,556.313 

TORONTO 

,  CANADA 

Globe  &  Mail-m 

1,176.257 

1,312,900 

JTelegram-e  ... 

1,982,091 

2.266.087 

Star-e  . . 

2,216,538 

2.647,859 

Star-W  _ 

64,601 

81,690 

Grand  Total  5.439,387  6,307.036 
tlncludes  WEEKEND  MAGAZINE. 
78,011  lines. 


TRENTON.  N.  J. 


Evening  Times-e 
♦♦Times 
Advertiser-S 
Trentonian-m 


936.974  1,171.686 

313,781  326.956 

633,759  803,464 


Grand  Total  ..  1,884,514  2.302.106 

•♦Includes  FAMILY  WEEKLY, 
35,875  lines. 


TROY.  ;N.  Y. 

1957  1956 

Record  (See  Note)  •'862.910  896.225 

NOTE: 

Record  Morning  sold  in  combina¬ 
tion  with  Times-Record  Evening. 
Linage  of  one  edition.  Record 
Morning,  only  is  given. 


TUI,SA, 

OKLA. 

Tribune-e  .  _ 

1,473.770 

1,622,062 

World-m  . 

1.457,832 

1.459.945 

World-S  . 

491.993 

441.869 

Grand  Total 

3.423.595 

3.423.876 

UNION  C)TY,  N.  J, 

Hudson  Dispatch-m 

695,311 

808.040 

UTICA 

,  N.  Y. 

Observer  Dispatch-e 

803.003 

842,727 

♦♦Observer 

Dispatch-S 

298,668 

218,828 

Press-m  . . 

926,331 

866.720 

Grand  Total  .  . .  2.027,002 

1.927.276 

♦♦Includes  FAMILY  WEEKLY, 

35,875  lines. 

WASHINGTON,  D.  C. 

News-e  . 

888.771 

916.993 

Post  &  Times- 

Herald-m 

2,040.993 

2.109,628 

•§Post  &  Times- 

Herald-S 

676.458 

829,695 

Star-e  .  . 

2.392.620 

2,681,021 

tStar-S  .  . . 

807,718 

841.841 

Grand  Total 

6.806,560 

7.378.978 

♦Includes  AMERICAN  WEEKLY. 
49,045  lines. 

tlncludes  THIS  WEEK,  71,441  lines. 
{Includes  PARADE,  51,143  lines. 


WATERBURY,  CONN. 


Amcriean-e 

1,038.181 

1,109,404 

Republican-S 

298.692 

269.885 

Grand  Total 

1.336.873 

1.379.289 

WESTCHESTER  COUNTY 

MACY  GROUP,  N.  Y. 

Mamaroneck 

Times-e 

471.766 

467.9.58 

Mount  Vernon 

Argus-e  ... 

630,609 

630.662 

New  Rochelle 

Standard-Star-e 

636,549 

670.268 

Ossining  Citizen- 

Register-e  .... 

476,265 

445.1''8 

Peekskill  Star-e 

375.737 

368.247 

Port  (Theater  Item-e 

620.901 

602.461 

Tarrytown  News-e 

464.494 

462.680 

Yonkers  Herald 

Statesman-e 

702.664 

701.415 

White  Plains  Reporter 

Dispatch-e 

757.903 

819.289 

Grand  Total 

.5.136.888 

6,168.178 

WICHITA 

.  KANSAS 

Beacon-e 

825,584 

924.190 

♦Beacon-.'? 

292.462 

336.646 

Eagle-m  . 

1.362.024 

1.406.808 

tEagle-S 

462.810 

431.704 

Eagle-e 

1.133,326 

1,110.828 

Grand  Total 

4.076.206 

4.210.176 

♦Includes  AMERICAN  WEEKLY. 

49,045  lines. 

tlncludes  THIS  WEEK.  71.441  lines. 
WINSTON  SALEM.  N.  C. 


Journal  (See  Note)  837.496 

Journal  & 

Sentinel-S  _  279.261 


Grand  Total  .  1.116,757 
NOTE: 


The  Journal  Morning  and  Sentinel 
Evening  are  sold  in  combination. 
Linage  of  only  one  edition.  Jour¬ 
nal  Morning,  is  shown. 

WORCESTER.  MASS. 

Telegram-S  _  483.006  489.792 

Tclegram-m  792.098  874.376 

Gazette-e  ..  1.034.587  1.083.323 

Grand  Total  ...  2.309.691  2.447.491 

YAKIMA.  WASH. 

Republic  (Sec  Note)  706.315  721,74« 

{Herald-S  236,005  211,417 

Grand  Total  942,320  933,16.5 

NOTE: 

Republic  Evening  and  Herald 
Morning  sold  in  combination : 
linage  of  one  edition  only.  Eve¬ 
ning.  is  shown. 

{Includes  PARADE.  51,143  lines. 

{ContinHed  on  page  58) 
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YOUNGSTOWN.  OHIO 


1957 

1956 

Vindicator 

Telegram-e 

1,294,990 

1.290,807 

IVindicator 

Telegram-S 

678,748 

674.600 

Grand  Total 

. .  1,973,738 

1,965,407 

SIncludcs  PARADE,  51,143 

lines. 

ADVERTISING  LINAGE 
SERVICE 

AUGUSTA,  GA. 

Chronicle-m 

(See  Note)  693.230  826,933 

IChronicle-S  199,669  216,488 

Grand  Total  .  .  .  892,799  1,043,421 

§—1957—61,277  lines  PARADE  ad¬ 
vertising. 

|_1956_68.599  lines  PARADE  ad¬ 
vertising. 

NOTE : 

Chronicle-m  sold  in  combination 
with  Herald-e. 


BUUEFIELD,  W.  VA. 


Telegr.-iph-m 

1957 

1956 

(See  Note) 

379,448 

424,335 

•*Teiegraph-S 

156,166 

136,892 

Grand  Total 

635,604 

660,227 

••  1957  — 

35,893  lines 

FAMILY 

Weekly  Advertising. 

NOTE; 

Telegram-m  sold  in  combination 
with  Sunset  News-c 

COLUMBIA,  S.  C. 

State-m  .  802.335  876,976 

•State-S  391,084  422,676 

Record-m  .  699,790  761,634 


Grand  Total  1,893,209  2,060,084 

•  -  1957  49,034  lines  AMERICAN 

WEEKLY  advertising. 

•  1956  —  45,609  lines  AMERICAN 
WEEKLY  advertisng. 

HAVERHILL,  MASS. 

Gazette-e  . .  619,070  637.634 

JAMESTOWN,  N.  Y. 
Post-Journal-e  727,713  869,776 

LEVITTOWN.  PA. 

Times-e  (See  Note)  634,086  606,436 

NOTE : 

Sold  in  combination  with  Bristol 
Courier. 


You'd  think  we  had  a  crystal  ball! 

EDITOR  &  PUBLISHER 
1957  MARKET  GUIDE 
ESTIMATES  ARE 

ACCURATE! 

If  you're  using  the  1957  estimates  of 
population,  retail  sales  and  individual 
income  found  in  the  1957  E&P  MARKET 
GUIDE,  you  can  count  on  their  ac¬ 
curacy! 

You're  not  only  getting  data  a  year  or 
more  ahead  of  that  furnished  by  any 
other  publication — but  the  U.S.  Com¬ 
merce  Department's  Survey  of  Current 
E&P's  Ray  Prescott  really  comes  close  to  hitting  their  figures 
on  the  nose.  Take  a  look  at  these  comparisons; 


Census  Depl.  population,  1956  . 169.7  million 

E&P  population  estimate,  1956 . 169.5  million 

E&P  FORECAST  WITHIN  .0012%! 

Census  Dept,  retail  sales,  1956 . $191.5  billion 

E&P  retail  sales  estimate,  1956  . $1 92.3  billion 

E&P  FORECAST  WITHIN  .0042%! 


Census  Dept,  individual  income,  1956  $321  billion 

E&P  individual  income  estimate,  1956 . $310  billion 

E&P  FORECAST  WITHIN  3.5%  I 

If  you  need  data  on  population,  retail  sales  or  individual 
income  to  plan  sales  or  advertising,  be  sure  the  data  you 
use  is  current  (only  the  E&P  MARKET  GUIDE  gives  you  1957 
data) — and  accurate.  Use  the  data  in  the 

Editor  &  Publisher  Market  Guide 

1475  BROADWAY.  NEW  YORK  36,  N.  Y. 

1957  Market  Guide  new  available— $6  per  copy. 

1958  Market  Guide  to  be  published  November,  7957. 
Order  your  copy  now. 


MONROE,  LA. 


1957 

1956 

World-m 

661,730 

618,462 

World-S  . . 

193.636 

202,468 

News-Star-e 

660.622 

600,881 

Grand  Total 

.  1,316,887 

1,421,811 

PATERSON.  N.  J. 

Call-m 

788,024 

797,981 

News-e  . 

1,009,204 

1,047,729 

Grand  Total  . . 

1,797.228 

1,846.710 

SALEM.  ORE. 

Capital  Journal*e 

764,340 

886,987 

Oregon  Statesman-! 

m  696,614 

718,806 

Oregon  Statesman-S  179,051 

136,717 

Grand  Total 

1,538,906 

1,741,609 

SCRANTON,  PA. 

Tribune-m 

369,466 

488,695 

SScrantonian-S  . . . 

.  236,261 

294,410 

Grand  Total 

605,707 

783,006 

1  —  1967  —  61,277  lines 

PARADE 

advertising. 

§  —  1966  —  68,699  lines 

PARADE 

advertising. 

WILKES-BARRE.  PA. 

Rccord-m . 

698,486 

633,274 

Times-Leader-e  . 

885,265 

976,917 

Independent-S 

346,344 

360,672 

Grand  Total 

.  1,829,085 

1,969,863 

FIGURES 

supplied 

by  publisher 

ABERDEEN.  S.  D. 

American-News-e 

266.342 

323,484 

American-News-S 

104,636 

98,252 

Grand  Total 

369,978 

421.786 

ABILENE.  TEX. 

Reporter-News-m 

696,304 

681,324 

Reporter-News-e 

700.826 

704,536 

Reporter-News-S  . 

248,920 

260,190 

Grand  Total 

1.646,050 

1,646,050 

ALTOONA.  PA. 

Mirror-e  _ 

892,962 

945.000 

APPLETON-NEENAH- 

MENASHA.  WIS. 

Poat-C  rescent-e 

1,310.764 

1.344.742 

BATTLE  CREEK,  MICH. 

Enquirer  &  News-e 

802,420 

954. .541 

Enquirer  &  News-S 

190,096 

210,3.36 

Grand  Total 

992.616 

1.164.877 

BIG  SPRING.  TEX. 

Herald^e 

335.356 

384,188 

Herald-S 

167,971 

162,740 

Grand  Total 

493,327 

646.928 

BURLINGTON.  VT. 

Free  Press-m  .... 

607,263 

661,911 

CANTON.  OHIO 

Repository-e 

1,414,742 

1,547,980 

Repository-S 

606,678 

588.014 

Grand  Total 

2,021,320 

2,135.994 

CARBONDALE-HERRIN- 

MURPHYSBORO.  ILL. 

Southern 

Illinoisan-e 

25.437 

30.182 

Southern 

Illinoisiin-S 

3.i:i7 

3.564 

Grand  Total 

.  28.674 

34.546 

CASPER.  WYO. 

Tribune-Herald-e  . 

379,498 

412,076 

Star-m . 

261,982 

266,878 

Tribune-Herald  & 

Star-S  . 

267,936 

262,336 

Grand  Total 

899.416 

920.290 

CHAMPAIGN- 

URBANA. 

ILL. 

Courier-e  . 

661,792 

648,788 

Courier-S  . . . .  . 

166,768 

164,332 

Grand  Total 

728,560 

813,120 

CHILLICOTHE,  OHIO 

Gazette-e  . 

695.362 

774,042 

CORPUS  CHRISTI,  TEX. 

Caller-m 

1.160,628 

1,143,002 

Times-e  . 

.  1.152.368 

1,164,038 

Caller-Times-S 

338,156 

346,654 

Grand  Total 

2,651,152 

2.653,714 

EDITOR  ac 


DAVENPORT,  IOWA 


1957 

1956 

Times-e  . .  . 

Democrat-S 
Democrat-e  . 

.  966.634 

281,036 
688,264 

1,039,472 

279,804 

732,354 

Grand  Total 

.  1,926,924 

2,061,630 

DAYTONA 

BEACH.  FLA. 

News-e  ... 

News-Joumal-S 
Journal-M  .  . 

668,430 
.  211,092 

677,278 

641,438 

188,398 

638.330 

Grand  Total  . 

1.556.800 

1,468,166 

DECATUR.  ILL. 

Herald  & 

Rev  lew- me 
Herald  & 

Review-S 

.  887,064 

310,688 

922,096 

338,296 

Grand  Total 

1,197.742 

1.260.392 

DENISON.  TEXAS 

307,370 

318,570 

114,394 

Herald-S 

83,132 

Grand  Total 

390,602 

432,964 

EAST  ST. 

LOUIS.  ILL. 

Journal-e  .... 
Journal-S  .  . 

473,088 

189,130 

534,492 

200,283 

Grand  Total  . . 

662,218 

734,775 

GRAND  FORKS.  N.  D 

Herald-meS 

481,840 

627.616 

GREEN 

BAY,  WIS. 

Press-Gazette-e  . . 

.  1,082,942 

1,142,330 

GREENVILLE.  TEX. 

Herald-Banner-e 
Herald-  Banner-S 

213.322 

79,672 

190,239 

76,047 

Grand  Total 

292,894 

265,286 

GREENWICH.  CONN. 

Time-e 

450,114 

458,388 

HUNTINGTON.  W.  VA. 
Advertiser-e  ....  894,479  974,115 

Herald  I)i.spatch-m  896,049  976,450 


Advertiser-S  . .  353,356  310,810 


Grand  Total  2,142.884  2,260.375 
•Includes  AMERICAN  WEEKLY. 
48,747  (1957):  46,123  (1966). 

COMIC  WEEKLY  6.867  (1967): 

8,164  (1956). 


HYANNIS.  MASS. 

Cape  Cod 

Standard-Ttimes-e 

342,468 

361.722 

JOHNSTOWN.  PA. 

Tribune- 

Democrat-d 

1,004,115 

1.099.38.5 

KINGSTON.  N.  Y. 

Freem,tn-e  . . 

553,028 

547.960 

LINCOLN.  NEB. 

Star-m  . 

776,488 

826.624 

Joumal-e . 

767,022 

810.166 

Journal  &  Star-S  . 

205,634 

207.872 

Grand  Total 

1,738,044 

1,843.662 

MADISON,  WIS. 

Capital  Times-e 
Wis.  State 

884,766 

956,368 

942,396 

Joumal-m 
|Wis.  State 

885,787 

403,942 

Journal-S 

378,000 

Grand  Total 

2.148.662 

2,302.706 

flncludes  PARADE,  60,939  lines. 


MARSHALL.  TEX. 

Ncws-Messenger-e  314.496  379,442 

News-Messenger-S  166,862  171,109 

Grand  ToUl  481,348  660.651 

MONTGOMERY.  ALA. 
Advertiser-m  902,916  1,002,372  | 

Advertiser-S  288,218  299.096 

Journal-e  . .  932,696  1,031,240 

Grand  Total  ..  2.123.730  2.332.708 

NEW  BEDFORD,  MASS. 
Standard-Times-e  799,022  851,172 

§Standard-Times-S  227,864  251.226 

Grand  Total  .  1.026.876  1.102.398 

§Includes  PARADE.  60.936  (1967); 
68,040  (1956).  . 

NORRISTOWN,  PA. 
Times-Herald-e  660,126  763.474 

(Continued  on  page  60) 
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Distant  cities 
at  your  fingertip 


lien  Avt'iy  is  an  engineer  at  Western  Electric’s 
Kearny,  N.  J.,  manufacturing  plant  where  he 
plays  a  key  part  in  tailoring  new  types  of  Bell 
telejihone  central  office  equipment  to  the  needs 
of  communities  all  over  America  .  .  .  perhaps 
yours.  The  equipment  Ben  is  now  working  on 
is  part  of  the  new  system  known  as  Direct  Dis¬ 
tance  Dialing.  Rapidly  coming  into  use,  this 
system  makes  it  possible  for  telephone  users  to 
dial  directly  across  the  nation  about  as  easily  as 
dialing  neighbors  across  the  street. 

’I'he  highly  specialized  engineering  job  done 
by  Western  Electric  men  like  Ben  .Avery  is  part 
of  the  many-sided  contribution  which  we,  as 


manufacturing  and  supply  unit  of  the  Bell  Sys¬ 
tem,  make  to  Bell  telephone  service  in  your 
community. 

Besides  manufacturing  the  telephones  and 
eiiuipment  needed  by  your  Bell  telephone  com¬ 
pany  to  provide  local  service,  we  also  make  and 
install  the  transmission  and  switching  e(iuipment 
which  does  .  .  .  (piite  literally  .  .  .  put  distant 
cities  at  your  fingertip  when  you  dial. 


Electric 
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OIL  CITV-FRANKLIN.  PA. 

1957  1956 

Uerriek-m  406,996  466.213 

News-Herald-e  ...  315,196  296,654 


Grand  Total  .  .  722,191  762,867 

ORLANDO,  FLA. 

Sentinel-m  .  . .  1.494,388  1,283,324 

Sentinel-e  .  1,451,814  1,292,424 

Sentinel-Star-S  .  . .  489,370-»  419,314 


Grand  Total  .  .  .  3,435,572  2,996,062 
NOTE : 

1957 — Total  includes  523,340  part- 
run  advertising. 


1956— Total  includes  234,594  part- 
run  advertising. 


•♦Does  not 
WEEKLY. 

include 

FAMILY 

PARIS, 

,  TEX. 

258,202 

99,465 

316,932 

147,051 

Xews-S  . 

Grand  Total 

357,667 

463.983 

PASSAIOCLIFTON,  N. 

,  J. 

Herald-News-e  . 

873,472 

964,417 

PENSACOLA,  FLA. 

Journal-m 

844.018 

863,338 

News-Journal-S 

276,920 

270,690 

News-e  ... 

624.722 

646,576 

Grand  Total 

1.745,660 

1,780,604 

PINE  BLUFF,  ARK. 

Commercial-e 

447.972 

410,354 

Commercial-S 

109,158 

105,686 

Grand  Total 

657,130 

516,040 

For  the  month  of  February  1957 
FAMILY  WEEKI.Y  figures  arc 
35.644. 


POTTSTOWN,  PA. 


Mercury-m  . . 

676,774 

763,864 

RAPID  CITY,  S.  D. 

Joumal-e  ... 

458,4.58 

471,310 

Journal-S 

141,316 

137,662 

Grand  Total 

599,774 

608,972 

ROCKFORD.  ILL. 

Star-m 

977,298 

885,192 

Ret:ister-Republic-p 

1,405.460 

1,344.420 

Star-S 

437,178 

484.512 

Grand  Total 

2,819,936 

2.714,124 

ROCK  ISLAND-MOI.INE, 

ILL. 

Argus-e 

873. .500 

926,945 

Dispatch-e 

884,254 

991.536 

Grand  Total 

1,757,754 

1,918,481 

SALISBURY,  N.  C. 

Post-e 

491,050 

534.730 

Post-S 

134,806 

157,808 

Grand  Total 

625,856 

692,538 

SAN  ANGELO,  TEX. 

Times-m  ... 

569,254 

663,572 

Standard-e  .  .  . . 

556,738 

655,970 

Standard-Tini^^*s»S  . 

228,858 

251,034 

Grand  Total  ,  . . 

1,354,850 

1,670,576 

SIOUX  FALLS,  S.  D 

Argus- Ijeader-e 

584,206 

624,288 

Arprus-Leader-S 

194,264 

186.816 

Grand  Total 

778.470 

811,104 

SNYDER,  TEX. 

News-e  .... 

192,458 

219,982 

New's-S  .  . 

84,518 

102,298 

Grand  Total 

276,976 

322,280 

SUPERIOR.  WIS. 

Tele(rram-e 

534,744 

560,714 

WAUKEGAN,  ILL. 

News-Sun-e  .  . 

897,498 

869,680 

WILMINGTON,  DEL 

News-Journal-meS 

1,383,730 

1.632,826 

CANADA 

CALGARY,  ALTA. 

Herald-e  .  1.413.805  1.396,914 

CHARLOTTETOWN.  P.EJ. 
Guardian-m  323,994  374,011 

CHATHAM.  ONT. 

News-e  ...  631,640  772,982 

GALT,  ONT. 

Reporter-e  634,784  650.476 

GUELPH,  ONT. 

Mercury-e  693.428  746,679 

HAMILTON,  ONT. 

Spectator-e  1,893,600  1,947,888 


KIRKLAND  LAKE.  ONT. 

1957  1956 

Northern  News-e  293,349  256,796 

MEDICINE  HAT,  ALTA. 

JNews-e  . 636,731  446,377 

JIncludes  WEEKEND,  77,302  (1957)  ; 
69,991  (1956). 

MOOSE  JAW,  SASK. 
Times-Herald-e  .  451,617  481,361 

NANAIMO.  B.C. 

Free  Press-e  .  463,408  424,288 

NORTH  BAY,  ONT. 

Nugget-e  .  608,227  649,617 

ORILLIA,  ONT. 

Packet  &  Times-e  238,333  140,663 

OSHAWA.  ONT. 

Times-Gazette-e  673,989  608,623 

OTTAWA,  ONT. 

JCitizen-e  .  1,389,006  1,384,750 

^Including  WEEKEND  Magazine  and 
Comic  section. 

PORT  ARTHUR,  ONT. 

News  Chronicle-e  770,052  688,648 

PRINCE  ALBERT,  SASK. 

Herald-e  . 329,688  306,333 

QUEBEC,  QUE. 

Chronicle- 

Telegraph-e  300,633  301,406 

LeSoleil-L'Evenemcnt 

Journal-me  .  1,441,136  1,685,670 

SARNIA.  ONT. 

Observer-e  .  635,040  645,463 

SUDBURY,  ONT. 

Star-e  .  786,182  748,595 

TIMMINS,  ONT. 

Press-e  391,295  405,092 

VANCOUVER,  B.C. 

Herald-m  . 344,728  339,705 

Province-e  .  1,346,626  1,432,901 

♦Sun-e  .  2,032,648  2.107.674 

^Includes  WEEKEND  Magazine,  78,- 
190  (1957)  ;  70.630  (1966). 
WELLAND,  ONT. 

Tribune-e  .  632,948  627,793 

WINNIPEG,  MAN. 

Tribune-e  .  1,112,073  1,116,009 

WOODSTOCK,  ONT. 
Sentinel-Review-e  .  472,262  625,406 

• 

FBI,  Police  Acclaim 

Curb  on  Sex  Crimes 

Oakland,  Calif. 
A  commendation  for  its 
“splendid  example  of  .  public 
service”  has  been  received  by 
the  Oakland  Tribune  from  J. 
Edgar  Hoover,  chief  of  the  FBI. 

Almost  simultaneously,  Joseph 
R.  Knowland,  Tribune  publish¬ 
er,  was  awarded  a  plaque  and 
a  life  membership  in  the  Cali¬ 
fornia  State  Juvenile  Officers 
Association. 

Both  moves  resulted  from  the 
Tribune’s  assistance  in  a  pro¬ 
gram  to  combat  the  child  moles¬ 
ter.  A  feature  of  this  activity 
was  the  publication  and  dis¬ 
tribution  to  school  children  of 
hundreds  of  thousands  of  book¬ 
lets,  free  of  charge. 

Successive  reprints  have  sent 
the  circulation  of  the  two 
booklets  close  to  the  400,000 
mark,  and  another  reprint  is 
scheduled,  Walter  A.  Brown, 
Tribune  promotion  manager, 
said. 

The  “Story  of  Sherry”  will 
be  told  by  Mr.  Brown  at  the 
National  Newspaper  Promotion 
Association  convention  in  New 
Orleans.  “This  is  Sherry”  is  the 
name  of  the  initial  booklet  pro¬ 
duced  by  Bill  Fiset,  staff  writer 
and  Ray  Marta,  Tribune  car¬ 
toonist. 


Los  Angeles  Times 
Builds  Boys  Club 

Los  Angeles 

The  $220,000  building  pre¬ 
sented  to  the  new  Southern 
Area  Boys  Club  (Los  Angreles) 
by  Los  Angeles  Times  Chari¬ 
ties,  Inc.,  was  formally  opened 
March  17. 

The  club  will  serve  one  of 
the  city’s  most  underprivileged 
areas  with  more  than  2,700 
youngsters  already  signed  up 
for  membership. 

In  addition  to  underwriting 
costs  of  the  building  and  its 
equipment.  Times  Charities  has 
also  furnished  approximately 
$46,000  to  cover  costs  of  the 
club’s  first  15  months  of  opera¬ 
tion,  but  the  organization  will 
be  operated  by  civic  leaders  and 
groups  in  the  area. 

At  the  opening  ceremony,  the 
Boys’  Clubs  of  America’s  Gold¬ 
en  Anniversary  Medallion  was 
presented  to  Philip  Chandler, 
president  of  Times  Charities,  in 
recognition  of  the  newspaper 
organization’s  contribution  of 
more  than  $1,500,000  to  boys’ 
clubs  in  past  years. 

• 

AP  Staff  Changes 

Chicago 

Alvin  Orton,  Chicago  AP 
chief  of  bureau,  has  announced 
the  transfer  of  Harvey  Breus- 
cher,  Centralia  correspondent, 
to  Chicago  as  Illinois  State  Edi¬ 
tor,  effective  April  1.  Mr. 
Breuscher,  who  has  been  in 
charge  of  the  Centralia  bureau 
four  years,  will  succeed  J.  W. 
Robertson  who  has  been  ap¬ 
pointed  Chicago  Markets  Edi¬ 
tor,  filling  a  vacancy  caused  by 
the  transfer  of  William  G. 
Ferris  to  the  New  York  Busi¬ 
ness  News  Desk.  Thomas  F. 
Pendergast,  of  the  Chicago 
bureau,  will  replace  Mr.  Breus¬ 
cher  at  Centralia. 

• 

Building  for  Library 

Cleveland 

Forest  City  Publishing  Co., 
publisher  of  the  Cleveland  Plain 
Dealer  and  Cleveland  News,  has 
announced  it  will  sell  the  old 
Plain  Dealer  Building  in  the 
downtown  area  to  the  Cleveland 
Public  Library  at  a  special 
price  of  $1,800,000. 

The  price  to  other  possible 
purchasers  would  have  been 
$2,100,000. 

• 

Parade  in  Oregon 

The  Portland  Oregonian  will 
become  No.  56  on  the  Parade 
list  effective  June  16.  A  new 
rate  card  will  be  issued  to  take 
effect  July  14,  Parade  an¬ 
nounced. 


25  Reporters 
At  API  Seminar 

Twenty  -  five  reporters  are 
taking  part  in  a  two-week  semi-  | 
nar  at  the  American  Press  In-  I 
stitute,  Columbia  University.  j 

Members  of  the  seminar  are: 

Forrest  Allen,  Cleveland  t 
(Ohio)  Press.  I 

Jack  Averitt,  Indianapolis  j 
(Ind.)  News. 

Wilson  L.  Barto,  Daily  Home  ^ 
News,  New  Brunswick,  N,  J. 

Raymond  L.  Courage,  Detroit 
(Mich.)  Free  Press. 

Roy  B.  Covington,  Charlotte 
(N.  C.)  Observer. 

Wilbur  L.  Doctor,  Providence 
(R.  I.)  Journal. 

Robert  W.  Dodson,  Norfolk 
(Va.)  Ledger-Star. 

William  P.  Frank,  Wilmington 
(Del.)  Morning  News  and  Jour- 
nal-Every  Evening. 

Robert  M.  Gray,  Memphis 
(Tenn.)  Commercial  Appeal. 

Frank  R.  Kane,  Toledo  (Ohio) 
Blade. 

Peter  F.  Kihss,  New  York 
Times. 

John  G.  Leland,  Charleston 
(S.  C.)  News  and  Courier. 

Arthur  F.  Lenehan,  Passaic- 
Clifton  (N.  J.)  Herald-News. 

Francis  M.  Lordan,  Camden 
(N.  J.)  Courier-Post. 

John  W.  Mashek,  Dallas 
(Tex.)  Morning  News. 

John  L.  Moore,  Pawtucket 
(R.  I.)  Times. 

Edward  S.  Osheskie,  Valley 
Daily  News,  Tarentum,  Pa. 

Van  Pritchartt  Jr.,  Memphis 
(Tenn.)  Press-Scimitar. 

Delbert  P.  Ray,  Rochester 
(N.  Y,)  Times-Union. 

Ben  Reeves,  Louisville  (Ky.) 
Courier- Journal. 

Tom  Rickert,  Waukesha 
(Wis.)  Daily  Freeman. 

Keith  Schonrock,  Hartford 
(Conn.)  Courant. 

John  Seigenthaler,  Nashville 
Tennessean. 

Anthony  E.  Thein,  Trenton 
(N.  J.)  Evening  Times. 

Stanley  J.  Zabroski,  Hartford 
(Conn.)  Times. 


Miss  Gonzales  Dies 

Columbia,  S.C. 

Miss  Harriott  Rutledge  Elli¬ 
ott  Gonzales,  last  of  the  im¬ 
mediate  family  which  estab¬ 
lished  the  State  newspaper  here, 
died  March  19.  She  had  lived 
at  Oak  Lawn,  large  family 
estate  in  Charleston  County. 
Miss  Gonzales  was  vicepresident 
and  a  member  of  the  Board  of 
Directors  of  the  State-Record  I 
Co.  which  owns  the  two  daily 
newspapers  here. 
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How  to  sew  up  the  market 

in  Pennsylvania  's  J\o.  3  ''City" 


Do  your  sales  in  Pennsylvania  go  beyond  Philadelphia 
and  Pittsburgh?  There’s  a  lot  left  of  the  State,  you  know 
.  .  .  together  they  wrap  up  less  than  one-third  of  its  pop¬ 
ulation.  If  you’re  short-sighted  enough  to  let  your  sales 
stop  there,  you're  not  even  scratching  the  surface  of  this 
prosperous  land. 

Rut  if  you'll  take  our  advice  and  aim  your  guns  at  Penn¬ 
sylvania’s  third  largest  city,  you’ll  be  hitting  the  heart  of 
the  Keystone  State.  It  won’t  do  any  good  to  look  at  your 
map  .  .  .  the  city  we’re  talking  about  is  the  composite 
market  made  up  of  the  14  cities  listed  below  .  .  .  each  one 
a  primary  market  or  key  trading  center.  Put  them  together 
and  they  account  for  a  full  and  unduplicated  sixth  of  all 
the  customers,  paychecks  and  spendable  dollars  in  the  en¬ 
tire  State.  And  it's  so  easy  to  reach  them  .  .  .easy  to  sell 
them  if  you'll  just  remember  that  50%  of  them — a  quarter 
million  families — shop  through  their  local  newspapers 
every  day. 

Put  these  active  local  dailies  on  the  top  of  your  next 
media  list  and  \  oil'll  sew  up  the  market  in  Pennsylvania’s 
No.  3  “City.” 


Sell  Pennsylvanio^s  No.  3  “Ci'fv”  with  those  nowspnpors; 

BEAVER  FALLS  NEWS-TRIBUNE  (E)  •  CHAMBERSBURG  PUBLIC 

OPINION  (E)  •  COATESVILLE  RECORD  (E)  •  CONNRLLSVILLE 

COURIER  (E)  •  INDIANA  GAZETTE  (E)  •  JEANNETTE  NEWS- 

DISPATCH  (E)  •  LOCK  HAVEN  EXPRESS  (E)  •  NEW  CASTLE 

NEWS  <E)  •  SUNBURY  DAILY  ITEM  (E)  •  TOWANDA  REVIEW  (M) 

•  WARREN  TIMES-MIRROR  (E)  •  WASHINGTON  OBSFJIVRR  RE¬ 
PORTER  (MAE)  •  WILLIAMSPORT  SUN  GAZETTE  (E)  •  YORK 

DISPATCH  (E) 
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SYNDICATES 


Bunco  Game  Exposed 
By  BelVs  Spillman 


Cartoonists 


toonist  for  the  Columbus  (Ohio) 

Dispatch  while  attending  Ohio 
Wesleyan  University.  After 
graduation  he  worked  as  edi-  IXFilf  o  1 

torial  cartoonist  and  sketch  OllllilClLlAJllclI 

artist  for  the  Des  Moines  •  . 

(Jrganization 


By  Janies  L.  Culliiigs 

A  West  Coast  radio-TV  per¬ 
former,  magician  and  ex-war 
correspondent  with  a  knowledge 
of  the  bunco  racket  has  been 


(Iowa)  Register  and  Tribune. 

At  this  time,  1933,  he  created 
and  produced  “Jitters,”  a  comic 
strip  that  ran  until  1943. 


man  explain  all  variations  of 
the  bunco  theme,  you’ll  never 
again  trust  a  stranger.  It’s 
amazing  the  number  of  ways 


signed  by  Bell  Syndicate  to  a  there  are  to  be  swindled. 


daily  column  on  the  subject. 
Starting  May  6  Sandy  Spill- 


Sandy  Spillman,  who  acts  as 
consultant  to  business  protective 


Columbians  Smith 

Gail  Smith,  recently  of  Hall 
Syndicate,  has  become  a  sales¬ 
man-partner  with  Columbia 
Features,  Inc.,  according  to 
Glenn  Adcox,  president. 

A  native  of  Chicago  and 


Washington 
The  Association  of  American 
Editorial  Cartoonists  has  been 
incorporated  under  the  laws  of 
the  District  of  Columbia  with 
110  of  the  top  craftsmen  includ¬ 
ing  10  Pulitzer  Prize  winners 
as  charter  members. 

A  convention  has  been  called 
for  May  17  and  18  to  draft  by¬ 


man,  who  stars  in  “This  Morn-  organizations  and  bunco  squads  graduate  of  Dartmouth,  Mr.  laws  and  elect  permanent  di- 

ing,”  out  of  KPIX  in  San  of  West  Coast  police  depart-  Smith  formerly  was  with  the  rectors  and  officers.  Interim 

Francisco,  will  inform  readers  ments,  began  his  career  in  radio  advertising  staff  of  General  officers  are :  Gib  Crockett,  Wosfc- 

in  1937  as  news  editor  of  Electric.  He  served  in  World  ington  Star,  chairman  of  the 

KSFO.  Off-air,  he  wrote  short  War  II  as  a  Marine  flyer  and  board;  Dan  Dowling,  New  York 

stories,  radio  scripts  and  com-  in  Korea  commanded  a  jet  Herald  Tribune,  president; 

mercials,  occasionally  handling  fighter  squad.  James  Berryman,  Washington 

production  jobs  for  Art  Link-  Mr.  Smith  said:  “There  is  no  Star,  1st  vice  president;  Harold 
member  of  the  family.  The  vie-  letter  and  Tom  Breneman.  question  in  my  mind  but  that  Talburt,  Washington  Daily 

tim  hears  that  the  departed  has  After  service  as  a  Navy  pilot  the  syndicate  business  is  the  Hews,  2nd  vice  president;  John 

ordered  an  expensive  jewelry  and  radio  head  of  the  Navy’s  most  fascinating  and  challeng-  Stampone,  Army  Times,  secre- 

item,  say  $95  worth  of  initialed  news  bureau,  he  became  opera-  mg  business  I  know,  and  after  tary-treasurer. 


of  all  the  vicious  tricks  of  the 
con  man/lady. 

He’ll  tell,  for  instance,  about 
the  “death  vulture”  who  preys 
on  those  who  have  lost  some 


locket.  The  salesman  says  he’s 
sorry  to  bother  you  at  this  time ; 
he  didn’t  know  about  the  death. 
But  since  the  locket  is  initialed, 
well — .  The  victim  usually 
hands  over  the  money,  deeply 
moved  by  the  deceased’s 
thoughtfulness.  The  jewelry, 
of  course,  is  junk,  worth  much 
less  than  $95. 

Or  you  can  learn  how  the 


due  consideration  I  have  de¬ 
cided  to  become  associated  with 
Columbia  Features.” 


tions  supervisor  of  KPIX  and 
then  its  program  and  special 
ev'ents  director.  During  the 
Korean  war,  Mr.  Spillman  was 
a  combat  correspondent.  He  is  ^  ’/t  r" 

member  of  the  Society  of  Lannmess 

Milt  Caniff’s  timing  in  a  re¬ 
cent  continuity  w'as  praised 


American  magicians. 

AIS^s  Poinier 
Arthur  B.  Poinier,  editorial 
cartoonist  of  the  Detroit 


w'as 

thusly  in  a  Toledo  (Ohio) 
Blade  editorial. 

“With  his  reputation  for  can- 


Founders  of  the  Association 
believe  this  is  the  first  attempt 
to  organize  political  cartoonists 
on  a  national  scale. 

Mr.  Dowling  told  E&P  the 
organization  was  mainly  for 
“social  purposes”  and  it  has  no 
formal  business  agenda. 

Mr.  Crockett  said  the  idea  of 
an  organization  confined  to  edi¬ 
torial  cartoonists  has  been  dis- 


bunco  artists  work  the  lost-ring  (Mich.)  News,  has  arranged  niness  already  established.  Mil-  cussed  in  the  profession  for 

game,  or  the  breed-your-own-  for  syndication  of  his  work  ton  Caniff  didn’t  have  to  come  several  years.  This  aspiration, 

rabbits-at-hoine  —  we’ll-buy-the-  through  Associated  Newspapers,  up  just  now  with  a  continuity  he  emphasized,  does  not  base  on 

offspring  gimmick,  or  the  Inc.  foj.  bis  ‘Steve  Canyon’  strip  dissatisfaction  with  National 

phony  sweepstakes  dodge,  or  Mr.  Poinier,  who  has  been  based  on  the  amazing  success  Cartoonists  Society  and  is  in 

the  famous  pigeon-drop  trick.  well  awarded  for  his  drawings,  story  of  the  Stumphill  basketball  no  sen.se,  he  said,  a  “break- 

After  you’ve  had  Mr.  Spill-  started  out  as  a  sports  car-  team  —  coached  by  Steve’s  at-  away.”  Crockett  and  most  of 


Tight(si)  sque^ezt^! 

Blood  pressure  and  interest  will  rise ...  readers  will 
wait  with  hated  breath  for  tomorrow's  adventure... 
t  as  they  get  into  the  exciting  episode  of  Red  trickery 
and  intrigue,  wiretapping,  shadowing,  life  risking... 
and  meet  the  fascinating  characters  including  a  sleek 
and  slinkv  female  operative  posing  as  a  trapeze  artist... in  the 
sequence  just  starting  of 

Terry. . . 

George  Wunder's  ace  adventure  strip . . .  that  delivers  jet  era  thrills, 
atomic  attention,  combines  realism  and  romance  in  the  sky  and 
on  the  ground.  With  an  assured  audience  of  enthusiastic  fans, 
of  both  sexes,  and  every  age  and  income  bracket,  Terry  builds 
circulation  and  adds  prestige!  Don’t  miss  the  new  sequence!  For 
proofs  and  prices,  phone,  wire,  or  write  Mollie  Slott.  Manager ... 

Chiv€U€fn  T'rihun4*"\€»iM'‘  Ynrk 

\fir»  Buildinti.  \eir  York 
Mnc.  Trthunr  Toirrr,  S  hlraoo 


his  associates  will  continue  their 
membership  in  NCS.  By  creat¬ 
ing  the  new  oi'ganization  with 
its  narrowed  base,  the  founders 
feel  they  can  better  pool  com¬ 
mon  interests. 

The  group  has  no  program 
other  than  to  organize  at  this 
point,  Crockett  said. 

• 

Reporter  Stands 
On  His  Confidenee 

Harrlsburg,  Pa. 
Joseph  H.  Miller,  political 
reporter  for  the  Philadelphia 
Inquirer,  a  witness  before  a 
legislative  committee  probing 
the  Pennsylvania  Board  of 
Pardons,  refused  this  week  to 
divulge  sources  of  information 
on  a  story  challenged  by  At- 
toiney  General  'Thomas  D. 
McBride. 

Mr.  Miller,  a  veteran  on  the 
Inquirer  staff,  to  the  committee: 
“I  don’t  even  disclose  my 
$266,698.  Principal  beneficiaries  .sources  to  my  publisher  —  I 
are  his  widow  and  daughter.  never  do.” 
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tractive  kissin’  cousin,  Poteet 
Canyon  —  to  prove  he  knows 
how  to  exploit  the  interests  of 
his  readers. 

“It  can’t  have  escaped  Mr. 
Caniff’s  notice  that,  about  this 
time  every  year,  most  of  the  48 
states  become  engulfed  by  the 
particular  kind  of  hysteria  in¬ 
duced  by  selecting  one  or  more 
high  school  basketball  cham¬ 
pions. 

“Newspaper  sports  pages  are 
dominated  by  it.  To  twirl  the 
dial  of  a  radio  is  to  bring  in 
the  cheers  and  groans  attendant 
to  this  process  on  half  a  dozen 
different  fronts  in  this  and  sev- 
I  eral  surrounding  states.” 

I  Rice  Estate 

According  to  an  estate  tax 
'  appraisal,  sports  writer  Grant- 
I  land  Rice  left  a  net  estate  of 
$242,907  when  he  died  July  13, 
I  1954.  Gross  assets  totalled 
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You  can  if  you  offer  a  wide  variety  of 
KING  features.  For  two  good  reasons: 

( 1 )  You  do  have  the  best  features 
that  can  be  found  anywhere. 

(2)  You  are  serviced  promotion  mats 
on  each  individual  feature,  to  let  your 
readers  know  you  have  the  best  features. 
At  KING  the  vital  function  of  reader 

promotion  is  considered  as  much 
a  part  of  each  feature  as  the  characters 
in  a  comic  strip  or  a  columnist’s  by-line. 


The  best 


features  make  the  best  friends 
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1‘HOrOGRAPHY 


Greatest  Photograpliie 
Gains  Ahead:  Cowles 


Bv  Janu‘i<  L. 


The  photojournalist  has  just 
started  to  come  into  his  own,  in 
the  opinion  of  Gardner  (Mike) 
Cowles  publisher  of  Look 
and  president  of  the  Des  Moines 
(Iowa)  Register  and  Tribune. 

As  principal  speaker  at  the 
awards  dinner  of  the  12th  an¬ 
nual  convention  of  the  National 
Press  Photographers  Associ¬ 
ation,  held  in  Washington,  1>.C., 
last  week,  Mr.  Cowles  said: 

•‘Despite  the  gieat  gains  of 
photography,  1  think  I’m  right 
in  my  belief  that  the  greatest 
gains  are  still  to  come.” 

In  the  past,  he  said,  the  value 
of  good  reporters  and  corres¬ 
pondents  has  been  stressed,  but 
not  nearly  enough  emphasis  has 
been  placed  on  the  value  of 
good  photojournalists. 


.All  Journalists 


One  of  the  reasons  for  this 
might  be  that  editors  for  ni»ny 
years  have  thought  of  camera¬ 
men  only  as  photographers 
rather  than  as  the  journalists 
the  good  ones  actually  are,  Mr. 
Cowles  explained. 

•’I  would  like  to  see  more 
people  brought  to  a  realization 
that  a  good  photographer  is 
fully  as  important  as  a  good 
foreign  correspondent,”  he  said, 
•'and  perhaps  even  more  im¬ 
portant  because  his  work  can 
completely  cut  across  language 
barriers. 

"Good  pictures  don’t  just  hap¬ 
pen.  The  good  photographer 
knows,  from  all  he  has  read, 
all  he  has  seen,  all  the  tech¬ 
niques  he  has  mastered,  to  sense 
the  exact  moment  to  take  the 
picture. 

“He  can  sense  the  historic, 
meaningful  situation,  and  he  is 
always  prepared  for  it.  He  has 
to  be  well  read;  he  has  to  under¬ 
stand  human  nature:  he  has  to 
be  able  to  cope  with  unexpected 
situations;  and  he  has  to  use 
his  own  best  judgment  as  to 
what  sequence  of  shots  is  news¬ 
worthy,  original  or  photogenic. 
He  has  to  be  selective  and  yet 
not  miss  anything  big.” 

If  the  photographer  is  lucky, 
Mr.  Cowles  said  he  may  come 
up  with  a  once-in-a-lifetime  shot 
to  match  some  of  the  grand 
ones — the  Hindenburg  disaster, 
the  sinking  of  the  Morro  Castle, 
the  death  struggle  of  the  An¬ 
drea  Doria,  the  flag-raising  at 
Iwo  .lima. 


‘‘The  whole  world  is  his 
studio.”  he  said.  “He  can  bring 
laughter,  sorrow,  love,  awe  and 
anger  to  millions  of  people  by 
capturing  on  film  emotions  com¬ 
mon  to  us  all.  He  can  inform 
and  educate. 

“He  can  motivate  people  to 
action.  Above  all,  he  has  the 
power  and  the  duty  and  the 
privilege  to  bring  light  to  a 
darkened  world,  the  light  of 
understanding.” 

More  Important 

Today,  he  said,  we  need  to 
communicate  effectively  with  the 
rest  of  the  world  more  than 
ever,  and  pictures  are  one  of 
the  most  effective  means  of  com¬ 
munication  we  have. 

“That’s  why  I’m  convinced,” 
he  said,  “that  the  challenges 
ahead  of  you  are  far  greater, 
and  even  more  interesting,  than 
those  you  have  met  in  the  past. 

“I  think  your  profession  daily 
is  becoming  more  and  more  im- 
I)ortant.  And  I  know  you  will 
strive  to  use  your  growing  com¬ 
petency  and  influence  to  help 
our  great  country  understand 
and  solve  her  national  and  in¬ 
ternational  problems  .so  that  we 
can  reallv  lead  the  world  toward 


peace. 

Mr.  Cowles  received  the  Jo¬ 
seph  A.  Sprague  memorial 
award,  the  NPPA’s  highest 
honor  at  the  banquet  for  his 
contributions  to  i)hotojournalism 
(E&P,  March  30,  page  14). 
Vice  President  and  Mrs.  Richai  d 
M.  Nixon  and  James  C.  Hager- 
ty,  press  secretary,  were  guests. 

In  inviting  the  photographers 
to  the  White  House  rose  gaiden 
on  behalf  of  the  President,  Mr. 
Hagerty  said:  “The  ro.se  garden 
is  not  a  courtroom — you’re  wel¬ 
come  to  bring  your  cameras.” 

The  Vice  President  said  pic¬ 
tures  break  down  barriers  and 
make  friends.  “If  there  is  any 
international  language,”  he  said, 
“it’s  the  photograph  instead  of 
the  printed  word.” 


HANOS-SOME  AWARDS  for  his  promotion  of  photojournalism  are 
presented  to  Gardner  Cowles,  ri9ht  by  Vice  President  Nixon  at  Na¬ 
tional  Press  Photo9raphers  Association  convention.  One  is  the 
Spra9ue  Award. 

When  an  outsider  was  intro-  — the  amateur  toted  all  the  gad- 
duced  to  Joe  Rosenthal  in  a  gets, 
hotel  lobby,  he  said,  “Oh,  yes,  *  *  • 

I’ve  heard  of  you,  Mr.  Rosen-  .At  the  30-acre  National 
thal.  You’re  the  man  who  makes  Guard  Armory,  where  the  Ex- 
those  pictures  of  statues.”  The  ])osition  was  held,  Eastman 
AP,  by  the  way,  paid  Joe’s  Kodak  stirred  some  excitemeni 
traveling  expenses,  even  though  with  the  “fastest  photographic 
he’s  now  wiith  the  San  Franeix-  film  in  the  world,”  the  new 

CO  Chronicle.  “Gosh,”  the  stocky,  Kodak  Royal-X  pan  film,  type 
grayhaired  cameraman  said  B,  as  did  Ansco  with  “the 
when  he  saw  all  the  fuss  being  world’s  fastest  color  film,” 
made  over  him,  “I  wish  my  Super  Anscochrome. 
family  were  here  for  this  cere-  »  *  ♦ 

mony,  especially  my  boy.”  It  Ur.  Thomas  S.  Curtis  of  Cur- 
wasn’t  all  gravy  for  Joe,  how-  Laboratories,  Los  Angeles, 
ever.  While  in  Washington,  he  Calif.,  also  caused  comment 

learned  the  recent  earthquakes  with  the  introduction  of  the 
in  his  town  had  toppled  the  Curtis  Color  Stellar  that  makes 
chimney  of  his  home.  it  possible  for  the  photographer 

*  ♦  *  to  have  on  his  Curtis  Color 

One  of  the  beauty  queens.  Camera  a  lens  of  the  same  focal 
Alice  Ann  Thomas,  a  curvesome  length  as  his  piess  camera.  It 
dish  from  St.  Peter.sburg,  Fla.,  took  21  months  to  design  this 
turned  uj)  missing  for  the  bath-  wide-angle  lens.  Thus  the  door 
ing-suit  parade.  It  seems  she  is  opened  to  newspapers  seek- 
decided  to  elope  to  South  Caro-  ing  more  spot  news  in  color, 
lina.  At  latest  report  she  and  Frank  A.  Cicha  Jr.,  18,  of 

her  husband  were  in  Maine.  Chicago,  was  announced  as  the 
“I’m  fed  up  with  newspapers  winner  of  the  Graflex  Press 
and  what  they  have  done  to  Fellowship.  He  worked  out  on 
me,”  she  told  a  reporter  there,  general  assignment  during  the 
Winner  of  the  show?  Why,  Miss  week  with  the  Wasltington  Post 
Washington,  D.C.,  appropriately  and  Times  Herald,  under  the 
enough.  She’s  Carole  Michelson,  able  direction  of  Hugh  Miller. 
18,  a  lovely  University  of  Mary-  photo  chief.  Next  year  Frank 
land  student,  now  known  as  Miss  goes  to  the  Rochester  Institute 
National  Pre.'s  Photographer.  of  Technology. 


Convention  ('Mpers 

Speaking  of  Mr.  Hagerty, 
after  the  dinner  he  joined  the 
boys  at  a  party  and  entertained 
with  a  few  songs.  Someone  said 
he  would  rather  socialize  with 
photographers  than  reporters 
because  photographers  don’t 
carry  pencils. 


This  12th  convention  of  the 
NPPA  was  the  biggest  ever, 
with  about  300  cameramen  on 
hand.  It  was  held  in  conjunction 
with  the  International  Photo¬ 
graphic  Exposition,  “The 
World’s  Fair  of  Photography.” 
Cab  drivers  seemed  to  be  the 
only  people  in  Washington  who 
didn’t  carry  a  camera  during 
the  week.  It  wasn’t  difficult  to 
tell  the  amateur  from  the  pro 
photographer  at  the  Exposition 


Congressman  John  E.  Moss, 
chairman.  House  Government 
Information  Subcommittee,  said 
to  the  conventioneers,  “I  may  be 
stating  the  obvious  by  saying 
that  photographic  access  to  the 
facts  of  government  is  as  ne¬ 
cessary  as  accc.ss  by  a  reporter 
who  is  going  to  type  his  story. 
The  reporter  with  a  Leica  or 
Speed  Graphic  has  as  important 
a  job  to  do  as  the  reporter  with 
pad  and  pencil. 
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Legislators 
Vent  Gripes 
Against  Press 

Albany,  N.  Y. 

A  “local  bill”  in  the  New 
York  State  Senate  touched  off 
an  angry  attack  on  the  press 
and  a  call  to  reduce  “subsidies” 
l)aid  to  the  press  through  legal 
advertising. 

Under  debate  was  a  measure 
to  permit  one  county  (Che¬ 
mung)  to  publish  only  the  dates 
of  tax  sales  and  notice  that  a 
complete  list  of  properties  being 
.sold  is  available  for  public  in¬ 
spection  at  the  county  clerk’s 
office.  The  bill  passed. 

Senator  Harry  K.  Morton, 
Hornell  Republican  and  co¬ 
sponsor  of  the  measure,  said 
“the  only  opposition  comes  from 
the  local  newspaper  in  Elmira.” 
He  said  the  newspaper  believes 
the  property  owners  “prefer  to 
pay  $8  to  $10”  to  have  their 
proi)erty  listed  and  be  assured 
of  notice  of  the  impending  sale. 
Senator  Morton  called  this  “a 
far-fetched  conclusion.” 


deprived  of  his  property  is  en¬ 
titled  to  public  notice. 

Senator  Milmoe  said  the  best 
argument  is  that  “people  don’t 
like  to  see  their  names  in  the 
newspapers”  on  a  list  of  owners 
of  property  to  be  sold  for  taxes. 
He  said  his  newspaper  receives 
lists  of  deliquent  taxpayers 
only  to  have  half  the  names 
withdrawn,  because  the  taxes 
were  paid,  by  the  deadline  for 
publication. 

Senator  Thomas  C.  Desmond, 
Newburgh  Republican,  said  he 
always  had  found  rejmrters  to 
be  of  “high  character  and  un¬ 
impeachable  integrity.” 

• 

L.  1.  Star  Journal 
Names  New  C.  M. 

Sigmund  Friedler  has  l)een 
named  circulation  manager  of 
the  Long  Island  Star-Journal, 
succeeding  William  Bennett, 
who  resigned  because  of  ill 
health. 

Mr.  Friedler  was  formerly 
Queens  circulation  manager  of 
the  Long  Island  Press,  another 
Newhouse  paper.  He  started 
his  career  on  the  Star-.Touinal. 
• 

Lollerv  Bill  Dies 


Editorial  Wounded 


Hartford,  Conn. 


The  major  attack  on  the 
press  came  from  Democratic 
Senator  Fred  G.  Morritt  of 
Brooklyn,  who  charged  news¬ 
papers  with  “de.stroying  the 
reputation  of  public  officials 
with  a  pencil.” 

“There  is  nothing  about  a 
newspaperman  that  gives  him 
the  right  to  vilify  or  slander  or 
destroy  a  reputation  that  takes 
us  a  lifetime  to  build,”  he  said. 
He  objected  particularly  to  an 
editoiial  published  recently  by 
the  S'eu'  York  World-Telegram 
and  Sun  criticizing  a  plan — 
since  abandoned — to  raise  the 
annual  allowance  given  to  legis¬ 
lators  for  cxpen.ses  from  $1,000 
to  $2,r>0(). 

Senator  Morritt  declared 
newspapers  should  be  required 
to  publish  the  names  of  the 
authors  of  editorials. 

Senator  Joseph  Zaretzki, 
Manhattan  Democrat,  objected 
to  a  phrase  in  the  editorial  im¬ 
plying  that  legislators  spend 
some  of  their  time  on  “party¬ 
ing,  horseplay  and  as.sorted 
doodling.”  He  said  newspapers 
underestimate  the  worth  of 
legislators. 

Names  .Make  Taxes 

The  press  was  defended  by 
Republican  Senator  Wht^eler 
Milmoe,  publisher  of  a  weekly 
newspaper  in  Madison  County, 
who  said  he  feels  a  man  being 


The  Legislative  General  Law 
Committee  has  rejected  a  meas¬ 
ure  that  would  have  permitted 
Connecticut  merchants  to  con¬ 
duct  promotional  drawings.  It 
also  would  have  permitted 
newspapers,  radio  and  television 
stations  to  carry  advertisements 
of  the  drawings. 

• 

ROP  Color  Rates 

The  ROP  color  premium 
charges  for  the  Houston  (Tex.) 
Post  weie  in  error  (March  .30, 
page  78).  The  correct  premium 
charges  for  1,000  lines  are: 
three  colors  and  black  $500; 
two  colors  and  black  $32-5;  one 
color  and  black  $200. 
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Langley  Drops 
Suit  Against 
Oregonian 

Portland,  Ore. 

On  motion  of  William  M. 
Langley,  Multnomah  county  dis¬ 
trict  attorney,  his  $2,000,000 
suit  against  the  Oregonian  and 
10  other  defendants  on  the 
grounds  that  they  have  deprived 
him  of  his  civil  rights  and  de¬ 
famed  his  character  has  been 
dismissed  by  Federal  Judge 
William  G.  East. 

Langley  asked  that  the  suit 
be  dismissed  “without  preju¬ 
dice,”  but  George  Black  .Jr., 
attorney  for  the  Oregonian,  oj)- 
posed  this,  demanding  that  the 
dismissal  be  “with  prejudice” 
and  that  the  costs  of  the  de¬ 
fendants  to  date  be  paid  by  the 
idaintiff. 

“We  have  been  ready  and 
willing  to  defend  this  suit, 
which  was  filed  originally  last 
July  and  later  amended  by 
plaintiff,”  said  Mr.  Black.  “The 
suit  was  brought  against  the 
Oregonian  and  the  other  de¬ 
fendants  with  no  degree  of  good 


faith.  Its  filing  was  a  publicity 
gag,  pure  and  simple.” 

Judge  East  ordered  that  the 
plaintiff  pay  the  costs,  but  said 
he  wanted  to  advise  himself 
more  fully  on  the  law  before 
determining  whether  the  dis¬ 
missal  shall  be  with  or  without 
prejudice. 

If  Langley’s  petition  were 
gianted  on  this  issue,  he  could 
come  back  into  court  at  some 
later  date  with  the  same  kind 
of  suit. 

Langley’s  attorney  said  his 
client  had  decided  to  abandon 
the  litigation  in  federal  court 
and  to  file  individual  suits  in 
the  state  courts  against  the 
same  parties. 

Other  defendants  besides  the 
Oregonian  include:  M.  J.  Frey, 
publisher;  William  R.  Morrish, 
assistant  to  the  publisher; 
Robert  C.  Notson,  managing 
editor;  Herbert  Lundy,  editor 
of  the  editorial  page  and  re¬ 
porters  Wallace  Turner  and 
Bill  Lambert. 

A  Grand  Jury  returned  a 
new  set  of  indictments  against 
Langley  last  week,  charging 
corruption,  delinquency  and 
malfeasance  in  office.  The  case 
grew  out  of  the  Oregonian’s 
exposure  of  teamster  union  ac¬ 
tivities. 


You  Should  Have , . . 

INTERPRETATIVE  REPORTING,  3rd  idition 
by  Curtis  D.  MacDougall 

Concise  . . ,  confined  to  news-reporting,  with  greater  emphas:s 
on  news  judgment,  writing,  readability.  Ready  Spring  1957 

EDITING  THE  DAY’S  NEWS,  4th  Edition 
by  George  C.  Bastlan,  Leland  D.  Case,  and 
Floyd  K.  Baskette 

Emphasizes  close  relationship  between  copy-handling  and 
:  editorial  responsibilities  .  .  .  includes  treatment  of  ethical 

considerations  of  the  press.  1956  373  pp.  $5.25 

I  PUBLIC  AFFAIRS  REPORTING 
by  Victor  J.  Danilov 

Realistic  newspaperman’s  approach  . . .  concentrates  on  how 
and  why  a  news  source  operates  and  on  advanced  forms  of 
newspaper  reporting.  1956  487  pp.  $5.00 

PROBLEMS  OF  LAW  IN  JOURNALISM 
by  William  F.  Swindler 

Based  on  selected  phases  of  law  affecting  journalism  ,  .  . 
includes  problems  of  advertising  and  radio  journalism,  admin- 
!  istrative  law  and  press  freedom.  1955  552  pp.  $5.75 


I  The  Macmillan  Company  60  Fifth  Avenue  N.  Y,  11 
1  Please  send  me  copies  of  the  books  checked.  □  Bill  me. 

1  □  Check  or  Money  Order  enclosed.  I  understand  that  I  may 
1  return  the  books  within  10  days. 

!  □  INTERPRETATIVE  REPORTING 
I  □  EDITING  THE  DAY’S  NEWS  $5.25 
I  □  PUBLIC  AFFAIRS  REPORTING  $5.00 
•  □  PROBLEMS  OF  LAW  IN  JOURNALISM  $5.75 

I  Name. _ _ 

I  Address _ _ _ _ _ 

!  City _ Zone _ State _ 

!  1  This  offer  good  only  within  the  continental  limits  of  the  U.S. A.  D-EP4 
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Benesch  Goes 
Back  to  D.  C. 
For  Newhouse 

St.  Louis,  Mo. 
Aaron  G.  Benesch,  managing 
editor  of  the  Globe-Democrat 
since  1953,  will  become  head  of 
an  expanded 
Washington  bu¬ 
reau  for  the 
S.  I.  Newhouse 
Newspapers  on 
May  1. 

.\ndrew  Vig- 
lietta,  who  has 
represented  a 
gioup  of  New¬ 
house  newspa- 
]iers  in  Wash- 
Benesch  ington,  will  con¬ 
tinue  with  the  bureau  as  man¬ 
ager. 

Mr.  Benesch  will  direct  the 
Washington  news  operations 
for  all  11  papers  in  the  New¬ 
house  group.  Offices  will  be 
in  the  Munsey  Building. 

The  Globe-Democrat’s  Wash¬ 
ington  bureau  will  continue  un¬ 
changed,  with  Edward  W. 
O’Brien  and  Marsch  Clark. 

In  his  new  assignment,  Mr. 
Benesch  returns  to  a  field  he 
knows  well.  From  1951  until 
1953  he  served  as  chief  of  the 
Globe’s  Washington  bureau. 

His  career  in  St.  Louis  jour¬ 
nalism  dates  back  to  1917  w’hen 
he  started  to  work  on  the  old 
St.  Louis  Star.  A  native  St. 
Louisan,  Mr.  Benesch  joined 
the  Times  in  1924  as  political 
writer  and  columnist  and  ad¬ 
vanced  to  become  city  editor 
and  managing  editor. 

When  the  Star  and  Times 
merged  in  1932,  Mr.  Benesch 
became  political  writer  for  the 
combination  and  two  years  later 
he  was  appointed  city  editor. 
He  held  that  position  at  the 
time  the  Star-Times  discon¬ 
tinued  publication. 

• 

(wreen  Eyeshade 
For  Mrs.  Reese 

Atlanta,  Ga. 
Atlanta  Professional  Chapter 
of  Sigma  Delta  Chi  gave  its 
green  Eyeshade  Award  to  Mrs. 
Mabel  Norris  Reese,  editor  of 
Mt.  Dora  (Fla.)  Topic  for  her 
editorial  courage  and  investiga¬ 
tive  reporting.  Honorable  men¬ 
tion  went  to  Grover  Hall  Jr., 
.  editor  of  the  Montgomery 
(Ala.)  Advertiser;  Horace  V. 
Wells,  editor  and  publisher  of 
the  Clinton  (Tenn.)  Courier- 
Mews;  and  to  John  Pennington 
of  the  Atlanta  Journal. 


Scalpel!  Sponge! 
Forceps!  Camera! 

Akron,  Ohio 
Bill  Samaras,  Akron  Bea¬ 
con  Journal’s  rotogravure 
photographer,  won't  go  any¬ 
where  without  his  camera, 
^'hen  he  went  to  the  hospi¬ 
tal  recently  for  the  removal 
of  cyst  from  his  spine,  he 
look  the  camera  along  and 
while  under  a  local  anesthet¬ 
ic,  he  took  pictures  of  the 
operation  room  scene.  When 
he  couldn't  lake  them  of 
himself  he  handed  the 
camera  to  an  attendant  who 
look  a  picture  of  Samaras 
on  the  table  with  surgeons 
working  over  him. 

Paoknian  to  Edit 
Newhouse  Paper 

James  J.  Packman  has  been 
named  associate  editor  of  the 
Newark  Star-Ledger,  to  succeed 
Eugene  G.  Farrell,  who  has 
returned  to  the  Jersey  Journa’ 
as  editor. 

Paul  Tierney,  who  substituted 
for  Mr.  Farrell  during  hfs 
absence  from  the  Jersey  Jour¬ 
nal,  has  returned  to  the  Long 
Island  Star-Journal.  All  of  these 
are  Newhouse  newspapers. 

Mr.  Packman  is  former  man¬ 
aging  editor  of  the  Milwaukee 
Sentbiel  and  San  Francisco 
Call-Bulletin,  day  news  editor 
of  the  San  Francisco  Examiner 
and  assistant  managing  editor 
of  the  Los  Angeles  Examiner. 


Exdrov.  Joins  ^Em 

Tallahasee,  Fla. 
Florida’s  former  Governor, 
Fuller  Warren,  who  engaged  in 
some  stormy  battles  with  the 
press,  has  become  a  special  col¬ 
umnist  for  the  Orlatido  Sentinel 
during  the  legislative  session. 

• 

Offer  Goes  Beek-iiifj 

Cleveland 
The  Cleveland  Press  has  of¬ 
fered  to  give  Dave  Beck  space 
to  tell  his  story  of  teamster 
union  affairs.  Editor  Louis  B. 
Seltzer’  said  so  far,  there  has 
been  no  acceptance. 


Fairehild  Fleeted 

Sherman  M.  Fairchild  wa.s 
elected  president  of  Fairchild 
Camera  and  Instrument  Corp. 
this  week  to  succeed  John  H. 
Clough,  who  resigned.  Mr. 
Clough  will  continue  as  a  con¬ 
sultant. 


W.H.  Rankin, 
Advertising 
Leader,  Dies 

Col.  William  H.  Rankin,  79, 
retired  advertising  executive 
who  formerly  operated  an  ad¬ 
vertising  agency  under  his 
name,  died  March  30.  He  had 
been  in  the  advertising  business 
54  years. 

Col.  Rankin  was  born  in  New 
Albany,  Ind.,  and  became  an 
advertising  executive  of  the 
Indianapolis  (Ind.)  Star.  He 
went  to  Chicago  in  1907  to  as¬ 
sume  the  western  management 
of  the  Street  Railways  Adver¬ 
tising  Co.  He  became  president 
of  the  Mahin  Advertising  Com¬ 
pany  in  1916,  after  having  been 
vicepresident  for  seven  years. 

He  came  to  New  York  in  1921 
and  founded  his  own  agency 
with  branches  in  Chicago,  Wash¬ 
ington  and  London.  He  was 
credited  with  having  created 
the  first  sponsored  radio  pro¬ 
gram  in  the  early  1920s.  In 
1946,  he  created  the  “Rankin 
Plan”  for  use  of  “reader”  ads 
on  the  front  pages  of  newspa¬ 
pers.  He  spent  weeks  in  Eng¬ 
land  in  1945  consulting  with 
manufacturers  and  advertising 
agents  on  stimulation  of  sales 
of  British  goods  in  the  U.S. 

Col.  Rankin,  in  1944,  headed 
a  group  of  advertising  men 
who  made  a  survey  of  26  ad¬ 
vertising  campaigns  in  the  dec¬ 
ade  before  to  see  if  improve¬ 
ments  could  be  made  in  design 
and  copy  of  full-page  ads. 

He  served  as  chairman  of 
the  New  York  Advertising 
Committee  for  the  National 
Recovery  Act  in  1933. 

He  was  appointed  a  lieuten¬ 
ant  colonel  in  the  Army  Spe¬ 
cialist  Reserve  in  1931  by  direc¬ 
tion  of  President  Herbert 
Hoover  in  recognition  of  his 
work  in  advertising  and  pro¬ 
moting  the  Selective  Service 
Registration  of  1917.  He  was 
advanced  to  the  rank  of  colonel 
in  1932  and  he  retired  in  1953. 


Downtown  Ball 

St.  Paul,  Minn. 

The  downtown  shopping  dis¬ 
trict  was  thronged  on  Satur¬ 
day,  March  30,  when  the  Dis¬ 
patch-Pioneer  Press  staged  a 
stunt  in  which  table  tennis  balls 
were  dropped  from  a  helicopter. 
Each  ball  was  redeemable  in 
cash,  from  $1  to  $50,  or  a  gift 
certificate.  The  newspaper’s 
promotion  department  said  it 
was  the  largest  concentrated 
crowd  since  V-J  day. 


MeirsiMper  Botes 
if  ithont  a  Name 

Fallon,  Nev. 

Nevada's  newest  newspaper 
has  appeared  to  serve  the 
Fernley  -  Wadsworth  -  Silver 
Springs  area. 

So  new  it  does  not  yet 
have  a  name,  the  weekly  pub¬ 
lication  is  called  “Tlie  Fem- 
ley  Newspaper — And  Wads¬ 
worth,  Too." 

Rc'idenls  of  the  area  will 
name  their  own  newspaper, 
areording  to  Publisher  Wil¬ 
liam  J.  Cary  Jr.,  who  also 
publishes  the  Fallon  Eagle, 
now  in  its  50th  year. 

Clarksburg  TV 
Protest  Dropped 

Washington 
In  a  turnabout  from  pro¬ 
tracted  opposition,  Clarksburg 
Publishing  Company  is  with¬ 
drawing  objections  to  grant  of 
a  television  station  license  for 
Clarksburg,  W.  Va. 

Cecil  B.  Highland  Jr.,  suc¬ 
cessor  to  his  late  father  as 
president  of  the  publishing 
Dim,  has  filed  notice  with  the 
Federal  Communications  Com¬ 
mission  that  he  favors  giving  a 
permit  to  WSTV,  Inc.  of 
Steubenville,  Ohio. 

The  publisher’s  petition  noted 
that  Ohio  Valley  Broadcasting 
Corporation,  an  affiliate  of  the 
Ogden  newspaper  group,  was 
transferring  stock  of  Ohio  Val¬ 
ley  Broadcasting  Corp.  to 
WSTV,  Inc.,  giving  that  com¬ 
pany  sole  ownership  and  control 
of  the  proposed  station. 

Clarksburg  Publishing  Com¬ 
pany  (Exponent  and  Telegram^ 
had  opposed  the  grant  of  a  per¬ 
mit  to  Ohio  Valley  because  it 
would  result  in  “undue  concen¬ 
tration  of  control,  in  one  closely- 
knit  organization,  over  mass 
communication,  news  dissemina¬ 
tion  and  news  comment  through¬ 
out  a  large  area  in  West  Vir¬ 
ginia,”  Mr.  Highland  stated. 


S250  for  Picture 

Ralph  Walters,  Chicago  (Ill.) 
Sun-Times  photographer,  will 
receive  a  $250  first  prize  from 
the  American  Music  Conference 
for  a  picture  of  two  cello  play¬ 
ers  in  a  high  school  orchestra. 


‘Jack*  Dempsey  Dies 

Boston 

John  P.  E.  (Jack)  Dempsey. 
73,  fonner  advertising  director 
of  the  Boston  Herald  and  Trav¬ 
eler,  died  March  18. 
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Higher  Rate 
Need  Told  by 
Hearst  ‘Con’ 

Los  Angeles 

Further  increases  in  publish¬ 
ing  expenses  in  prospect  this 
year  require  higher  advertising 
and  circulation  rates  wherever 
practicable,  according  to  the  an¬ 
nual  report  of  Hearst  Consoli¬ 
dated  Publications,  Inc. 

!  This  pace  of  expenses  caused 
!  sharply  reduced  net  income  in 
1  the  face  of  record-breaking  op- 
*  erating  revenues  last  year,  it 
was  pointed  out  by  J.  D.  Gorta- 
towsky,  chairman  of  the  board, 
and  Morgan  Howard,  treasurer. 

The  net  profit  was  $1,248,279 
against  the  preceding  year’s 
$2,629,192. 

Record  Revenues 

Operating  revenues  of  $211,- 
216,867  broke  last  year’s  record 
figure  of  $207,347,670.  Operat¬ 
ing  expenses  of  $209,116,571 
compared  with  last  year’s  $201,- 
987,918. 

Sales  of  property  during  the 
year  included  the  Chicago  Amer¬ 
ican  and  resulted  in  a  net  gain 
of  $6,453,085,  after  a  $2,268,753 


Times  Enforces 
Title  to  Slogan 

“All  the  new’s  that’s  fit  to 
print”,  a  slogan  coined  by  the 
late  Adolph  S.  Ochs  of  the 
New  York  Times  and  first  used 
on  the  front  page  of  that  news¬ 
paper  Oct.  25,  1896,  ha.s  now 
been  removed  from  page  one 
of  the  Columbus  (Miss.)  Com¬ 
mercial-Dispatch  (9,045)  where 
it  first  appeared  in  1925. 

Birney  Imes  Jr.,  publisher  of 
the  Mississippi  daily,  received 
a  letter  from  the  Times  stating: 

“Please  be  advised  that  this 
legend  is  the  registered  prop¬ 
erty  of  the  New  York  Times 
and  unless  we  get  prompt  and 
satisfactory  assurance  from 
you  that  you  will  immediately 
desist  use  of  this  legend  in 
connection  with  your  newspa¬ 
per,  we  shall  be  compelled  to 
take  such  steps  against  you  as 
may  be  advised  in  order  to 
preserve  our  client’s  legal 
rights.” 

Mr.  Imes  complied.  He  said 
he  didn’t  know  how  his  paper 
happened  to  pick  the  same 
words  in  the  first  place. 


Increases  Site 

The  New  York  Times  this 


Carlin  Sells 
Arlington  Sun 
To  D.C.  Group 

Washington 

Clayton  Fritchey,  nationally 
known  editor  and  political  pub¬ 
licist,  heads  a  group  of  seven 
Washingtonians  who  have  pur¬ 
chased  the  10,000-circulation 
Arlington  (Va.)  Dailp  Sun  from 
C.  C.  Carlin  who  founded  the 
paper  in  1939.  Price  was  not 
disclosed. 

Publication  under  the  new 
ownership  will  begin  in  a  few 
weeks,  in  a  store  recently 
vacated  by  a  grocer.  The  Sun 
has  been  published  in  the  plant 
of  the  Alexandria  Gazette, 
owned  by  Mr.  Carlin.  Mr.  Frit¬ 
chey  and  his  associates  pur¬ 
chased  printing  equipment  of 
Newspaper  Printers  Corpora¬ 
tion,  a  job  printing  company 
which  has  been  producing  the 
Arlington  Citizen,  a  weekly. 
“We  bought  a  paper  without  a 
plant,  and  a  plant  without  a 
paper,  and  put  them  together,” 
said  Bruce  G.  Sundlum,  one  of 
the  group. 

Mr.  Fritchey  was  Adlai 
Stevenson’s  press  secretary  dur¬ 


ing  the  1956  campaign.  He  had 
been  director  of  public  relations 
for  the  Democratic  National 
Committee  and  editor  of  its  pub¬ 
lications.  Before  that  he  was 
editor  of  the  New  Orleans  Item 
and  at  one  time  was  managing 
editor  of  the  Baltimore  Post. 

Associated  with  Mr.  Fritchey 
and  Mr.  Sundlun,  a  lawyer,  are: 
Bernard  Bralove,  hotel  execu¬ 
tive;  George  ly.  Ball  and  Gil¬ 
bert  Hahn  Jr.,  lawyers;  Arnold 
Sagalyn,  formerly  with  the 
New  York  Times,  Time  and  Life 
magazines,  and  Philip  M.  Stem, 
recently  research  director  for 
the  Democratic  National  Com¬ 
mittee. 

The  paper  will  be  re-named 
the  Northern  Virginia  Sun. 
Purchase  included  the  Northern 
Virginia  Advertiser,  a  shopping 
paper. 

Mr.  Fritchey  will  not  take  an 
active  part  in  publishing  the 
paper.  He  will  function  as  an 
adviser. 

• 

Field  Sells  Books 

Field  Enterprises,  Inc.  an¬ 
nounced  the  sale  this  week  of 
Pocket  Books,  Inc.  for  $5,000,- 
000  to  Leon  Shimkin  and  James 
M.  Jacobson,  executive  officers 
of  the  book  company.  Mr. 
Shimkin  said  employe-ownership 
would  be  extended. 


I 


I 


federal  income  tax  provision. 
This  was  credited  to  earned  sur¬ 
plus. 

Surplus  charges  included  the 
elimination  of  $61,518,896  “of 
various  items  of  circulations, 
press  franchises,  reference  li¬ 
braries  and  goodwill.  “Earned 
surplus  at  year  end  of  $19,218,- 
522  resulted.  This  compares 
with  $12,037,744  for  1955,  after 
correction  by  the  $61,.518,596 
total. 

New  Plant  Work 

The  report  announced  contin¬ 
uation  of  a  plant  improvement 
program  which  totalled  $3,733,- 
269  last  year  and  $3,768,075  in 
1954. 

The  breakdowns  offered  in  op¬ 
erating  revenue,  with  the  pre¬ 
ceding  year’s  figure  in  brackets, 
included:  circulation,  $67,601,- 
725  ($68,447,164);  advertising, 
$122,981,.547  ($119,468,913) ; 

sales  of  American  Weekly  and 
Puck,  $6,857,968  ($6,005,708) 

and  revenue  from  paper  manu¬ 
facturing,  $11,498,926  ($11,286,- 
927). 

Operating  costs  and  expenses 
included:  editorial,  mechanical, 
and  advertising  depts,  and 
broadcasting  $111,822,462 
($108,168,355) ;  newsprint  and 
ink,  $66,219,038  ($63,390,628); 
paper  manufacturing,  $8,980,- 
986  ($9,053,242). 


week  added  to  its  new  home 
site  on  the  west  side  of  Manhat¬ 
tan  between  65th  and  66th 
street.  It  acquired  a  seven-story 
automobile  service  building 
from  Chrysler  New  York  Com¬ 
pany,  Inc.  The  Times  has  an¬ 
nounced  plans  for  starting  con¬ 
struction  on  a  new  plant  in  the 
Fall. 


Max  Feldman  Dies 

Peekskill,  N.  Y. 

Max  Feldman,  60,  circulation 
manager  of  the  Peekskill  Eve¬ 
ning  Star,  died  March  30.  He 
was  also  president  of  Feldman 
News  Company,  a  distributing 
firm  he  set  up  30  years  ago. 


2  Die  in  Aeeidenl 

Lamar,  Colo. 
Alfonso  Martinez,  24,  city 
editor  of  the  Lamar  Daily  News, 
and  John  Jewett,  23,  News  cir¬ 
culation  manager,  were  killed  in 
a  car-truck  accident  near  here 
March  30. 

• 

Sunday  Price  Up 

Dayton,  Ohio 
The  Dayton  Daily  News  has 
announced  its  Sunday  edition 
will  increase  from  1.5c  to  20c. 


Old-timers  tell  us  It's  unhealthy  to  be  caught  in  the 
unknown  without  a  copy  of  Editor  &  Publisher. 
There's  no  taboo  on  timely  news — even  in  Bongo 
Bongo  country. 

Name  . 

Address  . 

City . Zone  State  . 

Company  . 

Mail  check  to 

Editor  &  Publisher 

1475  BROADWAY  NEW  YORK  36,  N.  Y. 

S6.S0  a  year,  V.  S.  and  Canada — all  other  countries,  $10.00 
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Neighbors 
Hold  Off  On 
N.Y.  10c  Price 

Neighboring  afternoon  dailies 
are  not  taking  part  in  the  10c 
price  competition. 

Still  selling  papers  for  a 
nickel  or  7c  and  with  many 
New  York  commuters  living  in 
their  retail  zones,  business  and 
circulation  managers  of  the 
metropolitan  area  said  this 
week  they  were  maintaining  a 
“hands-off”  policy.  Whatevei- 
gains  in  circulation  obtained  so 
far  were  described  as  “frac¬ 
tional”  and  made  without  any 
organized  effort. 

“We  will  not  take  advantage 
of  the  New  York  situation”, 
Jere  Healy,  circulation  manager 
of  the  Newark  Neies,  declared. 
The  New'ark  News  has  for  some 
time  been  sold  on  nearly  200 
stands  in  New  York  City,  Jersey 
City,  and  Hoboken.  “We  are  re¬ 
fusing  to  increase  these  stand 
allotments”,  Mr.  Healy  added, 
saying  there  has  been  only  a 
“slight  increase  in  sales.” 

“The  News’  general  manager, 
Benjamin  Foley,  said  “we 
haven’t  approached  the  issue  of 
raising  our  price  to  10c.” 

A  similar  attitude  was  ex¬ 
pressed  by  William  Dempsey, 
circulation  director,  Newhouse 
Newspapers,  which  publishes 
the  Staten  Islavd  Advance,  Long 
Island  Press,  and  Long  Island 
Star. 

“We  are  making  no  effort  to 
capitalize  on  the  normal  eco¬ 
nomic  development  in  New 
York”,  Mr.  Dempsey  said. 
“Theie  has  been  no  perceptible 
increase  in  our  sales.  Stan  Han¬ 
cock,  circulation  manager. 
Long  Island  Press,  said  the 
“fractional  increase”  might  be 
“seasonal  and  not  related  at 
all  to  the  New  York  price  in¬ 
crease.” 

Harold  Ferguson,  business 
manager  of  Newsdag  published 
in  Garden  City,  L.  I.,  said  there 
would  be  no  comment  on  price 
or  circulation  gains  at  this 
time. 

Some  time  ago  Greenwich 
(Conn.)  Time  made  an  effort  to 
get  on  stands  in  the  Madison 
.Avenue  area.  Now  sold  only  at 
one  stand  in  Times  Square,  El¬ 
lis  A.  Reitzel,  general  manager, 
said  the  paper  has  all  the  cus¬ 
tomers  we  need.” 

“We  get  the  New  Yoik  com¬ 
muters  when  they  get  off  the 
train  at  Greenwich”,  he  added. 
Two  years  ago  Time  jumped 
from  a  nickel  to  7c,  and  Mr. 
Reitzel  said  this  week  he  is  won¬ 


dering  w’hy  he  didn't  go  to  Idc 
then. 

Promotion  of  the  Bridgeport 
(Conn.)  Telegram,  a  5c  evening 
l)aper  in  Westport,  a  big  New 
York  commuting  center,  was  de¬ 
scribed  by  S.  N.  Rosoff,  ciicu- 
lation  manager,  as  part  of  a 
continuing  campaign  began  two 
yea  I  S  ago. 

“We  sample  in  Westport  at 
frequent  intervals,”  Mr.  Ro.soff 
said.  “We  picked  up  about  25(t 
new  readers  last  week.” 


Indiuliapoliti  Dailiesi 
Increase  to  7e 

I.VDIANAPOUS 

All  three  daily  newspapers 
here  have  increased  their  news¬ 
stand  price  from  .5c  to  7c  a 
copy.  The  News  and  the  Times 
raised  home-delivery  price  from 
30c  to  35c  a  week.  The  carrier- 
delivered  price  of  the  Star  has 
been  35c  for  several  years.  It 
was  not  raised. 

The  single  copy  price  of  5c 
had  prevailed  since  November, 
1944. 

Both  the  newsstand  price  and 
the  home-delivery  price  of  the 
Sunday  Times  remained  at  10c. 
In  Fcbruai-y  the  Sunday  edition 
of  the  Star  was  raised  from 
1.5c  to  20c.  The  News  does  not 
publish  a  Sunday  edition. 


Add  Color  Linage 

Through  an  error  in  makeup 
the  ROP  color  linage  for  figures 
for  the  Pittsburgh  (Pa.)  Post- 
Gazette  (m)  were  inadvertently 
omitted  from  the  listing  of 
1956  figures  (March  30,  page 
92).  E  &  P  regrets  the  omis¬ 
sion.  The  P-G  figures  as  sup¬ 
plied  by  Media  Records  are  as 
follows; 

Retail  .  .357,353 

General  . -  327,870 

Automotive  53,256 

Total  741,916 


The  Student  Print# 

Springfield,  Ill. 

Anne  Martin,  a  high  school 
freshman,  won  .$25  for  naming 
the  new  teen-age  page  in  the 
Illinois  State  Journal  and  Regis¬ 
ter.  Her  title:  The  Student 
Prints. 


.Allen  in  Caribbean 

Larry  Allen,  veteran  of  AP’s 
foreign  staff,  has  a  new  assign¬ 
ment  as  a  roving  reporter  in 
the  Caribbean  area.  He  will  be 
based  in  Puerto  Rico  but  his 
“beat”  extends  over  4,000  miles. 


Cronise  Smith 


Elmo  Smith 
Buys  Control 
Of  Ore.  Daily 

Albany,  Ore. 

Former  Gov.  Elmo  Smith, 
owner  of  the  John  Dag  (Ore.) 
Blue  Mountain  Eagle  and  co¬ 
owner  of  the  Madras  (Ore.) 
Pioneer,  both  weeklies,  has  en¬ 
tered  the  daily  newspaper  field 
with  the  purchase  of  the  con¬ 
trolling  interest  of  the  Albang 
Democrat-Herald. 

The  announcement  of  the 
change  in  ownership  was  made 
jointly  by  Mr.  Smith  and  Ralph 
R.  Cronise,  publisher  of  the 
Democrat-Herald  since  1919, 
who  will  remain  with  the  news¬ 
paper  as  advisory  editor. 

The  Democrat-Herald  is  an 
afternoon  daily  with  nearly 
11,000  circulation.  Mr.  Cronise 
and  the  late  W.  L.  Jackson 
became  co-publishers  of  the 
Albany  Democrat  in  1919  when 
they  purchased  it  from  the  late 
W.  H.  Hornibiook  who  had  at 
that  time  been  appointed  U.S. 
ambassador  to  Siam. 

Mr.  Cronise  started  his  news¬ 
paper  career  in  1903  on  the 
Oregon  Statesman  and  was  on 
the  editorial  staff  of  the  Oregon 
Journal  until  entering  the  pub- 
li.shing  field. 

The  Democrat  publishers  pur¬ 
chased  the  competing  Albany 
Herald  in  1925  from  E.  M. 
Regan.  .A  new  building  has 
been  planned  for  the  last  .several 
years  on  property  purchased  at 
Sixth  Ave  and  Ellsworth  St. 

The  intere.sts  of  Mr.  Cronise 
in  the  Willamette  Broadcasting 
Co.,  organized  in  June,  1940, 
are  not  involved  in  the  trans¬ 
action. 

Mr.  Smith  entered  the  news¬ 
paper  business  when  he  founded 
the  Eastern  Oregon  Observer 
which  he  published  for  10  years. 
For  the  last  nine  years  his 
newspaper  interests  have  cen¬ 
tered  in  central  Oregon,  ffe 
became  Governor  of  Oregon  on 
Jan.  31,  1956,  on  the  sudden 
death  of  Gov.  Paul  Patterson 
and  was  defeated  for  election 
to  that  post  in  November,  1956. 


Trust  Probe  > 
Of  Boston  HT 
Is  Reported 

Washingto.v 

The  Anti  Trust  Division  of 
the  Department  of  Justice  is 
conducting  an  investigation  of 
the  Boston  Herald  -  Traveler, 
Rej).  John  Dingell  (D-Mich.) 
said  in  a  speech  before  the 
House  this  week. 

In  a  review  of  the  Rr>ston 
television  permit  controversy, 
the  Congressman  said  “the  Her¬ 
ald  Traveler  made  overt  and 
covert  moves  last  Fall  to  ensure 
the  demise  of  the  Boston  Post 
by  methods  that  are  known  to 
be  under  the  scrutiny  of  the 
Justice  Department.” 

Congress  Inquiry 

Mr.  Dingell  said  he  would 
call  for  a  sweeping  investiga¬ 
tion  by  Congress  if  the  Fed- 
ei  al  Communication  Commission 
should  grant  the  Channel  5 
.station  license  to  the  Herald- 
Traveler’s  broadcast  subsidiary. 

The  Herald-Traveler  was  de¬ 
scribed  by  the  speaker  as  “a 
newspaper  company  controlled 
by  an  ownership  with  a  notori¬ 
ous  and  long-time  record  of  anti 
trust  convictions.” 

This  was  an  obvious  refer¬ 
ence  to  assertions  made  in  briefs 
filed  with  the  FCC  by  other  ap¬ 
plicants  and  the  Boston  Glolx , 
calling  attention  to  an  associ¬ 
ation  between  the  Herald-Trav-  > 
eler  Corporation  and  Uniteii  I 
Shoe  Machinery  Company. 

Recalls  FCC  Policy 

Mr.  Dingell  reminded  the 
House  that  FCC  Chairman 
George  McConnaughey,  in  re¬ 
cent  testimony  before  a  commit¬ 
tee,  spelled  out  the  Commission’s 
adherence  to  a  policy  of  diversi¬ 
fication  of  ownership  of  commu¬ 
nications  media.  The  chairman, 

Mr.  Dingell  said,  assort'd  the 
Congressmen  that  FCC  “would 
throw  up  a  red  flag”  on  any 
applicant  which  publishes  two 
daily  newspapers  and  operates 
the  only  dear-channel  50,000- 
watt  radio  station  in  a  commu¬ 
nity. 

“The  Herald  -  Traveler  fits  i 
this  pattern,”  Mr.  Dingell  said.  ! 

He  also  claimed  the  Herald- 
Traveler  has  prominent  friends 
applying  “high  voltage  pres¬ 
sure”  in  its  behalf.  This  re¬ 
mark  echoed  a  report  in  Drew 
Pearson’s  column  several  weeks 
ago  that  set  off  the  charges 
of  attempted  monopoly  now  be-  j 
fore  the  FCC  in  briefs,  petition, 
etc. 
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Dean  Luxon  Chooses 
10  Pap  ers  for  Honor  Roll 


Chapel  Hii.i,,  X.  C. 
To  point  up  his  Spring  Hu¬ 
manities  Lecture  on  “Respon¬ 
sibilities  of  the  Journalist,” 
Dean  Norval  Neil  Luxon  last 
week  gave  students  at  the  Uni- 
veisity  of  North  Carolina  his 
honor  roll  of  10  United  States 
newspapers. 

It  is  not  necessarily  a  list 
of  the  best  newspapers,  nor  is 
it  all-inclusive.  Dean  Luxon  pre¬ 
faced  his  roll  call,  which  f«)l- 
lows : 

“I  cite  first  the  Christian 
Science  Monitor  for  the  superb 
job  it  does  within  the  frame¬ 
work  it  has  devised  for  itself. 
Ignoring  much  that  unquestion¬ 
ably  is  news,  nevertheless,  the 
Monitor  is  must  reading  for  the 
person  who  appreciates  a  sane, 
literate,  urbane  approach  to 
national  and  international  af¬ 
fairs  and  who  finds  pleasure  in 
reading  off-beat  essays  on  un¬ 
expected  topics. 

“The  New  York  Times,  revi¬ 
talized  by  Adolph  S.  Ochs,  and 
further  developed  by  Arthur 
Hays  Sulzberger,  is  the  news¬ 
paper  of  record  in  this  country. 
Recently,  under  the  managing 
editorship  of  Turner  Catledge, 
its  staid  columns  have  been 
lightened  by  brighter  writing 
and  by  such  daily  features  as 
the  ‘About  New  York’  aiticles 
by  Meyer  Berger  and  the  daily 
personality  sketch,  without  in 
any  way  lessening  its  un¬ 
matched  value  in  reporting  and 
interpreting  national  and  in¬ 
ternational  news. 

120  Years  of  .Service 

“Third  on  this  geographical 
honor  roll,  I  list  the  Baltimore 
^un,  a  newspaper  with  120 
years  of  distinguished  service 
to  its  city  and  region.  The 
nearest  approach  today  to  the 
Washington  national  newspa¬ 
pers  of  the  early  nineteenth 
century,  the  Sun  has  long  been 
noted  for  its  brilliant  writing, 
much  of  it  from  the  jten  of 
our  own  Gerald  W.  Johnson 
in  the  twenties,  thirties,  and 
forties. 

“Fourth  on  the  list  stands 
the  Washivf/ton  Post  ami  Times- 
Berald,  purchased  during  the 
depression  by  Eugene  Meyer 
and  now  published  by  Philip  L. 
Graham,  his  son-in-law.  The 

deserves  recognition  be¬ 
cause  it  provides  the  medium 
for  .\merica’s  outstanding  edi¬ 
torial  cartoonist,  Herbert  L. 
Block,  whose  cartoons,  signed 

editor  &.  PUBLISHER 


Herb’oek,  are  known  to  all  of 
us.  Its  editorial  page  under  the 
late  Herbert  Elliston  was  a 
noteworthy  one  and  continues 
as  a  page  of  distinction  under 
Robert  H.  Estrabrook  although 
there  are  those  xvho  deplore  its 
tendency  to  veer  slightly  to 
the  right  of  its  earlier  course. 
The  Post’s  executive  editor, 
James  Russell  Wiggins,  has 
done  as  much  as  any  man  in 
the  nation  fighting  for  freedom 
of  information,  a  cause  ever  in 
need  of  recruits. 

Personal  Journalism 

“The  fifth  paper  on  the  list 
disproves  the  frequently-voiced 
statement  that  personal  jour¬ 
nalism  is  dead  in  the  United 
States.  The  Cleveland  Press, 
original  paper  of  the  Scripps- 
Howard  group,  founded  in  1878 
by  E.  W.  Scripp.s,  stands  today 
more  than  any  other  large-city 
newspaper  as  the  personification 
of  its  editor.  No  other  big-city 
newspaper  in  the  nation  is  as 
close  to  the  people  of  its  com¬ 
munity  as  is  the  Press.  No 
other  editor  know’s  his  city  as 
Louis  B.  Seltzer  knows  Cleve¬ 
land,  his  birthplace  and  his 
home  for  fifty-nine  and  one-half 
years. 

“Sixth — or  sixth  and  seventh 
if  we  count  the  newspapers  as 
separate  entities — which  they 
are — are  the  Louisville  Courier- 
Journal  and  the  Louisville 
Times.  Purchased  by  Robert  W. 
Bingham  in  1917,  these  two 
newspapers,  the  one  with  a 
heritage  from  Henry  Watter- 
son,  have  regained  national 
stature  in  the  past  twenty  years 
under  the  combined  direction  of 
Barry  Bingham  as  editor  and 
Mark  Ethridge,  as  publisher. 
The  men  are  highly  respected 
by  their  fellow  journalists.  The 
newspapers  are  generally  ac¬ 
cepted  as  the  l)est  in  the  South. 

“Eighth  is  the  Chicago  Uaihj 
News,  fortunate  in  its  owner¬ 
ship  since  its  founding  by 
Melville  E.  Stone  in  1876. 
Victor  Lawson  was  its  second 
owner;  Walter  A.  Strong,  the 
third,  and  Frank  C.  Knox  the 
fourth.  Since  Knox’s  death  in 
1944,  the  PaUg  News  has  been 
owned  and  operated  by  John  S. 
Knight.  The  Daily  News  is  con¬ 
vincing  proof  that  group  news¬ 
papers  can  be  not  only  good, 
but  great  new’spapers.  The 
Daily  News,  you  will  recall,  last 
year  uncovered  the  scandals  in 
the  state  auditor’s  office,  not 
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NEIGHBORS — On  his  recent  visit  to  New  Rochelle,  N.Y.,  Dublin's 
Mayor  Robert  Briscoe  turned  photographer  to  take  a  picture  of 
Paul  Byrne,  a  staff  cameraman  of  the  Westchester  Newspapers.  Paul 
was  born  in  Dublin  on  the  very  same  street  as  Mayor  Briscoe. 


pulling  a  punch  despite  it.s 
editor-publisher’s  Republican¬ 
ism. 

Owned  by  Employes 
“Ninth  is  the  Milwaukee 
Journal,  one  of  the  few  Ameri¬ 
can  newspapers  owned  by  its 
employes.  Bought  in  1882, 
twenty-two  days  after  its  found¬ 
ing,  by  Lucius  W.  Nieman,  the 
Journal  showed  the  mettle  of 
its  publisher  in  1915  when  it 
described  Germany  as  an  inter¬ 
national  menace  and  urged  pre¬ 
paredness  for  war.  Its  coura¬ 
geous  stand  in  the  predomi- 
nantly-Geiman  community  won 
the  paper  the  1919  Pulitzer 
prize.  Owned  by  employees  and 
directed  by  Harry  J.  Grant, 
since  Nieman’s  death  in  1935, 
the  Journal  is  at  one  time  one 
of  the  largest  (in  number  of 
pages),  one  of  the  most  liberal, 
and  one  of  the  best-printed 
newspapers  in  the  country.  It 
is  one  of  the  few  newspapers 
in  the  United  States  which 
carries  no  syndicated  columns. 
It  is  the  only  newspaper  in  the 
United  States,  to  my  knowledge, 
which  prints  on  its  society 
pages  stories  and  pictures  of 
Negro  as  well  as  of  white  citi¬ 
zens.  The  Journal  is  in  no  sense 


a  criLsading  newspaper;  rather 
its  news  coverage  is  so  detailed 
and  so  comprehensive  that  cor¬ 
ruption,  which  brings  about 
most  crusades,  has  little  chance 
to  develop. 

“Last — and  to  close  with  a 
cliche — but  by  no  means  least, 
on  this  honor  roll  is  the  St. 
Louis  Post-Dispatch,  which, 
under  the  third  generation 
Joseph  Pulitzer,  carries  on  the 
high  tradition  established  by 
the  many  -  sided  genius  who 
founded  the  Post-Dispatch  from 
two  near-brankrupt  newspaper 
properties  in  1878.  Crusading 
constantly  for  worthy  causes — 
local,  state,  regional,  and  na¬ 
tional — the  Post-Dispatch  edi¬ 
torial  page  under  the  direction 
of  Irving  Dilliard,  aided  by  the 
bold  cartoons  of  Daniel  Fitz¬ 
patrick,  is  probably  the  most 
outspoken  and  most  liberal  edi¬ 
torial  page  among  today’s 
standard-sized  newspapers.” 


For  the  Family 

Des  Moi.nes 
The  “Women’s  Section”  in 
the  Des  Moines  Sunday  Regis¬ 
ter  is  now  the  “Home  and 
Family  Section.” 
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Wechsler 
Hits  Press 
Sacred  Cows 

Washington 
A  press  with  too  many  “sa¬ 
cred  cows,  elephants  and  don¬ 
keys”  was  blasted  here  March 
31  by  James  A.  Wechsler,  edi¬ 
tor  of  the  New  York  Post. 

At  the  10th  anniversary  ban¬ 
quet  of  Americans  for  Demo¬ 
cratic  Action  he  pleaded  for  “a 
restoration  of  our  great  tradi¬ 
tion  of  free  debate,  fair  argu¬ 
ment,  a  readiness  to  discuss  all 
issues  on  their  merits,  a  re¬ 
sponsiveness  to  fresh,  unortho¬ 
dox  ideas.” 

“Let  us  have  no  sacred  cows, 
elephants  or  donkeys,”  he  de¬ 
clared;  “let  there  be  only  one 
animal  for  whom  we  display 
special  affection — that  species 
known  in  all  eras  as  the  under¬ 
dog.” 

Some  Exceptions 
Mr.  Wechsler  said  there  was 


members  of  my  profession  may 
well  be  going  to  jail  because 
they  challenged  his  right  to  in¬ 
vestigate  the  political  opinions 
of  newspapermen.” 

6.  Chairman  Walter  of  the 
House  Un-American  Activities 
Committee,  who  “perhaps  by 
similar  osmosis  retains  im¬ 
munity  from  attack  and  ex¬ 
posure  in  a  large  area  of  the 
press.” 

7.  Vice  President  Nixon,  “a 
sacred  calf,  and  aging  rapidly.” 

8.  Herbert  Hoover,  “the  elder 
statesman  of  our  animal  farm.” 

“Perhaps  more  serious  than 
the  business  of  sacred  cows  is 
the  suppression  or  evasion  of 
great  issues,”  Mr.  Wechsler 
continued. 

“The  sad  fact  is  that  most 
editorial  pages  can  attain  a 
degree  of  passionate  indigna¬ 


tion  about  Beck’s  bad  boys  that 
is  equalled  only  by  their  lack 
of  zeal  for  exposure  of  the 
men  of  oil.” 

•  I 

ITU  to  Vole  A^ain  i 
On  Strike  Benefits 

Indianapolis 
Members  of  the  International  | 
Typographical  Union  will  vote  ; 
May  15  on  an  officer-sponsored  i 
proposal  to  establish  a  strike  i 
benefit  fund  of  ?!500,000. 

The  proposition  specifies  that : 
the  money  shall  be  used  only  to  ! 
pay  strike  and  lockout  benefits 
to  members  deprived  of  their  | 
usual  work  because  of  the  shut-  ' 
down  of  a  plant  caused  by  the  ' 
strike  of  another  union.  The 
assessment  would  be  Kr  on  ' 
total  earnings  of  active  mem-  ' 
bers. 


classified  section 

Renefit  from  our  Vast  Newspoper  Audience 


ANNOUNCEMENTS 


Publications  For  Sale 


ARE  YOU  interested  in  strong  Fiorids 
weekly,  unopposed,  nearing  $100,000 
gross?  Town,  area  growing  rapidly, 
will  definitely  have  daily  status  within 
five  years,  or  less.  This  takes  real 
rash.  Reply  confidentially,  in  detail 
Broker,  Box  1325,  Editor  &  Publisher. 

HFTY  MILES  FROM  TIMIIS 
SQIARE.  North.  Century-old  New 
York  State  weekly,  wealthy  community, 
town  of  3,000,  county  of  200,000. 
Grossing  $20,000,  2%  employes  and 

Owner.  Priced  at  $17,000,  half  down. 
Our  No.  S873.  May  Brothers,  Bing¬ 
hamton,  N.  Y. 


Publications  Wanted 


MEDIUM-SMALL  Daily  or  large 
weekly  in  Chart  Area  3.  Ade<|iiat( 
financing.  State  details  first  letter. 
Answers  confidential.  Box  1213,  Edi¬ 
tor  and  Publisher. 


Business  Opportunities 

WEEKLY  NEWSPAPER  and  commer¬ 
cial  job  shop  grossing  over  $100,000  in 
New  York  Area.  One-third  down,  five 
years  to  pay.  Long  term  lease.  Write 
Box  1314,  Editor  &  Publisher. 


NEWSPAPER  SERVICES 


IS'ewspaper  Representatives 

NEW  YORK  Representation,  news, 
features,  advertising  or  what — by  ex¬ 
perienced  man.  Write  me  for  personal 
interview  at  A.N.P.A.  Convention. 
Box  1418,  Editor  &  Publisher. 


“nothing  sacred  in  any  town 
where  they  let  Cartoonist  Her- 
block  in,”  and  also  excepted  by  j 
name  Washington,  Baltimore  j 
and  New  York.  His  main  at¬ 
tack  was  directed  at  “those  un¬ 
happy  one-newspaper  cities  and 
towns,  and  those  other  com¬ 
munities  where  the  afternoon 
paper  completes  with  a  morn¬ 
ing  paper  own^d  by  the  same 
Republican.” 

“What  concerns  me  about 
the  American  press  is  not  what 
most  of  these  papers  stand 
for,”  he  said,  “but  what  so 
many  of  them  refuse  to  stand 
for.  It  is  not  what  they  say 
that  seems  to  me  most  alarm¬ 
ing;  it  is  what  they  fail  to 
say,  and  what  they  refuse  to 
debate.” 

His  ‘Sacred’  List 

Mr.  Wechsler  listed  eight 
“sacred  cows,  and/or  elephants 
and  donkeys”: 

1.  President  Eisenhower,  “the 
beneficiary  of  a  generous  stand¬ 
ard  of  criticism  not  commonly 
accorded  Democratic  Presi¬ 
dents.” 

2.  Secretarj'  Dulles,  “inter¬ 
mittently  chided  in  the  Re¬ 
publican  Gazettes”,  but  “the 
criticism  has  been  remarkably 
subdued.” 

3.  Senate  Majority  Leader 
Lyndon  Johnson,  a  Democrat, 
“but  of  what  century.” 

4.  PBI  Director  Hoover,  who 
“in  more  than  90  per  cent  of 
the  U.S.  press — and  I  under¬ 
state  the  figure — is  above  and 
beyond  criticism.” 

5.  Senator  Elastland.  “Some 


ANNOUNCEMENTS 


Newspaper  Brokers 

MAY  BROTHERS,  Binghamton,  N.  Y. 
Elstablished  1914.  Newspapers  bought  I 
and  sold  without  publicity. 
NEGOTIATION  services  on  all  news-  I 
papers  includes  special  attention  to  , 
savings  both  ways  and  aid  in  setting  ; 
up  successful  operations  for  purchaser.  ' 
NEWSPAPER  SERVICE  COMPANY. 
601  Georgia  Savings  Rank  Bldg.,  At- 
I  lanta,  Ga.  _ 

MIDWEST  NEWSPAPERS 
I  in  proven  fields.  Herman  Koch,  2923 
Virginia  St^  Sioux  City,  Iowa. 

WESTERN  NEWSPAPERS 
'  Joseph  A.  Snyder,  12163  W.  Wash-  ' 
i  ingrton  Boulevard.  Los  Angeles  66  , 
I  Cal.  Day  or  Nite  Phone;  EX  1-5233 

:  CONFIDENTIAL  INFORMATION 

1  Daily  Newspaper  Properties 

1  W.  H.  Glover  Co..  Ventura.  Calif  | 

I  NEWSPAPER  properties  of  invest- 
I  ment  quality :  The  DIAL  Agency.  66 
.Adelaide,  Detroit,  Mich.  WO  3-3926 
SALES  -  PURCHASES  liandjed  with 
discretion.  Write  Publishers  Service. 

I  P.  O.  Box  3132.  Greensboro.  N.  C. 

I  IT’S  NOT  the  down  payment  that 
.  buys  the  newspaper  —  it’s  the  per- 
I  gonality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
,  selling. 

LEN  FEIGHNER  AGENCY 
Box  192  Mt.  Pleasant,  Mich. 

RALPH  J.  ERWIN 
newspapers  and  radio  stations.  1443 
1  S.  Trenton,  Tulsa,  Okla.  _ 

WESTERN  PROPERTIES 

,  EDD  E.  ROUNTREE  will  be  at  the 
I  Barclay  Hotel,  New  York,  from  April 
;  18-26  and  will  be  pleased  to  meet  with 
I  possible  buyers  or  sellers  of  Western 
I  newspapers.  We  have  negotiated  over 
1  200  sales  in  the  West  and  know  the 
field  intimately. 

STYPES,  ROUNTREE  &  CO. 

625  Market.  San  Francisco 


National  Advertising  Space 

GULF  BEACH  JOURNAL 
TREASURE  ISLAND,  FLORIDA 
P.O.  BOX  8008,  MADEIRA  BEACH 


ANNOUNCEMENTS 


Newspaper  Brokers 


NEWSPAPER  VALUATIONS 

Tax  and  all  other  purposes 
Over  130  valuations  made 
Dailies  from  coast  to  coast 
Experienced  court  witness 
Complete  reports  submitted 

A.  S.  VAN  BENTHUYSEN 
446  Ocean  Avenue,  Brooklyn,  N.  Y. 


Publications  For  Sale 


EXCLUSIVE  Texas  county  seat  week¬ 
ly.  Outstanding  property,  $76,000  class, 
requires  $25,000  down. 

WILLIAM  K.  HORN 
4430  Glenwick  Lane,  Dallas  6,  Texas 


WEEKLIES-DAILIES 
WE  OFFER  an  outstanding  list  of 
Western  papers.  Why  not  write  for  i 
our  latest  Bulletin  now.  No  charge  i 
or  obligation.  i 

JACK  L.  STOLL  &  ASSOCIATES  ‘ 

422  Hollywoo<l  Security  Bldg. 

6331  Hollywood  Blvd. 

Los  Angeles  28,  Calif.  i 

SOUTHERN  NEW  ENGLAND 
WEEKLY,  in  expanding  community,  I 
excellent  shop,  top  gross  that  can  be  j 
upped,  solid  circulation.  Outstanding  j 
buy.  Write  Northeast  Newspaper  | 
Properties,  P.O.  Box  576.  Manchester.  I 
Connecticut.  I 

NEW  YORK  WEEKLY,  $80,000  gross,  i 
Down  payment  $7,500.00.  Good  profit 
record  and  could  pay  out  in  5  years 
with  experienced  management.  PUB- 
I.ISHERS  SERVICE.  P.  O.  Box  3132. 
GreenslMtro,  N.  C. 

MIDWEST  FARM  WEEKLY,  $100,000 
class  ;  small  cash  will  handle. 
Bailey-Kiehbiel.  Box  88.  Norton,  Ks. 

GOOD  EXCLUSIVE  WEEKLY 

Personal  affairs  of  publisher  require 
early  sale  California  weekly  in  expand¬ 
ing  agricultural  field  :  grossing  at  rate  ^ 
of  $70,000  for  '57 :  price  $60,000  for  | 
well-financed,  practical  publisher. 

J.  R.  GABBERT  | 

!  3937  Orange  St.,  Riverside.  Cal.  1 


Special  Editions 


I  SPECIAL  EDITIONS 

'  Available  after  June  first.  Make  your 
,  reservations  now  for  1968  69  and  60. 
Samples  and  references  on  request. 
Commssion  basis  only  at  prefered  rate. 
For  full  information,  write  Special 
Editions  P.O.  Box  263,  Austin  62. 
;  Texas. 


Press  Engineers 


UPECO,  INC. 

SPECIALIZING  IN  DUPLEX 
AND  GOSS  FLAT-BED  WEBS 
DISMANTLING-MOVED-ERECTED 

Universal 

Printing  Equipment  Co.,  Inc. 

420  Valley  Brook  Ave. 
Lyndhurst,  N.  J. 


Advertising  Rates 

CLASSIFIED 

Line  Rates  Each  Consecutive 
Insertion 

SITUATIONS  WANTED  (Payable  with 
order)  4  times  @  50c  per  line  each 
insertion;  3  times  @  55c;  2  @  60c; 
1  @  65c.  Add  20c  for  Box  Service 
ALL  OTHER  CLASSIFICATIONS: 
4  times  @  95c  per  line  each  insertion; 
3  times  @  $1.00;  2  times  @  $1.05; 
1  @  $1.10.  3  line  minimum.  Add  20c 
for  Box  Service. 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  Wednesday,  2  p.m. 
Count  30  units  per  line,  no  abbreviations 
(add  1  line  for  box  information.)  Bo' 
holders’  identities  held  in  strict  con¬ 
fidence.  Replies  mailed  daily.  Editor  & 
Publisher  reserves  the  right  to  edit  all 
copy.  _ 


DISPLAY  RATES 


Agate 

1 

6 

13 

26 

52 

Lines 

Time 

Times 

Times 

Times 

Times 

564 

$510 

$430 

$405 

$370 

$330 

282 

290 

240 

228 

210 

190 

141 

165 

140 

128 

123 

110 

70 

105 

95 

84 

72 

66 

35 

62 

54 

48 

45 

40 

Edilitr  &  Publisher 

1700  Times  Tower  N.  Y.  36,  N.  Y. 
Phene  BRyant  9-3052  _ 
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IVEWSPAPER  SERVICES 


Pregs  Enginpfrg 

'  PAUL  F.  BIRD 

Press  Krector,  Moving,  Rebuilding 
Klatbed  Semi>Cylindrical  Tubular. 

7  Oak  Court,  Islip,  New  York 
JU  I-OfiRT 

Newspa|)er  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service— World  Wide 

SKIDMORE  AND  MASON,  INC. 
.56-59  Frankfort  Street 
New  York  38,  N.  Y. 

Barclay  7-9775 


MACHINERY  and  SUPPLIES 


Netogprint 

MANY  NEWSPAPERS 
AND 

PUBLISHING  COMPANIES 
ALL  OVER  the  Country 
are  receiving  their 
SHIPMENTS  OF  NEWSPRINT 
REGULARLY  ,  ,  , 

From 

BUNGE  PULP 
&  PAPER  CO, 

STANDARD.  WHITE  TONNAGE 
LARGE,  HALF.  3/4  AND 
SMALLER  ROLLS. 
SUITABLE  DIAMETERS. 
DOMESTIC  AND  EXPORT 

WHY  NOT  CONSULT  US  NOW 
FOR  YOUR  FUTURE  NEWSPRINT 
NEEDS  7 

Bunge  Pulp  &  Paper  Co. 

«5  W.  45  St..  New  York.  N.Y. 
PHONE:  JU  2-4820—JU  2-4174 

WE'LL  BE  HAPPY  TO  MEET  YOU 
AND  DISCUSS  YOUR  NEWSPRINT 
PROBLEMS  DURING  YOUR 
VISIT  TO 

THE  A.N.P.A.  CONVENTION 


BEHRENS  PULP  &  PAPER  CO. 

All  Sizes  Standard  Canadian  Newsprint 
70  E.  46  St.  N.  Y.  MU  6-5676 

newsprint,  Rolks  &  Sbvets.  White  & 
S  Colors.  All  sizes.  Hrookman  Paper 
.)55  Westcht*8ter  Ave.,  N.  Y 
Moti  Haven  5-6022. 


Compoging  Room 

SIX  LINE  CASTING  MACHINES  in 
good  clean  running  condition,  four 
models  number  8.  14,  It*  and 
2^.  Serial  numbers  27746,  22890,  22756 
>1^47  respectively.  Model  number 
-3  has  fiiur  masrazinos,  all  72  channels. 
^41.  em.  6-mold  disc;  2-14  pt.  1-18  pt.. 

1-36  pt.  molds.  One  extra 
^  pt.  mold  available.  Molds  slide  safety 
wviee.  Channel  entrance  signal  liirht. 
Automatic  ejector.  Nearly  new  Mohr 
coolinu  blower.  Metal  Feeder. 
TWO  INTERTYPES  model  CSM 
«rial  numbers  215  and  5664. 

11  NEWS  FONTS  (two  almost  new) 
Intertype  8  pt.  Regal  with  bold  number 
‘  11718)  contrasted  black  and  white. 
I  FONTS  lyj  pt.  Ionic. 

Union  Leader  Corp. 
Manchester,  New  Hampshire 

I  LUDLOW,  22%  em.  rebuilt  $2,260. 
"xxl  selection  of  cabinets,  mats,  etc. 
Midwest  Matrix  Mart 
Plymouth  Court,  Chicago  6,  III. 

editor  ac  PUBLISHER 


MACHINERY  and  SUPPLIES 


Compoging  Room 


PUBLIC  AUCTION  SALE 

TUESDAY 

April  9,  15  67  —  11  A.M. 

Printing  and  Linotyi*  Plant 
j  160  Varick  St.,  New  York,  N.  Y. 

I  2  .MODEL  31  LINOTYPE  4-MAGA- 
'  /.INE  MACHINES,  Ser.  #59232  & 
59231,  ea.  with  Electric  Pot,  AC 
motor-  One  has  Centering  &  Quad- 
ding  attach. 

2  —  MODEL  8  LINOTYPE  MA¬ 
CHINES,  ea.  with  3  Mags.  Gas  Pot, 
Motor 

48--  Additionjil  Full  I-ength  Light¬ 
weight  &  Brass  Linotyiie  Magazines 
22— Lower  &  Upjier  Split  Lightweiglit 
&  Brass  Linotyiie  Magazines 
5  Reid  Steel  Magazine  Racks,  Space- 
bands,  Mat  Storage  Cabinets,  etc. 
94-  FONTS  of  LATE  FACE  LINO  & 
Intertviie  Mata — Black  &  White 
1  LUDIOW  22%  Km  TYPECAST>:R. 
Ser.  *5000,  with  W’ater  cooling 
!  Tank.  Mold,  Electric  Pot,  AC  Motor 
I  1- LUDLOW  SUPERSURFACER  with 
Motor 

i  4  LUDLOW  20-dr.  Angle  Top  Matrix 
^  Storage  Cabinets 

I  59 -FONTS  of  LATE  FACE  LUD¬ 
IOW  MATS,  in  series,  ranging  18- 
48  pt. 

'  8—  Ludlow  Sticks.  Spacing  Mats,  etc. 

;  1-  MODEL  F  ELROD  STRIP  MA¬ 
TERIAL  MAKER.  Ser.  #F.1676-E, 
with  12  Molds.  Electric  Pot.  AC 
Motor 

'  1  -  Little  Chief  Remelting  FVirnace 
with  water-cooled  pig  molds 

1-  MILLER  27x41“  TWO-COLOR  4- 
TRACK  AUTO.  CYL.  PRESS.  Ser. 
*7345  with  rollers,  chases,  gas 
heater  and  motor  equip. 

1  MILLER  21x28"  SINGI  E  COIOR 
MODEL  SW  AUTO.  CYL.  PRESS. 
Ser.  #8709,  with  rollers,  chases,  gas 
heater  and  motor  equip. 

I  MTEHLE  V-50  Vertical  #13043 
1  MIFHLE  V-45  Vertical  #10974 
1  MtEHI.E  4/0  Auto.  CVlinder  Press. 
Ser.  #7938  with  SPIRAL  GEARS?. 
Be<i  46x62"  with  Cross  Feeder,  E.x- 
tensinn  Delivery,  etc. 

I  1— MIEHLE  2/0  Auto.  Cylinder  Press. 
Ser.  #18816  with  SPIRAL  GEARS. 
Ped  43x66",  with  Dexter  4-Post 
High  Pile  Feeder.  Extension  Delvy, 
etc. 

2—  MIEHLE  2/0  Auto.  Cyl.  Presses, 

;  Ser.  #11749  &  11049,  with  SPIRAL 

GEARS,  Bed  43x56".  ea.  with  Cross 
Feeder,  Extension  Delivery,  etc. 

!  1 — Kluge  12x18"  Auto.  6-RoUer  Press 
1—8x12"  New  Series  C&P  Press 
10  STEEL  TOP  IMPOSING  STON"ES 
Sizes  to  51x76" 

Craftsmen  39x61"  Line-up  Table, 
Quincy  Air  Compressor  Unit,  Rouse 
Vertical  Rotary  Power  Miterer,  Steel 
Strip  Material  Cab.  Type  Cabinets. 
Galley  Cabinets,  Vandercook  Proof 
Press,  C&G  Jig  Saw  &  Drill,  Wright 
4-Head  Power  Paper  Drill,  Boston 
No.  4  Wire  Stitcher,  PLUS  Compos- 
.  ing  Room  &  Misc.  such  as  found  in 
!  an  up-to-date  plant 


INSPE<"lTON :  Day  Previous  to  Sale 
For  further  details  phone  or  wire 

SCHWARTZ  BROS.  AUCTIONEERS 

277  Rn'-dway.  New  York  7.  N.  Y. 
PHONE-  worth  4-1370 
NOTE  r  250^  Deposit  Reouired 

STEEL  COLUMN  RULE 

FOR  shrinking  ads — One  Point  bodv. 

I  Hairline  face  top  and  bottom,  any  col¬ 
umn  width  md  height— Send  for  free 
aun-ey  card. 

LEO  W.  HAUSMAN 
107  S.  38  St.,  Phila.,  Pa. 

FOR  SALE  30  fonts  Regal  7  pt.  No.  2 
with  Bold  (1621).  Also  sorts  for 
same.  Available  immediately.  Will 
sell  all  or  part.  Contact  Randall  Bar¬ 
ton  Republic  and  Gazette  P.O.  Box 
1950.  Phoenix.  Arizoea. 


LINOTYPE— High  base  Model  6.  gas 
pot  and  monomelt,  one  magazine,  one 
mold,  slide  delivery.  Excellent  straight 
i  matter  machine.  In  use  daily  at  The 
Daily  Journal.  1217  Welton  Street. 
Denver  4,  Colorado.  TAbor  .5-3371. 

for  April  6,  1957 


MACHINERY  and  SUPPUES 


Compoging  Room 


WE’RE  THE  LARGEST  distributor  of 
Newspaper  Form  Trucks  in  the  World 
— there  must  be  a  reason — $84.50  to 
$97.50  each,  FOB  Elkin.  None  better 
at  any  price.  Write  for  descriptive 
circular.  L.  &  B.  Sales  Company,  P.O. 
Drawer  560,  Elkin.  North  Carolina. 


MAGIC  MATRIX  BLACK— The  ’’Do  it 
Yourself"  Matrix  Ckjntrast  Process. 
Many  dailies  now  use  it.  One  mat  or 
ten  thousand — no  objectionable  odor. 
For  brochure  write  Magic  Products 
Company,  700  South  Fourth  Street, 
Minneapolis.  Minnesota. 


Mail  Room 


CLASS  1955  Addressograph  machine 
for  all  2*4"x4"  frames:  has  selector; 
can  be  equipped  with  feeders,  lister 
and  other  attachments,  current  model : 
less  than  five  years  old ;  certified  ex¬ 
cellent  condition  by  Addressograph 
people.  110  volts.  60  cycle  motion.  Box 
1308,  Editor  &  Publisher. 


Photo-engraving 


COMPLETE  Print-N-Etch  engraving 
plant.  Ideal  for  small  daily  or  weekly. 
Being  replaced  with  faster  unit  for 
volume  production.  Sacrifice  for  $500 
complete.  Reply  Box  1400.  Editor  & 
Publisher. 


Pregg  Room 

GOSS  ROTARY  PRESS 
Full  ROP  Color 

8  Low  Constructions  Units 
I  Double  Highspeed  Folder 
I,ength  sheet  cutoiT  22^" 

End  roll  Brackets  &  Hoists 
AC  Motor  Drive 

GOSS  OCTUPLE  PRESS 

4  HSLC  Printing  Units 
I  Double  Highspeed  Folder 
Length  Sheet  Cutoff  22  ?i" 

AC  Motor  Drive 

End  Roll  Brackets  4  Hoists 


JOHN  GRIFFITHS  CO..  INC. 

416  Lexington  Ave.  New  York  17,  N.Y. 


GOSS  6  unit  type  press  purchased  In 
1924.  In  the  past  five  years,  more  than 
$20,000  have  been  spent  on  this  press 
to  put  it  in  A-1  condition. 

PRINTS  four  colors 
PRINTS  48  pages  (all  black) 
PRINTS  40  pages  (two  colors  and 
black)  straight 
PRINTS  72  pages  collect 
USES  62"  paper  roll 
PAPER  is  end  fed 
CUT-OFF  23%6 

PRESS  has  all  NEW  BEARINGS 
PRESS  runs  at  34,000  an  hour 
THREE  folders  (one  used  as  spare) 
ALL  electrical  control  equipment 
TWO  75  HP  Motors— d.c.  current 
PRESS  has  automatic  tension  con¬ 
trol 

SPARE  roller  liners  and  many 
other  spare  parts 
FOUR  portable  ink  fountains 
REVERSIBLE  unit  cylinder 

This  press  is  located  in  Erie,  Pa. 
Price  is  $56,000.00  as  is  where  is.  Con¬ 
tact  ^w.  Hintenach,  Erie  Times, 
Erie.  Pa. 


FOR  SALE:  24  page  Hoe  L  sha|>« 
press,  new  rollers  and  blankets,  rebuilt 
in  1954.  Can  be  used  as  separate  units 
of  8  or  16  pages  22  andj<t  inch  cut 
;  off.  Can  be  purchased  very  reasonably. 

Call  or  write  Harold  Shoiman.  Me- 
i  chanical  Supt.  THE  NEWS.  Sarasota, 
Horida. 


MACHINERY  and  SUPPUES 

Pregg  Room 


COLOR  CONSCIOUS? 

We  offer  one  of  the  largest  and  finest 
selection  of  used  Newspaper  Presses, 
■nany  with  modern  (70LOR  facilities. 

FULL  R.  O.  P.  COLOR 
12  SCOJT  UNITS 

Plus  6  Super-imposed  CX>LOR  Units 
3  Double  Folders,  Balloon  Formers 
Ret'Ls  4  Pasters— 23yi8— AC. 

Ixicntion :  Miami  Daily  News. 

(Can  Divide  into  3  Octuples.) 


24  PG.  GOSS  DEKATUBE 

6  COLOR  Pans  4  Compensators  for 
Colors.  Balloon  Former — -Vacuum-back 
Stereo.  Press  Only  5  Years  Old. 
Location :  Appleton,  Wise. 


3  UNITS  SCOTT 

with  2  extra  COLOR  Couples.  Floor 
h’ed  Press — 23%6 — Stereo — AC. 
l/ication  :  Portsmouth,  Va. 


DUPLEX  METROPOLITAN 

8  Units— 2  Double  Folders  Leads  for 
SPOT  COLOR. 

(Can  Divide  into  2  Octuples. I 
(xication  :  Winnipeg.  Canada. 


6  UNIT  scon 

Multy-type — 22-3/4"  Cut-off.  Leads  for 
SPOT  COLOR.  S-arm  Reels  4  Ten¬ 
sions.  Complete  Stereo. 

Ix>cation :  Detroit.  Michigan. 


3  UNIT  HOE 

Fn.air  Fed,  22-''',"  Cut-off.  A.C.  Steel 
Cylinders  —  KoUur  Bearinifs  —  Spray 
Fountains. 

Ijocation :  Perth  Amboy,  N.  J. 


2  UNIT  HOE 

F’loor  Fed  —  Cut-off.  Dtmble 

Folder  -Complete  Steiw-  AC. 
l.,ocation :  Ga.stonia,  N.  C. 


16/'32  PG.  GOSS 

Single  Width— 23%o''  Cut-off. 
Complete  Stereo. 

I.x>cntion  :  Cleveland,  Ohio. 


16  PG.  DUPLEX  TUBULAR 

PIT.  F’oWer  -Stereo  AC. 

BEN  SHULMAN 
ASSOCIATES 

60  E.  42nd.  St..  New  York  17,  N.  Y. 
Oxford  7-4590 
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MACHINERY  and  SUPPUES  MACHINERY  and  SUPPLIES  i  MACHINERY  and  SUPPLIES 


HELP  WANTED 


PregK  Room 


Prett  Room 


Wanted  to  Buy 


Display  Advertising 


WANTED.  Duplex  or  Goss  Flat  Bed  IMMEDIATE  OPENING  for  experi- 


Goss  Double  Width  Unit  |  h„,  S.u»it.  h.o  cote.  cvlind=„,  h.o  “r‘.4r‘l,^lrnrviln“.;x 


Type  Press 

Can  Be  Seen  In  Operation 

FORT  WAYNE.  INDIANA, 
•'NEWS  SENTINEL” 


sets  folders.  2  M/2  '  cut-off.  Available. 


paper  Supply  Co.,  422  West  8th, 
Kansas  City  6,  Mo. 


Hoe  6-Unit,  all  cylinders  reversible 
for  ROP  color  on  any  page.  2  M/2” 
cut-off. 


HELP  WANTED 


Administrative 


Duple*  4-Unit,  two  color  cylinders, 


Being  Replaced  With  New  ‘’’hree  color  &  black. 

Goss  Headliners  6-Unit,  2  Goss  2  deck  2  plate  wide  16-page, 
folders.  Substructure,  Cline  all  stereotype. 

Reels  and  Tensions,  AC  Drive, 


23  9/1 6"  Cutoff 
Available  Early  1958 
Newspaper  Printing  Corp. 
Fort  Wayne,  Indiana 


GEORGE  C.  OXFORD 


REASONABLY  YOUNG 
EXECUTIVE 

Experienced  in  the  business  of 
running  a  newspaper. 


man  with  imagination,  vision  and  abil¬ 
ity,  to  keep  pace  with  our  growth. 
Must  be  self-starter.  No  drinkers  need 
apply.  Write  all  details  with  refer¬ 
ences  to  Wm.  R.  Cass,  Advertising 
Director.  Ledger-Gazette  P.O.  Box  711. 
Lancaster,  California. 


ADVERTISING 

PROOFREADER 


Boise,  Idaho 


running  a  newspaper.  ,  Philadelphia  Pharmaceutical  mannfar- 

]  turer  requires  proofreader  with  one  or 
QUALIFIED  to  take  over  position  of  j  two  years’  experience.  College  gradu- 
General  Manager  of  a  75,000  daily-  I  Minimum  salapr  $87 

c  I  .•  I  Pleasant  working  conditions  and  liberal 

ounday  operation.  i  benefits.  Send  resume  of  education  and 

COMPENSATION  will  be  commen- 


Stereotype 


The  Goss  Printing  Press 
Company 


NEW  HALL  MAT 
ROLLER 


surate  with  ability  and  responsibilities 
involved. 


involved.  ADVERTISING  SOLICITOR.  At  least 

one  year’s  experience.  Write  General 
Replies  held  in  strictest  confidence.  Manager.  Clarksburg  Publishing  Co.. 


KvCLLtK  !  Bo*  1018,  Editor  &  Publisher.  Clarksburg.  West  Virginia.  _ 

Amply  heavy  enough  for  the  small  1  HAVE  OPENING  in  south  for  ex-  SALARY  PAID  for  experienc^i 

.  P  .  1  perienced  business  manager  for  good  display  advertising  salesman  on  Cali- 

daily  and  all-around  purposes.  Equip-  1  j^iiy  job  shop.  Must  be  fornia’s  Numlier  one  non-daily.  Above 


perienced  business  manager  for  good  display  advertising  salesman  on  Cali- 
small  daily  and  job  shop.  Must  be  fornia’s  Numlier  one  non-daily.  Above 


Division  of  Miehle-Goss-Dexter 
Incorporated 


other  features. 


successful  background.  Write  giving  company  insurance  and  benefits  offerKi 
full  particulars  including  starting  to  the  right  man.  If  you  can  assun- 


5601  West  31st  Street 
Chicago  50,  Illinois 


salary.  Box  1118.  Editor  &  Publisher,  us  of  your  ability  and  ambition  we  can 


We  also  make  Form  Tables.  6'  and  '  (jkn^Sai.  MA.NAGERl^r  small  daily!  1  “J""  '2*'" 


DL’PLEX  5  UNITS— Double  Width — 
23«lg"  eutotr  mfd.  1930.  Steel  cylin- 
ders,  double  folders,  balloon  formers, 
color  cylinder,  reels,  tensions,  C-H  con¬ 
veyor.  Print  76  pages,  60"  newsprint. 
Good  condition.  Available  now,  as-is, 
wlicr^is.  Can  be  seen  in  production. 
For  information  and  attractive  price 
contact  Production  Manager.  Globe- 
Democrat,  St.  Louis,  Missouri. 


8'  Makeup  Tables,  pumps,  chipping  1  Must  have  knowl^ge  and  .ability,  all 

I  departments  including  sales  and  promo- 
blocks,  etc.  1  tion.  Future  unlimited  to  right  man. 


departments  including  saU-s  and  promo-  |  COUNTY  SEAT  WEEKLY  needs  a 
tion.  Future  unlimited  to  right  man.  real  weekly  newspaperman  as  Ad  Mar- 


Chart  Area  9.  Send  resume  to  Box  j  ager.  6,000  net  paid,  growing  rapidl> 
Also  many  other  useful  rebuilt  arti-  I  l^l.l.  Editor  &  Publisher. _  i  Salary  $100  plus.  Must  have  exper- 


KIPLINGER  SAYS  it  takes  brains.  I  Chart  Area  2.  Tell  whole  story 


THOMAS  NA^.  HALL 
STAMFORD.  CONN. 


character,  fiber,  experience  to  get  I  jfi  letter  to  Box  1203,  Editor  &  Pul- 
ahead  in  business.  He’s  so  right  1  In  liaher. _ 


the  newspaper  field  you  also  have  to  ^  ADVER’nSING  SALESMAN.  Attra.- 


energetic,  creative.  Marrying  the  pub¬ 
lisher’s  daughter  d'^sn’t  hurt,  either. 


tive,  permanent  position  for  man  cy- 
Iierienced  in  display  selling,  layouts. 


We  don’t  have  a  daughter,  but  if  you  „„  g  ^oo  daily.  Chart  Area  8.  Write 


PRESS  MOTOR  DRIVES  of  25,  40, 
50.  75  H.P.  A.C.  George  C.  Oxford, 
Box  903,  Boise,  Idaho 


Wanted  to  Bur 


SIX-UNIT  GOSS  PRESS 
FOR  $50,000.00. 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 


have  the  other  attributes  and  feel 
stymied  in  your  yen  for  business  suc¬ 
cess  this  could  be  your  break.  Progres¬ 
sive  New  York  small  town  weekly  pub¬ 
lisher  offers  opportunity  to  sharp,  am¬ 
bitious  fellow  with  ideas,  advertising 
and  camera  experience.  You  can  strike 
it  rich  (the  hard  way,  that  is)  by 
using  your  own  talents,  energy.  If 


Box  1318.  Editor  &  Publisher. 


EXCELLENT  POSITION  OPEN 
lYIR  AN  AMBITIOUS 


TOP 

ADVERTISING  SALESMAN 


REBUILT  in  1948  complete  with  Cline  BEN  SHULMAN  ASSOCIATES  ^"»rBox*  130^4  *Mhor  TTubfishT  ADVERTISING  SALESMAN 

Reels  and  Drives  23-9/16  cutoff,  in-  write  Box  1304,  Editor  &  Publisher. 

eluding  one  Cutler-Hammer  Conveyor.  60  E.  42  St.,  N.  Y.  16  Oxford  7-4690  PROMOTION  and  sales  mind^  geiieral  |  THIS  is  a  permanent,  top  notch  j  b 
available  early  fall.  Can  be  seen 


manager  for  7000  ABC  daily.  Chart  nt  considerably  above  average  pay,  on 


in  oiieration  at  SUN-TIMES,  211  West  WANTED  —  8-page  Duplex  or  Gose  Area  9.  State  qualifications  in  first  one  ol  the  South's  finest  and  best  ps  d 
Wacker  Drive,  Chicago,  III.  Mechanical  Fiat-Bed.  accessory  equipment,  near  letter.  Box  1316,  Editor  ft  Publisher.  I  newsiiaper  advertising  staffs  where 


New  York.  Advise  Serial  No.,  avail¬ 
ability.  Chinese  World.  786  Grant 
Ave.,  San  Francisco  8,  California. 


CiresUation 


results  are  well  rewarded. 


1946  GOSS  Cex-O-Type.  twinned.  SN  !  san  rrancisco  »■  Galtiomia. 

to  ^1^6*  WILL  Buy  for  Cash.  Complete  Plants, 


THIS  position  requires  a  man  who 
YOUNG  CIRCULATOR  wanted  for  thoroughly  understands  retailing  atoi 


up  to  16  pages  in  2-page  jumps.  Goss 
contract  serviced.  Available  November. 
Price  $30,000,  as  is,  includes  extra 
rollers,^  chases.  Daily  Times- Advocate, 
Escondido,  California. 


WILL  Buy  for  Cash.  Complete  Plants,  small  South  California  evening  daily;  who  is  able  to  work  closely  with  busi- 

also  Individual  Machines  and  Equip-  must  have  ideas  and  ability  to  execute  ness  firms,  planning  advertising  bud- 

ment — anywhere  in  U.S.A.  them;  be  hard  worker,  honest,  and  gets  according  to  sales  opportunit ie< 


PRINTCRAFT  REPRESENTATIVES 


them;  be  hard  worker,  honest,  and  gets  according  to  sales  opportunit ic< 
have  desire  to  make  real  home  for  self  month  by  month.  We  do  not  run 


and  family.  Will  check  references,  so  ‘‘Specials’’.  He  should  be  able  to  write 


277  Broadway,  New  York  7,  N.  Y.  be  careful.  Box  1201,  Editor  ft  Pub-  excellent  selling  copy  and  make  nt- 


GOSS  STRAIGHTLINE— 24  Page 


22%"  cut  off,  AC  drive,  %  page  folder; 
complete  with  stereo;  factory  rebuilt 
1939  -  top  condition. 


HUDSON  MACHINERY  CO. 

8  Spruce  St.,  N.  Y.  WO  2-1266 


REQUIRE  two  to  four,  double  width, 
newspaper  units.  Steel  cylinders,  roller 
bearings,  71'  Web  width,  22%'  cutoff, 
with  double,  internal  gear  folder.  Reels 
and  paster,  minimum  86,000  speed, 
in  good  condition.  Apply  Box  1011, 
Editor  ft  Publisher. 


tractive  layouts. 


Live  In 

COOL,  COLORFUL 
COLORADO 

WANT  TO  MAKE  a  name  for  your- 


THIS  newspaper  is  a  highly  progr*»- 
sivo  morning  and  evening  combination 
of  over  100,000  circulation  in  one  of 
the  fastest  growing  metropolitan  msr- 


Mlf  as  a  circulation  manager?  Then  kets  in  the  South.  A  beautiful  city  in 
join  the  staff  ^  of  live-wire,  fast-grow-  which  you  and  your  family  wouQ 


NEW  PRESS  DRIVE 


available  —  Northern  Machine  Works. 
Two  new  75  HP  A.  C.  drives,  parallel  323  N.  4th  St.,  Phils.  6,  Pa. 


for  160  HP.  Sell  Separately. 


GEORGE  C.  OXFORD 


_ _ _ _ ing  7-dsy  daily  at  foot  of  Rockies,  enjoy  pleasant  living,  excellent  clim- 

I  WANTED:  8-page  Duplex  or  Goss  Prefer  man  between  86  and  46.  Must  nte.  ideal  working  conditions,  6  d.-if 

;IVE  flat-bed.  Advise  serial  no.  and  when  be  fully  experienced,  all  phases.  Ex-  week. 

available  —  Northern  Machine  Works,  eellent  salary.  Best  working  condi- 

ives,  parallel  323  N.  4th  St.,  Phils.  6,  Ps.  tions.  Greatest  place  in  world  to  live.  AIRMAIL,  in  confidence,  complete  dc- 

tely.  ; . . . .  - r — ; - irr —  Fishing,  hunting  nearby.  We  need  a  tails  including  age,  education,  alfc 

WANTED  FOU5ER  for  Duplex  Tubu-  real  hustler  for  this  highly  eompeti-  personal  information,  exi)er!enee  and 

ORD  22%  cutoff.  Must  nttv®  tive  field.  Circulation  13,864  and  go-  present  salary  to  Box  1343,  Editor  4 

must  be  in  good  Mnditiom  Midwest  ing  up.  Write  full  details,  including  Publisher. 

Boise,  Idaho  Printing  Co..  801  S.E.  9th  St.,  Minne-  references,  first  letter.  Box  1200. 

_  apolis,  Minnesota.  Editor  ft  Publisher. _ _ 


apolis.  Minnesota. 


For  Sale: 


WANTED _ One  Goss  Unit,  double  WANTED  BY  large  Midwestern  News-  FTIEMONT,  OHIO,  NEWS-MESSEN- 

width,  23-9/16'  cutoff,  46  degree  cylin-  paper:  Crew  Man.-iger  capable  of  or-  GER  has  immediate  opening  for  ex- 
der  stagger,  to  be  used  with  Goss  iranizing  and  training  salesmen.  Per-  perienced  retail  advertising  salesman. 


aer  BiaKKvr,  xo  oe  U8«u  wixn  muss  ^  . .  . . .  .....  -  —  -  - -  -  - - m  -  . 

THREE  (3)  unit  double  width  Goss  units  #1685  hi-speed  low  construction,  manent.  chance  for  advancement.  Sal-  Must  know  copy  writing,  layout  ana 

HSLC  Press  #1335,  twin  folders.  60'  manufactured  1929.  Reel  not  required,  ary  and  expenses.  Box  1319,  Editor  &  account  sellinir.  Excellent  opportunity, 

conveyor,  pony  autoplate,  Kemp  ^as  Everett  Daily  Herald,  Everett,  Wash-  Publisher.  Rood  pay,  advancement,  best  workinc 

burner,  metal  pot,  44  chases.  Now  in  inprton.  ■■  ■  ■■  ■  conditions,  paid  vacation,  cornpany- 

operation  at  News-Record,  Greensboro.  - — -  -  Cla$$ified  Ad90rti$inM  shared  life  insurance  and 

North  Carolina.  Delivery  May,  1957.  WANTED  to  buy  4  to  €  double  width  tion.  Top  rate  afternoon  daily,  13.5W 

For  information,  contact  R.  Frank  press  units  with  reels,  capable  runninR  FIX)RIDA  WBiST  COAST  dally  classi-  circulation,  22,000  population.  Write 


operation  at  News-Record,  Greensboro,  - 

North  Carolina.  Delivery  May,  1957.  WANTED  to  buy  4  to  6  double  width 


Cla»$ified  AdvertUing 


Mundy,  The  Index-Journal.  Green-  full  color,  built  after  1936.  Zanesville  fied  ad  salesman.  Single.  One  or  two  RivinR  full  details  your  expcrie^* 


wood  South  Carolina,  or  C.  O.  Jeffers, 
The  News-Record,  Greensboro,  N.  C. 


Publishing  Co..  34  South  Fourth  St.,  years  experience.  Age  20  to  80.  Box  personal  data,  etc.,  to  D.  F.  Psubel. 


Zanesville,  Ohio. 


1334,  Editor  ft  Publisher. 


Ail  replies  confidential. 
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HELP  WANTED 

Display  Advertising 


HELP  WANTED 

Editorial 


display  advertising  salesman 
with  Rood  sales  ability  and  ambition. 
For  100  year  old  Midwest  Daily  News¬ 
paper.  Gord  startinjt  salary,  plus  com¬ 
mission.  Opportunity  for  man  willing 
to  work.  Apply  Woodstock  Daily  Sen¬ 
tinel.  Woodstock,  Illinois. 


DISPLAY  SALESMAN 

WITH  GOOD  sales  ability  to  join  fast- 
crowinR  metroiiolitan  New  Jersey 
weekly.  Proof  of  sales  means  ad  man¬ 
ager  within  year.  Must  be  able  to  sell, 
service  variety  of  accounts,  layout  abil¬ 
ity  required.  Good  pay  and  commissions. 
Under  age  35.  Perfect  opportunity  for 
future.  Box  1328,  Editor  &  Publisher. 


Editorial 


THE  MAN  OR  WOMAN  we  want  it 
probably  doing  readable  features,  newt 
■tories  on  a  10,000-20,000  paper;  wantt 
better  opportunity  on  large  afternoon 
daily.  Box  1033,  Editor  &  Publiaher. 

GENERAL  NEWS  REPORTER,  at 
least  2  years  experience.  Small  daily. 
Excellent  future.  Tell  all  in  first  letter. 
I).  A.  White,  Reflector-Herald,  Nor¬ 
walk,  Ohio. 


SPORTS  EDITOR 

ONE  WHO  is  interested  in  all  school¬ 
boy  activities  including  winter  sports 
to  fill  immediate  vacancy  in  Chart 
area  1  with  good  hunting,  fishing  and 
skiing.  Desire  young  man  with  tome 
experience  but  will  consider  recent 
college  or  J-school  graduate.  Five  day 
week,  benefits,  start  $60-370.  Box  1130, 
Editor  dk  Publisher. 


GENERAL  REPORTER  for  a.ra. — p.m. 
combination.  Daytime  hours.  Some  ex¬ 
perience  requir^.  Good  chance  for 
email  daily  or  weekly  man  to  move 
to  growing  100,000  city  in  heart  of 
sil.  cheniieal  industry  in  Chart  Area 
k-  Vacation,  insurance,  pension  bene¬ 
fits.  Mild  Climate.  Write  fully  educa¬ 
tion.  experience,  references,  ^x  1122, 
Editor  i  Publisher. _ 

GROWING  DAILY  needs  experienced 
n^iman  to  head  small  bureau.  Newt 
Editor,  Daily  Review.  Hayward.  Cal. 

tePORTER  by  10,000  circulation  Ne¬ 
braska  afternoon  pai>er.  Prefer  man 
»ith  experience  but  will  consider  in- 
•aperienced  man  with  J-schooI  baefc- 
iroond.  Give  full  background,  expected 
pay.  references  in  first  letter  to  R.  S. 
Marvin.  Beatrice.  Nebraska.  Sun. 


AGGRESSIVE,  evening  daily  in  pro- 
fceasive  New  England  community 
“••d*  experienced  reporter  for  general 
^gnment.  Good  payr,  insurance,  pen- 
•ion.  Give  all  iwrtinent  details  and 
J^ary  required.  Bob  Slosser,  Managing 
Editor,  Keene  (New  Hamp^ire)  Sen- 
tinel. 

REPORTER  PHOTOGRAPHER— Flor- 
afternoon  daily  has  permanent  staff 
^  fast,_  experienced  reporter,  pref- 
warned  man  under  40,  starting 
r*.  "^^•rences,  full  details  first  slr- 
!t^^®***  Lakeland  Ledger,  Lake- 
Florida. 


CITY  HALL  MAN  on  27,000  circnla- 
wn  evening  daily  available  immedi- 
•tely.  Good  pay  and  good  working 
•onditions.  Growing  area  and  growing 
“mmunity  in  Chart  Area  6.  Box  1202. 
gd^r  &  Publisher. _ 

COPYREADER  needed.  Prefer  young 
®»n  With  some  makeup  experience.  In 
Mnny  Texas,  in  air  conditioned  office. 
■etropoliUn  daily.  Box  1205,  Editor 
«  Publisher. 


good  general  reporting  job  for 
young  aggressive  man  who  can  do 
Photography  and  wants  to  develop  in 
0*  newspaper  business.  Apply  im- 
Jfdiately  Managing  Editor,  Coos  Bay 
umes,  Coos  Bay.  Oregon. 

®,^^C)RTER.  sports  editor,  small  city 
_  daily,  camera  experience 
Prefer  single  man.  Bryan. 
'Jhio.  Times. 


WANTED — Reporter  or  reporter  pho¬ 
tographer  (male)  for  award  winning 
paper  in  growing  community.  Salary 
open.  Must  own  car.  Personal  inter¬ 
view  necessary.  Write  John  Nixon, 
Peru  Daily  Tribune,  Peru,  Indiana. 
TWO  OPENINGS  on  10,000  Ohio  daily 
news  staff,  sports  editor  and  suburban 
editor.  Camera  know-how  and  car  pre¬ 
ferred.  Write  Paul  Murray,  Piqua, 
Ohio  Daily  Call. _ 

WANTED— Social  reporter,  (female), 
immediately.  Permanent  position,  popu¬ 
lation  22,000  City  Zone,  ideal  friendly 
community.  Good  salary,  benefits,  paid 
vacation,  modern  daily.  Contact  C.  V. 
Rowland,  The  Sentinel,  Lewistown, 
Pennsylvania. 

WANTED ;  Young  male  college  gradu¬ 
ate  with  car  for  general  news  report¬ 
ing  starting  in  June  or  earlier  if  pos¬ 
sible.  Starting  salary  $3380  with  literal 
wages  raises  after  three  months  and 
one  year.  Daily  Herald.  Fairborn.  Ohio. 
A  BETTER  WEEKLY  in  Northern 
Illinois  needs  city  editor.  News,  camera. 
$90  week  in  town  of  3900.  Apply  letter 
only,  full  details.  The  Herald.  Harvard, 
Illinois. 


REPORTER  WANTED  BY  13,500  New 
I  England  daily  situated  Berkshire  HiUs 
I  of  Western  Massachusetts.  Good  scale, 

I  congenial  conditions  on  lively  progres¬ 
sive  newspaper  devoted  to  service  of 
public.  Education  and  experience  will 
count  heavily.  Write  J.  A.  Hardman. 
Jr..  North  Adams.  Mass.,  Transcript. 
SPORTS  EDITORSHIP  on  daily  paper, 
12.000  circulation,  in  keenly  competi¬ 
tive  sports  area  available  immediately. 
Apply  Managing  Editor,  Coos  Bay 
Times.  Coos  Bay,  Oregon. 

TEXAS  MORNING  DAILY  expanding 
needs  ore  or  more  reporters  2-3  years 
experience  up.  Prefer  southwestemers. 
Excellent  working  conditions  and 
future.  State  what  you  think  yon  are 
worth  and  why.  Your  references  will 
be  checked.  Box  1212,  Editor  *  Pub¬ 
lisher^ 

WE  NE'ED  TELEGRAPH^EDiTOR 
for  UP  wire.  Joh  also  includes  occa¬ 
sional  feature  stories  to  be  illustrated 
with  Speed  Graphic  pix.  Must  be  J- 
grad  or  experienced.  This  is  chance  to 
work  on  midwest  award-winning  daily 
of  5,000  circulation.  Require  interview 
and  references.  Box  1228.  Editor  A 
Publisher. 

WIRE  EDITOR  want^  who  can  assist 
on  local  writing  in  fast-growing  small 
city.  Give  experience,  education,  salary. 
Daily  News.  Neosho,  Missouri. _ 

WOMEN'S  EDITOR  and  women’s  news 
reporter  for  leading  Western  New  York 
Daily.  Former  most  be  an  experienced 
writer,  skilled  in  news  planning  and 
makeup.  A  girl  now  editing  women’s 
pages  on  a  smaller  paper,  or  assisting 
on  a  metropolitan  daily  might  have  the 
best  background.  Reporter  sliould  be 
college  graduate,  preferably  with  some 
experience.  Apply  to  Box  1240.  Editor 
(k  Publisher. 

rOPYRIGHTERS.  EDITORS! 

One  of  these  three  jobs  may  he  meant 
for  YOU; 

1.  ADVER’nSING  COPYWRITER: 
Important  spot  in  developing  all 
phases  of  ad  program. 

2.  PUBLIC  RELATIONS  Copywrlter- 
I  editor.  Writing,  editing  outstanding 
I  national  consumer  house  organ. 

I  3.  EMPLOYEE  communications 
I  writer-editor.  A  brand-new  job 
working  on  internal  publication, 
other  employee  media. 

YOU’LL  BE  with  an  international  con¬ 
sumer  product  manufacturer  located  in 
Pennsylvania.  Top  benefits,  security 
program.  Write  today,  with  full  details. 
Box  1303.  Editor  A  Publisher. 


EDITOR.  REPORTER, 
wire  service,  smail  daily  : 

Leader,  Lovington.  New  Mexico. 

FREE 

MONTHLY  JOB  MARKET  letter,  with 
list  of  available  jobs  and  nationwide 
empioyment  conditions.  Bill  McKee 
Birch  Personnel.  59  E.  Madison,  Chi¬ 
cago.  Illinois. 
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HELP  WANTED 

Editorial 


ASSISTANT  TO 
WOMEN’S  EDITOR 


Needed  by  seven-day  metro¬ 
politan  newspaper.  Chart  Area 
2.  Must  be  under  35  and  enjoy 
excellent  health,  have  a  good 
background  in  fashion,  food 
and  other  fields  covered  by 
women’s  pages.  Must  be  news¬ 
paper  trained  and  a  first  rate 
writer.  Must  be  able  to  accept 
supervision  and  training,  but 
also  capable  of  taking  charge 
of  staff  temporarily  during  oc¬ 
casional  absence  of  department 
head.  This  person  is  now 
lirobably  employed  as  woman’s 
editor  in  a  smaller  city  and  has 
covered  all  aspects  of  women’s 
features.  Please  send  complete 
details,  including  samples  of 
published  material,  in  first  let¬ 
ter.  Box  1300,  Editor  &  Pub¬ 
lisher. 


EDITORIAL  MANAGEMENT 
UNUSUAL  opportunity  for  energetic 
man  skilled  in  editorial  work  who  de¬ 
sires  to  think  and  work  creatively  to 
participate  in  management  of  daily 
newspaper,  30.000  circulation,  as  man¬ 
aging  editor.  Position  carries  large  re¬ 
sponsibility  for  newspaper’s  growth. 
Write  Box  1301,  Editor  ft  Publisher. 
EXPERIENCED  reporter  for  expand¬ 
ing  daily  in  Chart  Area  6.  Develop 
area  news  coverage.  Fine  opiiortunity. 
give  COMPI.ETE  resume  and  salary 
expected.  Write  Box  1345,  Editor  A 

Publisher.  _ 

HOOSIER.  or  young  man  with  midwest 
background,  wanterl  for  general  as¬ 
signment  reporter  in  permanent  spot. 
Some  experience  required.  Pleasant 
working  conditions,  benefits.  Write  full 
details  to  Manager.  Pharos-Tribune, 
T/vgansport,  Indiana.  _ 


I  MANAGING  EDITOR 

i  A  PROGRESSIVE  afternoon  daily  in 
25,000  |M>iailatir)n  city  has  an  excellent 
'  opportunity  for  an  exiwrienced  Man- 
•  aging  Editor. 

i  THE  .MAN  we  are  looking  for  must 
!  be  able  to  direct  a  staff  of  15,  help 
I  w  rite  editorials,  and  he  able  to  repre¬ 
sent  the  newspaper  in  community  life. 

HE  MUST  be  energetic  and  ambitious, 
with  a  well  rounded  background  in 
newspa|>er  work. 

WE  OFFER  a  realistic  .salary,  gtKxl 
working  conditions,  and  excellent  em¬ 
ployee  benefit  program. 

THE  NEWSPAPER  is  locat.sl  in  Chart 
Area  II. 

.  PLEASE  GIVE  (lualificatiuns.  salary 
exiiected,  references,  etc.  in  first  let- 
est  confidence.  K<ix  1317,  Editor  A 
te,-.  Personal  interview  may  lie  ar¬ 
ranged  later.  Replies  treated  in  strict- 
Publisher. 


OPENING  .MAY  1  for  area  news  re- 
IKirter.  E.\|ierience,  car  necessary : 
photography  helpful.  Good  working 
conditions.  Si.x  afternoon  daily.  Write 
fully.  Publisher.  Oneida  Daily  Dis- 
l>atch,  Oneida,  New  York. 
PRl/.h^WlNNING  California"  7,000 
daily  needs  courthouse  reporter  who 
can  assume  responsibility,  write  lively, 
accurate  copy  and  continue  an  excel¬ 
lent  tradition.  Work  with  friendly 
staff  in  congenial  surroundings.  Five- 
day  week.  Must  te  good  man  with 
sincere  desire  to  succeed.  Send  sketch 
of  background  with  first  letter.  We’ll 
ask  for  details.  Box  1324,  Etiitor  A 

Publisher. _ 

REPORTER,  fast,  accurate,  for  8,000 
circulation  daily.  Imperial  Valley  Press, 
El  Centro,  California. 


HELP  WANTED 

Editorial 


ESSO  RESEARCH 
CHIEF  EDITOR 

A  NEWLY  FORMED  DIVISION  OF 
TECHNICAL  INFORMATION  OF¬ 
FERS  UNUSUAL  OPPORTUNITY 
FOR  A  CHIEF  EDITOR  OF  INTRA- 
COMPANY  PUBLICATIONS.  THE 
POSITION  OFFERS,  TO  A  CREA 
TIVE  AND  AGGRESSIVE  MAN.  RE 
SPONSIBILITY  AND  AN  OP^'OR 
TLINITY  TO  BECOME  WIDELY  AC¬ 
QUAINTED  IN  AND  TO  PROGRESS 
WITH  A  LARGE  AND  DYNAMIC 
ORGANIZATION.  APPLICAN' 
MUST  HOLD  A  TECHNICA’  DE¬ 
GREE  AND  SHOULD  HAVE  A" 
LEAST  5  YEARS’  EXPERIENCE  IN 
TECHNICAL  WRITING  AND  EDIT¬ 
ING. 


Resume  snoulH  include  full  a-‘a  h 
of  education,  experience,  des  red 
salary,  availability  date,  and  refer¬ 
ences.  All  resumes  will  be  considf'ed 
promptly  and  held  confidential. 

ESSO  RESEARCH  AND 
ENGINEERING  COMPANY 

(Chief  Technical  Affiliate — 
Standard  Oil  Company 
(New  Jersey)) 


Esso  Research  Center 
Employee  Relations-C 
P.O.  Box  51  Linden,  N.  J. 


I  RKPORTKR  for  suburban  weekb". 
I  Able-Bodied  deck  hand,  with  ambition 
!  and  ability  to  become  First  Mate  ami 
'  eventually  Skipper.  Spayth  Weeklies, 
i  Dunellen.  N.  J. 


RKPORTKR  FOk  growing  northern 
New  Jersey  weekly,  must  te  experi¬ 
enced  in  weekly  operation,  excellent 
opportunity  for  alert  progressive  man. 
Uitiren,  Parsippany,  N.  J.  DK  4-4001'. 

'  SMALL  CITY  daily  needs  man  or 
woman  for  wire  desk.  Good  oppor¬ 
tunity  for  beginner.  Please  give  ail 

I  information,  including  salary  wanted. 

I  in  first  letter.  Republican-Press.  Sala¬ 
manca,  New  York. 
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HELP  WANTED  _ HELP  WANTED _ I  SITUATIONS  WANTED 

Editorial  Promotion — Public  Relations  Artists  •  Cartoonists 


SITUATIONS  WANTED 
Display  Advertising 


SPORTS  KDITOK  for  six  d:iy  evc-ninK 
publii'Hiiun  in  capital  city  oi  Oregon 
must  be  strong  on  writing  and  make¬ 
up.  Know  all  phases  of  SiK)ris.  Send 
resume  and  samples  first  letter  to 
Manattintt  Editor,  The  Capital  Journal, 

Salem,  Oregon.  _ 

SPORTS  stKlTER  WA.NTEIJ  for 
Number  2  sp^t  on  2-man  sports  slalf 
on  SO.bOU  ciiculation  jtaiter.  Organized 
baseball  team.  High  School  and  Col¬ 
lege  sports.  Must  do  layout,  write 
heails  as  well  as  write.  Some  exiteri- 
ence.  Starting  salary  or  Still,  de¬ 

pending  on  exiierience.  Write  all  in 
first  letter  to  Rox  12211,  Editor  &  Pub¬ 
lisher.  _ _  _ 

TWO  OPENINGS  —  one  on  the  state 
side,  tme  to  operate  a  one  man  news 
buieau.  Six  day,  northern  Ohio  even¬ 
ing.  Write  Bob  Peter.son,  Chronicle- 

Telegram,  Elyria,  Ohio.  _ 

WANTED  AT  ONCE.  1  wire  editor 
and  1  general  newsmtin.  Good  work¬ 
ing  conditions.  Paid  vacations,  year 
end  bonus,  other  benefits.  Sal.ary  com¬ 
mensurate  with  exi>erience  or  ability. 
Wire  or  Write  Herald  Press.  St. 
Joseph,  Michigan. 

WANTED  EDITOR  "  for  County-seat 
newspaper.  Must  be  well  grounded  in 
news  writing,  as  well  as  advertising 
experience.  Good  opportunity  for  the 
right  man.  Good  salary,  plus  share  of 
the  iirofits.  Write  giving  full  back¬ 
ground,  Democratic  Messenger,  Snow- 

Hill,  Maryland^ _ 

YOUNG  MAN  as  managing  editcr  of 
rapidly  expanding  and  community- 
minded  weekly,  first  phace  winner  in 
NEW^PA  contest.  Must  have  working 
knowledge  of  photography,  ability  to 
write  editorials  with  fire  and  punch 
and  cover  or  direct  the  coverage  of 
news  in  the  community.  Write  John 
W.  Nash,  The  New  Milford  Times, 
New  Milford.  Connecticut. 


Free  Lance 


‘  PROGRESSIVE  NEWSPAPER  group 
with  home  office  located  in  chart  area 
6  needs  man  or  woman  to  double  in  : 
brass  as  employee  publication  editor  j 
and  assistant  to  public  relations  man¬ 
ager.  This  is  an  oi>ening  with  a  fu¬ 
ture.  The  person  we  hire  will  edit 
one  of  the  best  slick  paper  publications 
in  the  nation  and  will  be  one  of  a 
team  of  three  who  are  resimnsible  for 
public  relations,  employe  relations,  per¬ 
sonnel,  research  and  all  around  pro¬ 
motion.  Starting  salary  is  $325  per 
month  with  liberal  fringe  benefits  and 
best  working  conditions.  No  objection 
to  June  grad.  Write  in  detail  giving 
family  and  military  status.  Box  1118, 
Editor  &  Publisher. 


j  KENTUCKY  NEWSPAPERMAN  for 
I  public  relations  post  with  Louisville 
I  office  of  national  organization.  Must 
I  be  free  to  travel  state.  Car  and  ex¬ 
penses  furnished.  Box  1206,  Editor 
I  &  Publisher. 

I  PUBLIC  RELATIONS  MAN.  Must  be 
I  able  to  write  copy  for  internal  and 
j  external  publications.  Newspaper,  maga- 
J  zine  or  house  organ  experience  valu- 
j  able.  Experience  with  make-up  also 
desirable.  This  is  an  unusual  oppor- 
j  tunity  in  public  relations  field.  Salary 
I  will  be  based  on  experience.  Must  be 
acquainted  with  midwest.  Furnish 
1  resume.  Box  1346.  Editor  &  Publisher. 


INSTRUCTION 


Classified  Advertising 


MORE  SALES-POWER 

FOR  CLASSIFIED  STAFFERS  I 

ABILITY  to  sell  more  linage  and  sign 
I  up  more  contracts  .  .  .  New  pride 
and  happiness  in  their  work  —  these 
;  are  benefits  cnrollees  from  over  200 
daily  papers  report  they’ve  gained 
from  the  Howard  Parish  Course  in 
Classified  Advertising. 


PHOTOGRAPHERS:  new  construction 
photos  are  in  demand  now  by  company 
house  organs  3,000  house  organs  pay 
from  $10  to  $100  for  clean  shots  show¬ 
ing  their  equipment  or  products  in 
use.  Professional  photographers  make  i 
good  money  in  this  field.  Free  infor-  i 
mation.  Gebbie  Press  Service.  161  1 
West  48,  NYC  36,  N.  Y.  ' 


Mechanical 


MACHINIST  WANTED— Days. 

Midwest  daily.  New  air  | 

conditioned  building.  A 
good  situation  for  tbe 
right  man.  With  good 
wages,  2  weeks  vacation. 

6  paid  holidays,  group 
insurance,  hospitalization, 
and  retirement  plan.  An 
excellent  opportunity ! 

Box  1221,  Editor  &  Publisher. 

I-XIREMAN  for  modern  progressive 
daily  10.000  circulation  in  southern  I 
Minnesota  Lake  Region.  Remodeled  j 
air-conditioned  plant.  Attractive  bene¬ 
fits.  non-union.  Good  opportunity  for 
man  with  le.iderahip  .ability  who  knows 
newspar)er  production.  Write  all  first  I 
letter.  Daily  Sentinel.  Fairmont.  Minn. 

AD  MACHINE  OPERATOR,  nights—  ' 
40  hours,  scale  $2.95  per  hour.  Make 
up,  days — 40  hours,  scale  $2.80  per 
hour.  Open  shop.  Write  or  call  Tom 
Hodge,  Main  Line  Times,  Ardmore, 
Pennsylvania. 

HDCPERIENCED  MALE  teletype  | 
puncher  to  take  charge  of  4  teletype 
machine  shop,  non  Union,  excellent 
working  conditions,  two  weeks  vaca¬ 
tion  with  pay,  hospitalization,  40  hour  ' 
week.  Box  1323,  tMitor  &  Publisher. 
PRESSMAN,  experienced.  New  64 
page  Hoe.  Ideal  working  conditions  in 
new  light,  airy  plant.  Write  only  giv-  I 
ing  all  references.  George  Bauer,  j 
Herald-Tribune.  Sarasota,  Florida.  j 
TTS  OPERA'TOR  for  expanding  tele-  | 
typesetter  department  in  old  established  I 
newspaper.  Must  be  fast  and  accurate.  I 
Five  day  week  and  many  company  j 
benefits.  Write  fully,  giving  address,  i 
phone  number  and  all  details  of  experi-  I 
ence.  Box  1330,  Editor  &  Publisher.  * 


YOU  get  individualized  attention  in 
this  20-le9son  correspondence  course. 
It  explains  tested  sales,  servicing  and 
copywriting  techniques  that  pay  off 
in  easy-to-follow  style. 

TOTAL  FEE,  $66.  For  more  sales- 
power,  increased  copywriting  ability, 
and  greater  job-happiness,  mail  your 
application  with  initial  $15  payment 
today. 


HOWARD  PARISH 

School  of  Classified  Advertising 
Tested  Want  Ads  Selling  Plans 
2900  N.W.  79th  Street, 
Miami  47.  Florida 


Linotype  School 

OHIO  LINOTYPE  SCHOOL 
LOGAN.  OHIO 

Linotype.  Intertype  Instruction 
Free  Information 


SITUATIONS  WANTED 

Administrative 


ADMINISTRATIVE  OPPORTUNITY 
desired  by  assistant  classified  adver¬ 
tising  manager,  125,000-class  competi¬ 
tive  a.m.  daily-Sunday.  4  years  varied 
circulation  experience  plus  6  in  pres¬ 
ent  capacity.  (Editor  &  Publisher 
USAF  Reserve  monthly  offset).  35 
years  old,  married.  1  child.  B.  S. 
Business  Management.  Sober  and 
diligent.  Best  references.  Available 
June.  Box  1409,  Editor  &  Publisher. 

PRODUCTION  MANAGER.  43,  seeks 
challenging  future  as  coordinator,  as¬ 
sistant  to  publisher  or  related  activity. 
Salary  now  $12,000  on  75,000  overseas 
daily.  Strong  on  personnel,  planning, 
purchasing,  common  sense  and  loyalty. 
25  years  printing  and  overall  newspa¬ 
per  experience.  Available  for  Interview 
May,  June.  Box  1105,  Editor  &  Pub¬ 
lisher. 


CARTOONS 

Editorial  -  Sport  -  Comic 
Caricatures  drawn  to  order. 
Reasonable,  Prompt  Service. 
Box  1416,  Editor  &  Publisher. 


EDITORIAL  CARTOONIST  with  five 
years  experience  on  Midwest  daily  seek¬ 
ing  position  on  progressive,  liberal 
daily.  College  graduate ;  married  and 
have  family.  Will  furnish  references, 
■samples.  Box  1336,  Editor  &  Publisher. 


Circulation 

"HOME  DELIVERY 
SPECIALIST" 

AGGRESSIVE  -  Healthy,  neat  matured 
family  gentleman.  24  years  experi¬ 
ence,  all  phases  city,  suburban  and 
country  circulation.  Will  go  anywhere 
to  improve  position.  Present  earn¬ 
ings  $12,000.  Box  1419,  Editor  & 
Publisher. 


I  CIRCULATION  MANAGER.  20  years 
experience — Present  job  has  brought 
.  newspaper  from  25,000  to  40,000  in 
five  years.  No  population  influx,  no 
tricks,  just  KNOW  HOW.  Ready  to 
move  up — go  anywhere — available  for 
,  interview  in  New  York  during  A.N.- 
P.A.  Convention.  Box  1407,  Editor 
;  &  Publisher. 


CIRCULATION  MANAGER  on  10,000 
newspaper  with  10  years  experience 
wants  change  for  personal  reasons. 
Experience  includes  both  large  and 
small  newspapers,  motor  routes  as  well 
as  Little  Merchant  Operation.  Can  give 
letter  of  recommendation  from  present 
employer.  Prefer  Chart  Areas  8.  9. 
10  or  12.  Box  1237,  Editor  &  Publisher. 


Classified  Advertising 


CLASSIFIED  MANAGER— 20  years 
same  paper  competitive  market.  Re¬ 
locate.  Available  interview  at  A.N.- 
P.A.  Convention.  Box  1417,  Editor 
&  Publisher. 


CLASSIFIED  .MANAGER -with  know¬ 
how  desires  change.  Strong  on  Pro¬ 
duction,  Sales  and  Collections.  Past 
records,  prove.  Write  Box  1106,  Eiditor 
&  Publisher. 


NOTICE  SOUTHEASTERN  STATES 
Woman  Manager,  employed  8  years  on 
present  paper  of  35,000  population 
seeks  change.  Excellent  record.  Com¬ 
plete  knowledge  and  long  experience 
in  the  Classified  Department.  Refer¬ 
ences.  Write  Box  1341,  Flditor  & 
Publisher. 


ADVERTISING  EXECUTIVE 

DEPARTMENT  STORE  Advertisini 
Manager  for  200,000  circulation  daily. 
Thorough  knowledge  of  sales,  copy, 
layout.  6  years  newspaper  experienes. 
2  years  advertising  and  public  relationi 
agency,  1  year  ^mmercial  Manager 
radio  station.  Age  29,  single,  veteran, 
college  degree.  Minimum :  $8,000.  Boi 
1424,  Fiditor  &  Publisher. 


I  A-1  MANAGER  and  Salesman  (48l 
I  with  ingenuity.  Experienced  in  all 
phases  of  advertising,  promotion,  copy, 
layouts,  personnel,  etc.  S.ound  back¬ 
ground.  family  man.  Box  1428,  Iklitor 
&  Publisher. 

i  INCREASE  YOUR  BUSINESS! 

I  Experienced  Ad  Manager,  weekly  and 
I  daily.  Proved  Producer,  neat  appear¬ 
ance,  college,  family,  34  old  vet.  Beat 
references.  Press  director  and  award 
winner.  Now  manager  weekly.  Mini¬ 
mum  $166.  Write  Box  1411,  Editor 
&  Publisher. 


A  TRIPLE  "A"  MAN 
Ambitious,  able,  aggressive.  Desires 
managership  of  general  department  o( 
progressive  iiairer  in  Mid-West.  24 
years  in  newspaiier  advertising  selling, 
promotion  and  research.  Ixxiking  to 
future  more  than  salary.  Write  Boj 
1311,  Editor  &  Publisher. 


ADMAN  (34)  desires  ad  manager  small 
daily  or  national  man  on  larger  paper. 
12  years  experience,  4  years  as  ad 
manager  on  small  daily,  2  years  ii 
national  manager  on  medium  daily.  Ex¬ 
cellent  references.  Present  salary  $7,004 
plus  bonus.  Prefer  Chart  Areas  4-9- 
10^2^  Box  1336,  Editor  &  Publisher. 

:  ADVERTISING  MANAGER 

Wants  to  relocate  in  F'lorida  or 
California. 

I  Outstanding  record,  can  handle  retail- 
j  national.  Train  Staff.  18  years  ez- 
I  perience.  Agency.  Dept.  Store.  News¬ 
paper.  Phone  Niagara  Falls,  N.  Y.  | 
7011  or  write  Box  1338,  Editor  &  Puk-l 
I  lisher.  _ j 

NATIONAL  EXPERIENCE 
1  New  York,  Detroit  and  Chicago  with 
i  major  newspaper  and  large  consume: 

I  magazine.  Superior  experience  and 
1  record.  Dependable.  Box  1331,  Editor 
i  &  Publisher.  _ 

!  AMBITIOUS  ADMAN,  35,  family,  4 
years  experience,  sales,  layout,  cops, 
varied  accounts.  PM  daily,  available 
mid  -  April.  Salary  $95.00  plus.  Box 
1342,  Editor  &  Publisher. 

Check  that  letter  again  to  bt 
sure  you  hare  the  correct  box 
number! 
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SITUATIONS  WANTED 


Editorial 


CAN  DO  YOUR  JOB — editor,  makeup 
man,  rewriter,  39.  Twenty  years’  ex¬ 
perience.  Prefer  Midwest  or  Far  West. 
Box  1006,  Editor  &  Publisher. 


LONDON :  Two  Reporters  familiar  | 
with  American,  Canadian  re<iuiremenls  | 
will  represent  newspapers,  masrazines, 
radio,  TV  :  news,  features,  newsletters, 
trade  news,  tapes,  and  assignments 
as  ordered.  Sensible  rates.  Taylor. 
483  Kings  Rd.,  S.W,  10,  England. 

NEWSPAPER  MAN,  nine  years  ex¬ 
perience,  la.'t  five  as  copy  editor  on 
metropolitan  daily.  Fluent  in  French, 
has  basics  of  German,  Spanish.  Seeks 
overseas  position.  Box  1110,  Editor 

A  Publisher. _ _ 

SPORTS--New  York  City  Area.  26. 
family,  presently  empliryed  sports  edi¬ 
tor  of  6,000  Florida  circulation  daily. 
Box  1126.  Editor  &  Publisher. 
AN^UNUSUALT  fellow  for  a  drs- 
tinctive  assignment ;  writer,  analyst, 
lawyer,  trained  philosopher ;  three  uni¬ 
versity  degrees ;  age  32  with  family ; 
dependable  but  fresh;  worth  your 
whirl;  good  administrator;  large  pond 
not  required.  Box  1403,  Editor  & 
Publisher.  _ 

DESIRES  CHALLENGE  —  editor-col¬ 
umnist.  18  years  experience,  10  with 
Associated  Press.  Now  with  radio-TV. 
Box  1426,  Editor  &  Publisher. 

HEADING  WEST  APRIL  8 
...  or  sooner,  if  you  are  in  immediate 
need  of  an  alert  newsgal,  25.  Experi¬ 
ence  all  beats,  magazine,  radio  writing. 
J-Grad.  Prefer  Pacific  Coast.  Box 
1429,  Editor  &  Publisher. 

EDITORIAL  WRITER 

Journalism  professor,  experienced 
newsman,  wants  editorial-page  job  all 
or  part  of  June  to  September  on  size¬ 
able  daily.  Box  1408,  Editor  &  Pub¬ 
lisher. 


GENERALIST,  now  specializing,  seeks 
editorial  page  medium  daily  Chart 
areas  1,  2,  6.  Can  double  any  desk. 
Now  associate  editor  150,000  daily.  I 
Ten  years  experience  small,  large  pa¬ 
pers,  magazine.  Married,  35,  family. 
Box  1414,  Editor  &  Publisher. 

JOURNALIST  in  Scandinavia  Summer 
'57  represent  iierindical.  E.xcellent  con¬ 
tacts.  Box  1430.  Editor  &  Publisher. 

OHIO 

OR  BORDERING  STATES 
COMPETENT  Sports  Editor-Writer. 
Fully  qualified  to  handle  sports  re¬ 
porting,  feature  writing,  makeup, 
copyreading  and  personnel.  14  years 
experience,  beat  references,  age  38, 
married.  Box  1422,  Editor  &  Publisher. 

WOMAN  REPORTER  doing  general 
aasignments  25,000  New  York  area 
“ily  wants  larger  paper.  8  years  on 
oailies,  3  on  woman’s  page.  Box 
li^L  Editor  &  Publisher. 

RESPONSIBLE 

COMMUNITY  CONSCIOUS 
FAMILY  MAN.  38,  now  chief  copy 
editor  local,  telegraph ;  18  years’  ex- 
^rience  editing,  makeup,  editorials, 
features,  city,  county  government ;  3 

years  college;  highly  competent.  Seek 
day  job  as  city  editor,  editor’s  assist- 
xpt,  exlitorial  writer,  $8,000-$9.000 
class,  chance  for  advancement.  Now 
in  northeast.  Write  Box  1406,  Editor 
*  Publisher. 


turf  Handicapper  desires  opportun¬ 
ity  to  prove  qualifications — Results 
faxing.  Box  1405,  Editor  A  Pub¬ 
lisher. 


REPORTER.  25,  2V4  years  on  dailies, 
move  up.  B.A.  Yale.  M.A.  On 
iS.OOO  pm.  New  York  area.  Features, 
wneral  assignment.  Box  1427,  Eklitor 
*  Publisher. 

^?^’YER-EDIT0R  ;  25,  experienced 

mltor,  reporter-photographer,  college 
{1^^  bureau  and  technical  writer, 
oesires  position  as  Editor  or  Writer, 
PObhc  relations  media.  Box  1402,  Edi- 
“f  *  Publisher. 


SITUATIONS  WANTED 


Editorial 


SIX  YEAR  Newsman  desires  feature 
writing  position  with  midwest  news¬ 
paper  or  magazine.  Box  1425,  Editor 
&  Publisher. 


TOP  HAND  all  desks,  ready  June  1 
tor  news  editor’s  job  or  similar  chal¬ 
lenge,  15,000  to  80,000  PM  in  Chart 
Areas  6,  2  or  1.  BA.  MSJ,  finest 
experience,  references.  Resume,  inter¬ 
view  at  AN  PA  or  elsewhere.  Box 
MOl,  Editor  &  Publisher. 
EXPERIENCED  feature  and  political 
writer  must  relocate  to  warm  climate 
fur  child’s  health.  Active  newsman 
(27)  can  also  handle  sports,  enter- 
1  tainment  and  editorials.  Degree  and 
I  top  references.  Box  1214,  Editor  & 
publisher. 

REPORTER  -  PHOTOGRAPHER  25 
I  years  on  weeklies,  dailies,  trades.  Twelve 
i  years  in  Florida’s  Capita],  wants  Tal- 
I  lahassee  or  north  Florida  assignments- 
employment.  What  have  you?  Bo.x 
MSS  3003,  Tallahassee,  Florida. 

.MAYBE  WE  CAN  HELP  YOU  I  Al¬ 
though  the  shortage  of  qualified  help 
is  hitting  u.s,  too,  we  have  put  nearly 
500  people  to  work  during  the  last 
]  twelve  months.  Tell  us  what  you  need, 
i  and  we’ll  help  you  if  we  can.  Bill 
:  McKee.  Birch  Personnel,  59  E.  Madi- 
I  son.  Cl’icago.  Illinois. 

SPORTS  EDITOR- WRITER  —  Seeks 
larger  paper.  Six  years  daily  field. 
Top  worker,  33,  makeup,  column. 

camera^ _ Box  1215.  Editor  &  Publisher. 

•VeLL  -  established  ' Washington 
correspondent,  who  has  covered  all 
beats,  has  time  for  part-time  corre¬ 
spondence  or  business  reporting.  Box 
1223,  Editor  A  Publisher. 

WOMAN  REPORTER— news,  features. 

2  years  newspaper  and  wire  service 
experience.  Can  dig  for  facts,  write 
accurately.  A.B.  degree.  Top  refer¬ 
ences.  Prefer  East,  South.  Town  40.000 
up.  Box  1216,  Editor  A  Publisher. 
YOUNG  WIRE  and  sports  editor,  re¬ 
porter  small  Midwest  daily  seeks  larger 
paper.  Have  car.  Box  1236,  Editor  A 
Publisher. 

CHART  AREA  6 

Reporter,  desk,  sports.  Experienced. 
Top  writer.  35,  married. 

Box  1332,  Editor  A  Publisher. 

COPY  DESK— SPORTS 
FAST,  facile  editor-writi-r,  35.  with 
12  years  experience.  AP.  top  dailies, 
seeks  desk  or  sports  job  on  large  daily. 
Prefer  Chart  Areas  6  or  2.  Now  tele¬ 
graph  editor.  Box  1322.  Editor  A 
Publisher. 

“EDITORS  &  REPORTERS** 

i  National  clearing  house  for  competent 
personnel  from  coast-tn-coast  at  no 
charge  to  employer.  Phone,  Write  or 
'  Wire  MIDTOWN  AGENCY,  130  West 
42  St..  N.  Y..  N.  Y.  W1  7-5745. 

COPYREADER  OR  DESK  —  12  years 
top  experience.  Single,  32,  sober,  J- 
Grad.  Now  on  Southern  daily.  Chart 
,  Areas  12,  10,  4.  Box  1305,  Editor  A 
■  Publisher. 

,  EDITOR,  40,  gr>od  organizer  of  local 
news  coverage  and  features;  prefers 
!  daily  or  Sunday  paper  in  Chart  Areas 
I  1  to  3.  Box  1310,  Editor  A  Publisher. 

EDITOR  -  WRITER,  Industrial  copy 
specialist,  technical  material.  news, 

I  feature,  manuals,  brochures,  house  or¬ 
gan,  film  scripts.  (33)  heavy  experi- 
I  ence  New  York.  Chicago.  Presently 
'  employed.  Top  references.  Box  1326. 

;  Editor  A  Publisher. 

^  EXPERIENCED  feature  writer,  col- 
'  umnist ;  cover  or  edit  business,  indus¬ 
trial,  lalxir.  Metropolitan.  Box  1302, 
Editor  A  Publisher. 

JOB  EDITING  company  publication  or 
magazine  writing  sought  by  young  re¬ 
porter  strong  on  features,  photography, 
I  including  color.  Weekly  experience. 
I  Two  years  experience  with  top  New 
I  England  daily.  All  beats,  sports,  make¬ 
up.  B.S.  degree.  Hobbies — electronics, 
I  music.  Write  Box  1333,  Editor  A  Pub- 
:  Usher. 
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SITUATIONS  WANTED 


Editorial 


EXPERIENCE  AND  KNOW-HOW 
Responsible,  competitive  editor  with 
flair  for  personnel  and  management. 
Qualifled  in  every  way.  excellent  back- 
ground,  reputation  and  references.  Box 
1127,  Editor  &  Publisher. 

EXPERIENCED  REPORTER,  all 
beats.  Strong  on  features.  Seek  good 
sized  east  coast  daily.  Vet,  single,  27, 
J*Grad,  car.  Use  camera.  Box  1312, 
Editor  &  Publisher. 

ONE  OF  BEST  in  nation — deskman, 
makeup,  photo  editor  or  reporter  — 
wants  job  on  competitive,  street  sale 
paper  over  100,000  circulation.  Month 
trial  ok.  $120.  Box  1307,  Editor  & 
Publisher. 

PICTURE  EDITOR.  National  maga¬ 
zine  experience.  Know  photography. 
B.A.  Box  1327,  Editor  &  Publisher. 

REPORTER,  two  years  with  top  New 
England  daily  wants  job  in  Boston 
area.  All  beats  including  sports,  features, 
photography.  Will  consider  weekly. 
Write  Box  1337,  Editor  &  Publisher.  1 

TALENTED,  ENERGETIC  reporter 
securely  employed  on  metropolitan  daily 
wants  newspaper  job  offering  advance¬ 
ment  opportunities  and  lasting  incen¬ 
tives.  Six  years  of  experience  includes 
time  as  desk  editor,  copy  editor  and 
headwriter.  Age  30.  Box  1321,  Editor 
&  Publisher. 

WRITER  FOREIGN  AFFAIRS,  U.  N. 
correspondent.  Merchant  Marine  and 
travel,  seeks  free-lance  opportunities 
l>ossihly  leading  to  pt'rmanent  post, 
preferably  in  New  York  or  California. 
Exclusive  stories.  Rounded  education, 
languages,  excellent  references.  Box 
130fl.  Editor  &  Publisher. 

JUNE  liberal-arts  graduate  of  mid¬ 
west  college  wants  publication  or  pub¬ 
lic  relations  position.  Working  experi¬ 
ence  with  farm  magazine.  Managing 
editor  and  editor  of  college  newspaper, 
handled  college  sports  for  220,000  daily. 
Married,  father,  no  draft  worries.  Want 
chance  to  learn  and  produce.  Chart 
Area  8  or  surrounding  areas.  Full 
resume  on  re<iuest.  Box  1344.  Editor 
&  Publisher. 

OWNERSHIP  change  makes  available 
in  90  day<  Community  Service  Award 
winning  ^itor  of  1956.  South  or  South¬ 
east.  Ready  to  accept  challenging  po- 
I  sition  commensurate  with  salary  in 
$12,000  bracket.  Public  relations  con- 
!  sidered.  Box  1347,  Editor  &  Publisher. 

I  VERSATILE  newsman,  seeks  bright 
I  future  on  lively  daily.  10  years  experi¬ 
ence  all  beats,  columnist,  feature  spe- 
*  cialist.  3.5.  single.  Box  1340,  Editor  & 

I  Publisher. 

WIRE  EDITOR  seeks  position  with 
10,000-25.000  daily  publication,  prefer¬ 
ably  in  chart  areas  10.  11,  or  12.  Single. 
28,  looking  for  good  spot  to  settle 
down.  Three  years  experience  report¬ 
ing.  photography,  wire  service  work 
I  and  desk  experience.  Box  1339,  Editor 
]  fk  Publisher. 


Instructors 


SITUATION  WANTED  as  College 
Journalism  Teacher.  B.  J.  and  M.  A., 
Missouri  U.  Seven  years  experience 
includ«*s  daily  and  radio,  but  mostly 
weekly  publishing.  KTA  and  SDX 
member.  Box  37,  Chaffee,  Missouri. 


Moehanieal 


FLORIDA  ONLY 

EXPERIENCED  mechanical  superin¬ 
tendent  or  foreman,  medium  and  small 
newspaper  and  newspaper-commercial 
combinations,  desires  permanent 
change.  Competent  all  composing  oper¬ 
ations.  Heavy  executive  experience  all 
mechanical  departments.  Welcome  re¬ 
sponsibility.  Available  after  proper 
notice  to  present  employer.  Not  avail¬ 
able  as  working  foreman  closed  shop. 
Write  in  confidence.  Box  1404.  Editor 
A  Publisher. 


SITUATIONS  WANTED 


Mechanical 


MECHANICAL  SUPERINTENDENT 
or  Production  Manager  for  Metropol¬ 
itan  Daily.  Aggressive,  cost-conscious 
executive.  44  years  of  age.  12  years 
as  composing  and  mechanical  super- 
intendenL  Box  1415,  Editor  A  ^b- 
lisher. 


POSITION  as  Mechanical  Superin¬ 
tendent  of  evening  daily  newspaper. 
Good  education.  Wide  composing 
room  experience.  Have  been  Printing 
Instructor  local  high  school;  also  com¬ 
posing  room  foreman.  Married,  have 
two  sons.  45  years  of  age.  Member 
Presbyterian  Church,  32-degree  Mason 
and  member  of  Shrine.  Box  1410, 
Editor  A  Publisher. 

MR.  PUBLISHER — One  who  needs  a 
man  who  can  diplomatically  assist  tbs 
Editorial  and  Advertising  departments 
toward  good,  efficient  composing  room 
production ;  Prepare  plant  and  per¬ 
sonnel  for  new  methods  and  eliminate 
ihock ;  Listen  to  the  ideas  and  sug¬ 
gestions  of  all ;  Evaluate  purchases  of 
equipment  in  relation  to  fitness  of 
needs  and  job  to  do ;  Dispose  of  re¬ 
placed  equipment ;  say  that  he  is  look¬ 
ing  forward  to  20  years  or  more  of 
the  most  interesting  work  in  the 
world.  Write  Box  1007,  Editor  A 
Publisher. 


NEWSPAPER  MECHANICAL 
PRODUCTION  EXECUTIVE 

25  years  experience  large  and  small 
daily  newspapers  now  available.  Pres¬ 
ently  employed,  but  desires  change. 
Plant  layout,  modern  production  meth¬ 
ods,  cost  conscious  color  experience, 
well  versed  Union  Law.  Box  1028, 
Editor  A  Publisher. 


LINOTYPE  OPERATOR  —  Mergen- 
thaler  Grad — 6  months  experience  on 
Intertype  and  Ludlow — eager  to  get 
started  on  permanent  position.  Married 
27  years  old.  Box  1313,  Editor  A  Pub¬ 
lisher. 

WEB-PRESSMAN — Stereotyper  desires 
daylight  work.  Age  28,  married,  non¬ 
drinker.  Will  locate  anywhere  in  the 
east.  Box  1320.  Editor  A  Publisher. 


Photography 

PHOTOGRAPHY:  23.  vet.  Work 

published  American  and  Foreign 
language  dailies.  15  months  experi¬ 
ence.  All  phases  photography  for  army 
newspaper.  Seek  position  newspaptf, 
magazine.  Available  June  first.  Box 
1131,  Editor  A  Publisher. 

PHOTO  JOURNALIST  seeks  perma¬ 
nent  creative  position.  Portfolio  in¬ 
cludes  work  in  all  major  magazines. 
27,  single,  B.A.  Degree,  will  re-locats. 
Write  Box  1231,  Editor  A  Publisher. 


Promotion — Public  Relatione 


PUBLIC  RELATIONS  —  EditorUl:  7 
years  public  relations,  sales,  editorial 
work.  B.A.,  34,  single.  New  York 
area.  Box  1218,  Editor  A  Publisher. 

WANTED:  COLLEGE  PUBLIC  RE¬ 
LATIONS.  journalism  teaching.  Mis¬ 
souri  journalism  M.A. ;  seven  yeeun 
metropolitan  dailies  ;  three  years  public 
I  relations.  Box  1210,  Editor  A  Pub- 
;  Usher. 

travel  editor 

:  TRAVEL  PUBLIC  RELATIONS 

TEN  YEARS  in  responsible  position  m 
travel  editor  and  Public  Relations  rep- 
r(>8entative  with  leading  national  or¬ 
ganization.  Wide  mafpazine  and  news¬ 
paper  experience  (formerly  byline  re- 
,  porter  one  of  America’s  great  newa- 
I  papers)  ;  newsletter  and  house  org^n 
;  editing;  radio  and  tv  writing;  lecturing 
:  and  legislative  planning.  Extensive 
I  contacts  in  Federal  government,  do- 
I  mestic  and  foreign  travel  industry  and 
all  media.  Enjoy  present  position  but 
,  seek  opportunity  in  challenging  spot. 
I  36,  with  family.  Resume  and  sampka 
I  on  request.  Box  13(>9,  Editor  and  Pub- 
I  lisher. 
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Shop  Talk  at  Thirty 


By  Koberl  U.  Bronii 

Perhaps  we  expected  too 
much.  It  seemed  logical  to  as¬ 
sume  that  the  “one-party  press” 
smear  might  be  buried  once  and 
for  all  if  the  surveys  of  election 
cainjiaign  coverage  in  news¬ 
papers  turned  out  in  any  degree 
to  ab.^olve  the  press  of  the 
charge. 

But  no! 

The  surveys  have  shown  so 
far  in  our  opinion  that  the  ma¬ 
jority  of  newspapers  tried  to 
do  an  impartial  news  repoi’ting 
job  on  the  election  campaign  of 
195fi  regardless  of  the  candi¬ 
date  supported  on  the  editorial 
pages.  But  the  “one-i)arty 
press”  charge  is  still  heard — 
it  no  longer  refers  to  campaign 
reporting  but  to  news  coverage 
and  editorial  opinion  of  the  cur¬ 
rent  Eisenhower  admin  istra- 


Miu-way  in  the  campaign 
(about  mid-October)  a  Wash¬ 
ington  organization  reported 
that  for  30  days  Nominee  Eisen¬ 
hower  had  received  more  front 
page  headlines  than  had  Nomi¬ 
nee  Stevenson.  However,  on  13 
of  those  days  Stevenson  had  re¬ 
ceived  more  front  page  head¬ 
lines  than  had  his  opponent. 
Considering  that  Eisenhower 
was  wearing  two  coats  at  the 
time  (that  of  President  and  also 
of  Nominee)  and  was  making 
news  in  both  of  them,  this  ap¬ 
pears  to  us  to  have  been  fairly 
impartial  handling,  although 
E  &  P  has  always  contended 
that  impartiality  cannot  l>e  pro¬ 
ven  or  disproven  on  the  equal 
space  theory. 

The  Pittsburgh  (Pa.)  Press 
did  what  several  newspapers 
did  after  the  election  and  tabu¬ 
lated  space  given  to  candidates 
from  the  political  conventions 
to  election  day.  It  found  that 
many  more  columns  of  space 
were  given  to  the  Democratic 
nominee  than  to  the  Republi¬ 
cans. 

Two  professors  at  the  Penn¬ 
sylvania  State  University  school 
of  Journalism,  Dr.  James  W. 
Markham  and  Dr.  Guido  H. 
Stempel  III,  have  just  completed 
checking  in  that  state  for  their 
performance  during  the  cam¬ 
paign.  They  concluded  that 
“Pennsylvania  daily  newspapers 
lend  little  support  to  charges 
of  a  one-party  press  in  their 
performance  during  the  195^ 
Presidential  campaign.  Analysis 
of  coverage  of  a  sample  of  24 
dailies  (out  of  129)  from  Oct. 


1  to  election  day,  showed  ad¬ 
vantages  for  both  sides.  The 

Republicans  got  more  space  and 
better  headline  display.  The 
Democratic  received  better  cov¬ 
erage  of  campaign  issues.” 

The  study  report  says:  “The 
difference  noted  here  between 
issues  and  space  probably  re¬ 
flects  a  difference  in  the  cam¬ 
paigns  of  the  two  parties. 
Stevenson  and  Kefauver  were 
more  active  than  Nixon  and 

considerably  more  active  than 

Eisenhower.  Furthermore,  Tru¬ 
man  had  more  speeches  that 
were  considered  newsworthy  to 
Pennsylvania  than  any  third 
man  on  the  Republican  side.  The 
Democrats,  in  other  words, 
made  more  news  about  issues. 
The  Republicans,  on  the  other 
hand,  had  the  advantage  of  con¬ 
trolling  the  Presidency  which 
made  it  easier  for  them  to  make 
news  without  making  speeches.” 

Another  survey,  still  in  the 
works,  is  l)eing  done  by  Dr. 
John  Tebbel,  chairman  of  the 
department  of  journalism  at 
New  York  University.  He  re¬ 
cently  (E&P,  March  30,  page 
11)  gave  an  advance  report  on 
his  findings  in  surveying  21 
papers  in  seven  cities  and  listed 
on  the  credit  side:  1.  Little  evi¬ 
dence  of  bias  in  the  writing  of 
news;  2.  Special  effort-  on  the 
part  of  some  newspapers  to 
present  an  impartial  report — “A 
few  papers,  noted  for  their  zeal¬ 
ous  Republicanism  in  the  past, 
appeared  to  lean  over  backward 
in  an  effort  to  be  fair;”  3.  Cov¬ 
erage  of  the  campaign  was,  in 
general,  rea.sonably  complete  in 
most  newspapers. 

On  the  debit  side.  Dr.  Tebbel 
charged  there  was  “considerable 
evidence  of  bias  in  picture 
coverage  on  many  papers  —  a 
marked  tendency  to  use  more, 
bigger  and  better  Eisenhower 
pictures.”  Theie  was  a  tendency 
to  give  Eisenhower  better  posi¬ 
tion  and  more  favorable  head¬ 
lines,  he  said.  Editorial  com¬ 
ment  in  the  news  columns  ex¬ 
isted  in  some  places  but  was 
less  frequent  than  in  the  past. 
Too  much  news  copy  was  sloppy 
and  superficial,  he  added. 

Dr.  Tebbel’s  tentative  con¬ 
clusion  was  that  a  one-party 
press  still  exist  but  apparently 
he  based  this  as  much  on  what 
went  on  before  election  and 
since  then  as  on  what  the  study 
shows. 

It  seems  to  us  that  a  qualita¬ 
tive  analysis  on  top  of  the 


quantitative  study  is  necessary 
to  determine  how  much  of  the 
news,  pictures  and  headlines 
attributed  to  Eisenhower  was 
the  result  of  his  activities  as  a 
candidate  for  office  and  how 
much  w’as  legitimate  news  from 
the  Chief  Executive  of  the 
country.  Perhaps  this  study  will 
go  into  this  more  deeply  before 
it  is  finally  released. 

♦  ♦  ♦ 

I.N  the  aggregate,  it  seems  to 
us  that  the  evidence  .so  far  adds 
up  to  the  fact  that  newspapers 
in  general  were  fair  and  impar¬ 
tial  in  their  coverage  of  the 
last  election  campaign.  We  do 
not  deny  that  there  might  have 
been  exceptions.  It  would  have 
been  unusual  if  there  had  not 
been.  Similarly,  it  seems  to  us, 
it  would  have  been  unusual  if 
a  President  who  is  also  a  can¬ 
didate  did  not  receive  on  occa¬ 
sions  more  space,  more  head¬ 
lines  and  more  pictures  than 
his  i)olitical  rival.  It  is  safe  to 
say  this  condition  probably  pre¬ 
vailed  in  every  election  of  the 
last  30  years  in  which  one  of 
the  candidates  was  seeking  re- 
election. 

But  the  “one-party  press” 
slogan  is  still  with  us  and  will 
continue  to  be  with  us.  The 
charge  now  is  not  so  much  that 
newspapers  w’ere  unfair  during 
the  election  campaign  but  that 
they  have  not  been  critical 
enough  of  Eisenhower  since  he 
has  been  in  office. 

As  we  remember  it.  the  “one- 
party”  press  slogan  was  con¬ 
ceived  when  newspapers  were 
critical  of  a  previous  President 
and  his  administration.  Presi¬ 
dential  supporters  at  that  time 
thought  the  press  was  being 
unfair  and  the  criticism  unwar¬ 
ranted.  Now’  that  such  criticism 
is  not  as  prevalent  (we  do  not 
agree  it  is  non-existent)  the 
press  is  again  charged  with 
being  one-party. 

A  personal  apj)raisal  of  the 


press  in  such  a  debate  always 
seems  to  depend  upon  which 
side  of  the  political  fence  you 
happen  to  be  on  in  any  given 
political  controversy.  If  you 
agree  with  the  President  and 
the  press  is  supporting  him, 
then  the  press  is  all  right.  If 
you  disagree  with  the  President 
and  the  press  happens  to  also 
disagree,  then  the  press  is  all 
right.  If  you  agree  with  the 
President  and  the  press  doesn’t 
agree  with  either  of  you,  then 
the  newspapers  are  a  bunch  of 
bums.  If  you  disagree  with  both 
the  President  and  the  press  then 
both  seem  to  be  wrong. 


Praise  for  Press. 
.\lso  Some  Crilieisiii 


Two  Pruvulence  (U.I.)  Jour- 
ual-BuUetin  stories  that  told 
about  Boston  newsi)ai)ermen 
being  on  the  payroll  of  race 
tracks  and  the  state  government 
have  been  cited  for  “aggressive¬ 
ness”  by  the  Massachusetts 
Crime  Commission. 

The  stories,  published  in 
April  and  June,  Hl-ld,  were  held 
up  by  the  commission  as  exam¬ 
ple  of  the  kind  of  news  exposes 
newspapers  ought  to  produce. 

The  crime  probers  cited 
part  of  the  jiress  for  carrying 
information  “of  use  to  gamblers 
and  bookies”  that  has  “no  le¬ 
gitimate  news  value.”  The  com¬ 
mission  specifically  named 
figures  on  the  treasury  balance 
and  the  so-called  “mutuels”. 


Heads  AP  Bureau 

The  Associated  Press  has  a|)- 
pointed  Eigil  Anderson  as  chief 
of  the  Copenhagen  bureau,  .-uc- 
ceeding  Lasse  Lemkow,  who  re¬ 
signed.  Mr.  Anderson,  41.  is  a 
native  of  Viborg,  Jutland,  who 
studied  at  the  University  of 
Copenhagen. 


ALLEN  KANDER 

NEGOTIATORS  FOR  THE  PURCHASE  AND  SALE 
OF  DAILY  NEWSPAPERS 
EVALUATIONS  •  FINANCIAL  ADVISERS 
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''OUR  LINOTYPE  COMETS  ARE 


REALLY  PRODUCING  FOR  US." 


J.  L.  Morris  (standing),  Mechanical  Superintendent 
The  Augusta  (Ga.)  Herald 
The  Augusta  (Ga.)  Chronicle 


EXCLUSIVE  COMET  FEATURES  A  BIG  HELP -Mr.  Mor¬ 
ris  says,  “The  design  of  the  Comet  is  sound  through¬ 
out.  Our  machinists  find  that  the  swinging  front  and 
removable  keyrod  frame  (exclusive  with  Linotype) 
are  a  big  help  in  speeding  routine  maintenance  and 
cleaning  the  machine.  These  features  contribute 
greatly  to  the  machine’s  capacity  for  producing  type. 
We  have  no  trouble  in  keeping  up  with  our  need  for 
wire  copy  straight  matter,  markets  and  box  scores.” 


"THE  CONVENIENCE  AND  EASE  OF 

MAINTAINING  THE  COMET  ARE  OUTSTANDING." 


Lloyd  Hagen,  Machinist-Operator 
The  Coloradoan 
Fort  Collins,  Colorado 

SIMPLE  TO  MAINTAIN— “As  an  example  of  the  Comet’s  ease 
of  maintenance,”  says  Mr.  Hagen,  “there’s  the  swinging  as¬ 
sembler  front  and  the  simplification  of  the  matrix  release 
system.  The  removal  of  two  prominently  placed  knurled  head 
screws  enables  you  to  lift  out  the  entire  keyrod  frame.  The 
distributor  with  its  new  lower  front  ‘floating’  distributor 
screw  is  a  matrix  saver  if  there  ever  was  one -especially  for 
the  thins.’  Only  two  seconds  are  required  to  change  from 
one  matrix  type  size  to  another.” 


The  above  are  only  two  of  many  quotations  from  publish¬ 
ers,  machinists  and  operators  from  all  over  the  country 
which  testify  to  the  Comet’s  unmatched  speed,  simplicity 
of  design  and  ease  of  maintenance. 

Get  the  facts  first  hand.  See  how  you  can  beat  daily 
deadlines  and  reduce  maintenance  to  a  minimum.  Write 
your  Linotype  Agency  for  complete  details. 


LINOTYPE 


Mergenthaler  Linotype  Company,  29  Ryerson  Street,  Brooklyn  5,  N.Y. 


Set  In  Ltnotifpe  Cnrona  and  members  o/  tbe  Spartan  familtf 


Agtncitt:  Atlanta,  Boston,  Chicago,  Cleveland,  Dallas,  los  Angeles,  New  York,  San  Francisco.  In  Conoda:  Canadian  Linotype,  Limited,  Toronto,  Ontario 


LEADERSHIP 

Pnnted  in  U.  S.  A. 


THROUGH 


RESEARCH 


. . .  and  look  at  the  linage  record  of 
DENVER’S  ROCKY  MOUNTAIN  NEWS  over  a  13  year  period! 


MILLIONS  OF  LINES 


22,544,071 
LINES  IN  1956! 


1944  ’45  ’46  ’47  ’48  ’49  ’50  ’51  ’52  ’53  ’54  ’55  ’56 

Figures,  Medio  Records 


If  you  are  selling  in  Denver,  you  need 
the  ROCKY  MOUNTAIN  NEWS.  It’s 
Denver’s  GOOD  MORNING  Newspaper. 


Rocky  Mountain  News 

DENVER 


Colorado's  first  newspapor 
and  oldest  business 
institution — 1859 
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